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Courtesy of the Metropolitan Museum 


Siiver Tankard by Benjamin Wynkoop, New York, a Fine Example of Work of the 18th 
Century, Preserved at the Metropolitan Museum of Art 
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INTRODUCING 


A NEW COLONIAL PATTERN 
IN GORHAM PLATED WARE 





WASHINGTON 
IRVING 


cA delightful 
example of Co- 
lonial design 
in Gorham 
Plate. 


A pattern 
whose charm 
will be forever 

















This attractive counter card, printed in four colors, and 
these effective newspaper advertisements will do much 
to help you popularize the new Washington Irving 
pattern in Gorham Plate with your customers. 


THE GORHAM COMPANY 


SALES AGENT FOR 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Providence, R. I. 
DURGIN DIVISION, Concord, N. H. 
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Pages from the History of Goldsmithing’ 





By W. Augustus Steward 


Officer d’Academie; Head of the School of Gold and Silversmithing, L. C C. Central School of Arts and Crafts London 


(Continued from issue of July 13) 


IHE discoveries in the buried. cities of 

Herculaneum and Pompei demonstrate 
the power of design and the surpassing 
technical knowledge possessed by the Greco- 
Roman goldsmiths. We, at any rate, know 
that the finding of these buried cities, the 
one in 1713 and the other in 1748, resulted 
in a classical renaissance in which the silver 
and similar crafts participated. 


The Boscoreale Treasure 
Let us consider a most interesting series 
forming the Boscoreale Treasure presented 

















GREEK SILVER MIRROR FOUND IN ALBIA, SOUTH 
RUSSIA. NOW IN THE METROPOLITAN MUSEUM 
OF ART, 


to the French nation by Baron Edmund de 
Rothschild and now in the Paris Louvre. 
This was discovered in a Roman villa during 
excavations near Pompeii in the early part 
of 1895. It had been buried under the lava 
and ashes thrown out by Vesuvius in the 
year AD. 75 and gives us an excellent idea 
of table plate made towards the end of the 
Republic and in the first years of the Roman 
Empire. The Greek influence in design is 
very decided; the forms are delightfully 
Symmetrical and the decoration, even when 
the relief is very high, well conceived. The 
cups, dishes, and vases were invariably lined 


—_——_. 


*All rights reserved by the Author. 


when the chasing was in any way high in 
relief and would, as a consequence, make 


cleansing a difficulty. 


“glass” being, as usual at that time, of 
polished metal. One of these is decorated 
on the back with the head of a Bacchante, 





SILVER BOWL WITH HEAD OF THE YOUTHFUL HERCULES, FROM THE TREASURE OF 
HILDESHEIM 


The silver jug or ewer illustrated on the 
next page has for the subject of its decora- 
tion figures of Victories, sacrificing animals. 
Several silver two-handled cups are deco- 
rated with cranes or storks in delicate but 
spirited repoussé. Others with ring handles 
are similar in decoration to pieces in the 
Hildesheim treasure. But one jug in this 
treasure relies almost entirely upon its form 
to please the eye. The only decoration be- 
ing simple swans’ heads, thoughtfully con- 
ventionalized, on the handle. In the Bos- 
coreale Treasure are two fine mirrors’, the 





1 We are apt to think of metal mirrors as dating 
from Greek and Etruscan times, but mirrors of 


and the other with circular repoussé panel 
representing Leda and the Swan. 





cast bronze are said to have been invented by 
the Emperor Huang-Ti, over 2,500 B.c., though 
there is no substantial proof of the assertion made 
by the twelfth century historian Wang Fu. There 
are, however, references in Chinese literature which 
give some idea of the early use of the mirror, 
both by women and men. There is a record (673 
B.c.) of ‘fa queen’s large girdle with a mirror in 
it’; and another record of somewhere about the 
same date which relates the story of Tsou Ki, a 
handsome Chinese giant, who was very vain and 
resorted to a mirror to inspect himself when don- 
ning court dress. Professor Hirth, of Columbia 
University, is of opinion that metallic mirrors were 
in use in China at least as far back as the middle 
of the fourth century B.c. 
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The Treasure of Traprain Law 


Most of the historic Roman silver treasure 
has been found abroad, but in 1919 what is 
now known as the Treasure of Traprain 
was found on Fort Traprain Law (The 
Distant Hill), the legendary home of the 
Scottish King Loth, and the mother of St. 
Mungo. It weighs 770 ounces, and, but for 
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ROMAN SILVER CUP. TREASURE OF BOSCOREALE 
two pieces, the 170 different vessels were 
doubled up, cut or broken into pieces. Most 
of these have now been skilfully worked 
back into shape and provide us with an 
excellent idea of the silver work of the 
second to fourth centuries A.D. One of the 
undamaged pieces is a silver bowl with an 

















ANOTHER ROMAN CUP IN THE BOSCOREALE 
TREASURE 

edging of cast beads. It is of the Minoan 

or Mycenzan type. 

A shell-shaped bowl 12 inches in diameter, 
was found just roiled round like a pan- 
cake; worked back into shape it gives a 
very pleasing shallow form with 12 flutes, 
the flat intervals between are decorated 
with a broad basket work pattern. It 
has a flat foot, but three swans are at- 
tached to the body, the necks of which are 


THE JEWELERS’ CIRCULAR 
done in those days. Pan is shown, in a very 
pleasing low relief, wooing the moon nymph 
Selene. 

Another very interesting specimen is a 
shallow silver bowl upon a very broad stem. 
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at Athens ascribed to the second century 
of the Christian Era. 

A very interesting vase has chased upon 
it Adam and Eve and the Tree of Knowl- 
edge, the Serpent, and Moses striking the 




















CUPS AND MORTAR OF SILVER FROM POMPE!I1 AND HERCULANEUM IN NAPLES (ITALY) 
NATIONAL MUSEUM 


Round the bowl is a spirited frieze in 
repoussé showing hyenas attacking rams and 
sheep. This (states Mr. Alexander Curle) 
suggests “the region which embraces all is 
North Africa. The inference is that the 

















ROMAN SILVER EWER WITH FIGURES OF VIC- 
TORIES IN THE BOSCOREALE TREASURE 

















BAS RELIEFS FROM 


turned to form hooks so that the vessel 
might be suspended by chains—probably in 
a church to hold holy water. The remains 
of the body of a silver flagon bear excellent 
proof as to the high quality of the chasing 


HERCULANEUM AND POMPEII NOW IN THE NATIONAL MUSEUM, NAPLES 


piece is of Alexandrian origin.” Two frag- 
ments of a platter are particularly interest- 
ing; the edge is very delicately and beauti- 
fully ornamented and this kind of decora- 
tion, it is alleged, resembles that of a dish 


rock, together with the adoration of the 
Magi and the three Kings, and a scene 
representing the denial by Peter. How the 
“loot” came to be buried on Fort Traprain 
Law no one can decide. It is conjectured 
that raiders from abroad buried it and the 
Celts or Saxons—most probably the former 
—were never able to return to remove the 
booty which was probably stolen from some 
religious house in Gaul. As small personal 
ornaments of Teutonic character, Visagothic, 
were discovered in the cavity, it is a reason- 
able deduction. Moreover, as coins of the 
Emperor Honorius were found with the 
treasure it was probably buried in the fifth 


century. 


(To be continued) 








Ancient Greek Earrings 


THE designer or any originator of jewelry 

must keep ever in mind the characteris- 
tics of the “periods” or his productions will 
be full of anachronisms which the connois- 
seur detests—and the purchasers of fine 
jewelry are becoming more and more exact- 
ing these days. 


In the matter of the Hellenic earring 
styles Herbert Norris, in his work “Cos- 
tume and Fashion,” gives a fair epitome 
of these. He writes: “The very earliest 
shape (circa 900 B. C.) was a swelling loop 
of gold or bronze. Later, a simple drop— 
a gold ball, or a vase-shaped pendant—was 
used, which in course of time became three 
or four inches in length. Although pre- 
cious stones were rarely used, single pearls, 
especially those of pear-shape, were most 
popular. 


Earrings composed of mafy pieces were 
worn about 600 B. C., chiefly coinshaped, 
and suspended by small rings from the 
main ornament; and the much - desired 
tinkling sound was produced by contact be- 
tween these as they swung. A characteristic 
earring of the Alexandria Age had an orna- 
mental disk—of filigree or repoussé work— 
attached to the ring which pierced the lobe 
of the ear, and from it were hung little 
chains with ornaments at the ends. Others 
were more elaborate, having tiny winged 
figures, vases, and baskets of flowers sus- 
pended by small chains. It was a custom 
among Greek youths of fashion to wear a 
single earring. 

“Children,” says the author, “sometimes 
wore a ring in the right ear only, but this 
was not general,” 
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Sixty-inch notted rope of Recent Prarts; large, 50 
A wide choice is offered in sizes s ‘ 


uniform beads. ; 
and qualities. Prices range upward from 


Price subject to Jewelers’ Circular Key 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., Inc. 


FOUNDED 1867 
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Interesting the Public in Jewelry 





Fred J. Cooper Accepts Every Opportunity to Give Lectures on 
Precious Stones, Jewelry and Watches Before Civic Clubs 


PHILADELPHIA, Pa., Aug. 10.—One of the 
most interesting talks given at the recent 
annual convention of the Pennsylvania Re- 
tail Jewelers Association here, was that by 
Fred J. Cooper, a jeweler who does not be- 
lieve in sitting in his store and bewailing 
his luck when business is slack. On the 
contrary Mr. Cooper goes after business 
and he stirred the members of the associa- 
tion by telling how he does it. 

Incidentally Mr. Cooper is an apostle of 
jewelry, preaching the gospel of diamonds, 
pearls, watches and silverware, not only in 
Philadelphia but all over eastern Pennsyl- 
vania. In his address at the convention 
he aroused so much interest by telling of 
his methods that he was urged to acquaint 
retailers all over the State and elsewhere 
with them. They are simple enough and 
any jeweler with initiative enough to sell 
goods can do the same thing. 

First of all, Mr. Cooper is a firm be- 
liever in the important mission jewelry al- 
ways has filled and always will in the world. 
He holds that the wish for articles of per- 
sonal adornment is inherent in the human 
being and that the significance of precious 
stones in an esoteric and religious sense 
should be accented just as much now as 
was in ancient times. To this end and with 
the objective of spreading an education in 
jewelry among men, women and children, 
he is lecturing almost daily to civic clubs, 
womens’ organizations and schools. “Get 
the women and you interest all the family 
in jewelry,” says Mr. Cooper. “Interest the 
family and you have your clientele for 
jewelry,” he adds. 

“Any jeweler can do what I am doing,” 
says Mr. Cooper. “It started when I was 
asked to give a little talk on jewelry be- 
fore a womans’ club near my home. I de- 
cidéd to talk on diamonds and began to 
look up on the subject. Before I realized 
it I found myself getting thoroughly inter- 
ested in the subject and with the aid of 
several articles in THE JEWELERS’ CIRCULAR 
and other matter that gave me the history 
of the gems, I was able to interest the 
women. I told them of the history and 
the composition of the stones, how for years 
their hardness was their chief value which 
was enhanced: so greatly by the discovery 
of means for their cutting and polishing. I 
had obtained a case of replicas of the most 
famous stones of history and these I passed 
around among my auditors, to their great 
interest. I also had a diamond saw, a thin 
disk of bronze, which I also passed around 
and when I told the women how with the 
aid of diamond dust and water poured con- 
stantly on the edge of the saw, the hardest 
diamonds were cut, their interest was so 
great, I realized I had my audience. 

“In succeeding lectures I told of pearls, 
showing them specimens of shells of the 
Oriental pearl, the huge shells from Aus- 
tralia, one of which so interested a man in 
the audience that he had me get him one 
for use as an ash tray. The California and 
the black Scotch shells also were inter- 
esting. I told them of the formation and 


growth of the pearl and of baroques, the 
“oyster stew’ as I have named the stones 
of no value sometimes found in restaurant 
bowls, of the pearl fisheries and of the blis- 
ter and the cultured stones. 

“Well, my first talk was a_ success. 
Women in the gathering who were mem- 
bers of visitng clubs carried the word to 
their organizations and soon I was receiv- 
ing requests for a lecture on precious 
stones from all over Philadelphia, the sub- 
urbs and the northeastern section of the 
State. Seeing an opportunity to spread the 
gospel of jewelry, I accepted all these in- 
vitations and have not regretted it. In 
many cases when I have spoken hefore an 


organization, I have been asked t® repeat 
the talk at a later date. 
“Watches always form an_ interesting 


theme for a jewelry talk and I find that sev- 
eral fine specimens of old-fashioned watches 
that I have add to the interest when they 
are passed around among the audience. 
Now I am preparing a talk on silverware 
and will show my hearers some fine speci- 
mens of old English silver work which I 
am collecting. 

“As to the value of all this to the retail 
jeweler, I have found that these talks have 
brought me many customers, the majority 
of whom have become permanent ones. The 
point is that the interest of members of 
women’s clubs, men’s organizations like the 
Kiwanis, Lions and other service groups, 
school children, even kindergarten pupils can 
be aroused and stimulated in jewelry and 
that once interested there is always the 
certainty that some at least will carry that 
interest to the desire for diamonds, pearls, 
watches or silverware and the jeweler will 
profit. Naturally they will turn to the man 
they have heard talk about precious stones, 
etc., and bring their desires and their re- 
pair work to him. Thus the jeweler who 
is willing and able to talk about his stock 
in trade gains by it. 

“My belief is that every jeweler should 
know the history of every stone and article 
in his stock. If he studies the history of 
the diamond and the pearl, the watch and 
other timepieces and silver and gold ware, 
he will find himself able to talk more con- 
vincingly to a hesitating customer. Maybe 
it is difficult or impossible for him to give 
lectures but he might try to arrange for 
talks to school children as a starter. Usu- 
ally the teachers in schools in the neigh- 
borhood of his home or store are very 
willing to arrange for special talks to their 
pupils as it makes a welcome break in the 
daily routine. Once get the jewelry idea 
implanted in the child’s mind and you have 
made a customer for the future.” 

Mr. Cooper makes his lectures more inter- 
esting by interspersing quotations from the 
Bible, the works of great poets and from 
history in which precious stones figure. He 
comes prepared to answer questions of 
which there usually is a barrage. And 
from a practical point of view he has 
gained hundreds of customers as a result 
of these talks. 
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“It is simple enough,” he says on this 
point. “The woman or man who has be- 
come interested in a talk on diamonds, for 
instance, thinks naturally of the jeweler 
who told her about them, when she or he 
desires to purchase one for a gift and comes 
to me. So it is with with pearls, with 
watches and silverware. I have made 
friends for myself but also I have helped 
to spread the gospel of jewelry and the 
effect is beneficial all along the line. To 
other jewelers, I can only say, ‘Go thou 
and do likewise.’ ” 








Tool Influence in Design 





WE are so often taught that the designer 
must modify his design to suit the 
worker’s tools. How different with the 
primitives who produced so many simple 
and beautiful designs now copied by us. 
Batchelder, in his “Design in Theory ana 
Practice” (New York: Macmillan Co., 
1922), puts the matter aptly as follows: 


“A great many of the interesting patterns 
devised by the workers of the past for the 
purpose of enrichment are traceable directly 
to the tools and processes employed in execu- 
tion. A given tool suggests to the tool- 
trained man a character of treatment in de- 
sign which could never possibly enter into 
the work of a paper-trained designer un- 
familiar with technique. The old worker 
knew that certain lines and forms were 
readily produced by certain tools; and 
through the combination of different tocls 
many of his patterns were evolved. These 
patterns in turn were modified through other 
influences or suggested clews leading to 
other forms; the immediate effect of the tool 
became less apparent as technical skill in- 
creased; but throughout the periods when 
shop-trained men were designers, the tool 
influence remains as a potent factor in the 
unique character of the work. 


“It is difficult to estimate the loss that 
modern work has suffered from the de- 
signer’s lack of tool training alone. The 
design of the old worker moved along a 
path through which his experience in execu- 
tion had previously cleared a way; he un- 
consciously recognized the limitations of his 
tools, material, and processes, and knowing 
their limitations he was in position to realize 
their possibilities to the utmost. His 
thought in design was in terms of technique; 
his ideas often, one may say generally, 
received direct expression without the inter- 
mediate step of paper and pencil. If paper 
and pencil preceded actual execution, it was 
merely as a convenient shorthand note, a 
blocking out of big forms in which details 
were left to clews furnished by the tools.” 








W. H. Jones has opened a new jewelry 
store in Manhattan, Mont. Mr. Jones was 
for many years employed by the Newport 
Watch Case Co., Newport, Ky., and also 
by S. P. Brose of Mt. Vernon, Ky. He 
also conducted a jewelry store and repair 
shop for 42 years, the past 27 of which 
were spent in Livingston. Recently he and 
his family decided to move to Manhattan, 
Mont., where he has rented space in the 
Walter White building, in which his store 
is situated. 
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ANNOUNCEMENT 


Of Unusual Importance 


 aesnani the cooperation of 12 of the country’s leading motion 

picture stars, we have arranged to introduce to the women of 
America, in advance of its general adoption in this country, the new 
Paris vogue in pearls. 






Through the medium of the 


National Deltah Pearl 
Style Exhibit 


the following great actresses are cooperating with us, and thereby with 
the Jewelers of the country, in one of the greatest movements ever started 
to stimulate further the sale of finer pearl necklaces. 









CLARA Bow MARION DAVIES MARY PHILBIN 
Mary BRIAN DoROTHY GULLIVER DoROTHY PHILLIPS 
BETTY BRONSON BARBARA KENT ESTHER RALSTON 








LOUISE BROOKS MARIAN NIXON Fay WRAY 






The Style Exhibit is available to legitimate Jewelers, and can be 
arranged for through their wholesalers. It consists of three essential 


features: 







1. An assortment of the newest Paris styles in pearls. 


2. A complete window display containing large specially posed photographs 
of each of these stars wearing these newest creations, satin busts for dis- 
play, appropriate window cards, etc. 


3. A direct-by-mail advertising campaign tying up with this national adver- 
tising plan, designed to bring interested customers into your store to look 
over your stock of pearl necklaces. 


We consider the National Deltah Pearl Style Exhibit the most far-reach- 
ing plan yet conceived for increasing the Jeweler’s pearl necklace 
business. 


PARIS GENEVA L. HELLER & SON 9 Inc. LOS ANGELES 


PROVIDENCE CHICAGO 15 WEST 47th ST., NEW YORK LONG ISLAND CITY 
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Standards for Silver for Ships 





American Marine Standards Committee Issues List of Kinds 
and Sizes of Silver Needed for Ship Equipment 


Wasuincton, D. C., Aug. 10.—A stand- 
ard list of kinds and sizes of silverware 
for ship equipment has been issued by the 
American Marine Standards Committee, an 
organization which was formed under the 
auspices of the U. S. Department of Com- 
merce and has for its object the elimina- 
tion of waste in the marine field. The 
silverware list ‘forms an integral part of 
the committee’s program. It As believed 
to comprise all the ordinary kinds, grades 
and sizes of silverware likely to be re- 
quired for ship service. 

By limiting the demand to the items 
specified, the committee declares that manu- 
facture and stock keeping will be simpli- 
fied and the unnecessary effort and expense 
of producing and handling a needlessly 
greater variety gradually eliminated from 
outfitting and operation of ships. The list 
will be supplemented later by standard 
specifications in which the essential charac- 
teristics of quality for the various kinds 
and grades will be established to obtain 
reliable and economical service, and the 
whole is intended to constitute a simplified 
but adequate basis for the manufacture and 
purchase of ship silverware with resultant 
economy to all concerned. 

The list presented below represents the 
maximum requirements for marine serv- 
ices collectively from which selection can 
readily be made of items required for any 
ship service. The committee desires sug- 
gestions and all concerned are asked to 
co-operate by reporting any difficulty en- 
countered in using the list, with recom- 
mendations for its improvement, which will 
be considered when the list comes up for 
periodical review to keep it in step with 
progressive commercial practice. The list 
follows : 


HOLLOW WARE 


Casters, SHAKERS, ETC.: 

Individual, 3 bottles, card-holder handle. 

Salts, plated tops for individual casters. 

Peppers, plated tops for individual casters. 

Paprika, gilded tops for individual casters. 

Tops only for individual caster salts, peppers, 
and paprika. (For replacements.) 

Oil and vinegar, caster frame only. 

Bottles for oil and vinegar caster. 

Caster, oyster or condiment stand. 

Shakers, separate, for salt and pepper; glass with 
silver-plated tops. 

Tops only for separate shakers. 
ments. ) 

Mustard or horseradish pot, glass lined. 

Glass liner only for mustard or _ horseradish. 
(For replacement.) 

Cuarinc Disues: 

Combination dish stand and lamp, hot-water pan 
and cover. 

Chafing dish food pan, 1-portion, 10-ounce. 

Chafing dish food pan, 2-portion, 24-ounce. 

Chafing dish food pan, 4-portion, 36-ounce. 


Disues, Covers, AND ACCESSORIES: 


Dish for cake or toast, 8'%4-inch. 

Cover for cake or toast, flat top, 
countersunk handle. 

Entrée dish, 10-inch, round. 

Entrée dish, 12-inch, round. 

Entrée dish, 14-inch, round. 

Border for 10-inch entrée dish. 

Border for 12-inch entrée dish. 

Border for 14-inch entrée dish. 

Cover for entrée dish, 10-inch, round, counter- 
sunk handle. 


(For replace- 


64-inch, 


Cover for entrée dish, 12-inch, reund, counter- 
sunk handle. 

Cover for entrée dish, 14-inch, round, counter- 
sunk handle. 

Fish or salmon dish, oval, 24-inch. 

Meat dish, oval, 8-inch. 

Meat dish, oval, 12-inch. 

Meat dish, oval, 14-inch. 

Meat dish, oval, 18-inch, 

Meat dish, oval, 20-inch, 

Cover for meat dish, 8-inch, flat top, counter- 
sunk handle. 

Cover for meat dish, 12-inch, flat top, counter- 
sunk handle. 

Cover for meat dish, 14-inch, flat top, counter- 
sunk handle. 

Cover for meat dish, 18-inch, dome top, counter- 
sunk handle. 

Cover for meat dish, 20-inch, dome top, counter- 
sunk handle. 

Asparagus drainer for 14-inch meat dish. 

Oak planks for 18-inch meat dish. 

Vegetable dish, oval, 6-inch. 

Vegetable dish, oval, 8-inch. 

Vegetable dish, oval, 10-inch. 

Cover for 6-inch vegetable dish, oval. 

Cover for 8-inch vegetable dish, oval 

Cover for 10-inch vegetable dish, oval. 

Escoffier dish and cover, 8%4-inch. 

Escoffier dish and cover, 10-inch. 

Escoffer dish and cover, 12-dish. 

Souffle or Melba dish and lining, 1-portion, 5-inch. 

Souffle or Melba dish and lining, 1-portion, 6-inch. 

Sauce boat, 4-ounce. 

Sauce boat, 12-ounce. 

Baked apple, fruit, salad, or sauce dish, 6 by 
2 inches. 

Fish or rarebit dish, No. 1, oval, 834-inch. 

Fish or rarebit dish, No. 2, oval, 91-inch. 

Gratin or shirred egg dish, No. 1, 6-inch. 

Gratin or shirred egg dish, No. 2, 7-inch. 


Pots, ETC.: 


Coffee, 8-ounce, 1-portion. 

Coffee, 16-ounce, 2-portion. 

Coffee, 32-ounce, 4-portion. 

After dinner, 6-ounce, detachable handle. 
After dinner, 12-ounce, detachable handle. 
After dinner, 32-ounce, detachable handle. 
Tea, 8-ounce, 1-portion. 

Tea, 16-ounce, 2-portion. 

Hot milk or chocolate, 8-ounce. 

Hot water, 8-ounce. 

Sugar, open, 5-ounce. 

Sugar, covered, with handles, 8-ounce. 
Sugar, covered, with handles, 12-ounce. 
Cream, 2-ounce. 

Cream, 4-ounce. 

Cream, 8-ounce. 


TRAys AND WAITERS: 


Bread tray, 12-inch. 

Cash or card tray, 6 inches square. 
Waiters, 12-inch, oblong. 

Waiters, 12-inch, round. 

Waiters, 14-inch, oblong. 

Crumb tray and knife combination. 


TUREENS: 


Soup, 10-ounce, with plate, 1-portion. 
Soup, 20-ounce, with plate, 2-portion 
Soup, 40-ounce, with plate, 4-portion. 


MIsceELLANEOUS HoLLow Wake: 


Casserole, 16-ounce, with cover. 
Casserole, 32-ounce, with cover. 
Casserolette and cover, 6-ounce. 
Compote, 7-inch. 

Compote, 10-inch. 

Butter plate, individual. 

Cake or fruit basket, bail handle. 
Café parfait stand. 

Ice cream stand, no lining. 

Lining for stand, ice cream. 

Ice pail, bail handle, 3-pint. 

Butter bowl. 

Finger bowl. 

Match stand and ash tray, round. 
Menu or number stand, 2% inches. 
Napkin ring flat. 

Punch bowl, 4-gallon. 

Punch bowl, tray, round, 22-inch. 
Raviar. 

Sirup pitcher, 6-ounce, attached tray. 
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Water pitcher, with ice guard, 5-pint. 

Toothpick holder. 

Vase, 9%-inch. 

Combination supreme stand with handle, for 
orange juice, crabmeat, and lobster cocktail. 

Soda _ stand. 

Ginger ale stand. 

Cocktail server, 20-ounce. 

Ice scoop, all metal, silver plated. 

Waiters’ badges. 


FLAT WARE 

Spoons: 

Tea. 

Dessert. 

Table or service. 

Sugar. 

A. D. coffee or demi-tasse. 

Soup, round bowl. 

Ice tea, 74-inch. 
Forks: 


Dinner. 

Dessert. 

Individual salad, fish or pastry. 

Oyster, crabmeat or cocktail. 

KNIVvVEs: 

Hollow handle, dinner, straight stainless steel 
blade, extra heavy reinforced handle. 

Hollow handle, dinner, straight plated blade, ex- 
tra heavy reinforced handle. 
Hollow handle, dinner, French shape stainless 
steel blade, extra heavy reinforced handle. 
Hollow handle, dessert, straight plated blade, ex- 
tra heavy reinforced handle. 

Hollow handle, bread and butter, straight plated 
blade, extra heavy reinforced handle. 

Solid handle, dinner, stainless steel blade. 

Solid handle, dinner, straight plated blade, 16 
pennyweight. 

Solid handle, dessert, straight plated blade, 16 
pennyweight. 

MIscELLANEOUS FLAT Ware: 


Crack, nut or lobster. 

Tongs, ice. 

Ladle for 1-portion tureen (also for gravy or 
oysters). 

Ladle for 2-portion tureen (also for punch), hol- 
low handle. 

Pick, lobster, Windsor. 

Pick, nut. 

Carving set, 2 pieces (knife and fork), hollow 
handle, knife 7-inch blade. 

Carving fork, steak, hollow handle. 

Carving knife, steak, 6-inch, hollow handle. 

Shears, poultry, hollow handle. 


EIGHTEEN Per Cent Attoy METAL UNPLATED 
(Known To TRADE as “‘LASHERWARE’’?)—FOR 
OFFiIcers, CREW AND STEERAGE: 

Knife, 
blade. 

Knife, dessert. 

Fork, dinner or medium size. 

Fork, dessert. 

Spoon, table or service. 

Spoon, oval bowl, soup or dessert. 

Spoon, tea. 

Ladle, sauce or gravy, 7-inch. 

Ladle, soup, 12-inch. 


dinner or medium size, stainless steel 








Prevents Loss From Tarnish On Silver 


“Progress in methods of application and 
use of metals as coatings for iron and steel 
is greatly reducing the annual loss of the 
nation caused by rust,” was stated by Dr. 
Blum of the Bureau of Standards at Wash- 
ington, in his paper on “Control of Cor- 
rosions.” As to the tarnishing of silver 
there seems to be some relief in sight as 
recent developments indicate the marketing 
of a tarnish preventive paste which, used 
like a polish, not only polishes silver but 
prevents it from tarnishing for a period of 
months. 

It is hoped that the early results ob- 
tained with this tarnish preventive ma- 
terial will justify its widespread use as the 
polishing and tarnishing of silverware then 
can well be dispensed with. 





A. E. Light has moved from Creswell, 
Ore., and located his jewelry and watch 
repair shop in Drain, Ore. 








Copyright, 1926 
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Canada’s Trade in Watches & Clocks 


THE JEWELERS’ CIRCULAR 





Dominion Largest Customer for American Timepieces But 
Show Decline Since 1921—Swiss Trade Increasing— 


Domestic 


Production Small—American Clocks 


in High Favor 


WasuincTon, D. C. Aug. 10.—Canada 
remains the largest export market for Amer- 
ican watches and clocks but exports to the 
Dominion have declined materially in recent 
years and since 1925 Switzerland has furnish- 
ed the bulk of Canadian imports. Due to the 
variety of watches demanded by Canada’s 
population of 9,000,000, which is scattered 
over a territory greater than the United 
States, including Alaska, and high manufac- 
turing costs, domestic production is very 
small. There are only five companies in Can- 
ada listed as watch manufacturers. Their 
production in 1925 had a value of $231,297, 
as compared to $109,234 in the preceding year 
and $182,086 in 1923. 

Production in Canada is practically limited 
to the very cheapest grades of watches manu- 
factured by branch factories of American 
concerns. Domestic watches supply less than 
10 per cent of the demand, the remainder 
being imported chiefly from Switzerland, the 
United States and Germany. Many of the 
watches sold in Canada are imported com- 
plete but movements and cases are imported 
separately for the most part. Watch cases 
are made in Canada by three companies and 
_ the value of their output in 1924 was $81,079. 

Only the cheaper grade of clocks, consist- 
ing mostly of alarm clocks, is manufactured 
in Canada. A preliminary report issued by 
the Dominion government places domestic 
production at $405,565 in 1926. One line of 
Canadian-made alarm clocks is rated very 
highly by dealers. They vary in style and 
price and are made with luminous dials. The 
only Canadian maker of pendulum clocks 
does a moderate business in mantel, office and 
hall clocks. The cases for both watches and 
clocks are reported to be largely of Cana- 
dian manufacture. The Canadian government 
does not list either watches or clocks in its 
export trade statistics and it may be assumed 
that if any are shipped abroad the total is 
small, 

Total imports of watches and clocks have 
shown little fluctuation during the past 10 
years and in 1926 were only $91,078 larger 
than in 1914. It. is believed that the increased 
market demand has been met by domestic 
manufacturers. The competition of Swiss 
watches in the market has been keenly felt 
by the American manufacturers and Ger- 
many has made great inroads into the clock 
market, chiefly at the expense of the United 
States. 

Canadian imports of watches and clocks, 
annually since 1914 are as follows: 


From the 

. United 

Year * States 
NM iy rs ot Sa dS ia $1,343,078 
eee ek sdk ae caroons Swe 1,719,156 
_ | ST oa eee ee 2,134,414 
SSE Ss ane tee 2,104,553 
. | ee een ee See 1,215,891 
A ARES ES Ia anata arene nent ene a 897,397 
NE ee ee a a ete dls d kind ins 1,084,890 
(eR eee 850,229 
eee eee 975,728 


*The Canadian fiscal year ends March 31. 


Canadian imports of clocks and watches in 
the calendar year 1926 totaled $3,100,743, as 
compared to $2,317,519 in 1925. The position 
of American goods in the Canadian market 
improved considerably last year, the United 
States supplying watches and clocks to the 
value of $1,204,910, as compared to $906,196 
in the preceding year. Imports from other 
countries also increased, however, totaling 
$1,895,833 last year, as compared to $1,411,- 
322 in 1925. Imports of clocks and watches 
in the calendar years 1926 and 1925 were 
composed as follows: 
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better grades are supplied by American 
firms. German manufacturers are doing a 
fair volume of business in boudoir and man- 
tel clocks with wood and metal cases. The 
German clock movements are said to be high- 
ly regarded. Some very cheap alarm clocks 
are imported from Germany. The recent 
reduction in the prices of Canadian made 
alarm clocks is said to be due to German 
competition rather than to lower manufac- 
turing costs in the Dominion. 

Clocks imported from France cover a wide 
range, but consist principally of novelties. 
Ornamental clocks are purchased from 
France. English clocks with Swiss move- 
ments are in moderate demand. The exclu- 
sive British manufactured clocks are not 
sold to any extent because of their high 
price. American clocks are firmly entrenched 
in the Canadian market. These products are 
well regarded for service and workmanship. 
Dealers obtain more profit from selling 








IMPORTS OF WATCHES AND CLOCKS FOR THE CALENDAR YEARS 1926 AND 1925: 
ITEMIZED BY COUNTRIES OF ORIGIN 

















Clock Time Watch Watch 

movements recorders movements cases 

1926 Complete cases and and Complete and and 
Country clocks parts parts Watches parts parts 
United Kingdom .......... $ 31,299 $ 9,936 $ 2,679 $ 5,442 $ 9,595 $ 3,848 
Wurted Sige” .n.s...cccc cies 414,951 124,631 12,242 11,437 454,717 186,932 
RIE 3 lo 5 ah osciai ota Sie ese yen ove See |) a Skeware.  ) aman 7,242 1,431 365 
i EC Ra Ee Seema > { weicmcalie ' ceases WS8 8 .sciedcie Sea 
fai osgS SEs Taare ia a tayere SOME) cxsweneae  vaneeice De) Sacemateaars | Sl.gacaccdee ene eee ° 
a a rs OF - aédceeksi 30. ere | eee 0 ree 
Switzerland .............. OM Gcehacns  axeenses 230,340 ‘1,028,628 98,229 
Other countries .......... 3,267 21,999 2,443 2,640 3,627 1,893 
TN x oo 6a Peace $862,515 $156,566 $17,364 $275,033 $1,497,998 $291,267 

1925 

United Kingdom .......... $37,845 $10,419 $644 $6,386 $6,629 $1,668 
RE DIMEN 6.6 cee teas 316,755 93,131 15,791 10,167 335,287 145,065 
DEMME ona cen eeeswouwoews SG? srbwawce”. > idesewes 9,439 10,871 209 
MEE a 8 lvertccs carson HGR i ckdaada® 8 “medenwes SASS —_asanwcen © Rae ena 
RRS eer ees ceraneee TR SOG®  eksacca Selene); Wsiaaaeile”  “sspncgaeene en 
URINE. 5. oi6ie obs eraiesane.c BS hak eShe  Kesbease “se@eeeee ccmmeame» | came 
Se ee Goer 9 bodeceee coexeeess 171,966 818,926 71,973 
Other countries .......... 2,916 20,749 419 3,555 3,845 1,588 
TE edna ao dea elev ater $570,696 $124,299 $16,854 $209,608 $1,175,558 $220,503 


Imports of watches and clocks from the 
United States last year were less than in 
1914. Imports from Germany were of little 
importance until 1921 and then increased un- 
til 1924 when they exceeded the pre-war 
year by about 90 per cent, then declined dur- 
ing the past two fiscal years. In 1914, the 
United States supplied 58 per cent of the 
total imports, Switzerland 21 per cent, and 
Germany 6 per cent. In 1926, imports from 
the United States had dropped to 72 per cent 
of the amount imported in 1914 and com- 
prised only 41 per cent of the total imports. 
Switzerland’s share had increased to 43 per 
cent, and Germany’s to 9 per cent. 

The United States supplied 48 per cent of 
the total imports of clocks in the calendar 
year 1926, and Germany in the same time 
supplied 37 per cent. 

Alarm, standing and wall clocks of the 





From Total 

Switzer- From Annual 
land Germany Imports 
$ 476,941 $150,479 $2,253,643 
esse 828i‘ Ra cane GS 2,448,449 
Osse = =i hk ewelone 3,126,267 
1,681,021 15,272 3,923,523 
820,768 23,373 2,129,811 
570,994 100,974 1,680,481 
903,302 283,986 2,387,788 
1,259,462 225,680 2,451,425 
1,008,036 214,387 2,344,721 








German and French clocks, but they are 
obliged to carry a complete American line. 
They are more attractive and more durable 
and individual customers have more confi- 
dence in them. 

Some Italian alarm clocks come in, but 
they are not very popular. Germany. excels 


‘in the production of a cheap alarm clock. 


The wholesale price of the cheapest Ameri- 
can clock is one dollar, while German clocks 
sell at wholesale for as low as 85 cents. In 
the more expensive clocks the Germans have 
the advantage of being able to produce a 
chime with a more resonant and pleasing tone 
than American manufacturers have been able 
to achieve. This is true only of trains where 
the chime is played on rods, as the American 
manufacturer is able to produce a better tone 
with tubes. The rod chimes seem, neverthe- 
less, to be preferred. One objection made to 
German clocks and those of other European 
manufacturers is the type of case used. 
Neither the wood nor the glue is suited to 
the Canadian climate, the wood often crack- 
ing and the veneer falling off. For this 
reason some of the large importers assemble 
the clocks, bringing in the works from Ger- 
many and the cases from the United States. 
German clocks are generally cheaper than 
American in most grades. They are con- 
sidered reliable -for the-most part -but are‘ 
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Artificial Pearl Necklaces 


a superior reproduction 


direct from France 


Made and Sold in Europe for 15 Years 





Worthy of a place among gems 





ALSO 


Earrings, Sautoirs, Scarf Pins and Bracelets 
Hand Made 18 K White Gold Mountings with our artificial pearls 





GATTLE & HUNTER 


576 Fifth Avenue, New York 


IMPORTERS OF 


Pearls, Diamonds and Other Precious Stones 
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not as well known as several American 
makes which have a high reputation for 
reliability. Another factor taken into con- 
sideration by Canadian purchasers is that a 
clock which fails to function properly may 
be easily replaced when made by an Ameri- 
can manufacturer, particularly one having a 
branch or agency in Canada, whereas this is 
a less simple matter when dealing with a 
German manufacturer. The use of clocks in 
homes and offices corresponds almost iden- 
tically to usage in the United States. In 
modern buildings and dwellings attractive 
desk and shelf clocks are used. Canadian 
firms and individuals are increasing their 
purchases of these types. 

Watches offered on the Canadian market, 
both wrist and pocket, are imported princi- 
pally from Switzerland and the United 
States. It is estimated that 75 per cent or 
more of the watches used in Canada is from 
Switzerland. In the better quality watches, 
Swiss and American manufacturers: compete 
on fairly even terms, with the Swiss being a 
little cheaper on most grades. One particular 
on which it is commented that Swiss manu- 
facturers are considerably ahead of Ameri- 
cans is in the very small watches which are 
extremely popular as wrist watches for 
women. Small quantities of ladies’ wrist 
watches are imported from the United 
States in designs that cannot be obtained 
from Switzerland. It appears that American 
manufacturers do not go in for this type of 
watch to the extent that they might and 
where they do, the price is far out of propor- 
tion. The most popular type is a very small 
watch, oblong in shape. 

Men’s watches are of Swiss origin, with 
the exception of the limited number pur- 
chased in the United States. Watches for 
railroad and other special uses are brought 
in from the United States. Medium priced 
wrist watches are solid to men, while women 
buy all kinds. The wrist watch is thought 
to exceed the pocket watch in volume of 
sales, At least 80 per cent of the women’s 
watches sold and probably 25 per cent of the 
men’s watches are of the former type. The 
most popular size for a watch movement is 
the 10% ligne followed by the 634 ligne and 
the 6% ligne. These sizes are all made al- 
most exclusively by the Swiss and it is es- 
timated by a prominent wholesale jeweler 
that approximately 75 per cent of the watch 
movements used in Canada are of these three 
sizes. 

The trend in women’s wrist watches, as 
well as men’s pocket watches, at present ap- 
pears to be towards smaller sizes and fancier 
shapes. There is a large importation of 
cheap, medium grade and high-grade watches. 
Jewelers state that they Ind the biggest 
call for the watches of good grade known to 
be thoroughly reliable but moderate in price. 
The most popular watch for men retails 
around $10 to $12. There are several Swiss 
watches of this type, the American watch of 
similar grade selling from $3 to $5 higher. 
There is a large sale of cheap watches and 
clocks through department stores and mail- 
order houses as well as through hardware 
stores, It is possible that the largest volume 
might be in a cheap grade retailing from 
$1.75 to $5. The cheaper grades of clocks, 
especially the alarm variety, outsell all of the 
others by a large margin. 

_ Women buy moderately high-priced ar- 
ticles; men purchase the medium grade. ‘The 


THE JEWELERS’ CIRCULAR 


demand for women’s watches is steadily ad- 
vancing and for men’s continues almost un- 
changed. Swiss watches are preferred by 
both, provided the designs are appealing, Oc- 
casionally special styles are imported from 
the United States, but as a rule the va- 
riety of the Swiss watches is sufficient. Lu- 
minous dials are used to a small extent on 
some of the men’s watches. Quality is the 
essential factor but whenever possible women 
prefer the combination of quality and orna- 
mentation. Men favor plain watches. 

American watches and clocks are generally 
more popular in the rural districts than in 
the cities, judging by the results of a survey 
made three years ago by a farm publication. 
A questionnaire was sent to 2,000 subscrib- 
ers. While more than half the farmers 
answering the questionnaire owned watches, 
not more than 5 per cent were of Swiss 
make. Only a small number appeared to 
have German clocks of any type. 

Discussing market prospects in Canada for 
American manufacturers, Assistant Ameri- 
can Trade Commissioner Oliver B. North, 
at Ottawa, reports to the Department of 
Commerce that, in the opinion of Canadian 
jewelers, American manufacturers could in- 
crease their sales considerably by judicious 
advertising. It is believed that all grades of 
watches would share in this increase, a good 
watch retailing between $10 and $15 having 
the best chance, Shape, size and appearance 
are particularly important in women’s watch- 
es, while men are more interested in pur- 
chasing a reliable timepiece. Luminous dials 
are popular in wrist watches for men. 
American watches find favor, particularly in 
styles for men, but the Swiss product prob- 
ably will continue to hold first place, because 
of the lower price. 

American clocks are highly regarded and 
are much in demand. There appears to be no 
reason why their sale should not continue to 
increase but it might be stimulated consider- 
ably if the practice of manufacturing in Can- 
ada, initiated by one American company 
should prove successful and be adopted by 
other American manufacturers, Trade Com- 
missioner North advised. Alarm clocks are 
the most widely used, price being the impor- 
tant consideration. In the more expensive 
clocks, an attractive appearance, without ex- 
cessive ornamentation, is desired. The style 
of mantel clock, with broad base and curved 
top, apparently is the most popular. 

The distribution of watches and clocks in 
Canada is effected principally through job- 
bers, wholesale and retail jewelers and de- 
partment stores. The two largest depart- 
ment stores in Canada do a big mail order 
business. American clocks and watches are 
not sold to any extent through American 
commission houses, the wholesale jewelers 
and large department stores purchasing direct 
from manufacturers. Cheap watches and 
alarm clocks are handled by hardware, drug 
and sporting goods stores. 








A fire of unknown origin practically de- 
stroyed the frame building which housed 
the Robert Castor jewelry store at Waseca, 
Minn., one morning recently. The stock of 
merchandise was practically all saved but the 
fixtures were damaged by the fire and water. 
The stock is covered by insurance but no 
insurance was carried on the building, which 
was owned by Mr. Castor’s father. 
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The Cassolette 





VERY pretty work of the goldsmiths’ art 

is found in the old “cassolettes,” the 
perfume boxes of former centuries. In 
those earlier days perfumes were supposed 
to ward off contagious diseases, hence these 
dainty little contrivances were worn on 
one’s daily walks. Paul Rouaix gives an 
interesting and short description of these 
devices, many of which should afford in- 
spiration to the goldsmith, and one of which 
we illustrate herewith. The above writer 
says: 

“Among the Orientals, the Arabs were 
first to develop the perfume industry. The 
perfumes of Arabia were always noted. 
The ancients, so refined in the search for 
pleasant sensations, used the cassolette more 





THE CASSOLETTE—OPEN AND CLOSED 


frequently than is done at the present day. 
Perfume vases in glass, onyx, agate, ala- 
basters, figured in the toilet of the Greek 
and the Roman lady. They carried them 
about with them. These vases affected an 
elongated form, piriform, or represented 
flowers in bloom having delicate carving. 
Theocritus, the poet, speaks of ‘alabasters 
of gold filled with the essences of Syria.’ 
The Latins called their cassolettes unguen- 
taria. 

“The idea of enclosing in a flask, or in 
a portable receptacle, liquid or dry perfumes 
is found in every century. The ‘sachets’ 
which garnished the interior of chests of 
drawers and, till the 18th century, were 
called sultans, the pots-pourris, were various 
forms of cassolette. Toward the end of the 
16th century the number of jewels evidence 
the fashion of perfume holders. The 17th 
century confined these refinements to the 
gentler sex. Most cassolettes of that period 
are balls consisting of two superposed hemi- 
spheres united either by a screw or by a 
socket that penetrated from one part to 
the other. The upper part was perforated 
with delicate carvings of foliage mixed with 
filigrain, that allowed the emanations to 
escape from the substance enclosed in the 
ball. This substance was sometimes solid, 
a piece of musk, for example. Sometimes 
it was a liquid perfume and then was ab- 
sorbed in a small sponge that was placed 
in the cassolette. The top of the latter 
usually ended in a tiny chain terminating in 
a ring the size of the finger.” 








The entire three-story building at 236 
Main St., Paterson, N. J., has been leased 
for a term of years to Tappins Jewelry 
Stores, Inc. This concern has branches in 
Newark, N. J., Troy, N. Y., and New York 
city. The building will be altered and two 
main floor stores will be provided, one for 


the jewelry establishment and the other to 


be ‘sub-let- for other retail purposes. 





THE JEWELERS’ CIRCULAR 


August 17, 1927 


Seimei 





ie ae 
* Sey 
ow 


TaStery \) 
urry| .ads: 


\\\ 
RishL S 


The story of the 
EMERALD 


Tradition tells us that Emeralds 
were used for ornamentation as 
far back as 1650 B.C. There was 
a superstition about these stones 
which was supposed to preserve 
the chastity of the wearer. They 
were reputed to have a great 
medicinal value. 


Today, however, the major use 
for emeralds is for jewelry. Their 
magnificent color makes them one 
of the most sought-after of all 
our stones. Gorgeous in them- 
selves emeralds need little in the 
way of artificial decoration to 
make up into superb jewelry 
pieces. We can supply you with 
emeralds in all qualities, sizes 
and cuts of the stone. 


SPEED, TODAY, is very important. That 
merchant who fills his orders most quickly 
earns the greatest good will. And from 
good will comes new business, bigger 
profits. 


Let us help you fill your stone needs. No 
matter what kind, type, color or quality of 
stone you want we have it ready. 


Seven out of ten of our orders are shipped 
the same day we receive them. A full stock 
of over 60 different kinds of stones is at 
your disposal. From this stock it is almost 
certain we at once can fill your bill. 


Eliminate worry. Do away with guess work. 
Send your orders to us and be sure. 


Scores of manufacturers doing their own 
importing buy their stones from us rather 
than “bring them over” themselves. Our 
fast service and low prices recommend us to 
them — and to you. 


We can supply anything in the stone line. 


S. NATHAN & CO., INC. 


Importers and Cutters 


71-73 NASSAU ST., NEW YORK 


Diamonds « Pearls « Precious, Synthetic and Imitation Stones 
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The News from England 





Buyers From All Over World Invading Foreign Diamond 
Markets—Silver and Electro Plate Trades Enjoying Brisk 
Business—New Jeweled Hat Ornaments Seen at Royal 
Garden Party—Daring Robbers Loot Jewelry Store 


Window—Burma_ Jewelers 


Appeal Decision in 


Insurance Litigation. 


Lonpon, Aug. 8.—Buyers of diamonds are 
now beginning to find that the much-dis- 
cussed “lower prices” scare is very much 
of a myth, and since the polished markets 
here are now being raided by eager visitors 
who are anxious to stock up once again now 
that things are moving easier, there is a 
strong tendency for prices of the best quality 
goods to advance. Everyone now seems to 
want diamonds, confidence having reasserted 
itself, and indications are not wanting that 
there will be somewhat of a scramble on 
the part of buyers to gather in just the 
sort of stones they will need for the Fall 
trade. Diamond buyers say the markets are 
being crowded out with world diamond buy- 
ers and that the stocks of polished goods 
are none too plentiful as a result of the 
“go cautiously” policy that has ruled in 
Europe since the alluvial diamond produc- 
tion scare received so much publicity. This 
condition is borne out by such reliable dia- 
mond people as Backes & Strauss, the Hol- 
born Viaduct firm. Regarding this reaction 
in buying the firm said to THE JEWELERS’ 
CIRCULAR representative this week: 

“It is a very long time since the Conti- 
nental diamond markets have been so over- 
crowded with buyers as at the present mo- 
ment, and the volume of business that has 
been transacted in the last two or three 
weeks must run into enormous figures. 
Stocks of polished diamonds all over the 
world have been allowed to get into a de- 
pleted state owing to the uncertainty that 
has reigned for so long in the diamond 
trade, and now that preparations have to 
be made for the Autumn business merchants 
are endeavoring to get together the quali- 
ties and sizes of which they are short. The 
pessimistic articles which have appeared in 
the daily press created the impression that 
diamonds of all qualities were to be lower 
in price than a few months ago, but buyers 
have soon discovered that this is by no 
means the case. In fact fine quality goods 
are, if anything, a little stiffer than they 
were, as the market in these grades is far 
from well stocked. There certainly has 
been a slight fall in very common goods, 
but even in these qualities prices are slightly 
rising since the new agreement between the 
Diamond Syndicate and the alluvial impor- 
ters has come into being. The strong policy 
of the Syndicate in withholding supplies and 
keeping the market bare of rough has had 
a very reassuring effect, and the greatest 
confidence is felt regarding the diamond 


Situation.” 
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At present the bright spot in the silver 
and electro plate trades of Sheffield, which 
have been very poor for some time, is the 
brisk demand for spoons and forks. A fea- 


ture of recent big orders of tableware is the 
big percentage of electro plated ware. One 
substantial order obtained the other day in 
Sheffield was from the Cunard Steamship 
Line, and the majority of the table plate— 
tureens, dishes, spoons, forks, and the like 
—is to be electro plate. Export business 
continues to improve. 
x * x 


It is now pretty certain that the jewelry, 
silver and plate firms of Birmingham and 
Sheffield will be well represented at next 
year’s British Industries Fair to be held 
again in London and Birmingham simultane- 
ously. Heavy space booking for the 1928 
Fair is reported by the Birmingham Cham- 
ber of Commerce and early steps are being 
taken to ensure additional accommodations. 
New buildings on concrete foundations are 
to be added for the next Fair for the use 
of those industries most needing increased 
display space. The Fair is very popular 
since it has proved to be an excellent busi- 
ness bringer. 

x ok OK 


More than 10,000 guests accepted invita- 
tions to the royal garden party at Bucking- 
ham Palace the other day and, although a 
note of semi-mourning prevailed (in de- 
ference to the late King Ferdinand), some 
fine jewelry was seen. As a matter of fact it 
is quite possible that some new fashions in 
jewelry will have been set as a result of 
the Palace displays in dress decoration. The 
queen wore a fine gray toque with her silver 
gray dress and in the hat was fixed a won- 
derful Scottish thistle in diamonds and plati- 
num. Princess Mary, in gray, wore her 
great ropes of tasseled pearls, while her 
father, the king, displayed a big tie ring 
of diamonds cut marquise shape. Lady “Pat” 
Ramsay had a large diamond ornament pin- 
ned into her black straw hat, while Princess 
Arthur of Connaught (in black) wore a belt 
containing a big square diamond buckle. The 
Church, the State, the- Services, the three 
Arts—all were represented at the party, dis- 
tinguished foreign guests including King 
Fuad of Egypt and the president of Liberia. 

x ok 


Watching from their bedroom windows 
after being awakened by the noise of smash- 
ing glass residents living opposite the jewelry 
store of William Robinson of Trowbridge 
the other morning saw jewelry being thrown 
from the window into the rear of a small 
automobile at the wheel of which was. a 
confederate. The engine of the car was run- 
ning and creating considerable noise. Al- 
though the jewelry store is within 500 yards 
of the local police station the window was 
ransacked of its gold watches, bangles, pen- 
dants and bracelets, worth nearly $3,000. 
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The jeweler who lives over his shop was 
aroused, too late, by the noise of the car 
as it made off with its loot. 

x ok * 

Cables from Rhodesia this week report 
that the gold discoveries on the Rhodesia 
Minerals Concession indicate the presence of 
an important: gold bearing district. The 
secretary says stockholders are to be con- 
gratulated that the additional capital ob- 
tained has enabled the company to retain 
a 50 per cent. interest in any of the old 
discoveries made and on which funds may 
be expended as well as on any new dis- 
coveries that develop. Stockholders, how- 
ever, are, so far, left in ignorance as to 
what they have got for this half-interest. 

x * x 


When a man walked up to the Grandidge 
jewelry store in Pontefract the other after- 
noon, pushed his foot through a plate glass 
window and then scattered jewelry right and 
left into the shopping street, many people 
in the crowd that formed made off with 
some of the scattered stock. The police 
made three arrests, and some of the missing 
jewelry has since been returned. No jewelry 
was found on the man who broke the plate 


glass. 
x * x 


The 1926 gold production in Canada 
again established a new high record accord- 
ing to figures just received here from 
Ottawa. The year’s production totaled 1,- 
754,228 fine ounces which, valued at the 
standard rate, is worth some $181,300,000. 
The 1925 production was 1,735,735 fine 
ounces, worth around $179,400,000. 


* * x 


The decision of the High Court of Ran- 
goon in the suit of Bassein, Burma, jewelers 
against the Royal Insurance Co., Ltd., for 
the value of a parcel of diamonds lost in 
the mails has just been reversed by the 
Judicial Committee of the Privy Council 
here, composed of Lords Haldane, Atkin- 
son, Blanesburgh, Darling and Warrington. 
The Burmese jewelers appealed against the 
Rangoon decision, and the Council holds 
that the appeal must be allowed. The value 
of the parcel of diamonds insured with the 
defendant company is placed at more than 
$66,000. The insurance company questioned 
that the diamonds were lost. Their lord- 
ships said the only question was whether 
the company had proved its allegation that 
the parcel never contained diamonds of the 
value named, or alternately, that the dia- 
monds and parcel were stolen from the mails 
with the knowledge and connivance of the 
jewelers who had conspired to put forward 
a fraudulent claim. 








Israel Hayes, retired jeweler of Toledo, 
O., who died at his home in that city, was 
buried recently in the Memorial Park Ceme- 
tery. Mr. ‘Hayes passed away following 
an illness of seven weeks. He had been a 
resident of Toledo for nine years and was 
a member of the Mutual Aid Union, also 
of the Monroe St. Methodist Episcopal 
Church. Funeral services were held in the 
Monroe St. Methodist Church with the Rev. 
W..H. Bransford officiating. The deceased 
is survived by his widow, a son, a daughter, 
and four brothers. 
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National Convention Plans 





Tentative Program for Conclave of A. N. 
R. J. A. at Milwaukee Next Month Agreed 
Upon by Committee Chairmen— 
Space in Exhibit Hall Sold Out 

MILWAUKEE, Wis., Aug. 10.—An entire 
afternoon was spent at the jewelry store of 
Henry Stecher here today, while committee 
chairmen made more definite plans for the 
entertainment of visiting delegates to the 
American National Retail Jewelers Associa- 
tion’s convention to be held at the Milwau- 
kee Auditorium, Sept. 26 to 31. 

A. W. Anderson, secretary of the Wis- 
consin Retail Jewelers’ Association, came 
to Milwaukee from Neenah to attend the 
meeting. Other of the jewelers who attended 
the meeting were Art Hentschel; Art Keus- 
el; John Stouthamer; Sam Dalin; Oscar 
Knobla and Henry Stecher. 


The program as finally decided upon was 
practically a verification of the former tenta- 
tive plans. On Tuesday afternoon a theatre 
party will be conducted; on Wednesday the 
jewelers will visit all the various depart- 
ments of the Vocational School here and 
will afterward take an automobile trip 
through the city; on Wednesday evening, 
following an executive session, there will be 
a buffet lunch and high class entertainment; 
and on Thursday evening there will be a 
mammoth banquet and cotillion dance, at 
which time a surprise will be in store for 
the crowd. The “surprise” was the subject 
of much discussion at the meeting and judg- 
ing from the elaborateness of the plans and 
the enthusiastic manner in which the men 
made plans the visiting delegates will have 
“the best time ever” at the September meet- 
ing. 

John Stouthamer is chairman of the ladies’ 
committee, which will meet very soon to 
discuss special plans for the ladies’ entertain- 
ment. It is planned to keep the ladies “busy 
every minute” and to see that each visiting 
lady is hospitably treated. 

‘Mr. Anderson has announced that Kil- 
bourn Hall, the big exhibit hall at the Mil- 
waukee Auditorium, is entirely sold out and 
that it will now be necessary to either hire 
another one of the halls or to have exhibits 
in the lobby and corridors. 

One of the speakers on the program, the 
only one which the Milwaukee jewelers 
know of so far, is B. Christianson, secre- 
tary of the Wisconsin Retail Hardware As- 
sociation and associate editor of the Hard- 
ware Retailer of Indianapolis, who recently 


made a big hit at the Wisconsin association 


cenvention at Fond du Lac. His subject has 


_not yet been announced. 


Among the new exhibitors are the Mul- 
holland Silver Co., Aurora, IIl.; Key- 


‘stone Watch Case Co., Riverside, N. J.; 


Waltham Watch Co., Waltham, Mass.; II- 
linois Watch Case Co., Elgin, Ill.; Elgin 
American Mfg. Co., Elgin, Ill.; New Haven 
Clock Co., New Haven, Conn.; and the S. 
Wechter Co., Chicago. The names of other 


exhibitors were published in the Aug. 3 issue 
‘of Tue Jewevers’ Crrcurar. 


Mr. Anderson reports that inquiries and 


‘requests for reservations are still coming 
In and that all indications point to the big- 
}gest,’ national convention that has ever 
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been held by the association in years, either 
in the east, west or south. 








Crop Prospects of Southwest Raise 
Jewelers’ Hopes for Fall Business 


Kansas City, Mo., Aug. 12.—Crop pros- 
pects for the great southwestern section of 
the Mississippi valley have taken on a 
brighter glow in the last few weeks. Heavy, 
soaking rains which have been continuing 
into August throughout the Southwest, have 
given the corn needed moisture in the 
maturing period. Poor crops in other sec- 
tions of the United States has been re- 
sponsible for a 25c increase per bushel in 
the market price. Estimates place an an- 
ticipated gain of $223,000,000 on the 1927 
corn crop over last year’s production. Sales- 
men of the manufacturing jewelry concerns 
here are reporting more favorable business 
conditions than last year. 

Due to the lateness of the season, the big 
corn producing States—Missouri, Iowa, II- 
linois and Ohio—are away behind their 
usual schedule. However, Missouri in- 
cluded, the layouts in Nebraska, Kansas, 
Oklahoma, and Texas, a strip west of Kan- 
sas City from the Gulf of Mexico to the 
Platte River, look like the biggest thing 
in the past five years. The southwest is ex- 
pected to produce 36,000,000 bushels more 
corn this year than last and get the largest 
cash returns for the crop in five years. 

The prospective crop as now estimated 
will depend upon rain and frost conditions, 
especially in Nebraska. But with 10 days 
of August already gone, the rains are con- 
tinuing frequently over large areas, and 
recent weather and conditions point to even 
better estimates. The short crop outside 
the Southwest is expected to hold the price 
up. 
If estimates hold good both with the 
price and with the corn crop, the five States 
of Nebraska, Kansas, Oklahoma, Texas and 
Missouri, will produce 574,000,000 bushels 
of corn for which the cash value—whether 
it is fed or sold direct—will be $574,000,000. 
Last year for these states the production 
was 538,000,000 bushels with a cash value 
of only $351,000,000. 

Wheat has turned out much better than 
had been expected also. If the government 
estimates for 1927 and the present market 
price of $1.50 per bushel hold out, the same 
five States will be worth $28,000,000 more 
with wheat than last year. Estimates give 
the wheat crop as 268,000,000 bushels with 
cash value of $401,000,000, while last year 
wheat production reached 315,000,000 bush- 
els at $373,000,000. 

Nebraska leads in both corn prospects and 
wheat crop reports. This state had the best 
wheat crop in its history. Kansas is next. 

In Kansas the absence of hot winds has 
been, perhaps, the biggest factor in raising 
their corn crop prospects. During the pol- 
len period, there were none of the customary 
dry, hot south winds to nip and stunt the 
corn. Too, Kansas has been experiencing 
more and more general rains. 

Anything may happen to the corn crop 
the latter part of this month and the first 
part of next, but weather reports are favor- 
able for rain, and that is what the crops 
are going to need. 

It is an interesting fact that the Kansas 
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City jewelry market is largely found in the 
five States wherein the crops are the most 
promising. Jewelry trade for the southwest 
territory for which Kansas City is the 
jewelers’ center, should be the best in years, 
in the belief of local concerns. 








The Arms of the Worshipful 
Company of Goldsmiths, 
London 





HE illustration herewith shows the arms 
of the Worshipful Co. of Goldsmiths of 
London, which appeared on the top of silver 
cigarette cases which were presented to 
each of the liverymen of the organization 
during the recent celebration of the 600th 








ARMS OF THF GOLDSMITHS COMPANY 


anniversary of the date that the company 
received in its first royal charter, March 30, 
1327. 

The decoration on these boxes is the work 
of Kinger Gray and the illustration used 
herewith was from the box displayed at an 
interesting exhibition of the Gold & Silver- 
smiths Co., Ltd., held in London, recently. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending Aug. 13, 1927 
The U. S. Assay Office reports: 


Gold bars exchanged for gold coin.... $864,307.05 
Gold bars paid depositors............ 57,737.34 


CR cic vecetetiundl ease $922,044.39 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
ET Be hascaiciiitnteagetess einen $433,092.83 
she TE A OS ee 87,380.40 
Se C26) Sd cinialt Reoreteeats n tacaie meas 97,478.81 
Oe BD ceca nasnciaitinn ve iveweeeeee 81,888.93 
BE imewoeeeascneventee 138,940.89 
OO NS wa cawikhcoet te. Gowes tenn 25,525.19 
ROUEN > «ob: ohne dieerwen awe ane $864,307.05 








The jewelry store of Leon Mix was moved 
recently to 129 W. Maple Ave., Birmingham, 
Mich. Mr. Mix has been in business for 
several years in Birmingham and was 
located a few doors east of his new address. 
The new store is considerably larger than 
the old quarters. ite fet 
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Paris Jewelry Fashions 





Old French Aristocracy Now Being Considered in Designing 
Fashions—Slender Silverware with Lacework Patterns 
Becoming Popular—Cameo Bracelets and Necklaces 
the Vogue—Egyptian Style Jewelry Being Worn 
with Flimsy Gowns—New Style Creole 
Earrings Introduced in Paris 


Paris, France, Aug. 5.—France is settling 
down to pre-war conditions in many ways, 
and this is seen in fashions as well as in 
other things. 

The Boulevard Saint Germain and the 
Palais Royale for instance are coming to 
their own again for certain classes of jewelry 
and for plate. The new rich are gradually 
disappearing, going the way of the war 
profiteer, while the number of foreigners 
in France has decreased greatly. The old 
aristocracy that was perhaps more heavily 
hit in France than in any other country dur- 
ing the World War, is gradually resuming 
its old position, and this class of people will 
have to be reckoned with in designing 
fashions, in the future. Just after the war, 
the taste of the munition manufacturer’s 
wife or the woman from the Argentine was 
considered, to the neglect of the fine and very 
cultivated taste of the lady of the ancient 
regime. Now, as may be seen by a walk 
along the Boulevard Saint Germain she is 
asserting herself again. All kinds of plated 
wares are placed in show windows for her 
delectation, for naturally chateaux must be 
fitted up again, especially after being burnt, 


rebuilt and refurnished from garret to 
cellar. 

x ok x 
In the old-fashioned flat in the 


neighborhood of the Boulevard, much 
slender silver ware is seen, with delicate 
lace-work patterns. Vases for flowers are 
tall and slender, without ornamentation, ex- 
cepting the edges of the opening to the long 
“throat,” that turns back, like an arum lily, 
a mass of lace-work, so finely wrought, that 
there is no need of a flower to make the vase 
an ornament. Cake and bread baskets, fruit 
stands, with several receptacles, side by side, 
contained in the same utensil, are made of 
shell-like baskets with the “lacey” edges. 
Cruet-stands, salt cellars, all in silver, are in 
the same pattern and sometimes deep colored 
green or blue glass is used to line them to 
show off this same delicate work. Naturally 
lace doilies are used under this “lacey” 
silver ware, while lace edged table-cloths are 
again the “thing.” All these silver ware 
articles are delicately small as well as 
slender and made especially for the Boule- 
vard Saint Germain and Palais Royale 
public, are a protest against the highly 
ornate and over heavy silver affected by the 
new rich. “Little and very finely wrought” 
is the motto of the old French aristocrat. 


* * * 


This same tendency to reduced sizes is 
seen in the dressing bag, in great demand 
again, now that valets and ladysmaids are 
again seen, carrying their masters’ and 
mistresses’ bags and other impedimenta. 
These bags, smaller in size, than ever, are 


fitted mainly with glass goods. It is fre- 
quently engraved, or cut, colored lines, ruby, 
emerald green or jade, run down the rect- 
angular bottle, making it appear still less 
bulky than it otherwise: would. Gold or 
silver tops are hollow and although very 
ornate, weigh as little as possible. All the 
fittings to the bag are as small and as light- 
made as possible, looking-glasses having hol- 
low gold backs, the same principle being 
applied to brushes and similar objects. This 
is not a matter of economizing metal, the 
big price of the bag putting anything like 
that out of consideration, but simply a ques- 
tion of reducing weight. Bottles in some 
cases have celluloid tops, or something 
equally light used for the purpose, thus 
saving weight. The long, narrow handles 
of the hand looking-glass, combs, brushes 
etc., are also in these materials in many 
cases. 
* *k * 

One of the characteristic revivals of the 
Boulevard Saint Germain quarter, that has 
spread further afield, too, is the cameo 
bracelet. Ordinary, almost flat cameo brace- 
lets have been seen for some time, but the 
novelty is made of a number of cameos, set 
so as to stand high. Not quite an inch in 
diameter, these cameos, in a setting perhaps 
an eighth of an inch high, sloping towards 
the cameo stand well out. In embossed gold, 
in lacework silver, these mounts are works 
of art in themselves. Sometimes they are 
set with gems, but kept very tiny of course, 
while the cameo is sometimes surrounded 
with pin-point pearls or diamonds. Seven 
or nine of these cameos go to make one of 
the bracelets that is the fashion in the 
Boulevard Saint Germain set. They join 
with hinges that are invisible or with a 
fastening in the shape of links, or a rod 
and slot arrangement. Necklaces or 
sautoirs are composed of tiny cameos set 
high, and joined by chainlets, the cameos be- 
ing continued all round the neck. Bracelets, 
made in oblong plaques of wrought gold, or 
plaques with delicate art traceries, are also 
seen, in this quarter, they are worn at any 
time of day, to cover the arm, left bare by 
the short sleeve, or over the chiffon sleeve. 
Plaited gold thread bracelets are much used, 
either square or oblong plaques being made 
of gold ribbon flattened out or broad gold 


threads. 
* ok * 


A certain amount of ancient and modern 
Egyptian stuff is always seen at this time of 
year, the fashion being brought back by the 
people who have spent the Winter down 
south and who reach Paris about this time, 
on their way from various resorts. This 
season this Egyptian trend however seems 
to be influencing fashions in a definite way, 
many ornaments showing signs of having 
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been designed with Egyptian styles in mind. 
This style is taking the place of the Far 
East influence, just at present, and if this 
goes on, Egyptian jewelry is likely to be 
very fashionable next Winter. 

* * x 


With the bizarre Egyptian “stuff,” flimsy 
evening gowns, with uneven lengths, uneven 
decolletes have come in. Light, transparent 
fabrics are also worn with capes and shawls 
to match, that afford no real protection of a 
night, either against cold or rain. These 
toilettes, worn with transparant or 
opalescent jewelry, are merely designed for 
Summer wear. For the early Autumn and 
Winter models, something more substantial 
is being selected. Thick, rich satins or silk 
velvets are chosen and these materials will 
call for something more substantial in the 
way of ornaments. The very “fluid” styles 
are being replaced by something rigid for 
Winter, and the forerunner of these stiff 
modes is seen in the immense bow of taffetta 
ribbon, worn at the waist. 

* * * 

Jewelry is being designed more and more 
to suit a toilette, says a big Paris designer, 
and the day when heirlooms were worn gen- 
eration after generation, 1s past. Not only 
must they match the material, but they must 
be chosen to harmonize with the com- 
plexion of the wearer, while the shape of 
the decollette is also an important considera- 
tion. The latest mode is a shart necklace, 
closing in front instead of behind, closing 
with a cabochon, or other round ornament, 
which conceals the actual fastener. This 
necklace is made in diamonds, in sapphires, 
emeralds or some of the semi-precious 
stones. The cabochon is never made of the 
same gems as the necklace. If diamonds 
are selected, for the necklace, emeralds are 
taken and set in a circle, to make the 
cabochon, that is usually higher in the cen- 
ter than at the sides. Tiny pin point gems 
are set very close together to make these 
ornaments. ‘Sometimes diamonds and emer- 
alds are mingled for the cabochon, while 
rubies make a favorite cabochon for dia- 
mond necklaces. Necklaces made of “flat- 
tened out” gold links have a cabochon in 
gold, made to resemble basket work. While 
necklaces are shrinking in size, bracelets are 
becoming much broader, selected to match 
the necklace as far as the kind of gems is 
concerned, the shape and size differs. 

x *k x 

The latest thing in Paris is a new style 
Creole earring. Five very slender rings are 
partially cut in a single piece of metal, one 
ring naturally being larger than the other, 
and a screw arrangement fastens the solid 
metal at the top to the ear. Besides this a 
patent attachment is used to bear the weight 
of the rings, which is larger than that of 
ordinary earrings. This attachment, fas- 
tened behind, is naturally invisible. Various 
earrings with a number of rings, quite plain, 
are seen, all worn Creole fashion. This is an 
instance of the multi-ringed bracelet fashion 
being transferred to the earring. 








J. H. Coutu, formerly of 761 Purchase 
Ave., New Bedford, Mass., has bought the 
jewelry store of S. T. Benoit, 1109 S. Water 
St. Mr. Benoit will devote his time to his 
North End store on Acushnet Ave. 
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Swiss Watch Industry Slumps 





American Vice Consul at Geneva Reports Conditions as Far 
From Satisfactory—Exports for First Quarter 
Show Decline of Over $1,000,000 


WasHINGTON, D. C., Aug. 11.—Conr- 
ditions in the Swiss watch industry remain 
far from satisfactory. Attempts to bring 
about greater stability in the industry 
through the cooperation of individual units 
still are going on and while opinion is 
changing slightly it has not yet crystallized 
in any definite agreements between im- 
portant manufacturing groups, Stanley 
Woodward, American vice consul at Ge- 
neva, reports to the Department of Com- 
merce. 

While the Swiss industry apparently has 
weathered the adverse conditions in 1926 
brought on by the feverish activity of the 
preceding year, export trade is lagging. 
Some improvement in trade during the last 
quarter of 1926 must be laid to seasonal in- 
fluences as it did not extend in 1927. Ex- 
ports during the first quarter of the current 
year show a decline of more than $1,000,000 
from the total trade for the first three 
months of 1926. 

Although 1926 operations as a whole 
showed a falling off from the results ob- 
tained in 1925, 1927 business threatens to 
show a relapse of even more serious di- 
mensions, Vice Consul Woodward advised. 
The export trade in pocket watches has 
been affected more seriously than in wrist 
watches, while exports of both watch move- 
ments and watch cases showed a uniform 
decrease in the first quarter of 1927 from 
shipments in the corresponding period of 
last year. 

The export trade in watch parts increased 
materially in the first three months of the 
year. Shipments were actually smaller in 
volume but there was a sharp rise in ex- 
port value. Exports of both clocks and 
clock parts declined. 

The total exports of watches, watch 
movements and watch cases during the first 
quarter of the year had an aggregate value 
of 42,986,294 Swiss francs, as compared to 
48,475,649 francs in the first quarter of 1926. 
Exports of clocks and clock and watch 
parts increased during the first three months 
of 1927 to 4,362,709 francs from 3,886,652 
francs in the corresponding period of last 
year. The gain in total value was due in 
entirety to the rise in the unit value of 
watch parts. 

Swiss exports of watches, clocks and 
parts during the first quarter of 1927, as 
compared to exports in the corresponding 
period of 1926, were composed, according 
to the Swiss tariff classifications, as follows: 
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Jewelry Co. reports that during the past 


week a great number of letters from its 
various customers have been received to the 
effect that they will be in Kansas City next 
week. The Edwards, Ludwig, Fuller 
Jewelry Co. also reports through its sales- 








—————During First Quarter-———_—_, 














1927 1926 
_— hes m p_ a oti 
Value in Value in 

Article Number Swiss Francs Number Swiss Francs 
Pocket watches: 

PE See No ke awssasosendwbesctencaeoceaes 1,290,266 7,918,805 * 463,969 9,839,612 

NN ik rec tolnrs & eS Ua eR Rigs 64's. 4.4. ein Be wae 128,472 2,580,911 179,217 3,509,716 

RN iaisiciid. cae s b4 aw o6 meses Ses awarasacsacs 52,133 3,965,278 49,198 4,146,485 

Chronographs, alarm watches, pedometers..... 12,861 476,230 13,422 550,652 
Wrist watches: 

TEER” SoS CeO mse Er ecns Rede Senda dantweis 458,432 3,896,570 479,642 4,052,105 

NN os catcasiteren we eShe kins Caw cee eae eaauem 132,362 1,840,611 114,888 1,723,391 

NN ios eat eas nk as-6 0 SSS Ken Reed DACRE 84-6 139,807 5,913,591 149,075 6,374,905 

Elaborate wrist watches. .........ccsescseecs 198 27,445 53 7,651 
Other watches: 

NE cS bis ca eece see Ree aee eee 66,682 1,158,248 78,724 1,330,350 

ne ee CT eee ee ee Te 2,737 112,953 2,232 96,443 

CONOR Beek teri iek cackdeenaenweawwenes 235 54,821 49 29,006 

TART ERE GOMES i566. cov ewe nde ee seeemeas 3,674,187 42,986,294 4,001,928 48,475,649 

Ee CUAONNOR. iin cde entce ee dacnrrvcieree>s —327,741 —5,489,355 setbiets wate de 

SS First Quarter-————_—_—__,, 
1927 1926 
| A ~ cr A — 
Metric Value in Metric Value in 
Article Quintals Swiss Francs Quintals Swiss Francs 

Rough-finished parts and base-plates of clocks. 3.86 8,777 a25 8,210 

Pe MSUEE CORRE POLIS. 58 So oie eee ress peeones 38.38 88,242 57.42 159,727 

Clocks for the outside of buildings............ 8.08 9,786 8.27 7,545 

PRE CHOI DETER oa os bocce ei mieted oss wen ees 74.62 224,226 102.42 252,495 

PONE hea ei Bitie avis nctaiss aaa eeiwec me 5.95 30,526 8.95 53,599 

Rough-fisished watch part<................se0% 66.62 1,092,499 92.71 1,051,369 

Rm WOE) IAN. basin d caie sd oc em ame 199.22 2,908,653 190.90 2,353,707 

ei ee a ee re 396.73 4,362,709 464.42 3,886,652 

TO2T GECTCRSE AN QUARRY «5.5 5 0iiccs Se sccewss —67.69 adets wiser 


TO SORE AME WOE oh. 6k-5 arnt cds es aeons ees 


4-476,057 








Kansas City Show 





Last Minute Bids for Space Overcrowd 
Baltimore Hotel Where Combined 
Jewelry and Giftwares Exhibit 
Is Being Held 


Kansas City, Mo., Aug. 12.—In the 11th 
hour before the Kansas City combined 
Jewelry and Giftwares Shows was to open 
Monday, Aug. 15, so many giftware ccn- 
cerns had bid for space that the Hotel Bal- 
timore was overcrowded, and the managers 
of the displays were attempting to secure 
additional space on the jewelry floor. The 
jewelry floor was fairly well closed out, 
however, by the end of the week, accor@ing 
to a report from Fred Sands, secretary of 
both shows. 

Indications warrant the jewelry manu- 
facturers of Kansas City in expecting the 
largest attendance to an affair of this kind 
in the history of the city. During the week 
buyers from the entire Mississippi valley and 
outside are expected to be in Kansas City. 

The Woodstock-Hoefer ‘Watch and 








SWISS EXPORTS OF WATCHES AND CLOCKS 


——_—D uring First Quarter-———_—_, 








1927 1926 
—_— ™~ F A 
Value in Value in 
Article Number Swiss Francs Number Swiss Francs 
Finished watch movements..............-005: 1,024,909 13,806,584 1,105,079 15,405,586 
Unfinished watch cases: 
oS SRE Ae a ee 50,658 33,315 84,418 54,973 
A es ith OP etn AAR Wied eee dup éiapicceri #0 3,381 11,690 13,829 27,141 
eS heretics cus Dislace Oe Ra Aw ew TRS 106 2,176 312 2,678 
Finished watch cases: 
RMON OS Se erste Sihs: odidiens Ota dies ds. 6 249,722 435,896 210,675 429,003 
ESE Se a Ce eee.” 29.945 181,063 34,894 218,124 
oc ESSE Onn ee ee ee 22,281 570,107 22,252 677,828 


men that many of the concern’s customers 
will be here. 








Cincinnati Jewelers Prepare for An- 
nual Outing to Be Held Aug. 19 


Cincinnati, O., Aug. 12—The annual 
Summer outing of the Cincinnati Whole- 
sale Jewelers and Manufacturers Association 
will be held at the Ohio Boat club, Clarence 
Loeb commanding, on Friday, Aug. 19. An- 
nouncements to this effect were sent out by 
the “skipper” this week, advising all mem- 
bers and guests of the association to bring 
their bathing suits, a well developed appetite 
and a desire to absorb a large quantity of 
the Ohio river. H. M. Loeb, who recently 
returned from a long jaunt over arid 
stretches of the country in the south and 
west, is preparing a surprise for the jobbers. 
and manufacturers who will attend the ses- 
sion. The boat club is spending approxi- 
mately $3,800 in making a number of im- 
provements on the craft and expect these 
improvements to add to the enjoyment of 
those jewelers who attend the outing. 

The committee in charge consisting of 
Clarence Loeb, Arno Dorst, Eli Gutmann, 
Edgar Noterman and Arthur C. Jacobs, ex- 
pect to have the same kind of menu that 
proved so pleasing at the outing last year. 
Large beefsteaks broiled on the stove lid, 
corn on the cob fresh from a nearby corn 
field and other toothsome dishes to delight 
even the most fastidious. The outing wilf 
start a little before sun down. 








Ross G. Putnam, Eldorado, Ill., has beer 
succeeded by A. R. Milligan. 
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Announcement 
INGOMAR GOLDSMITH & CO. 


Diamond Importers and Cutters 
2 West 45th Street, New York 


January Ist, 1928 Mr. Frederick Goldsmith will retire from our firm 
after a partnership of 42 years. 

This notice is published to correct false statements which have been made 
that we are liquidating the entire business. 

The business will be continued under the same name by the 
remaining members. 
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Louis J. Schoolhouse 


20 West 47th St. 
New York City 
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OSCAR. HEYMAN 


BROTHERS 


manufacturers of Jewelry 
_ 58 west 4o street new vork 
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Final Golf Tournament 





Chicago Jewelers Association’s Third Affair of the Season Held 
at Olympia Fields Country Club 


Cuicaco, Aug. 10.—The third and final 
golf tournament of this year held under the 
auspices of the Chicago Jewelers Associa- 
tion was one of the most enjoyable affairs 
ever given by this organization. The entire 
season has been a success and before ad- 
journment last night a rising vote of thanks 
was tendered Wm. Drexmit, chairman, and 
the other members of the 1927 golf com- 
mittee. 

The outing yesterday was held at Olympia 
Fields Country Club and was played on the 
third course of this golf club, said to be 
the largest in the world with four wo..Jler- 
ful 18-hole courses and 1,500 members. With 
the beautiful environment and “made-to- 
order” weather there was not one thing to 
mar the pleasures of the day. More than 60 
players teed off after lunch and there was 
some heated contests for the honors of the 
season and the day. 

Many drove in cars to the grounds but a 
majority used the electric service of the 
Illinois Central railroad. A large number 
played over the course during the morning 
but the final results did not indicate that 
any advantage was secured to those who 
played. Prizes were lost by some who 
made good scores during the morning. 

Lunch was served about 12:30 o’clock 
and soon after that the foresomes began to 
tee off. The majority of them returned in 
good time but dinner was delayed by the 
close play in the finals of the season trophies. 
In one event several extra holes had to be 
played. 

In the contests for the B. Doyle trophy 
and the President’s cup Harry Radix was 
matched against G. L. Petersen for the 
Doyle trophy and against M. J. Kelly for 
the President’s cup. Both contests depended 
upon the 18th hole, Radix fighting every 
stroke. He overcame a bad pitch to the 
green by sinking the ball from six inches 
off the green out of tall grass. This de- 
feated Petersen for the Doyle trophy and 
tied Kelly for the President’s cup. Three 
more holes gave Kelly the President’s cup. 

The sensation of the day was the low 
gross score of O. A. Starke, Jr., son of 
O. A. Stark, president of the Star Watch 
Case Co., Ludington, Mich. This young 
man, who recently graduated from Cornelf 
University and became associated with the 
business of the Star Watch Case Co. made a 
77 and received one of the silver pitchers 
offered for this event. 


Silver pitchers were also offered for the 
low gross in the B, C, and D classes and 
were won respectively by Guy V. Dickin- 
son, 91, Chas. L. Marshall, 93. and Ben 
Braude, 111. The handicaps of the four 
classes were Class A, handicap, 0 to 12, 
Class B, 13 to 20, Class C, 21 to 30 and 
Class D, 31 and up. 

As in the previous tournament each player 
was allowed to select his own handicap and 
under these conditions the following plavers 
won the low nets of the various classes 
and received silver cocktail shakers as their 
rewards. Class A., M. J. Kelly, 74; Class 


B, Fred Hoefer, 79; Class C, H. P. Haynes, 
76 and Class D, Wm. 78. 

Silver cocktail shakers were also offered 
for the second best low gross scores in the 
four classes and were won as_ follows: 
Class A, Harry Radix, 84; Class B, Sydney 
Israel, 92; Class C, A. Long, 96; Class D, 
Art. Oppenheim, 118. 

Silver flasks were the prizes for those 
who secured the low net in the various 





WILLIAM FF. CHAIRMAN GOLF 


DREX MIT, 
COM MITTEE 


classes and were awarded as follows: Class 
A, Lou G. Buss, 78; Class B, A. W. 
Church, 80; Class C, H. J. Goldsmith, 76, 
and Class D, J. C. Petersen, 80. 

Silver cocktail shakers and pitchers were 
offered the guests for first and second low 
gross and net for the day. All of these 
honors remained in Chicago except that of 
second low gross and this was won by 
Murray Kohn, of New York who makes it 
a regular business of taking a prize when 
he attends a golf outing in Chicago. He did 
a 91 to get the prize. First prize in low 
gross went to Hugo Oppenheim with an 89. 
The guest low net first prize was awarded 
to Stanley Baer with 70 and the second 
low net to L. A. Prouty with a 73. 

For the low gross foursome the com- 
mittee had provided four oxidized silver 
smoking sets and these were awarded to 
G. L. Petersen, Ray Drexmit, Wm. Drex- 
mit and B. J. Doyle. 

Cigarette boxes were the prizes for the 
low net foursome and these were given to 
W. A. Carlson, Wm. Stafford, Max Guggen- 
heim and Roy Cram. 

The last event was that of “Blind Bogey” 
and these five prizes, silver belt buckles, went 
to those who guessed best and placed a 
handicap that would bring their score near- 
est to the number drawn between 80 and 
90. As a result new belt buckles are in the 
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possession of Wm. Schumann, J. M. Braude, 
Claud Wheeler, Charles Brown and Howard 
Seebeck. 

The following official scores are given to 
show why the others did not win a prize and 
those who attended will note that several 
refused to turn in their scores: 


Handi- 

Name Gross cap Net 
A. Oppenheim ........ 118 36 82 
Sid EE Teeae? ce cs 92 16 76 
Ray Crane ..0s.¢ ce dase 114 32 82 
Le W. Lederer ..2..06% 107 22 85 
James Eppenstein ..... 105 25 80 
Sdyney Eppenstein .... 122 32 90 
Edward Edelstein ..... 91 12 79 
Murray Kohn ........ 91 15 76 
Se saved. 105 27 78 
1002, 8) 7 112 20 92 
oY, 2 PS 132 36 96 
A. L. Elfmogen ...... 120 36 84 
A. Bruckner’ .......... 104 26 78 
EA kde sdenes 123 36 87 
G. Armstrong ........ 112 32 80 
So re 124 45 79 
Dp NIE sncccnn 125 40 85 
Pe. BOR oceans 18] 48 133 
(pak eo re 117 36 81 
eee 111 36 75 
TT erate 124 40 S4 
i ee 123 34 89 
3. 4 Oe 116 30 86 
A. B. Hoffman ...... 133 34 99 
H. P. Haymes ........ 102 26 76 
J. C. Petersen ........ 120 40 80 
1 eee 96 24 72 
f. W. Fidefer s.....2.:. 98 19 79 
Best Mioerll .......... 149 40 109 
W. EB Rethart ....... 118 40 78 
C. W. Brechner ...... 103 25 78 
W. W. Beckwith ...... 104 16 88 
T. W. Whitney ...... 127 31 96 
W. A. Carlson ........ 111 32 79 
Wm. Strafford ....... 117 36 81 
eM cniexdscsnees 99 32 67 
M: Gugenheim ........ 108 32 76 
a ee 104 24 80 
EE NG@HAR % onc. ass 113 40 73 
H, .SegpeeR ....2.5465. 105 28 77 
a Pere 87 7 80 
BE, ME Scecedivivnaae 84 7 77 
O A. Sete Fe. i. sa: 77 11 66 
Mi 3. BG se diacccccs 84 10 74 
C. Be BEE cca cuans 93 15 78 
J. H.R... ccs 102 20 82 
H. J. Goldsmith ...... 108 32 76 
A. M. Church ........ 95 15 80 
Be Ns ccd kes ek eda’ 90 12 7 
H. Oppenheim ........ 89 9 80 
Ke Pie PRO 6c ccvces 99 26 73 
R. W. Drexmit ...... 101 16 85 
W. F. Drexmit ...... 106 18 88 
Ss eee 100 15 85 
G. Dickinson «2.0.0... 91 15 76 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 


Selling Price 
London U.S. Gov’t New York 
Date Official Assay Bars Oficial 
August 9...... 25 56% 54% 
August 10...... 25% 56% 54% 
August 11...... 24 15/16 56% 54% 
August 12...... 25 1/16 56% 54% 
August 13...... 25 5/16 57 54% 
August 15... . 25% 56% 54% 
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SPECIAL REDUCTIONS 


for August 


DIAMOND BRACELETS 


Brooches, Pendants, Rings, etc. 


HENRY MEYER 


Importer of Diamonds 
Telephone: Vanderbilt 0934 527 Fifth Ave., New York 






































MIKIMOTO PEARLS 


(Genuine Pearls Cultured) 


wy 





Mikimoto Pearl Necklaces 
Offices : K. MIKIMOTO Pearl Culture Farms: 


GOKASHO BAY 


eae 535 FIFTH AVENUE AGO BAY 


OSAKA—AWAJLMACHI OMURA BAY 


LONDON—DIAMOND HOUSE NEW YORK NANAO BAY 
N, E. C. 1 ISHIGAKIJIMA. RIUKIU 
ee ee PALAO ISLAND 


























EMERALDS 
SAPPHIRES 
RUBIES 
Individual Pieces 


sd Fam HENRY GREEN 


Calibre and Fancy Shapes | 
Gems as well as - 527 Fifth Avenue = —»-_— New York 


Commercial Stones ‘The House of Precious Stones” 
LLM TT ANAT 


TTS 
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Gets First Watch Made by Com- 
pany of Which He Was 
Head Watchmaker 





AX interesting souvenir of American 
watchmaking is the first watch move- 
ment manufactured by the Illinois Watch 





G. ANDERSON, TAYLORVILLE, ILL. 


Co., in 1870, when the concern commenced 
business, illustrations of which appear here- 
with. The company recently secured this 





























FRONT AND BACK VIEW OF FIRST ILLINOIS 
; WATCH 
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watch from the owner and made it a present 
to G. Anderson of Taylorville, Ill., who was 
head watchmaker at that time and finished 
the watch for the Illinois Watch Co., 57 
years ago. 

Mr. Anderson, who is now 77 years old, 








TRE FIRST WATCH MOVEMENT 


MANUFACTURED BY THE 
ZLLINOIS WATCH COMPANY _ 
in 
WHEN THEY COMMENCED BUSINESS, — 


MR. G. ANDERSON WAS HEAD- 
WATCHMAKER AT THAT TIME AND 
FINISHED THIS WATCH IN THE 
VIFTY-SEVEN YEARS A00, 





ILLINOIS WATCH COMPANY, = i—~*S 











BRIEF HISTORY OF THE WATCH 


is still active at the bench and was a recent 
visitor to Chicago where the subject of this 
watch and the fact that it had been presented 
to him was a topic of considerable interest 
among his many friends. 








British Watch & Clock Trade 


Reimposition of McKenna Duties Causes 
Market to Recover from the Effect 
of Influx of Goods Year Ago 


WasHINGTON, D. C., August 11.—The 
British watch and clock market has re- 
covered to some extent from the effect of 
the huge influx which occurred immediately 
prior to July 1, 1925, with the reimposition 
of the McKenna import duty of 3314 per 
cent on that date. While British imports of 
clocks during the first six months of 1927 
were less than one quarter of volume of 
imports in the first six months of 1925, 
the number was 65 per cent greater than 
imports in the first half of last year, accord- 
ing to a report received in the Department of 
Commerce from the American consulate gen- 
eral at London. 

Imports of clocks during the six months 
ended with June totaled 1,093,228, valued at 
£195,980, as compared to imports of 662,584, 
valued at £136,530, in the corresponding 
period of last year. Germany got prac- 
tically all of the new business, British im- 
ports from that country totaling 921,131, 
valued at £157,440, as compared to imports 
during the first half of 1925 numbering 550,- 
466, valued at £106,500. Imports from the 
United States practically doubled in number, 
totaling 64,092, against 35,138, but there was 
only a very small increase in the value of 
imports, this year’s shipments for the six- 
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month period having a value of £10,276, as 
compared to £9,057 in the first six months of 
last year. 

British imports of watches during the 
first six months of the current year num- 
bered 1,574,121, an increase of 40 per cent 
over the 1926 imports during the six-month 
period, but the total lacked 2,700,000 of 
equaling imports during the first half of 
1925. British imports of watch cases have 
shown a remarkable gain in volume, num- 
bering 460,895 in the six-month period this 
year, an increase of 183,000 over last year 
and registering some improvement over 1925 
imports. 








Auctioneer Loses 





Court Dissolves Injunction Against Police 
Who Had Sought to Stop Jewelry 
Auction Under Cincinnati 
Ordinance 


Cincinnati, O., Aug. 13.—The ordinance 
preventing auction sales of jewelry in this 
city will withstand onslaughts by those who 
wish to test it, as Judge Thomas H. Mor- 
row in the Court of Common Pleas ter- 
minated a temporary injunction that was ob- 
tained by Samuel Meyers, jeweler at 44 W. 
5th St., aga’nst the Chief of Police and 
City Manager. The injunction was sought 
to prevent the police from standing in 
Meyers’ store and stopping Harry Michel- 
son, auctioneer, from disposing of jewelry in 
stock. Michelson was granted a 24 hour 
stay of execution in which to clean up his 
work. 

Mr. Michelson was arrested and fined 
$200 and costs on three charges in Municipal 
Court for conducting auction sales in vio- 
lation of the city ordinances prohibiting 
such sales. Meyers applied for and was 
granted a temporary injunction. It was 
claimed the ordinance was unconstitutional. 
When the injunction was heard on its mer- 
its, members of the City Solicitors’ force 
pointed out that two previous opinions in 
the Hamilton County courts upheld the con- 
stitutionality of the ordinance. Judge Mor- 
row in his opinion said “the city of Cincin- 
nati had a right to prohibit jewelry auc- 
tions.” 

The original charges against Meyers were 
filed by the Better Business Bureau at the 
instance of Sig Strauss of Sig Strauss & 
Co., a director of the bureau, also chairman 
of the local Good and Welfare Committee 
of the National Jewelers Board of Trade. 
“It is fittingly good that Judge Morrow sus- 
tained our contention in stopping the auc- 
tion sale as a movement to put a stop to 
this practice is under way throughout the 
country. We feel that Cincinnati, being such 
an important jewelry center, should take 
the lead in matters of this kind and estab- 
lished a precedent which stands it in good 
stead, However, other cities have made ef- 
forts to put a stop to the practice and it is 
hoped that they all succeed in the endeavor,” 
said Mr. Strauss. 

The injunction was dissolved at noon Fri- 
day and Michelson was given until noon to- 
day to end the auction activities. The struc- 
ture in which the store is located will be 
torn down immediately after Oct. 1 to make 
way for a 16 story building fronting both 
on ‘Fountain Square and on Walnut St. 
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Gem Rubies 
Gem Emeralds 


Gem Sapphires 


Fine Precious Stones 
. 4 


ROBINSON & SVERDLIK 


INCORPORATED 


527 Fifth Avenue, New York 






































Practical Course in Adjusting 


a review of the laws governing the motion of the balance and balance spring 
in watches and chronometers, and application of the principles 
deduced therefrom in the correction of variations of rate 
arising from want of isochronism, change of position 
and variation of temperature. 


Elucidated and Demonstrated 


by original experimental researches in the actual problem, showing the 
causes that are operative in the variation of rate, and leading to 
correct remedies. To which have been added chapters on 
HOW TO MAKE A BALANCE ARBOR WITH MODERN APPLI- 


ANCES; HOW TO CLEAN A WATCH PROPERLY; AND, THE 
LEVER ESCAPEMENT—SOME CURRENT DEFECTS IN IT AND 


HOW TO REMEDY THEM. 
By THEO. GRIBI 


Price $1.50 


JEWELERS PUBLISHING CORPORATION 
11 John St., New York 
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Summer Outings 





Employes of Providence and Attleboro Con- 
cerns Enjoy Annual Field Day at 
Rocky Point, R. I. 


ProvivENCE, R. I., Aug. 13.—Today might 
well have been designated as “jewelers’ day” 
at Rocky Point, Rhode Island’s famous 
shore resort, because of the number of manu- 
facturing jewelry shop and factory outings 
that were held there, with shore dinners, 
baseball games and athletic events of every 
description. These included the annual field 
day of the employes of the Gorham Mfg. 
Co. of this city, while from the Attleboros 
came the outings of W. G. Clarke & Co., the 
Bay State Optical Co., the Evans Case Co. 
and the Saart Bros. Co. A week ago today 
the outings of the Jewelers’ Supply Co. of 
this city and of the R. F. Simmons Co. of 
Attleboro were held at the Point. The 
weather, which had been threatening all the 
forenoon, cleared away sufficiently to permit 
the carrying out of the several programs. 


GORHAM MFG. CO. EMPLOYES HOLD OUTING 


Nearly 1,000 employes of the Gorham 
Mfg. Co. laid away the cares incidental to 
the business of manufacturing silver and 
bronze and journeyed down to Rocky Point. 
Five special trolley cars were in waiting at 
the works when the plant closed at noon 
and a half hour’s run conveyed the excur- 
sionists to the outing field, where luncheon 
was served. A number of the officials and 
heads of departments accompanied the party, 
while many of the employes made the trip 
to the Point by automobile. An excellent 
program of field events had been arranged 
by the committee, the banner feature of 
which was a baseball game between the teams 
representing the Gorham Co. and the Brown 
& Sharpe Mfg. Co., which was won by the 
former on a 6-2 score. Sutcliffe, Carlson 
and Ward comprised the winning battery for 
the Gorham outfit, while Jackson and Law- 
rence performed for the Brown & Sharpe 
nine. 

The athletic contests brought forth the 
following winners: 100-yard dash _ for 
men—Raymond Buck, first; David Scott, 
second; 100-yard dash for boys—J. Miller, 
first; D. Smith, second; 50-yard dash for 
girls—Miss Lillian Hunt, first; Miss Edith 
Moralee, second; Sack race—David Scott; 
Balloon race—Miss Edith Moralee and Mrs. 
Katherine Auzin; Three-legged race—Miss 
Edith Moralee and David Scott; Wheelbar- 
tow race—David Scott and Ramond Buck; 
Throwing baseball for girls—Miss Etta 
Hines. 

The officials of the athletic course were: 
F, S. Ellis, chairman and starter; J. Odsen, 
clerk of course; C. Sittnick, F. A. 
Grins, C. J. Langlois and I. Schnizier, 
judges. 

Following the games a special lobster din- 
ner was served in the big dining room at 
the conclusion of which the party “did” the 
Midway, trying the various catch-penny at- 
‘tractions and amusements, the evening con- 
cluding with dancing. The executive com- 
mittee which had general charge of the af- 
fair consisted of the following: Robert I. 
Durfee, chairman; R. S. Connell, vice chair- 
man, R. W. Hobson, treasurer; W. E. 
on secretary and A. E. Carignan, pub- 
icity. 
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OUTING OF THE R. F. SIMMONS CO, EMPLOYES 


The employes of the R. F. Simmons Co., 
Attleboro, had a joyous time at their annual 
outing held at Rocky Point, the entire or- 
ganization making the trip in a fleet of ma- 
chines to the lively shore resort, where a 
program of sports and a shore dinner, com- 
bined with other features proved interesting 
to everyone. The caravan which included 
four buses left the plant at an early hour 
and was escorted to the State line by Motor- 
cycle Officer Fredette and found the Rhode 
Island officers ready to facilitate the trip. 

The members of the Simmons baseball 
team were guests of the occasion and though 
someone said they couldn’t win ball games, 
they certainly qualified as champions as clam 
eaters, the prize in this respect going to 
Monty Peasley, star pitcher of the team. 
The baseball contest between the married 
men and the bachelors was a one sided af- 
fair because Larry Dwyer, who has been 
married nearly as many years as he has 
hairs on his head, umpired, and Larry called 
the game “for no reason at all,” say the 
bachelors, when the score was 5 to 1 in favor 
of the benedicts. 

The results in the various contests were 
as follows: Nail driving for girls—Miss 
Agnes Tennant; 100-yard dash for men— 
John Briggs, first; William Adaer, second; 
Sack race for men—F. McCormack, first; 
W. Allen, second; 25-yard dash for girls— 
Miss Leah Buchard, first; Miss Ernestine 
Hunt, second; Pipe race for men—Warren 
Allen; Can race for men—“Harry the er- 
rand boy”; Egg and spoon race for girls— 
Miss Ernestine Hunt, first; Miss Abbott, 
second. Tug-of-war for women, between 
married and single women, was won by the 
married women and the married men suc- 
ceeded in winning a similar event from the 
single men. The 25-yard swim for men— 
William Adaer, first; A. Dupuis, second; 
Under water swim for men—John Briggs, 
first; R. Patten, second; two men relay race 
—John Briggs and Vincent Logan. 

The committee in charge of the outing in- 
cluded James Murphy, Luke Farrell, George 
Audette, Howard O’Hare and Misses Mary 
Dolan and Ethel Mahoney. They won the 
highest praise from the entire gathering for 
their success in the arrangements. 


EMPLOYES OF JEWELERS’ SUPPLY CO. ENJOY 
ANNUAL FIELD DAY 


The employes of the Jewelers’ Supply Co. 
held their annual outing and field day last 
Saturday afternoon at Rocky Point and the 
affair was voted one of the most enjoyable 
the shop has ever had, the officials and the 
employes vieing with each other as to which 
would have the better time. The noon day 
signal had hardly ceased echoing before 
everyone was ready for the trip and no time 
was lost in getting under way for the plea- 
sure resort. 

Upon arrival a shore dinner was served, 
after which there was a baseball game be- 
tween the married and single men which was 
calimed by both sides and a long list of ath- 
letic events for both men and women in 
which everybody joined. During the eve- 
ning the various attractions and dancing af- 
forded ample diversions. 








The Becherer Jewelry and Optical Store, 
Belleville, Ill., has been moved-.to 108 W. 
Main St., that city. Ke 
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Charged with Smuggling 





Customs Officers Arrest Two Men Who Tried 
to Sell Diamonds to Manufacturing Firm 
and Also Hold Diamond Dealer Who 
Aided Them in Disposing of the Gems 


Laboring under the impression that they 
could beat the customs authorities and “pick 
up a few easy dollars,” Morris Reuben and 
Isaac Segalowitz, both living at 272 S. 9th 
St., Brooklyn, N. Y., were arrested last 
Thursday when they attempted to depose of 
$6,000 worth of loose diamonds which had 
been smuggled into this country. At the 
time this pair was arrested, Max Bornstein, 
reputed to be a “vest-pocket” diamond mer- 
chant who makes his headquarters on the 
curb at John and Nassau Sts., was taken 
into custody, accused of “aiding and abet- 
ting” the smugglers. Bornstein was ar- 
raigned last Friday before United States 
Commissioner O’Neil and held for the Grand 
Jury in $2,000 bail. The other men waived 
examination and were also held in $2,000 
bail each, to await the action of the Grand 
Jury. 

Assistant United States District Attorney 
John Ryan told a JEWELERS’ CIRCULAR re- 
porter that both Reuben and Segalowitz 
admit smuggling the diamonds into this 
country. Bornstein, it is claimed, denies that 
he was aware of this fact and was working 
innocently with them and that he was merely 
to receive a commission for helping the men 
to dispose of the stones. 

On Wednesday, it is alleged, the trio called 
at the office of a diamond concern at 10 W. 
47th St., New York, where they attempted 
to dispose of the gems. Becoming suspicious, 
members of this firm notified the customs 
authorities and shortly afterwards, Reuben, 
Segalowitz and Bornstein were grabbed as 
they left the office by Special Agent Lynch 
and several other customs officers. -The trio 
were taken to the Customs House, where it 
is claimed Reuben and Segalowitz admitted 
they had landed on Aug. 5, from the George 
Washington without declaring the gems. 
One of the men traveled third class while 
the other came as a tourist. 

The alleged smugglers told the customs 
authorities they had been in England where 
they met a man in a cafe, who they claimed, 
told them they could “pick up a few easy 
dollars” by bringing in the diamonds with- 
out declaring them. While abroad, they 
claimed, they met a brother of Bornstein’s 
who wanted to be remembered to his relative 
in this country and they therefore decided 
to look him up and ask his help. 

Secreting the gems in their pockets the 
men claimed they landed here without mak- 
ing any declaration. They then went in 
search of Bornstein whom they found at his 
home in Brooklyn. After delivering the 
message of good wishes to Bornstein, sent 
by his brother, the men then, it is claimed, 
told Bornstein of the diamonds they had 
brought to this country. Bornstein, it is 
claimed, offered to help them to sell the 
gems, which it is charged he was trying 
to do when all were arrested. Bornstein 
claims the pair never mentioned to him that 
the diamonds had not paid duty. 

Neither Reuben nor Segalowitz are con- 
nected with the jewelry trade. 


EA NPR IONE IE Ma ORNS TE FE ETI 


| 
i 
| 
| 
) 
| 
: 
: 


erent seemvenaven serena mre ere on 





64 THE JEWELERS’ CIRCULAR August 17, 1927 


———— 





Ropes 
Chokers 
Necklaces 
Earrings 
Scarfpins 
Bracelets 
Sautoires 
Novelties 
Collars 


Pearls in all 
sizes made up 
to order 


Mountings in 
Platinum or 


White. Gold 





Les Caste 046 


GD Mhaan Aveet oe Uife 





RUBIES 


EMERALDS 


| PRECIOUS 
SEM TONES 

















August 17, 1927 


Death of Felix Bloch 


Prominent Portland, Ore., Jeweler Passes 
Away After a Short Illness 


PortLanpD, Ore., Aug. 10.—Felix Bloch, 
one of the best-known of the Portland 
jewelers, died at his home, 785 Marshall St., 
shortly before 10 o'clock the morning of 
Aug. 6, after an illness of but a week. 
Death followed a heart collapse. 

Mr. Bloch was born in Alsace-Lorraine 
April 9, 1876, and came to Portland at the 
age of 15 and attended school in this city. 
In 1906 Mr. Bloch was married to Emily 
Kahn, who, with two sons, Leonard, a stu- 
dent at the University of Oregon, and Vic- 
tor, a student at Lincoln High School, Port- 
land, survives him. 

Mr. Bloch was a nephew of Dan Marx, 
another well-known Portland jeweler, for 
whom he went to work, after holding sev- 
eral other small positions, in 1901. After 
two and a half years, Mr. Bloch bought a 
half interest in the business, and for 10 
years he and his uncle worked together, 
owning two stores. Then the partnership 
was dissolved by mutual consent, each part- 
ner taking one store—Mr. Bloch the store at 
348 (Washington St., and Mr. Marx the one 
at 315 Washington St. Deceased was a 
member of the Mystic Shrine, the Elks and 
a very prominent member of the Portland 
Advertising Club. He was also a member 
of the Chamber of Commerce, and of the 
Tualatin Golf Club. He was affiliated with 
the congregation Temple Beth Israel. ‘He was 
a genial, affable person, much liked by his 
fellow jewelers, and took a prominent part 
in the work of the State association, and 
in the Portland Jewelers’ Club, recently 
formed. He was elected president of the 
last named organization, presiding at its first 
banquet, held recently. 

The funeral services were held Aug. 8 at 
the chapel of Holman & Lutz, with Rabbi 
Samuel Sachs, presiding. The Portland 
Jewelers’ Club sent a _ beautiful wreath 
mounted on an easel, bearing the inscrip- 
tion “To our departed President from the 
Portland Jewelers’ Club.” Three of the 
pallbearers were personal friends of Mr. 
Bloch’s outside of the jewelry profession, 
and the other three were Frank Heitkemper ; 
L. F. Hamilton, manager for years of the 
Bloch store; and Ed Jaeger, formerly one 
of the firm of Jaeger Bros. It is reported 
that the business of Mr. Bloch will continue 
under the management of Mr. Hamilton. 











Death of Charles Ettinger 





Pioneer Jeweler of Cleveland, O., Passes 
Away at the Age of 63 Years 


Cieveann, O., Aug. 13.—This city lost 
another pioneer jeweler in the death of 
Charles Ettinger who has been in business 
here for the past 40 years and was known 
to practically everybody in the trade. Mr. 
Etinger passed away last Wednesday at the 
Hotel Statler where he made his home. He 
was 63 years of age at the time of his death. 

or many years his place of business was a 
land mark in the city being located at the 
south-east corner of the Public Square. 
Thousands of Clevelanders remember the 
place on account of the big’ street clock that 
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stood at its curb. Several branch stores 
were also maintained in the downtown dis- 
trict. When Mr. Ettinger retired from the 
active head of the concern it was changed to 
the name of the H. Sachs Co. and last Win- 
ter the store was moved to 319 Prospect 
Ave., Southeast. 

Mr. Ettinger was a Blue Lodge mason and 
a member of the Oakwood Golf Club and 
the Excelsior Club. 

He is survived by a son Adrian, Cleveland 
Heights. The funeral was held from the 
Deutsch Parlors, Wade Park Ave. on Fri- 
day and a number of the trade attended the 
services. 








Death of Fred T. Shelton 


Well-Known Birmingham, Alla., 
Dies After Illness of Several 
Weeks 


BirMINGHAM, Ala, Aug. 12—Fred T. 
Shelton, aged 49 years and one of the best 
known jewelers in Birmingham, died at a 
local infirmary Tuesday, after an illness of 
several weeks. 

There are but few jewelers in Birming- 
ham who have been in business here as long 
as Mr. Shelton. He was engaged in the re- 
tail jewelry business many years and then 
entered the wholesale jewelry business. At 
the time of his death he had conducted a re- 
tail jewelry establishment over 15 years, 
making a total of over 30 years he was 
engaged in the retail and wholesale jewelry 
trade. 

The funeral services were conducted at 
his home, 900 Central St. Burial foNowed 
in Elmwood cemetery. The services at the 
grave were conducted by the Knights Temp- 
lar. He was also a member of the Shrine 
and was popular in Masonic circles. 

The active pallbearers were: W. C. Les- 
lie, W. W. Greene, D. Gilliland, A. C. 
Marsh, C. E. Deal, Jack Floyd. The hon- 
orary pallbearers were all retail jewelers of 
Birmingham. 
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Creditors of Morris Jewelry Co., New 
York Offered Settlement of 20 
Cents on the Dollar 


Creditors of the Morris Jewelry Co., Inc., 
71 Nassau St., New York, held a meeting 
at the rooms of the National Jewelers Board 
of Trade, 22 W. 48th St., last Wednesday. 
This concern was petitioned into bankruptcy 
the early part of this month and at the 
meeting last week, the following were ap- 
pointed to serve on a creditors’ committee : 
Abraham Spandorfer of Spandorfer & Etten- 
zon; David Schoengold of D. Schoengold, 
Inc., and O. Olsen, of the American Credit 
Indemnity Co. Sternberg & Rosen were 
chosen as attorneys for the committee. 

The day after the meeting, the committee 
met and after considerable negotiations an 
offer of 20 cents on the dollar was made 
by the Morris concern. This offer is pay- 
able five cents in cash and the balance of 
15 cents in three notes of five cents each, 
maturing in 12 months. The notes are to 
be endorsed by Max Schwartz, president of 
the Morris Jewelry Go., and Sol Goodman, 
a relative of Mr. Schwartz. It is proposed 
that this settlement be net to creditors and 
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that the debtor will pay all expenses of 
administration. 

In letters sent out by the creditors’ com- 
mittee, this body expressed the opinion that 
the offer of 20 cents on the dollar is con- 
siderably more than could be realized under 
a liquidation and that the endorsement of 
Mr. Goodman is a sufficient guarantee of 
the notes being honored. For this reason, 
the creditors’ committee is recommending 
that the offer of settlement be accepted. 

The firm has liabilities of $23,976 while 
the assets total $7,783, consisting of mer- 
chandise at cost, $3,000; fixtures, $100; ac- 
counts receivable, $4,676 and cash $7. 








Bailer Jewelry Mfg. Co., Memphis, 
Tenn., Offers to Settle with Credi- 
tors at 50 Cents on the Dollar 


Creditors of the Bailer Jewelry Mfg. Co., 
Inc., Memphis, Tenn., were notified last 
week that the committee has finally suc- 
ceeded in securing from the Memphis con- 
cern an offer of settlement on the basis of 
50 cents on the dollar. In a letter sent out 
by Sternberg & Rosen, attorneys, Woolworth 
building, New York, counsel for the com- 
mittee, it was pointed out that since the 
appointment of the committee this case had 
been investigated and negotiations had been 
carried on with the Memphis concern. 

The offer is payable 15 cents in cash, upon 
the acceptance by all creditors, 15 cents on 
Jan. 15, 1928, 10 cents on April 15, 1928, 
and the balance of 10 cents on July 15, 1928. 
The deferred payments are to be evidenced 
by notes of the debtor concern which are 
to be endorsed by Otto Bailer, Arthur Bailer 
and John Bailer. To guarantee the perform- 
ance of this settlement, the debtor concern 
has deposited with counsel, $5,000 in cash. 
This offer, however, will only become effec- 
tive in the event that all creditors accept 
before Aug. 30, 1927. 

The committee consisting of Fred Finkel- 
stein of Finkelstein Bros., chairman; Joseph 
Berland of Berland & Schanfein; Albert 
Ellbogen, of the Stein & Ellbogen Co.; Veit 
Hirsch of Veit Hirsch & Son, and Max 
Michelson of I. Michelson & Son, is strongly 
recommending the acceptance of this offer. 

The firm owes $129,457 while the nominal 
assets are placed at $140,971. The assets 
consist of cash, $2,812; accounts receivable, 
$46,218; merchandise on hand, $72,717 (re- 
placement value); equity in pledged mer- 
chandise. $15,473 and the furniture, fixtures, 
etc., $3,750. 








Mt. Clemens, Mich., Passes Ordi- 
nance Prohibiting Auctions 


Detroit, Mich., Aug. 11—An ordinance 
prohibiting auctions of jewelry by all but 
authorized court agents, was adopted by the 
city commission of Mt. Clemens, Mich., on 
Aug. 9. 

The ordinance is similar to that effective 
in Detroit. It was passed after two-score 
business men petitioned against the practice. 








William J. Iliffe, formerly of Clear 
Water, Fla., has opened a jewelry store in 
the Telephone building on Walnut St., at 
Starke, Fla. 
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Russian News Notes 





Improvements Introduced at Ural Platinum Mines—Spy Admits 
Forgery of Czar Diamond Documents—Khiva Jewels 
Bought by English Dealers—New Tricks Used by 
Jewelry Crooks in Warsaw and Moscow—Prof. 
Fersman Visits Berlin—Jewelry Unearthed 
at Kaluga 


The Soviet press reports that the platinum 
mines of the Ural are being subjected to an 
extensive program of various improvements 
of late. Among other innovations, electric 
equipment is being installed on a large scale. 
Five new electric sub-stations are being 
opened at Nijni-Tagil and other places, the 
new wires stretching over a distance of 95 
kilometers. The so-called “Sverdlovsky” 
machine plant is being built near Sverdlosk 
(formerly Ekaterinburg), the center of the 
Ural mining industries. The new shop will 
supply the platinum mines, among others, 
with machines made of special sorts of steel, 
such as dredges, excavators, mine-windlasses, 
etc., up to the present time imported from 
abroad, chiefly from the United States. 

kok Ok 

Ex-crown jewels and American newspaper- 
men were discussed at the recent sensa- 
tional trial of Serge Druzhelovsky in 
Moscow. Druzhelovsky was accused of 
being a spy against the Soviet Union and 
of having forged a number of Soviet docu- 
ments that purported to show the great 
extent of Soviet propaganda activities 
abroad. Among other charges, the Soviet 
prosecutors stated that Druzhelovsky forged 
some documents that meant to prove a fact 
of secret sale, through the agents of the 
Communistic International, of ex-crown 
Russian diamonds in America. The spy 
sold these documents to one Chaplin, alias 
Kaplan, a representative of a New York 
newspaper in Berlin. Druzhelovsky 
admitted forgeries and was sentenced to die. 
The sentence was immediately put into effect. 

x * x 


Moscow papers advise that a group of 
English jewelers headed by Mr. Weiss (who 
is known as a purchaser of some of the 
Czar’s diamonds) bought a valuable collec- 
tion of jewels that once belonged to the 
Khan of Khiva, a state in Russian Middle 
Asia. The ruler was recently deposed and 
his treasures confiscated by the Soviet 
government. The auction was held in 
Moscow. Among articles purchased by the 
jewelers, gold and silver daggers, sabres 
and revolvers, set with rich diamonds, at- 
tracted especial attention. Part of the price 
received will be used for irrigation works 


. in Khiva. 


* * 


New tricks used by jewelry crooks were 
revealed lately by Polish and Russian news- 
papers. In Warsaw a well known jeweler 
was a victim of the following ingenious 
scheme: An elegant car brought a well- 
dressed man to the store. The customer 
asked for a selection of ladies’ wrist watches, 
and after a discriminating examination 
chose a gold time-piece set with diamonds. 
Reaching for his pocketbook with his sound 


hand (the other one was bandaged as if 
after an accident), the customer discovered 
that he lacked the necessary amount of 
money to pay for his purchase. He de- 
clared that he will send his chauffer to his 
house to bring the cash. As his right hand 
was bandaged, he asked the obliging jeweler 
to write a note which the man dictated to 
his wife asking her to give the chauffer the 
money. The chauffer came back with the 
money quick enough, and the deal was com- 
pleted. However, the jeweler’s satisfaction 
over the profitable transaction gave place to 
great amazement and grief when at supper 
his wife asked him for what he needed 
the cash for which he sent a strange chauffer 
during the day. The merchant understood 
then, that his well-groomed “customer” 
bought the watch with his (the jeweler’s) 
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the same gang with the two “diamond” 
salesmen. The police are searching for all 
three of them. 

* OK 

Professor A. E. Fersman, the vice-presi- 

dent of the Soviet Academy of Sciences and 
the foremost Russian authority on precious 
stones, made a trip to Germany recently, 
where, during the so-called “Week of Soviet 
Science” in Berlin, he delivered a series of 
lectures touching upon various phases of 
Russian reconstruction work, development of 
the country’s mineral riches, etc. 

* * x 


A treasure of gold and silver ware was 
unearthed lately in the former house of 
Orefieff, a rich merchant of Kaluga, hidden 
by him in 1917, at the time of the first 
Revolution. The treasure was searched for 
by the local organs of the Political Police 
for the last ten years. It will be handed 
over partly to the Treasury Department 
and partly to the Museum Section. 








McCrossen Released 
Notorious Criminal Paroled from Minne- 
sota State Prison After Serving Most of 
Seven-Year Term for Sneak Theft 
MrnneEaPotis, Minn., Aug. 12—James Mc- 
Crossen, who was paroled from the Min- 
nesota State prison at Stillwater, Aug. 3, 








JAMES MCCROSSEN RELEASED FROM MINNESOTA STATE PRISON 


own money! No trace of the adroit pair 
could be found. 

A trick of another nature was played by 
crooks in Moscow, where sales of glass- 
“diamonds” on the streets at “bargain” 
prices never cease to worry the Red capital 
police. A passerby, upon being offered such 
a “bargain,” expressed a desire to consult a 
jeweler before he would close the deal. The 
owners of the “stones” agreed with the man 
and took him to one of the numerous small 
jewelry shops of Sukharevka. A man was 
standing in the doorway, who said that he 
was the owner of the shop. He examined 
the “stones” and marvelled at their beauty 
and value. The satisfied victim paid the 
price asked. Later, when he found that the 
“diamonds” were made of glass and, accom- 
panied by police, visited the appraiser’s store, 
he was surprised to see quite another citizen 
introducing himself as the owner of the shop. 
The man in the doorway was, no doubt, in 


was placed on probation for one year, and 
was released with the understanding that 
he would stay out of Minnesota during that 
period. His seven-year term for committing 
a sneak theft of a diamond ring from the 
R. G. Winter Jewelry Co., Minneapolis re- 
tailers, in 1920, would have expired in 
March, 1928. Within six months after he 
stole the ring from the Minneapolis firm, 
the Pinkerton National Detective Agency 
secured his apprehension, prosecuted him 
and had him in Stillwater prison. The R. G. 
Winter Jewelry Co. is a member of the 
Jewelers’ Security Alliance. During the 
past 20 years James McCrossen has not been 
at large for more than one year at one time. 
The term at Stillwater prison was his tenth. 

The accompanying photograph was taken 
of McCrossen wher he was received at Still- 
water early in 1921. It is understood that 
it was McCrossen’s intention to return to 
Philadelphia. 
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Jewelers of Washington Gather at Seattle 


Fifteenth Annual Convention of the State Retail Jewelers’ Association, Held Aug. 8-9, Marked 
by Important Discussions of Vital Trade Topics. New Officers Elected 
and Addresses by Experts Enjoyed 


SeaTTLE, Wash., Aug. 10.—Horace Condy, 
retail jeweler of Sedro Woolley, Wash., 
after regularly attending 13 conventions of 
the Washington State Retail Jewelers’ As- 
sociation, missed the 15th, which was held in 
Seattle, Washington, Aug. 8 and 9. His ab- 
sence was regretted, but he took a promi- 
nent part in the convention in spite of it. He 
was elected president of the Association for 
the coming year. Charles Larne, of Seattle, 
chairman of this year’s entertainment com- 














HORACE CONDY, PRESIDENT-ELECT 


mittee, was elected first vice president, S. 
Grinstead, Tacoma, second vice president, 
and W. J. Hindley was retained as secre- 
tary. 

The Trustees elected included Grover 
Troth, Centralia; George Ludwig, Walla 
Walla; Helmuth Mierow, Tacoma; and C. 
P, Panghorn, Wenatchee. The nominating 
committee included K. Falkenberg, G. Noyes 
Talcott, Helmuth Mierow and Paul Hender- 
son. Between 50 and 60 were registered at 
the convention. Spokane, Wash. was 
chosen as the convention city for 1928. 

The morning of the opening day of the 
convention was given over to a tour of the 
Annual Pacific Northwest Merchants’ Ex- 
position at Smith’s Cove which the conven- 
tion visited in a body. Exhibits of various 
manufacturers of the Northwest were in- 
cluded in the Exposition and D. W. Thomas, 
Inc., displayed a line of jewelry novelties at 
the Olympic Hotel where the convention 
was held. The delegates to the convention 
were guests of the Exposition management 
at noon Monday, in the mammoth tent 
lunchroom which seated 800 and failed to 
accommodated those wishing to eat on the 
grounds daily. 

Monday’s Sessions 
The first formal session of the convention 





was called to order Monday afternoon at 
2 o’clock when Charles H. Larne welcomed 
the guests and outlined the plans for the 
convention. Gaston Moch of Montesano 
responded. Mr. Larne told the delegates that 
the program had been planned to give every- 
one present an opportunity to take part and 
to give and take in the various sessions. Mr. 


Moch spoke for the delegates in stating that - 


every man present hoped to be able to give 
something to the others and learn as much 
as possible to help him inthe conduct of 
his own business. 

Professor Henry A. Burd, of the. Univer- 
sity of Washington faculty, the first speaker 
on the program, had for his subject, “The 
Economic Function of the Jewelers’ Busi- 
ness.” 

ADDRESS OF PROF. BURD 

“The jewelry merchant is confronted with 
a dual problem,” Professor Burd declared. 
“In this highly commercialized age the very 
best methods of doing business must be fol- 
lowed. The jeweler must consider stocks 
and budgets, style and profit in the same cold 
blooded manner that the’ dealer in ready-to- 
year automobiles and house furnishings 
must. But at the same time he must bear 
in mind that he is dealing in merchandise 
that is not altogether utilitarian. His mer- 
chandise is for the most part of sentimental 
value and demands a higher degree of un- 
derstanding and psychology than the general 
run of merchandise. The best salesman of 
this type of goods is the type which is able 
to enter into another’s problems with sin- 
cere interest and understanding. 

“T would tell all of you jewelry merchants 
to be progressive—but do not be so advanced 
that you lose the human touch, the under- 
standing heart.” 


ADDRESS OF E. B. FANSKE 


Edward B. Fanske, secretary of the Ne- 
braska Jewelers Association, spoke to the 
convention on “Pertinent Problems in Jewel- 
ry Distribution.” Various laws recently in 
effect in Nebraska were discussed by Mr. 
Fanske and their effect on the jewelry busi- 
ness told. The law requiring advance notice 
before marriages in that State resulted not 
only in the loss of wedding ring business but 
in the loss of business in household silver 
and even furniture, Mr. Fanske declared: 
“A couple would not wait for 10 days for 
their friends to plan jokes to play on them. 
They went to another town and got mar- 
ried and they brought back their furniture 
with them in many instances. The law is a 
good one but not unless it is universal. If 
that law and many others were universal 
they would be beneficial to many but not in 
one State alone. This further demonstrates 
the need for cooperative methods in the 
jewelry business and all others. 

“The National Association is doing won- 
ders to steer the cooperative feeling and 
should be supported by every reputable 
jeweler in the country. The Association has 


made possible a much lower rate on fire 
insurance than is available through any 
private channels, It has also taken the big- 
gest strides in aiding to do with the old- 
fashioned custom of free engraving. It is 
doing cooperative advertising by which 
every jeweler is benefited. It could do a 
great deal more if there was a higher per- 
centage of members among the retail 
jewelers. 

“Possibly you jewelers are doing . well 
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enough at present but you should be building 
for the future as well. You will not be 
able 20 years from now to do business profit- 
ably by the methods you are using now and 
you should prepare for the future now by 
supporting every movement toward more 
advanced methods of doing business. A 
dollar put in now will save hundreds a few 
years from now.” . 

Mr. Fanske’s address was enjoyed and he 
was roundly applauded at its conclusion. 

Discussion following this talk brought out 
the fact that many of the jewelers were not 
completely informed on what the opportu- 
nities are in insurance through the National 
Jewelers’ Mutual Fire Insurance Co. and 
that many differed on its value in comparison 
to old line companies. The promptness with 
which the jewelers’ companys’ policy is paid 
was reported on by several and others stated 
that they had found it satisfactory to divide 
up their insurance policies distributing it be- 
tween old line companies and the mutual 
insurance. 

THE DINNER DANCE 

Committee announcements concluded the 
first day’s business session and the evening 
was featured by a dinner dance at “Mitch- 
ell’s by the Sea” where the guests were 
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entertained and “No Speeches” was featured 
in large letters on the program. 


Tuesday’s Sessions 


The president’s annual address featured 
the opening session on Tuesday and was 
followed by reports of the secretary-treas- 
urer, election of officers and the report on the 
National Association convention by G. 
Noyes Talcott, of Olympia, former president 
of the Association and 1926 delegate to the 
national convention. 

“Certification in the Repair Department” 
was the subject of an address by Albert B. 
Jones of Seattle, also a former president of 
the state association and a former delegate 
to the national convention, Mr. Jones’ ad- 
dress was one of the most complete and 
comprehensive that has been heard at con- 
ventions of this nature and produced much 
favorable comment. 


ADDRESS OF ALBERT B. JONES 


With my experience in watch repairing on a 
larger scale and being familiar with the require- 
ments for and method of examination of watch- 
makers for their rating of skill and ability by 
The Horological Institute of America, I cannot 
help but recognize the advantages of Certification 
in the Repair Department. 

The Horological Institute of America was or- 
ganized in May, 1921,and in the six years of its 
workings has done much to raise the standards in 
watch repairing. Created from and with high 
ideals and a purpose to elevate the ethical stand- 
ards of watchmaking and working in conjunction 
with the National Research Council and United 
States Bureau of Standards, its foundation is 
such that a certificate issued with a rating and 
classification by the Institute, is recognized as 
from the highest authority we have in horology. 

The services of the Institute is offered our 
trade without gain or profit and from the fact that 
its work is only begun, its future helpfulness is 
not realized by the trade and as yet not known to 
the public. 

I assume that you are familiar with the method 
and requirements in applying and taking an exam- 
ination for certification — yet it may be time 
well taken in a résumé, the procedure and safe- 
guards in a practical demonstration of skill re- 
quired. 

Quoting briefly from 
tions Form 104. 

REQUIREMENTS:—Three grades of cer- 
tificates are granted, each representing succes- 
sive steps in advancement, with requirements 
and titles as follows. 

JUNIOR WATCHMAKER: — Cleaning 
watches and fitting ready-made material such 
as staffs (including accurate truing and pois- 
ing. of the balance), jewels and mainsprings, 
and slight leveling of the hairspring. 

CERTIFIED WATCHMAKER:—Same as 
the above, with the addition of making staffs 
(including accurate truing and poising of the 
balance), setting all types of jewels, repivot- 
ing, making clicks and springs, finishing rough 
wheels. and pinions and fitting them to 
watches, bushings, making a cock or bridge, 
replacing pallet stones and roller jewel, ad- 
justing lever escapement hairsprings, includ- 
ing shaping a new spring from the flat, and 
accurate requirements in timing under prac- 
tical service conditions. Two watches, one 
large and one small. 

CERTIFIED HOROLOGIST:—Same as 
the above, with the addition of wheel cutting, 
repairing complicated watches, and high re- 
quirements in adjusting a watch to five posi- 
tions and to temperature. 

LOWEST GRADE FIRST:—The ecertifi- 
cates for the various grades must be obtained 
in progressive order, beginning with the low- 
est or junior watchmaker. An applicant or 
candidate will not be examined for any grade 
of certificate until he has obtained the certifi- 
cate for the grade below. 

I have made the foregoing summary for the 
purpose of bringing to your attention, afresh, what 
a certificate starids for in watch repairing. 

The applicant making the repairs to the watch 
movement is’ supervised by a competent watch- 
maker; one approved by the Institute, the voucher 


detailed printed instruc- 


CIRCULAR 


THE JEWELERS’ 


making a sworn affidavit that the work was done 
by said applicant without verbal or mechanical 
assistance. 

The workmanship is examined in Washington, 
D. C., by the Institutes’ examining board with 
the assistance of the government department of 
Science, that co-operates in this work. 

Benefits gained can be reasoned from several 
viewpoints, and we cannot help but see the far- 
reaching benefits accrued from a general certifica- 
tion if put into practice, benefitting the watch 
owner, employer, journeyman watchmaker and the 
store owner that does his own benchwork. 

The owner of a fine watch requiring repairs is 
assured skilled workmanship and insured against 
having a high-grade time-piece ruined for time- 
keeping accuracy. 

The employer, in having a standardized rating 
of skill in the employment of shopmen. 

The journeyman watchmaker, receiving a rating 
such as he is worth to gain. If by test he finds 
himself lacking in some particular, he has the help 
of the Institute in showing that deficiency, en- 
couraging him in an effort to improve himself, 
that his work can be raised to a higher and more 
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efficient standard. This effort alone is a valued 
asset to all concerned, and when certification can 
be generalized, the watchmaker’s trade will be- 
come recognized as a profession—one engaged in 
by men, known for their technical knowledge in 
the science of horology and skillful training in the 
art of finer mechanics. 

The time is here when a concerted effort must 
be made to improve the standard of the repair 
business if the jewelry trade is to retain a market 
for fine watches. Too often we have owners of 
fine watches, make the comment that a fine watch 
never keeps time after being repaired, that one 
may as well carry a cheap watch and throw it 
away when requiring repairs. To our regret, we 
have all seen repaired watches when “Throw it 
away” was well said. 

To maintain a watch selling prestige, a high 
class, efficient watch repair department is a valu- 
able asset to a business. Many stores hold a good 
share of its patron’s business through this chan- 
nel, as watches is the one line of merchandise 
that, in a large proportion, is retained by the jew- 
elry trade. 

I believe the movement for a general certifica- 
tion of watchmakers is more vital to the progress 
of the jewelry business than the trade compre- 
hends, and it should meet with a most hearty sup- 
port, financially and individually. It is valuable 
and we should get back of it and capitalize it. 

The store-owner who is not a watchmaker can 
safeguard the efficiency of his repair department, 
in a great measure, by employing a_ certified 
watchmaker, thereby having a standard by which 
he can judge the competency of that department. 
Advertise the fact that his watchmaker is certi- 
fied by the highest authority in horology, and that 
his skill is classified as being of a high standard, 
gaining, watch sales through public confidence in 
the service department. of the store. 

Should every employer, when employing a watch- 
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maker, insist that an applicant have or procure an 
Institute Certificate, he eventually would raise the 
standard of his shop—receiving better returns 
through higher class work—better prices, and giy. 
ing his patrons better values for which the ex- 
penditure on repairs was made. 

From observation, I am led to believe that to. 
day the owner of a fine time-piece is only too 
willing to pay liberally for watch repairs jn a 
shop known for its skill and ethical standards in 
watch repairing. With him it is not a question 
of how cheaply can his fine watch be repaired 
but how well can the work be done. A certified 
watchmaker’s watchword may well be, “Not how 
cheap, but how well can it be done,” and eventu- 
ally, his shop will be sought when efficiency and 
not price is the deciding factor. 

The trend of professions and business is to 
specialize. This applies to the study of medicine 
chemistry, law, engineering and other callings, 
The question arises, has horology advanced in the 
same degree? In creating scientific instruments for ' 
the mechanical measurement of time, it has 
achieved wonders, yet the repair department in 
horology is far behind. By the aid of the govern. 
ment’s scientific departments, encouragement hag 
been offered and accepted with beneficial results, 
In this the skilled horologist has measured up to 
his requirements. : 

Every watchmaker with a pride in his work 
should have in his home library text books on 
watchmaking—of which there are many—some 
written by authors highly versed in the art and 
science of horology; text books on astronomy, re- 
lating to the measurement of time, and other 
works that improve his technical knowledge in his 
work, thereby becoming an authority on the sub- 
— and taking his place in the community as 
such. 

In fact, horology offers so much in the way of 
a scientific education, that we sometimes fail to 
comprehend the opportunity at hand. 

To bring about the desired results in raising 
the standard of watch repairing, the employer and 
shop owner must first become converted to this 
need. 

If he can be made to appreciate its value and 
benefits, he will employ only workmen that measure 
up to his ideals. If there were no positions open 
to the unskilled workman, he would of necessity 
improve himself if it were possible, and bring 
about the improvement for which our trade is so 
much in need. 

If I were to make a recommendation, it would 
be that our State membership, by resolution, go 
on record, pledging themselves to encourage their 
watchmakers to become certified. Certification will 
insure better work in general, help the selling of 
better watches, bring better repair prices and pay 
the watchmaker higher wages. 

Certify and Advertise It. 


Luncheon Tuesday noon at the Olympic 
Hotel was “dutch treat” and W. J. Hindley 
spoke briefly on the need of a wider outlook 
for the majority of jewelers. “Most of you 
sit with the microscope in your eye that you 
can’t see without it,” Mr. Hindley declared. 
“Your troubles look as big to you as if you 
were using the glass and you fail to see 
many small moves possible that would be of 
substantial benefit if you looked at them ac- 
curately and took them in hand.” 

Ladies in attendance at the convention 
were entertained at the Fifth Ave. Theatre 
and a complimentary tea in the afternoon 
while the convention delegates took part in 
an open forum on jewelers’ problems. 


IMPORTANT TOPICS DISCUSSED 


Among the important points brought out 
in this session were the following: Dr. 
Hindley suggested the need of and made 
the recommendation for the establishment of 
a central agency to which members of the 
State association might refer insurance pol- 
icies of all kinds for interpretation, correc- 
tion and approval before the signing by 
jewelry merchants. Several instances of. loss 
of insurance through lack of information 
and understanding. were cited, 

In discussing what can be done to more 
fully co-operate with protection agencies, 
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more careful store surveys were advocated. 
That three out of every 10 employes prove 
dishonest was maintained by one speaker 
who declared that the average jeweler calls 
in the agency only when he is in trouble 
whereas he should confer more frequently 
with its representatives to learn how best 
to aid in his protection. Too often the mer- 
chant does not know what he should do to 
comply with the terms of this policy and be 
fully protected, it was held. 

In discussing how far jewelers can go in 
price agreement it was contended by some 
that definite agreement on service charges 
are within the law while agreement on prices 
on merchandise are not. It was thought by 
the majority of delegates that standard lists 
for reference and use were advisable on ser- 
vice charges but that no ironclad rule could 
be made requiring merchants to follow them. 
That such lists have been issued but en- 
tirely ignored by many struggling watch 
makers. and repair men was maintained by 
one prominent jeweler. 

L. W. Suter, pioneer Seattle jeweler, de- 
clared that a reputation for quality repair- 
ing was valuable in securing the repair busi- 
ness at right prices and that the watchmaker 
who charges less than the job is worth is 
doing less than the job requires as a rule 
and is therefore not giving sufficient satis- 
faction to make him a dangerous competitor. 

The problem of guarantees in the jewelry 
business brought out considerable comment 
which summed up seemed to indicate that 
the majority felt that too much stress is 
laid on guarantees in the jewelry business 
while very little is expected in other lines 
of business. “The customer is the boss too 
much of the time with all this guarantee 
business,” one jeweler maintained. “Every 
reputable jeweler should give good value for 
the money but not let himself in for the im- 
possible by guaranteeing what it is impos- 
sible to guarantee. 

Charles Larne expressed the opinion that 
it is the jewelers and their salesmen who 
are forcing the guarantee business by sug- 
gesting it when the customer has not asked 
for it. “The fallacy is in their training and 
the majority of guarantees are not sufficient- 
ly binding to be of value anyway,” it was 
stated, “Watches should be guaranteed for 
mechanical perfection only and the average 
customer will be fully satisfied with this 
guarantee if it is fully explained to them,” 
Grover Troth declared. Mr. Hindley 
stressed the importance of educating custom- 
ers in the care of a watch and contrasted its 
care with that of an automobile engine which 
is not expected to run and does not without 
proper care. 

The question of why so much jewelry 
merchandise is sold outside the natural and 
legitimate jewelry channels brought out the 
criticism that not enough is sold by the 
jewelers themselves. That the fault is with 
the jewelers themselves and not with the 
manufacturers was maintained. “The manu- 
facturer is looking for an outlet for his prod- 
uct and unless you can increase your sales 
he will find some other source of distribution 
and the spread of merchants outside the 
Jewelry business who are selling metghan- 
dise properly will increase,” Mr. Hindley 
declared. Production demands distribution 
and there is not sufficient merchandising 
genius in the jewelry business to take care 
of this emergency. Much of this so-called 
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competition is not really competition but a 
development of business which never did be- 
long to the jeweler—in fact which did not 
before exist. These merchants have in many 
instances created an original demand and 
theirs is an original business. If you have 
not the brains to keep up your end in this 
competition, hire them and develop your 
own business rather than look for the 
other fellow to cheerfully relinquish his to 
you.” 

Gaston Mock of Montesano declared that 
he felt that many would-be customers are 
driven out of jewelry shops by super sales- 
men who will not sell the customer what 
he comes in and asks for but insists on sell- 
ing him something better whether or not he 
is satisfied with what he gets, “With a full 
line of merchandise the jeweler can always 
afford to sell the customer what he asks for 
and still make money,” he declared. 

Mr. Sutler stated that his instructions to 
his salesmen were to sell the customer what 
he asked for at all times unless he specifical- 
ly asked the. salesman’s advice, when he 
might recommend something different. 

In discussing problems presented by chain 
store competition, various merchants ex- 
pressed the opinion that the future would 
see the strengthening of this method of do- 
ing business and that every merchant should 
strive to keep step with progress to compete 
with it. Mr. Hindley declared that within 
10 years 50 per cent of all merchandise will 
ke distributed by chain stores and that the 
method presented a distinct menace to the 
individual jeweler. “The Jewelry business 
cannot be kept out of this competition and 
the spirit should be friendly rather than 
antagonistic,” he declared. “If there is any- 
thing to be learned from these operators by 
friendliness, learn it and help yourselves. It 
is a new method and public psychology is 
ready for it now as it never has been before. 
The supersalesmanship of the catalogue list- 
ing is frequently better than that of the 
individual salesman—this does not benefit 
the individual dealer.” 

In discussing kindred lines that might 
well be added to jewelry store stocks, radio 
and gift items were mentioned favorably as 
were china, stationery, gift and greeting 
cards, and leather goods. All these were 
mentioned by Mr. Talcott as good possibili- 
ties but warning was also sounded on the 
danger of adding too much extra expense 
too rapidly. “It should take five years to 


' safely add a full line in any one of these 


departments,” he declared. Gaston Mock 
reported a very favorable reaction to the ad- 
dition of a greeting card line with a tie-up 
in the information on birthdays, weddings, 
new babies, etc., possible through the han- 
dling of these cards. 

Charles Larne declared that the public is 
constantly demanding larger stocks of mer- 
chandise and this presents a growing dif- 
ficulty for the jeweler. William Maencke 
suggested the control of stock by using the 
increase of population of the city as a gauge. 
L. W. Suter declared the jewelers’ curse to 
be ovcr buying, as the tendency to too great 
optimism. Mr. Hindley expressed the opin- 
ion that the greatest value of departmental- 
izing the jewelry store is to attract custom- 
ers into the store more frequently. 

A discussion of instalment selling brought 
out a variety of opinions. The majority of 
jewelers present showed antagonism to the 
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instalment plan which prompts extremely 
small down payments (or none at all) and 
extremely small regular payments but agreed 
that a selfrespecting system of deferred pay- 
ments was in general practice and legitimate. 
A few maintained that the open account man- 
ner of doing business suffered greatly in in- 
stalment business competition when other 
purchases were made on a deferred payment 
basis. “The open account suffers when the 
customer is paying on other things and he 
comes in and asks for more time,” Albert 
Jones stated. By granting some kind of de- 
ferred payment plan the jeweler gets his 
money more readily.” 

Gus Cohn maintained that there is no dif- 
ference between deferred payments and in- 
stalment selling of the “dollar-down-and-a- 
dollar-a-week” variety and mentioned the 
possibility of an instalment dealers associa- 
tion. He expressed uncertainty as to which 
association he would feel allied with in this 
event. 

This open session closed the convention. 








Receiver of Dueber-Hampden Watch 
Co. Asks Court to Issue Certifi- 
cates to Carry on the Business 


Canton, O., Aug. 12.—R. W. Loichot, the 
receiver of the Dueber-Hampden Watch Co., 
is carrying on the business temporarily and 
expects to raise a large fund from the sale 
of receiver’s certificates for this purpose. 

In a notice to creditors last week, Mr. 
Loichot stated that on Aug. 9, he had filed 
an amended application in the United: States 
District Court, of Cleveland, asking authority 
of the court to issue and sell receiver’s 
certificates of an amount not to exceed 
$125,000 for the purpose of raising funds to 
pay wages due employes, to pay taxes upon 
its property and to carry on certain manu- 
facturing operations. These certificates will 
be first lien on the property of the company 
though subject to the mortgage on its land, 
buildings and equipment. 

Receiver Loichot’s application will come 
up for a hearing before the court Aug. 23; 
at 10 a. M., in the Post Office building in 
Cleveland. 








Bandits Hold Up Detroit, Mich., 
Jeweler on Dixie Highway and 
Escape with Merchandise 
Worth $4,000 


Detroit, Mich., Aug. 13.—Fred Alzafon, 
with offices in the Metropolitan building, De- 
troit, was held up on the Dixie highway, 
south of Monroe, Mich., on Aug. 11, and 
robbed of two sample cases containing 
jewelry valued at $4,000, according to infor- 
mation received in this city. Alzafon was 
on his way to Toledo when two men in an 
automobile, it is stated, crowded his car to 
the side of the road, held him up with a 
revolver, took the cases and then sped 
towards Toledo. 

Alzafon reported the holdup to the Toledo 
police. 








The business of the Diamond Jewelry Co., 
Toledo, O., was incorporated recently with 
a capital of $30,000. The incorporators are 
Philip H. Zimmerman, Eva Zimmerman and 
Alex Zimmerman. 
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Aftermath of the Great Exhibit 





Chicago Trade Still Talking of the Success of the Second 
Annual Jewelry Show Recently Held at Hotel Sherman— 
More Illustrations of the Many Beautiful Exhibits 
There Displayed 


Cuicaco, Aug. 11—Members of the trade 
here—not only the manufacturers and the 
wholesalers but the retailers, local and visit- 
ing, are still talking about the great success 
of the second annual Jewelry Trade Show 
which was held at the Hotel Sherman, from 
Monday, Aug. 1 to Friday, Aug. 5, and 
which brought many hundreds of retail 








impossible either to get or to use photo- 
graphs of all the wonderful displays of 
jewelry, silverware, clocks, watches, glass, 
novelty and other lines shown or even to 
get in photographs of all, as some were 
not taken at the time. 

Photographs of six of the exhibits which 
were not included in those published last 


CIRCULAR 





August 17, 1927 


holding similar exhibitions in other cities but 
whether this can be carried through is a 
question. Chicago is the great central 
jewelry market and the Chicago Wholesale 
Jewelers’ Association and its officers, and 
members individually, have spent months of 
work and much money to put this affair 
over. It is doubtful whether it could be pur 
over to the same extent in any other city 
or that the jewelers are organized to the 
extent necessary or could put in the effort 
that was put here. 

But one thing is certain, the call for the 
third annual jewelers show, as based on the 
success of the second, will be tremendous, 








Patrolman Roy Kretzler hearing a crash 
of broken glass early on the morning of 











BAUMAN-MASSA JEWELRY CO.’S FILLING STATION 


jewelers from all sections of the country. 

The full story of the show and the ban- 
quet, with descriptions of the individual ex- 
hibits, was published in THE JEWELERS’ CiR- 
CULAR, last week, together with cuts of about 
18 of the prominent booths, and favorable 
comment was expressed at the complete way 
in which the features of the exhibition were 
delineated. Unfortunately, however, it was 


week, appear in this issue; those of the 
Bauman- Massa Jewelry. Co., P. Scharsig, J. 
W. Forsinger and Henry Paulson & Co., 
which arrived too late for use last week 
appear on this page, while those of the Bulle 
Clock Corporation and the Iilinois Watch 
Case Co, are on page 73. 

There is little doubt that the great success 
of this exhibition has stirred up ideas of 




















THE EXHIBIT OF THE J. W. FORSINGER CO. 





BECKER CLOCKS SHOWN BY P. SCHARSIG 


Aug. 6 saw a man placing his hand through 
a broken window of the jewelry store of 
Samuel Corp, 50 Maiden Lane, Albany, 
N. Y. The policeman drew his revolver and 
caught the man before he had a chance to 
run. At the police station the man gave his 
name as Thomas Flynn. He was charged 
with burglary and larceny. <A brick was 
found in the show case window. 





HENRY PAULSON & CO’S DISPLAY 
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Bandits Get $85,000 


Jewelry Shop of Bouer-GoldsteinCo., Chicago, 
Held Up During Lindbergh Reception 
By Thugs Who Escape After Bind- 
ing and Gagging Proprietors 

Cuicaco, Aug. 15.—There are no develop- 
ments today in the search for clews as to 
the identity of the men who held up the 
office of Bouer-Goldstein Co. in the Stevens 
building at 17 N. State St. Saturday 
afternoon. Mr. Goldstein stated this morn- 
ing that it is impossible to state the exact 
loss at this time and will not know until 
they invoice but he estimates the loss at 
approximately $85,000. They carry insur- 
ance to cover. 

At about 2:30 o’clock, Saturday afternoon 
during the excitement caused by Col. Lind- 
bergh’s flight over the “loop” four men went 
to the 14th floor of the Stevens building. 
Two of them entered the office of Bouer- 
Goldstein and two stood just outside the 
first door. Bernard Bouer, Simon Goldstein, 
proprietors, and Meyer Finfer, shop man- 
ager, were in the shop. At the sound of the 
alarm from opening the outer door Gold- 
stein entered the office from the shop and 
came in range of two revolvers. He was 
commanded to open the inner door. 

When the two bandits entered they bound 
the three men and proceeded to loot the 
place. Keys to the inner door of the safe 
they found in Bouer’s pocket. With the 
three men bound, lying on the floor with 
strips of adhesive tape over their mouths 
the bandits proceeded at leisure to sort out 
the platinum jewelry and mountings and the 
finer gold jewelry and the loose diamonds. 

There are many shops of all kinds in the 
Stevens building, all of which close at noon 
on Saturday. At this hour very few are 
in the building and it was some time after 
the bandits retired before Mr. Bouer suc- 
ceeded in getting the tape from his mouth 
and gave the alarm. When released the 
police were notified. 

Very good descriptions were furnished of 
the men who committed the theft, one de- 
scribed as short and stocky while the other 
was more than six feet tall. Both wore 
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dingy gray suits and neither was more 
than 30 years old. Those who stood guard 
were not seen well by the victims. 








Elderly Chicago Jeweler Foils Bandit 
Who Attacked Him With an 
Iron Bar 


Cuicaco, Aug. 13.—Samuel Flower, a 
jeweler, 72 years old, defeated the attempt 
of a holdup man to slug and rob him in 
his office on the 10th floor of the Warming- 
ton building at 32 N. State St. this morn- 
ing. 

Flower was alone in his shop when the 
man entered and asked to see a diamond 
worth about $350. Flower set out a tray 
worth about $5,000. As he was showing the 
stones the bandit drew an iron bar, wrapped 
in paper, and struck him over the head. The 
blow failed to stun Flower and he grappled 
with the man and yelled for help. 

The robber broke away and ran down 
the stairs, making his escape before the 
alarm reached the lower floors. 








Creditors of Gray’s, Inc., Richmond, 
Va., to Get a Dividend of 27 
Per Cent 


RicHmonp, Va., Aug. 12.—Federal Judge 
Groner has just approved a scheme of distri- 
bution prepared by Referee Thomas B. 
Snead in the bankruptcy case of Gray’s, 
Inc., local retail jewelry firm, except as to 
a claim of Isador Shapiro, which he reserves 
for further consideration. Referee Snead 
recommended in his report the payment of 
a dividend of 27 per cent of proved claims 
to general creditors. 

Shapiro, attorney for the bankrupt, 
claimed $1,032.42 as a balance due on ac- 
count of legal services rendered prior to the 
date of the bankruptcy and certain expenses 
incurred incidental. to rendering such serv- 
ices, Referee Snead found the expense ac- 
count reasonable and recommended that it 
be aliowed in full. As to the bill for services, 


> he held: it to be excessive in the sum of 


$125. He also held that the claimant was 
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not entitled to a lien against the bankrupt’s 
estate for the payment of a debt or any 
portion of it. He recommended that Shapiro 
should be permitted to participate in the 
distribution of the estate only as a general 
creditor and only to the extent of $907.42, 
which represents the difference between the 
full amount of his claim and that of the 
alleged excessive charge. 

The sum of $12,863.60 was in a bank to 
the credit of the estate. Payment of the 
dividend approved by Judge Groner together 
with all unpaid costs, fees and expenses will 
reduce that amount to $2,122.75, which, he 
directed, should remain in the bank pending 
final settlement of the case. 








Bankruptcy Petition Filed Against 
A. G. Perren, Chicago 


Cuicaco, Aug. 15—A. G. Perren, pro- 
prietor of jewelry stores at 19 S. Clark 
St., and in the Palmer House block, was 
named defendant on Saturday of last week 
in a bankruptcy petition filed in the Federal 
District court here. Three creditors allege 
that he owes in excess of $10,000. 

On the day preceding the filing of the 
petition Perren was acquitted in the S. 
Clark St. court on a charge of passing 
a fraudulent check for $1,162.00. Officials 
of the bank told Judge Fetzer that resti- 
tution had been made on the check. 








Death of Seth S. Crocker Reputed 
Inventor of Self-Filling Foun- 
tain Pen 


Boston, Mass., Aug. 16.—Seth S. Crocker, 
reputed inventor of the self-filling foun- 
tain pen, died at his home in Bridgewater, 
Aug. 14. 

He was 78 years of age, and was actively 
engaged in his manufacturing business until 
a few days ago. 

Death was due to a shock. Two years ago 
he and his wife celebrated their 50th wed- 
ding anniversary. Mrs. Crocker and four 
sons survive. Interment took place in Ply- 
mouth. 
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Walter S. Lederer has been enjoying a 
several days’ sojourn at Atlantic City. 

Gregor Krichbaum was in New York and 
vicinity the past week in the interests of the 
L. Krichbaum Co. 

Mr. and Mrs. William H. Goodgeon of 
Westerly have been touring the New Eng- 
land States by automobile. 

A. D. Thuotte and family of Arctic have 
returned from an automobile trip through 
the State of Connecticut. 

Irving Lederer of the S. & B. Lederer 
Co., returned from a several days’ business 
stay in New York last week. 

Lupien’s, 24 Broad St., Pawtucket has 
been celebrating its 22nd anniversary the 
past week by a special sale. 

Timothy O’Neil, representing the O’Neil 
Mfg. Co., was a business visitor in New 
York city and vicinity last week: 

Eugene Abbott is touring the middle west 
in the interests of the Potter & Buffington 
Co. and of the Rosenheim Co., Inc. 

John P. Benjamin, sales manager of the 
Rex Mfg. Co., is in Chicago for a few 
weeks on business for that concern. 

Arthur Young, of Young Bros., and Mrs. 
Young are at Jackson, N. H., where they 
are spending the month of August. 

Major John J. Collins, of the sales de- 
partment of the Ostby & Barton Co., was 
in New York and vicinity the past week. 

Frederick A. Boss and family have re- 
turned from Oak Bluffs where they have 
been rusticating since Independence Day. 

The Sohn Mfg. Co., 86 Page St., is owned 
and conducted by Rose L. Sohn, according 
to information filed at the city clerk’s office. 

The executors of the estate of the late 
William J. Petri have filed their inventory 
with Municipal Court showing a valuation 
of $84,971.50 

William F. Quarters has given a chattel 
mortgage for $176 to William H. Herrick 
estate on all interest in machinery, fixtures, 
etc., at 36 Garnet St. 

Frank R. Budlong is making an extended 
business trip through the middle west in the 
interests of William C. Greene & Co. and 
the Arnold & Steere Co. 

J. Robert Sweet, of the Providence office 
_ of the National Jewelers’ Board of Trade, 
was in Boston and vicinity last week on re- 
visional work for the Board. 

Henry D. Sharpe, president of the Brown 
& Sharpe Mfg. Co., is being considered as 
a possible candidate for the Republican nom- 
ination as United States Senator. 

Mr. and Mrs. Manuel F. Williams and 
daughters, have returned to their Summer 
home at Buttonwoods after a couple of 
weeks spent at Poland Springs, Me. 

Woodward Booth, manager of the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association returned to his desk 
Monday after a week at Chicago and vi- 
cinity. 

At the annual meeting of the stockholders 
of the Newport Trust Co. on Friday, R. 
Livingston Beeckman, who is a director of 
the International Silver Co., was re-elected 
a director. 

The inventory of the personal estate of the 
late Jerome M. Fitzgerald was filed in Mu- 
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nicipal Court last week by the executrix 

Charlotte L. Fitzgerald, showing a valua- 

tion of $6,190.04. 

The DiMeo Bros. Co., Inc., has recorded 
three mortgages for $6,000, $1,200 and $1,000 
respectively on property on the east side of 
Tower St., to B. L. Taylor, the Guaranty 
Loan Co., Inc., and Kopel Mayberg. 

James J. Karabatos of 234 South Pater- 
son R. K. Ave., Baltimore, Md., has filed his 
statement with the city clerk’s office this 
city that he is the owner of the Apollo 
Jewelry Mfg. Co., located at 34 College St., 
this city. 

In the Municipal Court on Wednesday the 
inventory of the administratrix of the es- 
tate of the late Alaric R. Tuck was present- 
ed showing $10,918.29 personal property. 
The inventory was accepted and ordered re- 
corded. 

George Briggs, president of the J. Briggs 
& Sons Co. and the Screw Machine Pro- 
ducts Corp., has sold his residence on Black- 
stone boulevard to Mrs. Alice M. Samuels, 
wife of Col. Joseph Samuels, president of 
The Outlet Co, 

Mrs. Caesar Misch of this city is a mem- 
ber of a party of Americans cruising about 
South America this Summer. Recently the 
party had a private audience with Carlos 
Ibanez, president of Chili during their visit 
to that country. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers 
Board of Trade, is attending the annual ses- 
sion of the Grand Council of Royal and Se- 
lect Masters of Masons of New York, at 
Albany this week, 

Soutar & Melville is the name of a new 
department store that has been opened by 
William F. Soutar and Henry E. Melville at 
253 Main St., Pawtucket. Among the de- 
partments will be included jewelry, toilet 
goods and novelties. 

The machinery, tools and fixtures of the 
Bilgor Co., manufacturing jewelers, 185 
Eddy St., which went into the hands of 
Horace M. Peck as receiver in a dissolution 
lawsuit, are being offered for sale by C. H. 
Fden, 1018 Hospital Trust building. 

An increase in the capital stock of the 
Allen Wrench & Tool Co., of this city, 
from $100,000 common to $100,000 preferred 
and 2,000 shares of common without par 
value, is made in an amendment filed Thurs- 
day in the office of Secretary of State 
Sprague. 

According to the bills filed with the City 
Auditor by the special committee for the 
reception and entertainment of Col. Charles 
A. Lindbergh, the famous flyer, the chest 
and silver presented him on the occasion of 
his visit to Providence, several weeks ago, 
cost $854.75. 

In accordance with a decree entered in 
the Superior Court, notice has been given 
by John L. Kehoe as receiver for Kehoe & 
Co., Inc., that the stock of imitation stones 
in the stock of that corporation will be sold 
at public auction at 68 Exchange Place, 
room 314, this city on Friday, Aug. 26 at 2 
o’clock, daylight saving time. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: Bernard Hirsch, Bernard 
Hirsch Co., San Francisco, Cal.; Benjamin 
Foster, Samstag & Hilder Bros., New York 
City; T. F. Crowley, W. A. Green & Co., 
Dallas, Tex.: Miss Mabel King and Mrs. 
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Bruner, Anderson-Dulin-Varnell Co., Knox. 
ville, Tenn.; Alfred E. Coulombe of Alfred 
Eaves, Reg., Montreal, Can.; Mr. Danforth, 
Van Deaver-Dreyfus Co., Okla. ; ; Mr. Kluth, 
The Fair, Chicago; Sidney Reinschreiber, 
Cahn & C o., New York City ; ; Arthur Caro, 
Ben Felsenthal Co., New York City; Mr. 
Karsky, The Boston Store, Milwaukee, 
Wis,, and Mr. Luckman, W. A. Weibolgt, 
Milwaukee, Wis. 

Thieves broke into the retail jewelry store 
of the New England Jewelry Co., at 545 
Dexter St., Pawtucket, some time during 
Sunday night, Aug. 7 and made good their 
escape with watches, clocks and rings valued 
at nearly $200. No trace of the thieves or 
the stolen goods has yet been found. Elmer 
Bishop, properietor of the store, discovered 
the break when he opened for business short- 
ly after 8 o’clock Monday morning. En- 
trance had been gained by forcing the back 
door. The police were immediately notified 
and Deputy Chief Chaput, who investigated 
the matter said that the property stolen in- 
cluded: Two ruby rings, valued at $20 
each; three women’s white gold Swiss wrist 
watches, $15 each; one man’s white gold 
watch, $20; one man’s Waltham watch, $15; 
parlor clock, $35; small clock, $12.50; three 
gold wedding rings, $21 and a white gold 
ring, $8. 








Allentown, Pa. 





Jeweler Harry I. Kistler, and Mrs. Kistler, 
934 Linden St., quietly celebrated their 26th 
wedding anniversary at their home recently. 

Robert J. Beitel, the Catasauqua jeweler, 
presided as chairman of the Program Com- 
mittee at the weekly dinner meeting of the 
Catasauqua Rotary Club held Thursday 
evening in the Legion Memorial Hall. 

Joe Klein, representing Shiman Bros. & 
Co., who has been calling on the trade in 
this locality, will spend several weeks at 
Loon Lake, N. Y., prior to his departure 
for the Pacific Coast early in September. 


Miss Helen Eckert, daughter of Mr. and 
Mrs. Alvin Eckert, Catasauqua, has an- 
nounced her engagement to Webster H. 
Leid, manufacturing jeweler, who is located 
at 517 Hamilton St. The wedding will take 
place shortly. 

M. Koneffsky, the jeweler, 391 Hamilton 
St., appealed to the police recently to assist 
him in locating a man who formerly lived 
on N. 11th St. to recover more than 
$100 worth of jewelry entrusted to him to 
sell on a commission basis. 

The following traveling men called on 
the trade in this locality: Harry Koenig, 
ia Optical Mfg. Co.; W. L. Little, 
George H. Fuller & Son Co. ; John Watson, 
L. E. Waterman Co.; R. B. Zeltmacher, J. 
B. Bowden & Co.; "Charles Foose, Non- 
Retailing Company; Mr. Hammecke, Fyne- 
tone Mfg. Co., and Joe Klein, Shiman Bros. 
& Co., Inc. 

Allentown has decided to celebrate during 
the week of Sep. 24 the 150th anniversary 
of the bringing of the Liberty Bell from 
Philadelphia to this city in 1777 to prevent 
its falling into the hands of the British. 
This decision was reached at City Hall, to 
which Mayor Gross had invited representa- 
tives of all the patriotic and civic organiza- 
tions in the city. 
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T. G. Frothingham & Co. have been add- 
ing to their force of toolmakers at 82 Elm 
t. 
? Mr. and Mrs. Allan Gordon are enjoying 
a vacation by automobile in New Hamp- 
shire. 

Mr. and Mrs. Lawrence E. Kennedy have 
returned from a several months’ trip in New 
Hampshire. 

Mr. and Mrs. Frederick W. Sears re- 
turned last week from a sojourn spent at 
Provincetown. 

Cards were received the past week from 
Mr. and Mrs. J. Frank Mason, who are now 
in Switzerland. 

Experienced bench hands are being en- 
gaged by E. I. Franklin & Co., because of 
increasing orders. 

Mr. and Mrs. Harry Norteman and family 
have returned from a camping trip at Lake 
Winnepesaukee, N. H. 

Mr. and Mrs. Ralph L. Harding and fam- 
ily have returned from a vacation period 
spent at Provincetown. 

Marriage intentions have been filed by 
Miss Pauline J. Collier, a stenographer in 
the office of J. H. Peckham & Co., and Jo- 
seph A. LaFlamme. 

Mr. and Mrs. Russell I. Rhodes have an- 
nounced the engagement of their daughter 
Miss Dorothy D. Rhodes to Charles F. 
Walp, Jr. of Pennsylvania. 

Mr. and Mrs. Clarence W. Wilkins and 
their two sons have returned from a camp- 
ing trip along the Mohawk Trail, the White 
Mountains and the Maine beaches. 

Congressman Joseph W. Martin Jr., for 
many years local correspondent of THE 
JEWELERS’ CIRCULAR, arrived home Saturday 
after a several weeks’ stay in Europe. 

The W. G. Clark & Co. baseball team 
jumped into a tie for second place in the 
Inter-Town Twilight League last Saturday, 
at the expense of the Evans Case Co. The 
casemakers were defeated by a score of 9 
to 4. 

Sam Haslam Jr., the 20-year-old son of 
Sam Haslam of the Evans Case Co., bids 
fair to become one of the trapshooters in 
this section of the country. The youngster 
is now able to pack a gun with the best of 
the shooters in the Attleboros and has made 
some most remarkable scores in recent tour- 
naments. 

A group of manufacturing jewelers rep- 
resenting the industry in this town, Attle- 
boro and Plainville met last Thursday eve- 
ning in the rooms of the North Attleboro 
Board of Trade for the purpose of discuss- 
ing the proposition of better burglar protec- 
tion for the factories in these centers. This 
action was the result of the recent break at 
the plant of the Plainville Stock Co. con- 
cerning which there has been considerable 
interest manifested. S. M. Armstrong of 
the Rhode Island Electric Protective Co., 
of Providence, which has charge of many 
of the retail and manufacturing jewelry es- 
tablishments as well as banks and other 
mercantile and manufacturing properties, was 
Present and gave an instructive talk of the 
work that is being done in some communi- 


‘ties’ in safeguarding manufacturing plants 


from intruders. The matter will be further 
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discussed at another meeting to be held at 
an early date, at which business men repre- 
senting other interests will also be invited to 
be present. 











Bernard A. Swensen is seriously ill at the 
Sturdy Memorial Hospitay. 

Mr. and Mrs. Fred Mason have been 
spending their vacation at Harwichport, down 
at Cape Cod. 

Stuart Rhodes, J. William Dolan and 
Charles Corrigan have returned from an 
automobile trip to Canada. 


E. H. Barden had the best net at the 
Highland Country Club last Saturday with 
62. Others who turned in good cards were 
A. Reese, H. D. Baker and R. Rioux. 

Miss Mary Whalen who is employed by 
the L, G. Balfour Co., at its Detroit office is 
visiting her parents, Mr. and Mrs. Daniel 
Whalen, in Pine St., this city for a few 
days. 

Lawrence M. Swift was one of the dele- 
gates from Attleboro Post, Amefican Le- 
gion at the annual convention of the Mass- 
achusetts Department held at Fitchburg the 
past week. 


Arthur W. Padelford, 51 years of age 
and for 35 years employed in the jewelry 
factories of this city as a journeyman, died 
last Monday at his home, 10 Wolfenden St., 
following a long illness. He is survived by 
his widow, two daughters and a son. 

Announcement that the tax rate for the 
current year is $33.80 per $1,000 a cut of 
$1.60 from 1926 was made Saturday by 
Chairman Stanley T. Rogers of the Attle- 
boro Board of Assessors, It is the first cut 
since 1924, the rate having jumped $5.90 in 
the past two years. 

W. G. Clark was high gun at the weekly 
shoot of the Angle Stone Tree Gun and 
Rod Club last Saturday with a mark of 97 
and was also the winner of the 100-bird 
event. In Class B the prize was won by 
Samuel Haslam, Jr., who scored 96 breaks 
and Albert G. Saart took the Class C event 
with 86 broken clays. 


Robert W. Keeler, seven-year-old son of 
Mr. and Mrs. Lawrence Keeler of this city 
had a narrow escape from serious injury last 
Sunday when he was knocked down and 
run over in Harwichport, when he ran from 
behind his parents’ machine which was park- 
ed there. He received several bruises about 
the face and minor cuts, but no bones were 
broken. 

Fire in a lacquering machine in the plant 
of the Quaker Silver Co., on the second floor 
of the James E. Blake building caused heavy 
water damage about 8 o’clock last Friday 
night when the sprinklers were re- 
leased. The fire followed a minor explosion 
just as employes were leaving the building 
after finishing their work for the day. A 
sheet of flames filled the lacquering room 
and releasing the sprinklers effectively held 
the fire in check until the arrival of the fire- 
men who quickly completed the work with 
hand extinguishers. The large volume of 
water: soaked through the floor into the plant 
of the James E. Blake Co., on the first floor. 
This firm suffered the heaviest water dam- 
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age, in addition to about $2,000 damage to 
valuable machinery and dyes. 











rred L. Albion has opened a new jewelry 
store at 1709 Pine Ave., Niagara Falls, op- 
posite the city market. 

The Main Salvage Co., which operates a 
store in Seneca St., recently purchased the 
stock of Striker Bros.’ store at Ferry and 
Grant Sts. at a sale held by the assignees. 
The price was about $1,800. 

Emil J. Scheer, Rochester past president 
of the New York State Association, was in 
Buffalo on Aug. 11, talking over organiza- 
tion affairs with President Edward Leinin- 
ger and Charles T. Evans, treasurer of the 
As Bi Ri J. A 

President Edward Leininger, of the New 
York State Retail Jewelers’ Association, left 
Saturday on a pleasure trip, planning to tour 
nearby cities this week and then spend next 
week resting up at Wainfleet, Ont. He was 
accompanied by his wife and daughter, Mar- 
jorie. 

Discovered by a patrolman while looting 
the window of Simon Frank’s jewelry store, 
755 Genesee St., a thief escaped with a tray 
of watches valued by the jeweler at $200. 
The thief used a large piece of concrete to 
shatter the glass. The sound attracted a 
patrolman who arrived on the scene in time 
to see a man riding from the store on a 
bicycle. The man rode only a few feet when 
he fell and was forced to abandon the 
bicycle on the approach of the officer. The 
latter fired two shots at the fugitive but the 
burglar escaped through an alley and climbed 
a fence. In his haste he dropped several 
rings which he had scooped from the broken 
window. 

Carl Smolov, known to the jewelry trade 
as a “pocket peddler,” will shortly be brought 
to trial on a charge of grand larceny, sec- 
ond degree, preferred by H. Lazer, whole- 
sale jeweler, 201 Main St. The arrest of 
Smolov and the theft charges grew out of 
a transaction with the wholesale firm last 
June when Smolov purchased a diamond 
ring valued at $290 from H. Lazer, on con- 
signment. Failing to hear from Smolov 
within a week Lazar swore out a warrant 
for his arrest and he was taken into custody 
on July 10. He was released in $1,000 bail, 
but his re-arrest followed. According to 
local police Smoloy has a good record, for 
no other charges are recorded against him. 








Plainville, Mass. 





Mr. and Mrs. Pete Deschardin have re- 
turned home from an automobile trip to 
Montreal. 

Mr. and Mrs. Charles Everett spent the 
last week end with friends at Ofiset, down 
on Cape Cod. 

Mr. and Mrs. John Englebert have re- 
turned home from a sojourn in Portland 
and Bangor, Me. 








W. L. Best, jeweler, at Greenville, N. C., 
has completed extensive remodeling and 
alterations to his building. 




































Mr. and Mrs. Arthur Kelley are Summer- 
ing in North Woodstock, N. H. 
_. Helen G. Clarke of the Ripley Howland 
Mig. Co., is in Green Harbor, where she 
has gone for a rest. 

George Williamson of Lynn has opened a 


new store in City Hall Square. He was 
formerly on Pearl St. 

J. F. Kahl, Pittsfield, visited in Akron, O., 
with his daughter recently. They made 
the trip by automobile. 

Sherburne Miller caught several fine bas- 
kets of fish last week when he went to 
Willoughby Lake, Vermont. 

Mr. and Mrs. J. E. Palmer of Gardner 
have returned from a visit to Montreal and 
northern Vermont. The trip by automobile 
afforded much pleasure. 

Guy F. Kneeland, watchmaker for Lurchin 
& Lurchin, St. Johnsbury, has bought the 
Burnham Jewelry store, Morrisville, Vt., 
and will conduct it for himself. 

M. A. Noury has bought a new store at 
830 Elm St., Manchester, N. H. The store 


is equipped with new Joslin fixtures. He 
was formerly in Newport, N. H. 
John Ramsay, president of the Boston 


Jewelers’ Bowling League, passed two very 
exhilarating weeks in the White Mountains. 
He is qualified for membership in the Appa- 
lachian Club. 

Emile Langlais, Amesbury, has gone into 
business in Berlin, N. H., where he believes 
that he has a fine opening. He has acquired 
the business formerly carried on by Laro- 
chelle & LaPointe. He was in Amesbury 
for many years. 

John Ware, of the D. C. Percival Co., 
was operated on last week for eye trouble. 
He has had to remain in a dark room for 
weeks. The operation is thought to be suc- 
cessful although several days must elapse 
before it can be made certain. 

Mr. and Mrs. Eugene Sanger have re- 
turned from Kittery, Me., where they went 
for two weeks’ fishing, boating and motor- 
ing. Tom Wilson of the Sanger company 
is with his wife at Buzzards Bay. Fishing, 
boating, swimming and berry-picking are the 
order of the day. 

Erskine Gay of the Smith, Patterson Co., 
‘who was severely injured in an automobile 
accident recently in New Jersey, has re- 
turned to his place of business. Though still 
bearing the marks of injury (especially a 
scar on the forehead, which required 15 
stitches), he is in fairly good condition, and 
apparently is well on the road to complete 
recovery. The axle in the rear of his auto- 
mobile broke, causing the car to overturn 
and crush Mr. Gay and his mother and 
sister who were riding with him. 

William Cameron, Charlestown, was ar- 
rested Aug. 6 by a police officer and locked 
up in the Back Bay station charged with 
the larceny of jewelry worth $75 from a 
showcase outside the Teruzzi Jewelry Shop, 
286 Boylston St. The arrest was made early 
in the morning after a chase of several 
blocks on Boylston St. Patrolman Lenz 


was in Park Square when he heard the 
tinkle of breaking glass. He ran into Boyls- 
ton St. in time to see Cameron take to his 





THE JEWELERS’ 


heels. The jewelry was found in the man’s 
pockets. 
Miss Jeanette Brooks of Salem found a 


ring valued at $6,000 at a dance in that city. 


She thought it was a cheap and gaudy ring ° 


and put it on her finger and wore it, her 
friends thinking it was worth about a dime. 
Aug. 11, Mrs. E. C, Edwards of Toronto, 
O., identified the ring as the one she had 
lost in a hotel. It was an emerald ring 
valued at $6,000. Miss Brooks read of the 
loss in the lost-and-found column of a news- 
‘paper and gave the ring to the police. The 
ring was restored to the owner who gave 
Miss Brooks a reward of $500. 

The Moore Pen Co.’s factory opened re- 
cently after two weeks’ closing of every de- 
partment for vacations, During this time 
special repairs were made and every machine 
tuned up for maximum production to the end 
of the year. During the Summer the complete 
line has been revised. Most of the New 
England men are already out and orders are 
coming in considerably in advance of those 
booked the same time a year ago. Geo. W. 
Hyde, who covers New York State, recently 
paid headquarters a visit. The west and mid- 
west representatives have been having a 
month’s rest and recreation, and are now 
ready to call on their trade. 
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Albert H. Rosenstein and wife have gone 
to Atlantic City to spend the rest of August. 

Francis Markert, with E. H. Keller & 
Son, has returned from a trip into Mary- 
land. 

George R. Weber, of Louis Weber & 
Son, and wife, are on a motor trip to 
Canada. 

Harry Hart, of the Bowman Technical 
School, and wife, spent last week at Mt. 
Carmel, Pa. 

Dr. B. B. Stein and family are home from 
a two week’s sojourn at Pequea-on-the- 
Susquehanna. 

Elwood L. Cooper left on Aug. 10 for 
Los Angeles, where he intends opening a 
clock repair shop. 

J. B. Wise, Orangeburg, S. C., has re- 
turned to the Bowman Technical School 
after a two months’ absence. 

Aaron J. Bennett left last week for 
Denver, Colo., where he expects to open a 
shop with James Murchison, a former resi- 
dent of Marietta, this county. 

Robert Lichtenstein, of the Benjamin 
Lichtenstein jewelry store, motored to Mil- 
waukee last week, where he is visiting his 
sister, Mrs. Louis Rosenberg. 

Major Edward F. Guilford, of the Ham- 
ilton watch factory, was last week elected 
a member of the Budget Committee of the 
Lancaster Welfare Federation. 

Thomas J. C. Barclay died in St. Louis 
on Aug. 1 from injuries received in an auto- 
mobile crash. He went to St. Louis from 
Lancaster nearly 10 years ago. 

At last week’s meeting of the City Coun- 
cil a resolution of endorsement of William 
Shand, a director of the Hamilton Watch 
Co., to the City Planning Commission was 
passed. . 

Marcus Frankenstein, of Quebec, Can., 
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was the guest for the past week of Lan- 
caster relatives. An employe of the old 
Lancaster Watch Co, this was his first 
visit in 20 years. 

‘Great crowds thronged to the Weber 
store on Aug. 3 to see Miss Dorothy Brit- 
ton, “Miss Universe,” winner of the inter- 
national beauty congress held some time ago 
at Galveston, Tex. 

The prizes awarded in last week’s golf 
tournament at the Lancaster Country Club 
were furnished by W. W. Appel & Son. 
The mother of Frank X. Schaller, of the 
Appels’ store, died recently. 

John J. Bowman, of the Bowman Tech- 
nical School, and Tell Nussbaum were re- 
cently reappointed members of the Examin- 
ing Committee of the Horological Institute 
of America by President J. Stevens. 

For four days, recently, Lancaster was 
enlivened by the presence of several hun- 
dred delegates to the annual convention of 
the Pennsylvania Retail Merchants’ Asso- 
ciation, many of whom were accompanied 
by their wives. 

Howard F. Wantz, York, Pa., and Seth 
Snyder, Sunbury, Pa., have entered the 
Bowman Technical School as students, and 
James Snyder, also of Sunbury, has finished 
a course and taken a position with Walter 
J. Yenny, Pittsburgh. 

Carl F. Breinig, of the H. S. Meiskey 
Co., has gone west on a tour of their trade. 
Another of the firm’s traveling salesmen, 
Charles F. Reisner, left last week on an 
extended southern trip, and a third, Joseph 
C. Hahns, toured the Lykens Valley, Pa. 

A new building, for the United Cigar 
Co., is now being erected at North Queen 
and Orange Sts., taking the place of a 
building that for many years was occupied 
as a jewelry store, first by the late Walter 
C. Herr, later by T. Wilson Dubbs, Marcus 
Edelstein and J. D. Wood & Co., last occu- 
pant. 

While business generally was dull in 
Lancaster last month the jewelers, as a rule, 
appear not to have been as hard hit as the 
business concerns of other classes. As 
compared with July, 1926, many jewelers 
were just about even, some having had less 
business. But people appear to be over- 
hauling their old possessions, for the repair 
establishments of the jewelers have been 
busy. 

These trade visitors were lately in Lan- 
caster: William A. Cherry, American Sil- 
ver Co., Bristol, Conn.; H. A. Slote, 
Hoffman Watch Co. R. D. McLellan, 
George H. Fuller & Son Co., Chicago; John 
M. Shookers, Elizabethtown, Pa.; C. A. 
Stein, Manheim, Pa.; W. H. Dorwart, New 
Holland, Pa.; Harry S. Nolt, with Lanston 
Monotype, Philadelphia; E. L. Breneman, 
Roaring Springs, Pa.; farl R. Becker, 
Trunks Jewelry Co., Coatesville, Pa.; B. E. 
Harding, Safford & Scudders, Kingston, 
N. Y. 

The engagement is announced of J. Borel 
Frontis, jeweler, of Clinton, S. C., and Miss 
Abbie Hoover, for some years connected 
with the Bowman Technical School of Lan- 
caster, Pa. The groom-elect is a son of 
Dr. and Mrs. D. B. Frontis, of Ridge 
Spring, and Miss Hoover is a daughter of 
Mr. and Mrs. Adam E. Hoover, of Centre 
Square, Pa. The couple met when Mr. 
Frontis was a student at the Technical 
School in Lancaster some years ago. 
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J. A. Conn, auctioneer, left this week on 
a business trip to Pennsylvania and is ex- 
pected back again in the near future. 

Miss Hamilton, cashier of the Cowell & 
Hubbard Co., has tendered her resignation 
as she is to be married in the early part of 
September. 

William Cohn, of the Wagner, Gilger, Cohn 
Co., left for his territory last week. William 
Wagner is expected home about Sept. 10 
from Europe where he is touring with Mrs. 
Wagner. 

The Gilbert Clock Co. had a display of 
their products at the Hotel Cleveland dur- 
ing this past week for the benefit of the 
trade. Mr. Thompson and Mr. Drake were 
in charge. 

The auction of the Spencer Jewelry Co., 
on E. 9th St., which has been running for 
some weeks past, has come to an end. The 
company has no branch in Cleveland at the 
present time. 

Among out-of-town jewelers visiting 
Cleveland last week on business were: 
Charles R. De Ran, of Freemont; Mr. Shil- 
bey, Shilbey & Hudson, Wooster, and E. F. 
Cranton, Franklin. 

At a meeting of the Board of Trustees of 
the Better Vision Society last week the 
Hotel Statler was chosen for the head- 
quarters for the 1928 convention of the Ohio 
State Optometric Association. 

Otto Loehr, president of the Scribner & 
Loehr Co., has left for a fishing trip in 
Canada and expects to be gone about a week. 
Bob Loehr, of the same company, is in 
Detroit enjoying a short rest. 

The first meeting of the Jewelry Crafts 
Association is scheduled to be held on Tues- 
day, Sept. 20. It is very probable that the 
picnic will not be held as members cannot 
take the time off from their business. 
President Leo Markowitz has a number of 
activities mapped out for Fall. 

Neighborhood drug stores in greater 
Cleveland are beginning to enter into com- 
petition with the retail jewelers through the 
selling of watches of nationally known make 
on easy credit terms. A local concern is 
back of this movement and so far about 40 
drug-stores have taken up the proposition. 

George A. Beattie whose store is in the 
Old Arcade attracted a large number of 
people to his show windows where he is 
displaying a replica of the famous Tower 
of Jewels which is now being shown at the 
Industrial Exposition. The entire tower 
was made with diamonds and other precious 
stones and presented a beautiful appearance. 

Police were notified on Saturday of two 
more robberies from jewelry stores. The 
Gerger Jewelry Co., 1040 E. 105th St., was 
visited by window smashers who secured 10 
watches valued at $350 and escaped. Joseph 
Mayers, manager of Mayers Jewelers, Inc., 
14222 Kinsman Road, also complained that 
thieves had secured $55 worth of jewelry 
from his window. 

Sam Deutsch, of the Rudolf Deutsch Co., 
1s just back from a trip to Michigan in the 
interest of the wholesale business of the 
company. Mr. Deutsch, who is vice-presi- 
dent of the Cleveland Football Club is busy 
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directing the work of rebuilding the stadium. 


at Luna Park that was burned down last 
week as the first game of the season is to 
be played Oct. 2 between the Cleveland team 
and that of “Red” Grange. 

Mrs. C. S. Dodge, who has been employed 
in the repair department of the Bowler & 
Burdick Co., for a number of years past, 
died at a local hospital on Wednesday 
morning after undergoing an operation. Mrs. 
Dodge was taken ill about a week ago and 
her end was entirely unexpected. She is 
survived by her parents, Mr. and Mrs. 
Charles B. Smith, and one sister, Mrs. 
George Franklin. The funeral was held 
from Koeblers Undertaking Parlors last 
Saturday afternoon. 

Two girls, both living on Fidelity Ave., 
are to be arraigned for delinquency before 
Juvenile Court on the charge of having 
stolen a diamond studded platinum wrist 
watch valued at $1,000 from a downtown 
jewelry store on Euclid Ave., two months 
ago. Both girls are 16 years of age and 
were arrested by Detective George Franks 
and both, it is claimed, have admitted their 
guilt. They stated they sold the watch for 
$75. Due to their age the charge against 
them will be that of delinquency. 

The regular monthly meeting and luncheon 
of the 24-Karat Club was held at the Hotel 
Statler Wednesday, Aug. 10. Due to the 
absence of President Bruce McCauge, Vice- 
President George Eroe presided. There was 
a representative attendance and a round table 
discussion of several trade problems was the 
feature of the meeting. It was decided that 
the first general meeting of the coming 
season would be held the first Friday night 
in October instead of September and that 
there would be a meeting and luncheon 
similar to those held during the Summer 
on Wednesday, Sept. 14, at 12:30 P. M., at 
the Hotel Statler. At this time plans will 
be outlined for the first big meeting which 
will be in the form of a banquet, and there 
will be a prominent speaker and other 
features which will be announced later. The 
club hoped to have the exhibit of antique 
watches and clocks ready for exhibition in 
the Union Trust lobby by the E. 9th St. 
entrance on Sept:.15 where it will remain 
until Oct. 5. 

The first window smashing job done in 
Cleveland for several months past occurred 
early Thursday morning, Aug. 11. The 
Fink Jewelers were the first victims visited 
by the crooks who cut the glass of the 
window but did not push it in, apparently 
being disturbed at their work. However, 
the thieves then went across the street to the 
Crystal Jewelry Shoppe and cut the glass 
there and practically stripped the window 
of all that it contained. The one that did 
the looting apparently cut himself severely 
as the window was all smeared with blood. 
J. Zasser, manager of the Crystal Jewelry 
Shoppe was awakened by police about 5.30 
A. M. and notified of the robbery. Mrs. 
Zasser suspected that a man who had done 
janitor work for her was implicated in the 
affair as he had a criminal record and acted 
suspiciously. She informed the detective 
of her suspicion and on Friday evening a 
vouth was picked up by police who had a 
Hamilton watch in his possession that had 
been taken from the window. The police 
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expected to make other arrests later. The 
surprising thing about the robbery was that 
both stores are located on Euclid Ave. near 
E. 105th St., one of the busiest intersections 
in the city outside of the downtown section 
and but a block removed from the 11th 
Precinct station and yet the theft was not 
discovered until a patrolman saw the hole 
in the window at daylight. 

The Cleveland Industrial Exposition which 
opened last week at the Public Auditorium, 
and the auditorium annex is proving one of 
the greatest things ever attempted in Cleve- 
land and is attracting thousands of people 
from all over Ohio and adjoining States. 
One of the features is the Tower of Jewels, 
which is extremely beautiful. Unfortunately 
the jewelry of the State is represented in a 
very small way and even this exhibit would 
not have been staged were it not for the 
progressiveness of three local Cleveland 
jewelers, namely, James Mikes, 5747 Broad- 
way, Frank Russert, 1817 W. 25th St.; and 
William Martin, 12407 St. Clair Ave. These 
three jewelers have an interesting and edu- 
cational display of diamond cuttings and 
jewelry novelties on the main floor of the 
public auditorium. The display is attract- 
ing large numbers of people and is proving 
one of the chief points of interest in the 
whole exhibition. The only other exhibit 
that could be classed under the head of 
jewelry is a booth by Arthur Cahill, who 
is exhibiting imported Swiss ivory novelties 
and judging by the crowds around his booth 
much interest is being shown. The exhibi- 
tion will last 23 days in all and Sousa and 
his band are one of the leading attractions 
for two weeks. Naturally the large influx 
of visitors from out-of-town is affecting 
retail business to some extent, especially 
among the downtown stores. 








Elizabeth, N. J. 


Jewelers report that business is somewhat 
slow except for repairing. 

Elizabeth’s jewelry stores are closing ear- 
lier each night during the Summer, and 
many shops are holding half-days on Satur- 
days and Wednesdays. 

Barnet Cohen, 835 Elizabeth Ave., and 
Michael Kohn, 831 Elizabeth Ave., are mem- 
bers of the Union Square Merchants Asso- 
ciation, whose purpose is to boost Union 
Square and the stores in and around it. It 
is mutually conducted and advertised. 

Charles Schaffer, 15, of 48 Washington 
St., Rahway, N. J., was recaptured in that 
place recently after his escape from the 
Jamesburg Home For Boys. He lived there 
for almost a month, by hiding in the woods 
and subsisting on stolen milk and rolls taken 
from doorsteps. After living this way for 
some time, he applied for a job at the Steel 
Equipment Corporation, where he was recog- 
nized and caught. During all the time he was 
at large he terrified the home owners, shop- 
keepers, and retail jewelers, and kept the 
Police Department on the lookout for him. 
He was returned to the Jamesburg Home. 
He had escaped twice since he was put 
there, and attempts to place him in the Rah- 
way Reformatory are being made. 











W. M. Hodges will open a new jewelry 
store at 111 E. Main St., Marshalltown, Ia. 
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WE modern Americans are turning 
again to our past for a new period 
of design for our homes and their 
furnishings. 
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That American women may have for 
their tables, in all the decorative 
charm and beauty of our early 
American days, we have designed 
and wrought this new pattern in 
“TREASURE” Solid Silver. 
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Going back to the very silver itself 
for its inspiration, the EARLY AMERI- 
CAN STYLE, which embraces the 
delightful and distinctive features of 
the spoons made by our early silver- 
smiths, provides the ideal design 
for the many who are demanding 
house furnishings of Early American 
traditions. 
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Editorials — 





French High 
Court’s Decision 
on Culture Pearls 


and pearl deal- 

ers in this 
country have been 
awaiting with interest the full text of 
the decision of the First Chamber of 
the Court of Appeals of France, 
which, according to dispatches received 
in this country by cable recently, made 
an important pronouncement in re- 
gard to the status of the so-called cul- 
ture pearls in that country. According 
to the reports received here, the deci- 
sion was to the general effect that the 
culture pearl was not the same as a 
natural pearl and had a value very in- 
ferior to the real pearl. It was neces- 
sary, the court stated (according to 
dispatches received), that dealers de- 
clare the nature of Japanese pearls at 
the moment of sale and indicate the 
nature on the bill of sale; that if this 
formality was not complied with, the 
contract would be considered void 
under French law. At the same time, 
it was reported that the court had re- 
versed the decision of a civil tribunal 
which had condemned the Chambre 
Syndicale of the pearl trade for the 
attack made and the campaign waged 
by the pearl association against the 
sale of Japanese culture pearls. 

This litigation has dragged through 
the French courts for many years and 
it is believed here that this decision is 
final unless the question can be taken 
up by the Court of Cassation, but 
whether or not it can be, does not seem 
to be known at present. While the 
subject has not played as important a 
part in the pearl trade of America as 
it did in France, nevertheless, it is be- 
lieved that the decision of the French 
courts will be of importance even in 
this country as tending to clear the 
confusion which followed the reports 
on the first decisions in these pearl 
cases that were rendered in Paris. 
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HERE is much 

reason for en- 

courage- 
ment in the statis- 
tics of business mortality for July, as 
compiled by R. G. Dun & Co. As 
stated in a recent issue of Dun’s Re- 
view, following the seasonal tendency, 
the number of commercial failures in 
the United States declined during July, 
a total of 1,756 being reported. This 
marks the fourth consecutive monthly 
reduction, and the decrease from the 
2,465 defaults of last January—the 
high point for this year—approximates 
29 per cent. Comparing with the 
1,833 -insolvencies-of June, the present 


Commercial Failures 
Show a Decrease 
in Number 


number is smaller by about 4% per 
cent, but it is 9% per cent above the 
1,605 failures of July, 1926. In con- 
sidering the increase over the total for 
that period, however, some allowance 
should be made for the larger num- 
ber of firms and individuals now en- 
gaged in business, which naturally en- 
hances the possibilities of financial 
embarrassment. 

“In contrast with the decline in 
number of commercial defaults last 
month from the total for June,” says 
this journal, “the liabilities show a con- 
siderable rise, owing to some large in- 
solvencies. Thus, the July indebted- 
ness of $43,149,974 is about 25 per 
cent above the amount for the imme- 
diately preceding month, the increase 
being principally in the classification 
embracing agents, brokers, real estate, 
etc. The liabilities involved by the 
manufacturing failures also exceed 
those of June, whereas the aggregate 
for the trading division decreased.” 

The same conditions existed in the 
jewelry trade as in the business world 
as a whole. According to the table 
of failures by branches of business 
compiled for Dun’s Review there were 
but 30 failures lost month among deal- 
ers in jewelry and clocks as against 
33 in July, 1926, and 38 in July, 1925. 
But the liabilities this year were great- 
er than last, amounting to $737,128 
— as against 414,311 in July, 
1926. 





N estimate has 

been made 

that dishonest 
failures have en- 
riched commercial criminals to the ex- 
tent of $250,000,000 in 1925 and al- 
though this condition was improved 
during 1926, through the drastic cam- 
paign waged by trade, credit organiza- 
tions and individuals throughout the 
country, still it reached a staggering 
amount. Although no figures are 
available to indicate the condition thus 
far in 1927, it is safe to say that there 
is still ample opportunity for im- 
provement. 

Large as the figures loom, they do 
not mean that the fight against the 
dishonest bankrupt is hopeless but 
rather that it must be continued with 
increased energy because if this is not 
done, the so-called crooked failures 
will increase to an extent where they 
will disrupt the business of many in- 
dustries. 

The National Jewelers Board of 
Trade has led the fight against crim- 
inals of this type-in the jewelry trade‘ 


The Menace of 
the Dishonest 
Bankrupt 
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for years and through the use of the 
Fighting Fund of the Board, a con- 
siderable number of fraudulent debtors 
have been sentenced. But strenuoys 
as the efforts of the Board may be, 
they are not sufficient to drive from 
our industry commercial crooks of 
this type without the whole-hearted 
support of the industry at large. 

Members of the trade must bear in 
mind that a settlement between a dis- 
honest debtor and his creditors con- 
cerns not only the creditors in the par- 
ticular instance, but the entire trade, 
and this is a matter on which in the 
past sufficient emphasis has not been 
placed and it is high time it should be 
given greater consideration. A com- 
promise with a dishonest bankrupt is 
as much a concern of the entire in- 
dustry as a felonious assault commit- 
ted by an individual against another is 
an affair of the State. 

Sometimes the creditor is  con- 
fronted with a hard problem when he 
feels that if he does not accept what 
he can get that he may lose all for the 
sake of convicting a crooked bank- 
rupt. But the creditor must not lose 
sight of the fact that such a convic- 
tion will have upon the industry. It 
may even mean that to take a stand of 
this kind against the fraudulent 
debtor rather than accept his offer of 
settlement may involve an amount the 
creditor cannot well afford. But when 
he considers the more important 
phases of the matter it must be under- 
stood that the compromise of such 
claims saves nothing because in the 
end it increases the losses of the trade 
through the encouragement it gives to 
other dishonest bankrupts or debtors 
to follow the same course. The atti- 
tude of the retailer, manufacturer or 
wholesaler who looks solely to his own 
interests, disregarding the effect of 
such action upon the trade as a whole 
cannot evoke the sympathy of broad- 
minded merchants in our industry be- 
cause a settlement of this kind for a 
small amount helps to create a menace 
by encouraging commercial theft and 
directly undermines the business of 
those who compete with the dishonest 
debtor. This condition naturally ex- 
tends to the retail jewelry trade and 
places honest retailers who deal with 
manufacturers and wholesalers in a 
position where they cannot compete 
with the dishonest bankrupts or those 
who buy from them. 








Fred Ackenhauser, recently in business 
in Yakima, Wash., has opened a new jewelry 
store at Mt. Vernon, Wash., in the Pollock 
building. Mr. Ackenhauser has followed 
this line for several years, and after a survey 
of the Puget Sound section, settled on Mt. 
Vernon as the “land of opportunity.” 
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William J. Durfey, diamond merchant, 
170 Broadway, is spending the month of 
August at Hyde Manor, Sudbury, Vt. 

It was announced last week that Walter 
Freund, has severed his connections with 
the firm of Henry Freund & Bro. 20 W. 
47th St. 

Harry Adler of Chas. Adler’s Sons, 527 
Fifth Ave., has returned to the concern’s 
Paris office, having left recently on the 
Majestic. 

Samuel Goldberg, dealer in antique 
jewelry, 22 W. 48th St., returned recently 
from Europe after being abroad three and 
one-half months. 

Postal cards received by several of his 
friends in this city indicate that Lee Bach, 
527 Fifth Ave., and his wife, are enjoying 
their business and pleasure trip abroad. 

Wm. H. Enhaus & Son, 26 John St., are 
featuring the fact that this is the 80th year 
of the concern, the business having been 
founded by the late Wm. H. Enhaus in 1847. 

Edelstein & Schneider, is the name of a 
concern incorporated at Albany, N. Y., last 
week, with authority to make jewelry in 
this city. The business was capitalized at 
$10,000. 

Henri Mandelbaum, diamond importer, 71 
Nassau St., returned Monday of last week 
on the Leviathan after a six week’s pur- 
chasing trip to the European diamond 
markets. 

Louis Fried, dealer in diamonds, 170 
Broadway, is effecting a settlement with his 
creditors on the basis of 37%4 cents on the 
dollar. Mr. Fried has liabilities of about 
$35,000. 

Otto D. Wormser, chairman of the 
Jewelers National Crime Committee ac- 
companied by his wife, sailed last Friday 
on the Berlin for a two months’ pleasure 
trip abroad. 

The members of the firm of Avvocato & 
Tuch, 48 W. 48th St., sailed for Europe last 
Wednesday, Aug. 10, on the Berengaria 
and not Saturday, Aug. 13, as announced in 
these columns last week. 

The D’Or Jewelry Co., manufacturing and 
wholesale jewelers, are having their quarters 
at 206 Broadway, altered and after the altera- 
tions are completed, they will be in a better 
position to serve the trade. 

Frank E. Karelsen of E. Karelsen & Co., 
pearl and stone dealers, 15 W. 44th St., 
underwent a serious operation last Wed- 
nesday at the Sydenham Hospital from 
which he is slowly recovering. 

Alfred Seeler and Miss Hanna Christensen 
will represent the Poltock & Seeler Co., Inc., 
15 Maiden Lane, at the International Art 
and Gift Exhibition to be held at the Ben- 
— Franklin Hotel, Room 324, Philadel- 
phia, 

Perry F. Stifft, of the Charles Stifft Co., 





Little Rock, Ark., was a visitor to the 
offices of THE JEWELERS’ CIRCULAR last week. 
Mr. Stifft was here buying gift goods for 
his store and started on the return trip to 
his home last Saturday. 

Julius Werner, dealer in jewelry, 35 
Maiden Lane, was petitioned into bank- 
ruptcy in the United States District Court, 
this city on Tuesday of last week. The 
petitioning creditors and their claims are 
Henry Ash, $612; Samuel Schrier, $129, 
and Harry Rubenfeld, $413. 

Nat R. Hirshhorn, representing J. Gott- 
lieb, Swiss watch importer, 66 Nassau St., 
is now on an extended trip through the 
middle-western States. Indications show a 
very optimistic feeling in the trade in refer- 
ence to business for the Fall. Mr. Hirsh- 
horn will return to New York in about six 
weeks. 

Information received in this country last 
week indicated that Mr. Linhart, of Lin- 
hart & Morton, Inc., manufacturing jewelers, 
37 W. 57th St., was in Vienna at the time 
of the riots but is safe. Mr. Linhart ex- 
pects to be back in the United States about 
Labor Day after visiting Paris once more 
on his return trip. 

Richard S. Wormser, dealer in pearls, 
22 W. 48th St., was married on Monday, 
Aug. 8, to Mrs. Veronica Kearns Spotts. 
The wedding was a quiet family affair and 
took place at the Hotel Warwick in this 
city. The newly wedded couple are now on 
a honeymoon trip in Canada and expect to 
return after Labor Day. 

From a tiny watch repairing window to a 
full-fledged jewelry store is a gap covered 
in five years by D. Edelshein of 100 W. 
39th St. Mr. Edelshein will soon open the 
addition to his store (window) the trim- 
mings of which are all in Circassian wal- 
nut, including the ceiling, The plate glass 
show cases are fitted with an up-to-date 
lighting system. 

Maurice W, Taylor, manufacturers’ repre- 
sentative, accompanied by his wife and son, 
are on an extended business and pleasure 
trip. Mr. Taylor and his family have al- 
ready visited the Thousand Islands, shot the 
rapids of the St. Lawrence River into Mon- 
treal and also visited Ausable Chasm. Their 
itinerary will take them to Niagara Falls 
and the Great Lakes. Mr. Taylor’s family 
will return home about Sept. 1, while he 
will continue on his business trip through 
the middlewest. 

Alfonso Amato, watchmaker and jeweler, 
865 Second Ave., this city, filed a voluntary 
petition in bankruptcy in the United States 
District Court, last Wednesday. In his 
schedules, the alleged bankrupt ‘lists his 
liabilities at $4,138 which amount represents 
unsecured claims, and has no assets. The 
unsecured creditors include: Bernard Sorin, 


$1,400; Malenka & Sagar, $311; Reich & 
Rottenberg, $300; Jacob Cohen & Son, $236; 
Perelman & Son, $200; Samuel Levine, 
$275; Regal Jewelry Co., $200; Mr. Reich, 
$200; Al. Stemberg, $200; Horowitz & 
Siegel, $189; Castagnetti & Sons, $130 and 
Evkob Watch Co., $104. 

Miss Hattie Yokelson of the office of the 
Yokelson Co., importers, cutters, and set- 
ters of precious stones, 106 Fulton St., is 
now enjoying a visit to Europe. Miss Yokel- 
son sailed recently on the Leviathan and had 
the pleasure of watching Clarence Chamber- 
lin make the first hop off any ship in an 
aeroplane. Although Miss Yokelson’s trip 
is mainly for pleasure, she will spend some- 
time in the Paris office of the concern at 
6 Rue de Provence, where she plans to study 
the business at the overseas office and estab- 
lish closer contact with headquarters in this 
country. After her stay in France, she will 
make visits to some of the other European 
capitals. Miss Yokelson expects to return 
to America some time in September. 

Plans are all completed for the first annual 
outing to be held under the auspices of the 
Executive Board of the New York City 
Retail Jewelers, next Sunday, at Colonial 
Inn, Pelham Park, N. Y. The committee in 
charge has arranged an elaborate pro- 
gram of outdoor sports including a base- 
ball game and events for which prizes will 
be awarded. The outing will be held, rain 
or shine, and those going by train should 
take the Lexington or Seventh Ave. Sub- 
way to 177th St. Station and then take a 
bus to the picnic grounds. Those intending 
to make the trip by automobile should drive 
up the Pelham Bay Parkway to City Island 
Road. A full chicken dinner will be served 
at 12 o’clock noon. The following concerns 
have contributed prizes which will be 
awarded to the winners of various games: 
Bulova Watch Co., three strap watches; 
Untermeyer-Robbins & Co., two 14K signet 
rings; S. Bruner, strap watch; J. R. Wood 
& Sons, diamond scarf pin; J. Mazer, dia- 
mond ring; A. Jaffe, amethyst and diamond 
ring; I. Ollendorff & Co., lady’s watch; L. 
Hoffman, lady’s watch; Lenga & Spitz, 
strap watch; S. Jollofsky, two cameo dia- 
mond rings; A. Forman, 18K gold chain; 
F. & L. Gentile, cameo brooch; Farber Bros., 
two trays; L. E. Waterman Co., two pen 
and pencil sets; Etchcraft Co., cigar lighter ; 
A. Cohen & Sons, silver loving cup; Jack 
Felsenfeld, five pearl watch bracelets; 
Korones Bros., and Golowen Bros., miscel- 
laneous gifts. 

Eugene H. Valle, 170 Broadway, who is 
now doing active duty at Sea Girt, N. J., 
with the 78th Division, is a major in the 
United States Army Reserve and not the 





(Continued on page 87) 
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National Guard of New Jersey, as reported 
in these columns last week. Major Valle 
writes from Sea Girt that they enjoyed a 
yisit from the Assistant Secretary of War, 
Col. MacNider, who made an official call at 
the camp on Aug. 11. 

Sam C. Steinmann, manufacturers’ agent, 
this city, has left on his trip throughout the 
country. Mr. Steinmann expects to re- 
turn to New York a few days before 
Christmas. 

Samuel Alper, importer of diamonds, 10 
W. 47th St., returned to this city last Tues- 
day on the J/e de France with an assortment 
of stock for the Fall business after an ex- 
tended visit to the European diamond 
markets of Antwerp, Amsterdam and 
Paris. 

A petition is being circulated through the 
trade in which signers agree to close all 
day Saturday during the months of July 
and August. Among the first to sign this 
petition are the following concerns: Cross- 
man Co., Larter & Sons, Sloan & Co.,, 
Cooper & Forman, Edmond E. Robert, Inc., 
Enos Richardson & Co., Chas. H. Layng, 
Myron Ulrich, Berger & Rohrbach, Geo. O. 
Street & Sons, Inc., W. T. Schneider, Kent 
& Woodland Co. J. F. Newman, Inc., 
Ketcham & McDougal, Inc., Squire & Brod- 
nac, Carl A. Brenner, Maurice Tishman, S. 
Strauss, J. Bohnert Co., B. & L. Veit, Inc., 
Hilpert & Trabinger, Roy Watch Case Co., 
D. D. Brokaw & Son, E. T. Carrington, A. 
Wallach & Co., Phillip Sloves, Harrison 
Bros., and H. A. Meyers. 











The police were notified last week that 
thieves had broken into the jewelry store 
of Martin Amster, 103 Rose Terrace, and 
stole $40 in cash and $650 worth of jewelry. 

J. A. Boivie of Chatham, who has a 
manufacturing and wholesale office on Nassau 
St, New York, is spending week-ends at 
Ocean Grove with his family, going down 
by motor. 

H. P. Dominick is spending the Summer 
at York Harbor, Me. William F. Mc- 
Chesney has been attending the meeting of 
the Sterling Silversmiths’ Guild at Green- 
field, Mass. Both men are members of the 
firm. 

The Jabel Ring Mfg. Co. is expanding its 
quarters and last week leased the entire top 
floor of the building at 401 Mulberry St. 
The concern will move its offices to the 
north end of this building which has been 
attractively arranged. 

J. E. DeRoy, manager of the Norman 
Co., left town early this week to spend the 
rest of August in the country. His firm 
has taken the sole Newark agency for the 
Longines watch and has arranged a Longine 
window exhibit with a greatly enlarged 
model of the works of this watch. Recently 
the store began broadcasting the time by 


THE JEWELERS’ CIRCULAR 
the Longine chronometer from Station 
WAAM. 


Nearly 100 silversmiths of Dominick & 
Hoff, Inc., of 144 Orange St., attended the 
company’s annual outing at Seidler’s Beach 
Saturday. Vice-President R. A. Nock, 
Secretary G. L. Crowell, Jr., and Alfred A. 
Syms, plant superintendent, accompanied 
them. <A ball game, races, water sports and 
a shore dinner made a full program. The 
affair was in charge of F. L. Spies, William 
Hackett, Clarence Heath, Henry Grom and 
Thomas Hannon. 

Henry Rufeisen, president of Henry 
Rufeisen, Inc., of Newark, N. J., has just 
returned from the Jewelry and Allied 
Trades Show held in Chicago and reports 
favorably upon its success, both as an in- 
centive to better business and a better under- 
standing among the manufacturers, jobbers 
and retailers. He expresses the belief that 
the outlook for this Fall is exceptionally 
bright and the balance of the year will de- 
velop enough business to make 1927 one of 
the normal year’s, if not better. 











Collections are said to be showing signs of 
improvement in the wholesale section and 
it is believed that this is a good indication, 
as far as Fall business is concerned. 

Pittsburgh jewelers were very sorry tu 
hear of the recent death of Samuel C. Chess- 
man, well known optometrist who had been 
engaged in business on the North Side for 
many years. 

Loftis Bros. & Co. have been observing 
their 69th anniversary and have been special- 
izing on watches and diamonds in drumming 
up trade. The house has been using con- 
siderable newspaper space. 

Dr. W. J. Van Essen, well known to the 
members of the trade was a recent speaker 
at the meeting held here by sympathizers of 
Sacco-Vanzetti. Dr. Van Essen urged cau- 
tion in utterances and actions. 

Emil Freyer president of the Weinhaus 
Co. has heard such glowing accounts from 
Harry H. Silverman of the Weinhaus Co., 
who has just returned from a long stay at 
Atlantic City that he is thinking about look- 
ing the place over himself. 

There has been considerable complaint 
here regarding the theft of post packages 
from trains, resulting the other day in the 
arrest of a Pittsburgh man in Youngstown, 
and accused of the stealing. He is a govern- 
ment employe. The postal authorities be- 
lieve they have the right man in the arrest 
just made. 

The Pittsburgh police a few days ago ar- 
rested four men and accused them of being 
identified with an arson ring. One of the 
four men taken was formerly engaged in 
the jewelry business and his alleged connec- 
tion with plans to burn Pittsburgh stores, 
was a great surprise to his acquaintances. 
The Fire Marshal was responsible for the 
arrests. 

Pete Mark, Jeannette, Pa., who is engaged 
in the jewelry business there and also the 
bottling business has filed a voluntary bank- 
ruptcy petition in the United States District 
Court, Pittsburgh. His liabilities total $49,- 
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283 and his assets $13,675. Of his assets 
$9,700 consists of mortgaged real estate. His 
stock in trade is listed as worth $9,700. Just 
what it will pay when it is liquidated ap- 
pears to be doubtful. 

An involuntary petition in bankruptcy was 
filed in the United States District Court 
last week by creditors of L. J. Frisch, Mc- 
Keesport. The petitioners, all Pittsburgh 
firms, are represented by Attorney A. H. 
Kaufman. The petitioners included the W. 
J. Johnson Co., Samuel Weinhaus & Co., 
and Landaw Bros. The court has appointed 
Louis Greenberger of Pittsburgh, receiver, 
and he has taken charge of the affairs of 
the concern. Greenberger has filed a bond 
for $4,000 for the faithful discharge of his 
duties. 

Max S. Rosen and A. Zinamon, jewelers 
of New Kensington, were among the business 
men of that district who appealed to Gov. 
John S. Fisher a few days ago asking him 
to use his good offices to bring about a con- 
ference between the miners and coal oper- 
ators with a view of terminating the strug- 
gle now on for more than four months. It 
is stated that the fight is injuring the busi- 
ness of the community. About 100 business 
men aré said to have been present at the 
gathering which adopted resolutions calling 
the executives attention to the real situation 
in the district. 








Business Troubles 





An involuntary petition in bankruptcy has 
been filed against Perren’s, Chicago, III. 

The Martin Jewelry Co., Duluth, Minn., 
has filed a voluntary petition in bankruptcy. 

An involuntary petition in bankruptcy has 
been filed against Solomon & Greenwald, 
Chicago. 

The Roy May Jewelry Store, Oglesby, 
Ill., is offering a settlement of 40 cents on 
the dollar. 

The Perry Jewelry & Millinery Co., Cald- 
well, Ida., has filed a voluntary petition in 
bankruptcy. 

Involuntary bankruptcy proceedings have 
been started against Roy M. Amos, jeweler, 
Kalamazoo, Mich. 

Vincent A. Vosa, Trenton, N. J., has filed 
a voluntary petition in bankruptcy. The 
assets total $14,369 and the liabilities, $16,940. 

McNelis & Bartlett, Macon, Ga., has filed 
a voluntary petition in bankruptcy. The 
assets amount to $13,175 and the liabilities, 
$16,000. 

Frank L. Harwood, Heppner, Oreg., has 
filed a voluntary petition in bankruptcy. The 
assets are listed at $2,298 and the liabilities 
are placed at $16,492. 

Chas. H. Broadbent, Utica, N. Y., is 
offering 25 per cent on the dollar. The 
merchandise is valued at about $5,000 while 
the liabilities are estimated at $24,281. 








The former Carver Jewelry Store at 
Ellenville, N. Y., which for the past few 
months has been owned and conducted by 
Harry R. Carver, opened recently with one 
of its new owners in charge. The new 
owner, it is announced, is C. F. Philbert, 
Stroudsburg, Pa. The other partner, F. W. 
Posten, is expected to arrive in Ellenville 
within a few weeks. 
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Eugene Silpath, retailer, Burlington, N. 

J., was one of the trade visitors of the week, 
He reports business conditions fair in that 
ity. 
; aie P. White entertained a party of 
friends at a pleasant week-end party at the 
Wellwood Club on the eastern shore of 
Maryland, one of the best-known resorts in 
this section of the country. 

Albert Hoffman, wholesale jeweler at 
706-08 Sansom St., is now in Europe on a 
diamond buying trip which will take him to 
Amsterdam as well as Paris and London. 
He will be gone for several weeks. 

Walter Costello, brother of J. M. J. Cos- 
tello, diamond merchant, has just returned 
from an 1,800 mile automobile trip through 
New York State and Canada, including 
trips about Lakes Erie and Ontario. 

Work has been started on the alterations 
to the Sansom St. front of the building 
owned by Cooper Bros., wholesale jewelers, 
the work on the new addition to the rear 
being well under way. The improvements 
will give practically a complete new front 
as well as long needed additional working 
space in the rear. 

Harry Barry, one of the veterans of the 
sales staff of M. Sickles & Sons is enjoying 
a motor tour of New York State. The vaca- 
tion season is fairly on with this firm, Wil- 
liam Brand of its silver department also 
being on an auto trip while A. Leon Sickles 
is touring Canada but doing it by train with 
stops at the most interesting cities of the 
Dominion. 

J. M. Buzby, watchmaker with John B. 
Blizzard & Bro., spent the week-end at Bel- 
mont Park, New York, watching the Ocean 
City casting team, of which he is manager, 
compete for the distance championships with 
New York and Brooklyn teams. The event 
was a two-handed rod one and brought 
many casting enthusiasts from all along the 
Atlantic seaboard. 

William Martino, 21 years old, arrested in 
this city in a police roundup, was handed 
over to the police of Camden, N. J., after an 
expensive watch he carried was identified as 
part of the loot taken in a Camden jewelry 
store robbery about a month ago. Martino 
asserted he had purchased the watch in a 
jewelry store here but was unable to pro- 
duce any proof of his claim. His three com- 
panions were held on charges of a dance hall 
burglary here. 

Burglars effected an entrance through a 
rear window into the jewelry store of A. 
L. Ginsburg at 2424 Ridge Ave., and escaped 
with loot aggregating $498 in value. It in- 
cluded 17 watches, 75 strings of pearls, seven 
pieces of silverware, 10 manicuring sets 
and eight fountain pens and 206 watch 
chains. Practically all the articles were of 
low value the better grades of jewelry hav- 
ing been placed in the safe by Mr. Ginsburg 
before he closed the store for the night. 

More indications of an end soon to the 
seasonal dullness in the jewelry trade con- 
tinue to appear. Out of town retailers are 
beginning to come in and look things over 
in the wholesale district with a view to re- 
plenishing their stocks for the Fall trade 
and traveling men in the trade report signs 
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of a better outlook. Interviews with whole- 
salers and manufacturers here reveal their 
July business slightly ahead of last year’s 
for the same month while up to mid-August 
they are doing better than at this time in 
1926, 

The Sansom Street Business Men’s Asso- 
ciation is expected to have a number of im- 
portant matters come up at its October meet- 
ing. President Michael Ballen and his staff 
of officials have several projects under con- 
sideration that probably will be brought be- 
fore the directors for action. The associa- 
tion officials have voiced individual willing- 
ness to co-operate with the Pennsylvania 
Retail Jewelers’ Asscciation in its coming 
campaign for members and reforms in the 
trade and the association may be asked to 
take formal action indorsing these matters. 

A deputy sheriff of Monroe County used 
an alleged stolen watch as a lure to cap- 
ture four men and a woman accused of auto 
thefts in Stroudsburg. At the time the ma- 
chine was stolen, its tank was almost empty 
and the thieves, having no money, left a 
watch with the owner of a gas station as 
security. When they returned to claim it, 
the deputy pretended the watch resembled a 
stolen one and asked the men if they would 
go to a jeweler’s to have it identified. They 
agreed but instead of a jewelers, the deputy 
led them to a police station. At that, Mon- 
roe county authorities believe the watch may 
have been part of the loot in a Trenton 
jewelry store robbery and have asked police 
of that city for a description of the loot in 
that case. 

Some of the leading jewelry firms of this 
city are becoming incensed over the “pro- 
gram” nuisance, souvenir books of civic and 
other organizations as well as municipal 
events being responsible for their attitude. 
They are complaining that in many cases 
these affairs include presentation of silver 
or other trophies and that after being solic- 
ited for advertisements in the “official pro- 
grams” usually at a stiff rate, the city of- 
ficals or others concerned with the purchase 
of the trophies go to New York or to the 
wholesale jewelry district here and buy the 
goods at a reduced rate. One leading firm 
is so disgusted at recent happenings of that 
kind that it has decided not to take any more 
advertisements in such publications unless 
a guarantee is given that the jewelry or sil- 
ver needed will be purchased from Phil- 
adelphia firms and it is urging other jewelry 
houses here to take the same attitude. 


“Caveat emptor,” let the buyer beware, 
is to be the motto on the Atlantic City 
Boardwalk, so far as fake auction houses 
and other swindles are concerned in the 
opinion of William Fennan a pier manager, 
who with Max Grossman was named by 
Mayor Ruffu to “censor” the Boardwalk 
auction places and other questionable shops. 
In his report to the Mayor, Mr. Fennan 
said: “In looking over the Boardwalk, I 
find conditions generally very satisfactory. 
The merchants and exhibitors are trying to 
cater to every want of the visitor and if 
some enjoy auction shops they should have 
the privilege of patronizing them.” Mr. 
Grossman did not join in the report or 
Fennan’s commendation of the fake auction- 
eers as he had resigned from the censorship 
board, on the ground that being chairman of 
the Civic Federation which is fighting the 
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fakirs, his appointment was entirely out of 
place. 

With Colonel Charles A. Lindbergh 
scheduled to visit this city on Oct. 22, as 
one of the places on his aerial tour of 
America, plans are afoot to make his wel- 
come one of the heartiest of any city in the 
country. City officials are making extensive 
preparations for his reception and one of 
the features is to be the presentation of a 
silver gift. Its form has not yet been de- 
cided upon, it is said at City Hall, and opin- 
ion is divided as to whether it should be a 
huge chest of silver, a loving cup or some 
other form of a silver gift. That it 
will be silver has been settled upon. 
Leading jewelry firms here are wonder- 
ing if they will have an opportunity 
to furnish the silver gift for the pres- 
entation, or if, as has sometimes happened 
on occasions of this kind, an out-of-town 
firm will supply it. An impressive feature 
of the visit of the air hero here will be the 
presentation to him of the insignia and 
medal of the Order of the Liberty Bell, a 
comparatively new patriotic organization, 
but which already has enrolled in its ranks 
some of the country’s most distinguished 
men, including General John J. Pershing. 
The object of the organization is perpetua- 
tion of the ideals which led to the signing 
here of the Declaration of Independence and 
the famous Liberty Bell, now enshrined 
here, occupies a prominent place in the in- 
signia of the order. Colonel Lindbergh, it is 
understood, has accepted the invitation to 
become a member of the order, admission 
to which is by invitation only. The medal 
and insignia to be presented to him are now 
being manufactured by a well-known jew- 
elry firm here. 











James Cini will soon return to Portland 
from his Pasadena store, to spend the rest 


of the Summer and Fall. Upon his arrival 
Joseph Baldrica, manager of the Portland 
store, will take a vacation. Mr. Baldrica is 
expecting a shipment of bracelets and an 
unusual assortment of antique rings to ar- 
rive for the Fall trade. 

Lance Smith, Portland representative of 
A. I. Hall & Son, has just returned from a 
very enjoyable pleasure trip to California, to 
the headquarters of the firm, and to Palo 
Alto, Mr. Smith’s former home. He went 
by auto and was accompanied by his family. 
He is showing a fine consignment of stock 
from the Chelsea Clock Co., for which the 
firm of A. I. Hall & Son has just become 
the Pacific Coast agent. 

The death of Congressman Crumpacker of 
Oregon has brought a number of candidates 
into the field. Among them is Isaac Staples, 
for a number of years State senator, and 
pioneer Portland jeweler. He has issued a 
positive statement that he will be a candidate 
for the position on a “bone-dry” platform. 
Senator Staples has been urged by the 
leaders .of the State Anti-Saloon league to. 
seek the Crumpacker vacancy, and has there- 
fore consented. His. formal announcement 
and statement. of principles: will be forth- 
coming later. 
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Lester Davis, of J. J. Davis & Son, Jack- 
son, O., was among the out of town visitors 
in Cincinnati last week. 

Mose Schwab, of the M. Schwab Jewelry 
Co., left for a business trip to Chicago, 
Thursday night. 

Mrs. W. T. Blue, of Blue’s Jewelry Store, 
Galatin, Tenn., was a visitor to the M. 
Schwab Jewelry Co., in this city. 

James Fenstermacher, one of the road 
representatives of Frohman & Co., has taken 
his family to Michigan where they will re- 
main for two weeks. 

C. E. Richter and Mrs. Richter were 
among a group of Cincinnati men who 
visited Yellowstone Park on a _ vacation 
tour. 

John Riley, jeweler of Wichita Falls, 
Texas, was a visitor in Cincinnati, recently, 
en route to his home from the jewelry and 
gift show at Chicago. 

Leonard Strauss, of the Durham Jewelry 
Co., at Atlanta, Ga., is visiting his father, 
Aaron Strauss, one of the road representa- 
tives of the D. Jacobs Sons Co., local whole- 
sale jewelers. 

Clarence Loeb, of L. Loeb & Sons, and 
chairman of the entertainment committee of 
the Cincinnati Wholesale Jewelers’ and 
Manufacturers’ Association, has returned 
from a six weeks’ jaunt through the south- 
west. 

E. B. Jacobs, of the D. Jacobs Sons Co., 
has left to join his family at Green Lake, 
Wis. He is now resting in that part of the 
country. Arthur C. Jacobs, of the same 
concern, is leaving Cincinnati for a trip to 
Atlantic City. 

J. Charles Becker, Cincinnati repre- 
sentative of the Keystone Watch Case Co., 
was appointed secretary of the Cincinnati 
Wholesale Jewelers’ and Manufacturers’ 
Association, succeeding to the place left vacant 
through the death of Ed H. Croninger. 
Mr. Becker was appointed by President 
William Oskamp and probably will be in- 
ducted in office when the association holds 
its outing at the Ohio Boat Club on 

Friday. 

Albert Sauer and A. Sauer & Co., in the 
Glenn building, has been confined to his 
. home at 2997 Springer Ave., Hyde Park, 
for more than two weeks, with a touch of 
fever. He was stricken shortly after com- 
pleting the details for the purchase of the 
Robinson Bros. Co., manufacturers of straps 
for watches. Attending physicians diagnosed 
the case as that of malaria as Sauer ran a 
temperature of 104 for a solid week. He 
visited his office on Thursday but the effort 
was too much for him and he was forced 
to return to his home. 

The police of several States are looking 
over old records of reported jewelry thefts 
in an effort to trace them to a man giving 
his address as Cincinnati, whe was arrested 
at Connersville, Ind., recently. When taken 
into custody it is charged that the man had 
163 pieces of jewelry in his possession and 
an eight-day clock. The machine he was 
driving, it is claimed, had been stolen at 
Flint, Mich. As far as is known in Cin- 
cinnati, the prisoner is not wanted here but 
the Connersville police notified a number of 
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cities in an effort to trace some robberies. 

The Richter & Phillips Co. received a 
number of congratulations about being the 
only jobbers from Cincinnati taking part 
in the gift show that was held at Chicago, 
last week. Sam R. Young and J. Harvey 
Phillips, president and vice-president re- 
spectively, were in charge of the booth of 
the local firm. Mr. Young said the com- 
pany did quite a lot of business at the show 
and saw a number of customers who visited 
the Windy City to view the entire display. 
After returning from the show Harvey 
Phillips took his family on a trip over the 
Great Lakes for two weeks. 

A. S. Workum, president of the diamond 
cutting firm bearing his name, has returned 
to Cincinnati from a motor tour through 
the west. Mr. Workum is very enthusiastic 
about the more rugged sections of the 
United States and found a great many 
interesting things. Accompanied by Mrs. 
Workum and their son Bertram, the diamond 
cutter traveled three miles more than 4,600 
on the journey to Yellowstone Park and 
back. They visited Black Hills and saw 
Mrs. Coolidge, wife of the President, on 
one of her walks through the hills. The 
Cincinnatians also visited Pikes Peak, Colo- 
rado Springs, Chicago, and several other 
places. 

The large brick structure occupied by 
the Oskamp-Nolting Jewelry Co., 26 W. 
7th St., is well guarded as was shown Tues- 
day night when Walter P. Brown, 33 years 
old, of Dayton, O., tried to get into the 
building through a skylight. Brown made 
his way to the roof from a fire escape, try- 
ing to run away from officers after his 
autemobile crashed into a parked automobile 
at 7th and Vine Sts. He ran from the 
scene, got on one building and then kept 
going, leaping from roof to roof until he 
reached the Oskamp structure. His effort 
to raise the skylight set off a burglar alarm 
and Brown was found by officers. He was 
charged with reckless driving. 

The Dorst Co. is now firmly established 
in its new home at 2100 Reading Road, hav- 
ing moved from the ninth floor of the Walsh 
building at 3rd and Vine Sts., Friday. The 
last bit of office equipment was moved on 
that day and marked the end of things to 
be moved by the concern before becoming 
thoroughly established in the brick structure 
that Arno Dorst bought several months ago. 
This marks the first large manufacturing 
jewelry establishment to own the building in 
which it is located in Cincinnati. It is the 
fourth move made by the concern since it 
was founded by the late Jacob Dorst many 
years ago and with each move the company 
has doubled its space. Offices of the com- 
pany will be on the second floor of the new 
place with the heavy machinery on the 
ground floor. 

A jury in the Common Pleas Court, 
Criminal Division, of Judge Thomas H. 
Morrow, gave Louis Sapp, 66, itinerant 
jewelry salesman of 1417 Vine St., complete 
vindication when it acquitted him from a 
charge of obtaining money by false pre- 
tenses. Sapp sold a diamond ring to Miss 
Elsie Liddle, 1324 Vine St., in April, 1926, 
for $400. Shé swore out a warrant for 
Sapp’s arrest a few months later, after, she 
alleged, that the diamond had lost its lustre. 
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Miss Liddle had the stone examined ang 
was told that it was not genuine. On the 
witness stand Sapp made the declaration that 
the stone had been changed while it was in 
Miss Liddle’s possession and the jury ac- 
quitted him of the charge of selling ga 
spurious stone. Miss Liddle had paid alj 
but $54 on the ring through installment 
payments. 











Brainard Lemon, head of Lemon & Son 
and the Lemon Silver Galleries, Louisville, 
who has been in Europe for several weeks, 
is expected back in Louisville shortly. 

It was reported from Paducah, Ky., a few 
days ago that Captain George Igert had 
brought in the largest quantity of mussel] 
shell ever delivered at that port, barges con- 
taining 319 tons, having been unloaded. Most 
of the shell went to lowa button factories, 
A few fresh water pearls are being found 
by the mussel fishers, but not many of any 
size have been reported lately. 

Jewelry and an automatic pistol taken 
from the Dovard Jewelry Co., at Carrollton, 


Ky. in a robbery on July 31, were 
recovered from a man_ arrested by 
police at Collinsville, Ind, on Aug. 11. 
The arrested man confessed the theft, 


and that he was from Indiana, but that two 
men who were with him in the robbery. 
They eluded arrest, and according to the 
prisoner were formerly of Ghent, Ky., near 
Carrollton, and were members of a gang 
operating out of Cincinnati. 








Canada Notes 





The Direct Jewelry Co. is registered at 
Montreal by Mrs. Louis Lehrer. 

J, A. Hetherington, secretary of the Gold- 
smiths Co., Toronto, is resting at Hilcrest 
‘Lodge, Southampton, Ont. 

Out-of-town buyers calling on the Toronto 
trade recently included N. F. Bassett, Osh- 
awa; F. W. Hess, Zurich; H. J. Mayhey; 
Colbourne; H. J. Martin, Peterboro and F. 
J. Whyte, Walkerville, all Ontario. 

George P. Stirling died at Winnipeg on 
Aug. 3, at the age of 52 years. He was 
born at Campbellton, N. B. and in 1855 came 
to (Winnipeg where he conducted a jewelry 
store on Main St. for many years. About 
two years ago he was forced to give up busi- 
ness on account of ill health, and took a po- 
sition in connection with the water works 
department. Mr. Stirling was a member of 
the Masonic order and is survived by a 
widow and one daughter. 

Arthur U. Pequegnat, a prominent citizen 
of Kitchener, Ont., died on Aug. 11 at the 
age of 76 years after a protracted illness. 
He was born in Switzerland and came to 
Canada in 1874, where he established himself 
in business as a clock maker, being identified 
with that industry practically all his life. 
Mr. Pequegnat took a keen interest in public 
affairs, being for 27 years member of the 
Kitchener Public School Board, and served 
for several terms as chairman of that body. 
He is survived by three sons and two daugh- 
ters. 

















ah 

































VYRAVEVED DDD.» 





uiinay 
y)\yoe 
QS 


\ 

















August 17, 1927 ) 


dh 




















Chicago Notes 





George Gubbins, of the Illinois Watch 
Case Co., spent last week calling on the 
trade in St. Louis. 

Geo. E. Fahvys, Jr., of Joseph Fahys & 
Co., and the Alvin Silver Co., visited the 
Chicago offices last week. 

Steve Leubusher, of the Leubusher-Schu- 
mann Co., recently made a business trip 
through Illinois and adjoining States. 

Paul Gruen, of Rettig, Hess & Madsen, 
has returned to the office here after a short 
business trip through the nearby territory. 

Joe Hickman, of the Brotherhood Watch 
& Jewelry Co., Cleveland, O., spent a few 
days in Chicago recently attending to busi- 
ness. 

D. L. Nesler, of the Bassett Jewelry Co. 
Chicago office,’ left recently for a three 
weeks’ trip through the territory of the 
middle west. 

A. F. Meade, of New York, representing 
Ben Skaletzky, Phoel & Schaller and Apex 
Novelty Co., called on the wholesale trade 
here last week. 

P. M. Slauter, of P. M. Slauter & Son, 
of Elwood and Alexandria, Ind. was in 
Chicago last week making purchases for 
their two stores. 

Murray Kohn, of Silberman, Kohn & 
Wallenstein, New York, spent several days 
here last week calling on the trade and win- 
ning prizes at golf. 

Jules Schwob, of Adolphe Schwob, Inc., 
New York, spent a few days here with 
friends in the trade as he returned from a 
business trip to California. 

C. P. Dungan, manager of the Chicago 
office of International Silver Co., has re- 
turned from a pleasure trip spent with 
friends at White Lake, Mich. 

Harry Arens, western representative of 
the American Silver Co., has just returned 
from an extended trip to the Pacific Coast 
and through the northwest territory. 

J. P. Benjamin, vice-president of the Rex 
Mfg. Co., remained over in Chicago last 
week after attending the “show” and visited 
with his many friends in the trade here. 

Max Hirsch, representing Bernstine & 
Roskin, New York, was in Chicago a few 
days last week calling on the trade as he 
returned from a business trip to the Pacific 
Coast. 

P. D. Lucas, representative of Schumer 
Bros., Cincinnati, O., and manager of their 
Chicago office, is now making a trip over 
his territory and will return in about two 
weeks, 

Ed. Moore, western representative for R. 


F. Simmons Co., is spending this week in 
Kansas City making an exhibit for the com- 
pany at the jewelry show and retail jewelers 
convention. 

M. J. Swartz, of Swartz & Co., platers, 
returned recently from an extended auto- 
mobile trip visiting Canada, New York and 
Atlantic City. Mr. Swartz was accompanied 
by Mrs. Swartz. 

Miss Selma Schloss, proprietor of one of 
the prominent retail jewelry stores of Pine 
Bluff, Ark., combined business with her 
pleasure trip and called on wholesale houses 
here last week. 

George Fleming, representing H. F. Bar- 
rows & Co., left Sunday for Detroit and 
will spend three weeks visiting the whole- 
sale trade of the middle west before return- 
ing to his office here. 

Fred Haller, Chicago manager for the 
Ostby & Barton Co., left Sunday for St. 
Louis. He will be gone about three weeks 
and will visit Kansas City and cities of the 
northwest before returning. 

Norman Johns, who represents Benj. 
Allen & Co., in Michigan, left Sunday night 
for his territory after spending two weeks 
in Chicago attending the jewelry show and 
getting his samples arranged. 

Frank Moran, representing the J. F. 
Sturdy’s Sons Co., is spending the week in 
Kansas City at the jewelry show and will 
call on the trade of his territory before re- 
turning to the Chicago office. 

George Armstrong, representing the Gen- 
eral Chain Co., left Sunday for Cleveland, 
O. Before returning to the Chicago office, 
he will call on the trade of the cities in 
the south and also the northwest. 

J. H. Listman, Chicago salesman for The 
Gorham Co., returned recently from an ex- 
tended trip to Europe during which he 
visited all the countries of the continent. 
Mr. Listman left the States early in June. 

A. C. Becken, Jr., of the A. C. Becken 
Co., left Chicago right after the jewelry 
show here to join his family at their Sum- 
mer home in northern Wisconsin. Mr. Bec- 
ken expects to return after Labor Day. 

J. J. Sommer, of J. J. Sommer & Co., 
New York, spent last week here calling on 
the wholesale trade. Mr. Sommer says he 
enjoys the climate here in Summer as well 
as visiting his many friends in the trade. 

Wm. Penfold, representing the F. H. Sad- 
ler Co., left for St. Louis last week. From 
there he will go to Kansas City where he 
will exhibit at the jewelry show and con- 
vention of the Missouri Society of Retail 
Jewelers. 

I. Schwartz, of Ignatz Schwartz Co., 29 


E. Madison St., left this week for a busi- 


ness trip over his territory. Carl Loeb, 
representing this company returned last week 
from a four weeks’ trip through the west 
and northwest. 

Sydney Y. Ball, of the Norris, Alister- 
Ball-Bridges Co., accompanied by his family 
left early last week for an extended auto- 
mobile trip through New England and the 
east. They will spend some time in the 
Adirondack mountains. 

Leonard Isaacs, of the Chicago office of 
the Illinois Watch Case Co., and Elgin 
American Mfg. Co., left Sunday for a three 
weeks’ vacation trip. Mr. Isaacs will visit 
California, the Pacific Northwest States and 
Canada before returning. 

Tom McMahon, of Thos. J. Dee & Co., 
recently established a record on the Skokie 
golf course. Mr. McMahon shot the course 
in a 70, 36 out and 34 in. He is the first 
member of the club to make this score and 
only two amateurs, “Bobby” Jones and Ru- 
dolph Nepper, have ever equalled the score 
on the Skokie course. 

R. S. Hulbert, A. J. Ledwith, R. E. Aiken, 
A. W. Jurden, and W. M. Morgan, of the 
Oneida Community’s Chicago office left last 
week for the factory to attend the regular 
semi-annual conference. All are expected 
to return about the first of September ex- 
cept Mr. Morgan who has been: transferred 
to the Boston office and will take up his 
work there after the conference. 

The Blauer-Goldstone Co., which has oc- 
cupied suite 909 of the Kesner building for 
many years, has taken a lease on rooms 903- 
4-5 of this same building and will remove to 
the new quarters about the first of Septem- 
ber when the new fixtures are installed and 
the decorations are completed. The new 
quarters are much more conveniently located 
and afford space for more efficient service. 

B. C. Allen, of Benj. Allen & Co., accom- 
panied by his wife, has returned to Chicago 
after a visit of several months in Europe, 
during which most of the time was spent in 
England. Their daughter, Mildred, who ac- 
companied them to Europe and recently 
married Capt. Oliver Bryson, of the Royal 
Air Forces, remained and after a six weeks’ 
honeymoon trip will reside near London. 

As a result of the investigation of the 
bonds furnished for the release of Charles 
Carson and William Ridarelli who held up 
the office of Kramer & Co. in the Capitol 
building recently, charges of perjury have 
been- preferred against the makers of the 
bonds and it is expected that further charges 
of conspiracy will be preferred against them 


(Continued on page 92) 
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and others. It was found that the property 


given as security had not only been previ- 
ously scheduled on bonds but was far below 
in value the actual amount necessary to 
qualify as surety. When these facts were 
presented to Judge Fetzer he immediately 
placed the bonds at $25,000 instead of 
$10,000. Francis V. Healy, of Goldman, 
Allshouse & Healy, representing the Good 
& Welfare committee of the Chicago Jewel- 
ers’ Association and Wm. Schlossman, chair- 
man of the committee, say that if Carson 
and Ridarelli are released under these new 
bonds they will see that the surety offered 
is 100 per cent safe. It seems that this is 
going to be a test case between the represent- 
atives of the jewelry trade and certain poli- 
ticians and is being watched with interest. 

Miss Geary, of the Chas. Monroe Jewelry 
Store, Hibbing, Minn., spent several days in 
Chicago recently on business. 

Frank D. Newburger, manufacturers’ rep- 
resentative, left Sunday on a trip over his 
territory in the middle west. 

“Milt” Sandfelder, of the D. F. Briggs 
Co., returned to the Chicago office recently 
after an extended business trip. 

H. E. Anderson, salesmanager for the Wil- 
mort Mfg. Co., leaves next Sunday for a 
three weeks’ business trip through the eas- 
tern territory. 

A. L. Fuller, Chicago manager for the 
Towle Mfg. Co., is spending a few weeks 
with his family at their Summer home at 
Sister Bay, Wis. 

George Boergerhoff, representing Geo. 
Kolstede and Hutchison & Huestis, is spend- 
ing this week calling on the trade in Cin- 
cinnati and Louisville. 

Harry Miller, sales emissary for the Pot- 
ter & Buffington Co. is now making a busi- 
ness trip through the central states and as 
far east as Pittsburgh. 

J. Vincent Huber, representing the Geo. 
H. Fuller & Son Co., left last Saturday for 
Kansas City and will be in charge of the 
concern’s display this week at the jewelry 
show. 

E. S. Heller, manufacturers’ agent with 
offices in the Heyworth building, departed 
Sunday for New Orleans and will spend 
two weeks calling on the trade of southern 
cities. 

Gus 'Weinfeld and Bernard Drach, repre- 
senting the Block-Weinfeld Co., left last 
week for their respective territories after 
visiting the office and looking after their 
friends at the jewelry show. 

Frank Bangs, of Frank Bangs & Co. and 
the Jewelers Supply Co., of Salina and 
Dodge City, Kans., spent a few days in Chi- 
cago recently attending to business and visit- 
ing his many friends in the trade here. 

Oscar Lau, of the Plumb Jewelry Store, 
Des Moines, Ia., who spent a short time with 
relatives in Davenport, came to Chicago last 
week to see the Cubs play and visit friends. 
Mr. Lau says the fine new store of the Plumb 
Jewelry Co. is nearly ready to occupy and 
the concern will move at an early date. 

Simon Goldsmith, New York, vice-presi- 
dent of Goldsmith Bros. Smelting & Refin- 
ing Co., spent a few days in Chicago recently 
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visiting the factory and local office. J. B. 
Litsker, salesman for the Goldsmith Bros. 
Smelting & Refining Co., is on a pleasure 
trip in the east accompanied by his family. 

Edwin A. Segerman, of Wall & Dough- 
erty, Ltd., Honolulu, Hawaii, spent a few 
days with friends in the trade here last week 
as he was returning from a trip to Europe, 
spending most of his time in Switzerland. 
Mr. Segerman left Honolulu sometime ago 
and after a short visit in California will 
return home. 

R. M. Friedman, proprietor of the Aristo 
Jewelry & Gift Co., has taken over suite 
408 of the Mallers building, formerly occu- 
pied by the Service Jewelry Co. This lo- 
cation gives them ample room to display 
their line of novelty jewelry in which the 
company specializes as well as more efficient 
quarters for handling its mail orders. 

W. H. Buckmaster, salesman for J. R. 
Wood & Sons, Chicago office, who has been 
stopping with his family in Oklahoma, 
started on his trip from there this week and 
will return to Chicago in about three weeks. 
E. S. Baker, representing this company in 
the northwest, with headquarters at Minne- 
apolis, left here last week for his territory. 
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lain, of Farmington, Mich., have returned 
from a trip to Alaska. 

Mr. and Mrs. J. G. Haller, and G. R. 
Haller, passed the week-end at Cedar Point 
on Lake Erie. 

Miss M. A. Mitchell, secretary of the De- 
troit Credit Jewelers Association, is enjoy- 
ing a two weeks’ sojourn. 

Charles Draper, Flint was a caller on the 
wholesale jewelers in Detroit last week. He 
was buying new merchandise for the Fall 
trade. 

Jacob Segal, of the Jacob Segal Co., 
diamond importer will sail for home on the 
Majestic, Aug. 23. He has been in Europe 
for several weeks. 

H. T. Monroe, of the Monroe Mfg. Co. 
arrived home last week from a visit to New 
York. He left shortly after for a more pro- 
longed trip into the southwest. 

Hugo Pudrith, of E. H. Pudrith & Co., 
is spending part of his vacation on a lake 
trip to Duluth. This will be followed by a 
few days at a Summer cottage on Lake 
Huron. 

Edward Little, Auburn, Ind., on his return 
home from the jewelers’ exhibition in Chi- 
cago, stopped off in Detroit for a call at the 
Luths, Dorweld, Haller Co., wholesale es- 
tablishment. 

Herman Busch, manager of the Sallan 
store at Lansing, was in Detroit last week. 
He reports prospects are good for an early 
opening of the Fall retail jewelry business 
in the State capital. 

Traub’s, one of the leading retail jewelry 
establishments of this city, through July and 
August, are closing at one o’clock on Sat- 
urdays. Other days during the week they 
are closing at five o’clock. 

Part of the $2.000 worth of merchandise 
taken from the Steele jewelry store in Al- 
bion which was robbed on the night of July 
9, has been recovered, it is announced. The 
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property was found hidden in the woods 
near the edge ot the town. 

John Cooper, &. C. Smith, Detroit ang 
E. 1. Goldstein, Mt. Clemens are the owners 
of the Cooper Jewelry Co., recently incor- 
porated at Mt. Clemens. The capital stock 
is $50,000. This concern is engaged in a 
general retail and wholesale business. 

Meyer Rosenbaum plans to open his new 
retail jewelry store on Mack Ave. about 
Sept. 1. This will give him three sales 
places located in different parts of the city, 
The new store will be equipped with new 
fixtures and stocked with new merchandise, 

Edward R. Roehm, manufacturer of fra- 
ternity jewelry, in the Liggett building, is 
devoting his week ends to sailing yachts in 
the races on Lake St. Clair. Like many 
business men Mr. Roehm has a fad, but in- 
stead of turning to golf as so many Detroit 
jewelers do, Mr. Roehm turns to the sail 
boat for his recreation. ; 

Punxy Gerson is now well settled in his 
new retail jewelry store at 1225 Griswold 
St. The fixtures and other features are new 
and the place has an exceedingly attractive 
appearance. The location is in the down- 
town section and easy of access from every 
standpoint. Joseph- Newman is associated 
with Mr. Gerson in the management of the 
store. 

Harry T. Brown, of the Brown Credit 
Jewelers recently received a reward of $100 
from the Detroit Automobile Club for run- 
ning down and capturing a so-called “hit- 
and-run” motorist. He did not realize at 
the time, however, that he, was doing any- 
thing for which he would receive recogni- 
tion and commendation. After making the 
capture he forgot all about the adventure 
until he received notification he was to be the 
guest of honor at a dinner at which time he 
would be presented with the $100. He re- 
sponded graciously and shortly after donated 
the money to a charitable organization. 

A statistician has figured it out that De- 
troit residents spend on an average of $1,- 
000,000 a month for diamonds, watches, van- 
ity cases, pearl beads, breast pins, dinner 
rings, wedding rings and the various other 
articles produced in precious metals with 
which the average woman delights in adorn- 
ing herself. Taken all in all, a cosmopolitan 
picture of “Mr. and Mrs. Detroit” is that 
of a large and energetic couple who enjoy 
a well-set table, inclined to sports, well- 
dressed, living in a comfortably furnished 
home—and with $361,446,000 put away in 
the savings bank against a rainy day. 

Hugh Connolly & Son started moving into 
their new store on Woodward Ave. last 
week. Thursday they were well settled and 
business operations resumed without inter- 
ruption. This probably is one of the most 
beautiful retail jewelry establishments in the 
middle west. It is equipped with every 
modern device for effectively displaying mer- 
chandise. The windows have been con- 
structed particularly for jewelry displays. 
The interior also is arranged in keeping with 
the same plan. Attractive souvenirs were 
distributed all day Thursday. The store 
was filled with flowers received from friends. 








A new jewelry store has been opened in 
Mount Vernon, Wash., by Fred Acken- 
hauser, recently of Yakima. The new store 


is situated in the Pollock building where 
handsome fixtures have been installed. 
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H. B. Lobb has opened a retail jewelry 
store at North Fond du Lac, Wis. 

Adolph Possin of the Bozhardt-Possin 
Co. and Mrs. Possin sojourned for a week 
at Elgin and Chicago. 

S. Brhely, who was formerly located at 
623 12th St., Milwaukee, has movec to 14th 
St. and Fond du Lac Ave. 

Gordon Warnke of the E. H. Warnke Co., 
is acting as scoutmaster to a group of boy 
scouts at Silver Lake this week. 

A. Peterson, formerly with W. D. Jones 
at Fond du Lac, has opened a shop of his 
own in that city where he will do watch 
work for the trade. 

George W. Chatterton, Milwaukee re- 
tail jeweler, and Mrs. Chatterton, are 
motoring to their ranch in Montana where 
they will spend some time. They are also 
planning to visit the Black Hills. 

The William H. Gollberg Co. and the 
Bozhardt-Possin Co. will hold their an- 
nual picnic next Saturday. A_ baseball 
game between the teams of each of the 
two companies will be one of the important 
features of the picnic. 

The Industrial Arts Service Studio, has 
been incorporated in Milwaukee with a 
capitalization of $10,000. The new com- 
pany will manufacture jewelry, fixtures, 
frames and furniture. Incorporators in- 
clude: George Ludwig, Emil F. Kron- 
quist, and Herman H. Karrow. 

Among the visitors who called on Mil- 
waukee wholesale houses during the past 
week were: R. G. Peterson, Racine; Mrs. 
Estberg of Estberg & Sons, Waukesha; M. 
Schneider of Schneider Bros., Burlington ; 
William Leulivich, Racine; George Arm- 
bruster, Cedarburg; R. Hille, Menominee 
Falls; L. H. Holbrook, Kenosha; and Emil 
Pick of the Hammel-Riglander Co., New 
York. 

Business is beginning to pick up in the 
jewelry field, according to opinions expressed 
by local jewelers. The national conven- 
tion of the Eagles held here during the past 
week resulted in a lot of business in Eagle 
emblems, jewelers have reported, as well as 
small gift items. It is believed that from 
now on business will increase steadily until 
after Christmas. Representatives of whole- 
sale houses who have been on the road dur- 
ing the past few weeks with Fall merchan- 
dise say that jewelers in the various sections 
of the State and surrounding States are 
all reporting good activity. 

Returning from three years abroad, dur- 
ing which time he was a Rhodes scholar at 
Oxford University, Gamber F. Tegtmeyer, 
son of Archie Tegtmeyer, jeweler, has an- 
nounced that he will re-enter college this 
Fall, going to Harvard Medical school. 
Mr. Tegtmeyer, who obtained his bachelor 
of arts degree at the University of Wis- 
consin in 1924, after achieving high honors 
both as a student and a leader of campus 
activities, was awarded the Rhodes scholar- 
ship from Wisconsin for that year.’ The 
last three years he has spent at Oxford, 
and in traveling over Europe and studying 
people and the conditions under which they 
live. France, Germany and Austria were 
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the countries thus visited while Mr. Tegt- 
meyer was abroad. 

The custom of a young woman buying 
an engagement ring for her fiance is com- 
ing back, in the opiniion of George Rank 
of Rank & Motteram, retail jewelers here. 
“Hundreds of years ago,” said Mr. Rank, 
“a girl in Europe always bought her young 
man a ring after he produced the engage- 
ment ring. Later this custom lapsed into 
oblivion and indeed at the time of the Pil- 
grim fathers the engagement ring itself 
was relegated to the ash heap because of 
religious reasons. Now, however, the old 
custom is being revived and it is becom- 
ing quite popular in Milwaukee, too.” 
Signet rings are the most popular, Mr. 
Rank states, and birthstone rings are next 
in favor. 

Jewelers of Green Bay as well as other 
business men in the city are taking a 
series of motor bus trips during August 
and September to the territory surround- 
ing the city, for the purpose of “getting 
acquainted” with business men in the vari- 
ous lines in other communities. The first 
trip was taken Aug. 9 and a dozen cities 
to the southeast, including Greenleaf, Chil- 
ion, Hibert, Brillion, Forestville, Reeds- 
ville, Wayside and Elkhart Lake were 
visited. Four big  special-comfort buses 
were provided for the Green Bay men 
who were accompanied by the American 
Legion Band. At each stop a short con- 
cert was given and short talks were made 
in each community by local officials and 
Green Bay speakers. The trip into Calumet 
county was the first of the series of four 
to be taken. The second will include Sey- 
mour, New London, Clintonville and other 
communities in that section; the third will 
be in the direction of Kewaunee and Algoma 
while the fourth will include Marinette and 
Menominee. All will be one-day trips leav- 
ing Green Bay at eight o’clock in the morn- 
ing and returning about eight o’clock the 
same evening. 

Twelve diamond rings, the total value of 
which was $394, were taken from the dis- 
play window of the George W. Chatterton, 
Inc., jewelry store, here, by a thief who 
tossed a brick through the plate glass win- 
dow. The loot consisted of eight $25 dia- 
mond rings set in white gold, and four 
$48.50 diamond ladies’ rings similarly set. 
The brick was tossed during the height of 
a storm which swept the city and is the 
fourth robbery of its kind that has fallen 
to the Chatterton store. All of the rob- 
beries occurred during thunder storms, ac- 
cording to Mr. Chatterton, who said that 
he was just arising in his home to close 
the windows during the storm when the 
telephone rang and he was informed of the 
robbery. The thief left behind within easy 
reach 24 ameythyst rings valued at an 
average of $70 and one which was valued 
at $125. Later during the week two men 
were arrested as suspects, but were released 
after convincing the police that they had 
nothing to do with the robbery. The men 
were arrested when found trying to peddle 
a number of watches on the streets. Search 
disclosed seven timepieces on one of ‘the 
men and four on the other. They ex- 
plained that the watches were bought cheap 
and ‘resold. A careful checkup proved the 
stories true. 





Charles F. Artes, of the Charles F. Artes 
Co., Inc., has gone with a party of friends 
to eastern points and Canada and will enjoy 


a motor trip of several weeks. They ex- 
pect to visit many of the interesting places 
in the east. 

While digging mussel shells in White 
river at Shoals, Ind., a few days ago, Clay 
Gerkin found a large tooth, which is be- 
lieved to have belonged to a prehistoric 
animal, which once roamed the hills of 
southern Indiana. Several such finds have 
been made in recent years. 

Mussel fishers in Indiana last week were 
warned to return mussels measuring less 
than two inches across to the river or 
rivers, if caught. The warning came from 
George N. Mannfield, State superintendent 
of game and fish. Mannfield reminded the 
mussel fishermen that a law passed by the 
Indiana State legislature last session fixes 
fines for a violation of this law from $25 
to $200 to which may be added imprisonment 
for not more than 60 days. 

Trade with the retail jewelers of Evans- 
ville is holding up fairly well for August 
and dealers say they have little cause for 
complaint, as August, taken as a whole, is 
not a very big trade month. There is some 
business, however, from time to time, and 
in the opinion of the men engaged in the 
retail business, there will be some improve- 
ment in trade conditions after the first of 
September. Some of the dealers report that 
July and August both have been better trade 
months than the corresponding periods of 
last year. Wholesale jewelers report the 
outlook for Fall trade very good. Salesmen 
on the road report that many retail merchants 
now are buying their Christmas holiday 
goods. General trade conditions in Ivans- 
ville are very good while collections are 
also fairly good for this season of the year. 

Fred McAtee, of Bloomington, IIl., has 
closed a deal with Mrs. H. H. Tislow at 
Petersburg, Ind. whereby Mr. McAtee 
comes into possession of the jewelry store 
and business at Petersburg, which fcr a 
number of years were conducted by the late 
Hovey H. Tislow. Mr. Tislow, who had 
been in the jewelry business at Petersburg 
for over 30 years, died several months ago 
in an Evansville hospital. Mr. McAtee is 
both a jeweler and a watchmaker znd isas 
been engaged in the business for a number 
of years. He will move his stock to the 
present location of the Tislow store and 
will add many new features to the store 
from time to time, it has been announced. 
Mr. McAtee will move his family to Peters- 
burg within a short time. The Tislow store 
is one of the best known in southern Indiana, 
the late owner, Hovey H. Tislow having 
been a factor in business as well as 
Republican political circles in Pike county 
and southern Indiana for a number cf years. 








The different stages through which a ring 
passes from the gold bar to the completed 
article was interestingly shown in a window 
display made recently at the jewelry store 
of H. C. Schreiber, Waynesburg, Pa. 



















































































































Charles W. Lauer has returned from an 
extended visit in California, 

David Klor has returned to this city after 
a week’s business trip in Cleveland. 

O. I. Crawford and family of Marion 
were visitors at local wholesalers last week. 

W. H. Akers is the new owner of Schaef- 
fer’s Jewelry store located at 2861 Clifton 
Ave. 

Mr. Bernstein, representing the Harry 
Tropin Co., New York was in this city last 
week. 

G. W. Kiefner representing the Chas. W. 
Lauer Co., is covering southern Illinois ter- 
ritory this week. 

Miss Lucille Bird, with the Indiana Jewel- 
ry Supply Co., has been appointed special 
representative of the firm. 

Miss Clara Meyer, buyer for Wasson’s 
jewelry department will return Saturday 
from a buying trip to New York. 

Adolph Gran of Bardach & Gran, Inc., has 
just returned from a two weeks fishing trip 
in the lake region of Northern Indiana. 

George Kamuron, and family visited 
wholesale houses here recently as they were 
enroute from the jewelry show at Chicago, 
to their home in Seymour. 


Harold Rotroff representing Maxwell 
Lang’s wholesale and manufacturing estab- 
lishment has returned from a trip to Mil- 
waukee, Chicago, South Bend and points in 
Michigan. 

H. H. Bishop, 948 Virginia Ave., recently 
added a new line of silver ware to his well 
chosen stock. Clarence W. Geer manager of 
this firm is now enjoying a two weeks outing 
at Lake Winona. 

John Lacey, Cloverdale jeweler, was in an 
auto accident Aug. 3, while enroute from 
this city to his home. His auto collided with 
another machine, landed in a ditch and was 
destroyed by fire. Mr. Lacey escaped seri- 
ous injury. 

Mr. and Mrs. C. R. Kluger, 1087 Vir- 
ginia Ave., are spending the week in Hunt- 
ingburg and Evansville. Mr. Kluger’s first 
years as a jeweler, about 40 years ago, were 
spent in this community and he has many 
friends there. 

Adolph Blickman, proprietor of the Rog- 
ers & Co., jewelry store, 5 N. Illinois St., 
will leave for a trip to Europe about the 
middle of October. He will visit different 
cities in Germany and France and will be 
gone about six weeks. Mrs. Blickman will 
accompany him. 

The fire department was called out early 
Monday to the Scott Miller & Son Jewelry 
and antique store, 47 N. Capitol Ave. The 
blaze was believed to have originated from 
a short circuit on an electric motor. The 
damage was slight. 

Roy C. Anderson, 4180 College Ave., at- 
tended the Chicago jewelry show and now 
is touring the eastern States. Mr. Anderson 
will attend the National Gift Show at Phil- 
adelphia. In his absence, H. C. Kinley, of 
C. V. Rollins & Co., has charge of the store 
which Mr. Anderson recently opened in new 
quarters and with new fixtures. 

Max Bardach, of Bardach & Gran, Inc., 
left last week for a sojourn which he will 
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spend at Turkey Lake, Minn. Mrs. Bardach 
and the three youngsters motored there 
about one month ago. The hotel at which 
they are stopping is 28 miles from any rail- 
road station and yet furnishes all the con- 
veniences of the most up-to-date hotel. 

The following Indiana retail jewelers were 
among those attending the second annual 
Jewelry and Allied Trades Show at Chicago 
last week: William Rindt and Miss Edith 
Guyer, Richmond; Mr. and Mrs. Ralph 
Roessler and Miss Gladys Frederichs, Mari- 
on; Mr. and Mrs. Cecil Litschert, Win- 
chester and William Glascock, Greencastle. 












iger Co., is 
at present visiting his mother in Kear- 
sarge, N. H. 

The Patterson Jewelry Store, which, for 
a number of years, has been located at 
Hooker, Okla., has moved to Bucklin, 
Kans. 

Mr. and Mrs. George Howe, of Duncan, 
Okla., were in Kansas City last week. Mr. 
Howe was buying for his Fall and _holi- 
day trade while here. 

C. E. Thistle, manager of the Wood- 
stock-Hoefer Watch and Jewelry Co., re- 
turned, Aug. 7, from a three weeks’ so- 
journ in the northwest. Mr. Thistle was 
accompanied by his family. 

Harry Kimber of Excelsior Springs 
spent several days in Kansas City last week 
making purchases for his holiday trade. 
Mr. Kimber is finding trade good at Ex- 
celsior Springs. 

W. E. Brill, manager of the material de- 
partment for the Elgin National Watch 
Co., spent one day last week in Kansas 
City visiting the trade. Mr. Brill is on 
his way to Denver and the Pacific coast. 

A. G. Madtson, jeweler, Ottawa, Kan., 
was in Kansas City on a buying trip for a 
few days last week. J. A. Zimmerman, 
retail jeweler, Warrensburg, Mo., also 
made a trip to Kansas City last week in 
the interests of his business, as did Edgar 
Campbell, Osawatomie, Kan., and Fred 
Green, retail jeweler, Skiatook, Okla. 

George H. Edwards, of the Edwards, 
Ludwig, Fuller Jewelry Co., returned Aug. 
5 from the east where he has been the past 
few weeks sojourning with Mrs. Edwards 
and his daughter. Mr. Edwards went from 
Boston to New York via train and thence 
to Peru, Ind., where he visited relatives. 
He also spent a few days in Bloomington, 
Ill., with relatives. 

According to a report from E. F. Hoef- 
er, the credit manager of the C. A. Kiger 
Co., the firm has been experiencing better 
collections than at any time in the past 
few years. This, he feels, has been due 
to the recent rains which have assured the 
Kansas City territory of a bumper wheat 
and corn crop. The number of jewelers 
who have anticipated their bills have been 
very noticeable, said Mr. Hoefer. 

“Ordinarily,” states Ross D. Rainsburg, 
manager of the Kiger company’s jewelry 
department, “we do not count = on 
very heavy jewelry sales in July, nor any 
of the other Summer months, but, for some 
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reason or other, July of this year has wit. 
nessed considerably heavier buying than 
last.” One reason for this increase, My 
Rainsburg says, is the fact that Kiger 
company’s salesmen started out on their 
territories earlier than ever before, and there 
has been an unusually brisk demand for 
novelties of all kinds. A heavy demand has 
also been noted for enameled bags, leather. 
covered compacts, anklets, silver buckles and 
similar types of novelty goods. Styles for 
the Fall, Mr. Rainsburg reported further, are 
tending toward costume and novelty jewelry 
and retail jewelers are eager to meet this 
demand on the part of the buying public. 
Cigar lighters are notable as an example of 
the good novelty sellers this year, and the 
cigar lighter has, Mr. Rainsburg feels 
opened a new field for the jeweler. With 
crops in this part of the country coming 
along in good shape, Kiger’s are expecting 
a heavy Fall business. 

The Better Business Bureaw of Kansas 
-City received four complaints against local 
jewelry concerns within the last two weeks. 
These complaints were satisfactorily settled 
through the efforts of the Bureau. One 
complaint reported was that of a customer 
who had purchased a watch from a concern 
who represented it as a 17-jeweled move- 
ment watch. It was found that in reality 
the watch was only six-jeweled. The Bu- 
reau secured a new watch for the customer, 
In another case, a watch movement was al- 
leged to have been misrepresented. The 
jewelry concern, at the Bureau’s instigation, 
substituted a different movement. The other 
complaints were based upon misrepresenta- 
tions of articles. A wrist watch chain, said 
to be of white gold, was found to be of 
silver; and one concern asked more for a 
piece of gift ware than the regular price. 
These complaints were adjusted. In the 
Aug. 8 edition of the Better Business Bulle- 
tin, published by the Bureau, a warning was 
issued to all the jewelry concerns connected 
with these complaints of prosecution under 
the ‘advertising law if further cases of such 
a nature came up in the future. The Better 
Business Bulletin also published in a recent 
issue “the standards of accurate description 
for jewelry advertising,” which gave a list 
of rules based largely on the rulings of the 
Federal Trade Commission. They were 
offered as an aid to secure accurate and uni- 
form standards in the advertising of jewelry. 








Pacific Coast Notes 


Lance Smith, manager of the Portland 
office of A. I. Hall & Son, has been visit- 
ing California with his family. 

R. A. Wright of Blackfoot, Ida., has be- 
come a partner in the jewelry firm con- 
ducted by J. D. Raper of Boise, Ida. 

A. S. Johnson with Rex M. Leeper, 
jeweler and watchmaker of Visalia, Cal. 
was one of the candidates recently granted 
the certificate of junior watchmaker by the 
Horological Institute of America. 

J. Jessop & Sons, San Diego, Cal., made 
very effective advertising of the fact that 
the chromometers, watches and split-second 
watches used in timing the record-breaking 
flights at North Island by B. J. Connell, 
aviator, were furnished, tested and verified 
by the firm’s experts. 
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Minneapolis and St. Paul 





Delmer G. Gallett, retail jeweler, Aber- 
deen, S. Dak., was in Minneapolis Aug. 6 on 
a business trip. oA ; 

August Gfrerer, retail jeweler, Stillwater, 
Minn., did some buying on Aug. 3 when he 
was in St. Paul. 

C. W. King, president, King’s Sale Serv- 
ice, Minneapolis, returned July 30 from a 
week’s trip through Iowa. 

Henry J. Anderson, retail jeweler, Red 
Wing, Minn., was in Minneapolis and St. 
Paul, Aug. 11 attending to some business. 

“Al” Kaiser, retail jeweler, Red Wing, 
Minn., was in St. Paul Aug. 10 on a buying 
trip. ‘He said business in Red Wing was 
very good. 

Mr. Deitchman, member of the firm of 
Deitchman & Schulz, retail jewelers, Albert 
Lea, Minn., was in St. Paul Aug. 4. He 
said he expected business to be good this 
coming Fall. 

L. B. Wheeler, J. M. Bennett Co., whole- 
sale jewelers, Jewelers’ Exchange, 627 First 
Ave. N., Minneapolis, returned Aug. 5 from 
a trip of about two weeks spent in the 
southern part of Minnesota. 

H. H. Kelly, of Rogers, Lunt & Bowlen 
Co., was recently in Minneapolis and left for 
a week’s stay in Chicago, preparatory to a 
trip into Nebraska. He said that he found 
business good in Minneapolis and St. Paul. 

W. R. Cooper, past-president of the Na- 
tional Wholesale Jewelers’ Association, and 
with S. H. Clausin & Co., wholesale jewel- 
ers, Minneapolis returned Aug 4 from the 
North Dakota Retail Jewelers’ Association 
convention. 

Harris Baskin, Baskin Bros., New York, 
was in St. Paul Aug. 11, calling on the re- 
tail jewelry trade. He had just come from 
Chicago, Milwaukee and Minneapolis, and 
from St. Paul expected to go to Omaha 
and Kansas City. 

Otto E. Kloiber, engraver, 508 Metro- 
politan Opera House building, St. Paul, 
returned Aug. 1 from Crescent Beach re- 
sort, Nisswa, Minn., where he had been 
vacationing since the middle of July. He 
was accompanied by his family. 

Due to the good crop now being harvested 
and the fact that their shop has been run- 
ning full time during the slack season, 
Kirchner & Renich have added a number of 
workmen to their force in order to anticipate 
an unusually large Fall business. 

H. M. Strand, retail jeweler, Hardin, 
Mont., was in Minneapolis on Aug. 9, while 
on his way to Rochester, Minn., for medical 
attention. This was believed to be his first 
trip to Minneapolis since 1912. He said that 
Montana crops looked the best in years. 

Minneapolis jewelers have heard from C. 
C. Brugmann, retail jeweler, Rock Rapids, 
Ia., and from W. O. Swenson, retail jeweler, 
Cresco, Ia., telling of their trips to the 
jewelry and allied trades show which at- 
tracted jewelers to Chicago about a week 
ago. 

H. B. Christensen of the retail jewelry firm 
of Thoele & Christensen, Inc., 144 E. 5th 
St. St. Paul, is building a new home on 
Jefferson Ave., and it was his intention to 
move in about Aug. 18. Mr. Christensen 
Just recently returned from a trip of about 
a week to Iowa. 

George H. Hug, manufacturing jeweler, 
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508 Metropolitan Opera House building, St. 
Paul, spent Aug. 11 on a trip through terri- 
tory south of the Twin Cities, calling on the 
jewelry trade. Among the towns where he 
stopped for visits with the retailers were 
Farmington and Northfield. 

C. H. Elliot, manager of the St. Paul 
office, 505 Ryan building, of Oneida Com- 
munity, Ltd., Oneida, N. Y., and Fred L. 
Hartwig, retail man who travels from the 
St. Paul office, have been attending an 
agents’ meeting at the factory. They were 
expected to return about Aug. 15. 

Philip L. Moyer, son of Joseph Moyer, 
E. A. Brown Co., retail jeweler 87-89 E. 
6th St., St. Paul, spent some time a week 
or so ago in Chicago, where he went to 
attend the jewelry and allied trades show. 
While there, he called at the jewelry houses 
and visited with members of the trade. 

C. W. King, King’s Sales Service, Lum- 
ber Exchange, Minneapolis, reported that 
during the first week of the sale which his 
firm conducted for Reid Lawson, Inc., Bir- 
mingham, Ala., $12,000 worth of stock was 
sold, and that about half that amount was 
sold the following week. It started July 
18. 

M. O. Stevens, traveling for Albert L. 
Haman, wholesaler of watches, 283 Endicott 
building, St. Paul, returned recently from a 
trip of about two weeks through southern 
Minnesota and South Dakota. Mr. Ste- 
vens took particular notice of conditions 
there, and reported that he found crops look- 
ing good. 

Charles H. Carpenter, member of the firm 
of J. B. Hudson & Son, retail jewelers, 
33 S. 7th St., Minneapolis, left Aug. 7 
on a Great Lakes trip. He expected to go 
to Montreal, and to travel on the St. 
Lawrence river, going near the Thousand 
Islands. From Montreal, he intended to 
return by train. 

J. M. Bennett, president, J. M. Benunett 
Co., wholesale jewelers, 627 First Ave. N., 
Minneapolis, regarding business conditions, 
said on Aug. 12, “Business looks very good. 
The first six months we went a little be- 
hind last year, but in July we went ahead. 
So I look for a good business. Had we 
been favored with good crops in South 
Dakota last year, we wouldn’t have gone 
behind the first six months of this year.” 

“Al” Ejinen, proprietor of the M. E. 
Anderson Jewelry Co., retailer, Lamberton, 
Minn., was a Minneapolis visitor on Aug. 
8, accompanied by Mrs. Einen, who had 
just completed a post graduate course in 
music at one of the Minneapolis schools. 
Mr. and Mrs. Einen have driven each Mon- 
day to Minneapolis so that she could fol- 
low her studies in music, and now that 
she has received her diploma they may not 
be in town again for two or three months. 

Max E. Bruhn, manufacturing jeweler, 
Jewelers’ Exchange, 627 First Ave. N., 
Minneapolis, returned Aug. 8 from a motor 
trip of about a week through northern 
Minnesota, accompanied by Mrs. Bruhn 
and their family. He stopped at Chisholm, 
Duluth, Eveleth, Hibbing, Two Harbors 
and Virginia. He devoted a day to fishing 
at Bassett Lake, which is about 47 miles 
from Two Harbors. Mr. Bruhn is presi- 
dent of the Minneapolis Manufacturing 
Jewelers’ Association. 

Phil H. Emerick, general manager of 
the manufacturing jewelry firm of Nelson 
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& Nelson, 1324 W. Lake St., Minneapolis, 
returned Aug. 8 from a trip of several days 
through northern and western Minnesota. 
He motored, and made it a point to observe 
the business conditions. in the various lo- 
calities. He reported finding prospects 
favorable, especially so in the northern part, 
where he believed it was 100 per cent 
better than it appeared last year. 

Robert J. Rentz, Rentz Bros., manufac- 
turing jewelers, 727 Hennepin Ave., Min- 
neapolis, who is an officer of the 109th 
Aero Squadron, on Aug. 7 flew from the 
Wold-Chamberlain field, bordering on the 
Minneapolis city limits, to Hibbing, Minn., 
in company with several other planes, where 
they made exhibition flights between 6 
P. M. and 8 P. M. that evening, and on the 
evenings of the following two days, for 
the benefit of those in attendance at the an- 
nual convention of the Minnesota American 
Legion. 

J. G. Shapley, traveling for the New 
Haven Clock Co., wrote under date of 
Aug. 10 from Great Falls, Mont., to the 
representative of THE JEWELERS’ CIRCULAR, 
“As you will see, I am in Montana. They 
have a very fine crop out here, and the 
conditions look good for a good Fall busi- 
ness.” Mr. Shapley stated that oil had 
been struck 40 miles away from Great 
Falls. He is on a four weeks’ trip, and 
it was his intention in cover territory in 
Montana and North Dakota. He lives in 
Minneapolis. 

Arthur C. Fritz, who was employed by 
W. C. Leber for 35 years, opened a watch 
repair and jewelry shop Aug. 15 at 300 
Plymouth building, Minneapolis. The only 
interval in the 35-year period was a trip 
of three months which Mr. Fritz took to 
Florida for his health, during February, 
March and April, 1924. He started as a 
watchmaker when he was 16 years old, 
and before entering the employ of Mr: 
Leber he was with J. R. Elliott, Charles 
Geist and “Joe” Zilliken. Mr. Fritz carries 
a small stock of jewelry. 

Emil Geist, retail jeweler, 28 E. 6th St., 


_ St. Paul, was the victim a short time ago 


of a sneak theft, in which he lost a 
diamond ring valued at $350, taken from 
a tray by a woman who was being waited 
on by a salesperson. The firm is a member 
of the Jewelers’ Security Alliance, and it 
reported the robbery at once to the Pinker- 
ton National Detective Agency, who re- 
turned the ring, intact, to the jeweler within 
a few days. The evidence, however, was 
not conclusive enough to warrant prosecu- 
tion. The merchandise was not covered 
by insurance, and it would have been a 
total loss. 








Hart Swalstead, jeweler, located in the 
San Juan Hotel building, Orange Ave., 
Orlando, Fla., recently went to New York 
city, where he spent two weeks in selecting 
the latest in jewelry, art and novelty goods 
for his Fall and Christmas trade. Recently 
Mr. Swalstead has made extensive improve- 
ments to the interior of his store, as. well as 
adding a new stock. Mr. Swalstead has 
been in the jewelry business at Orlando 
since February. He has had 25 years ex- 
perience, and has also served as instructor 
in a school of watchmaking. For 15 years 
prior to coming to Orlando he was in busi- 
ness in Minot, N. Dak. 








G. W. Horner, Sawtelle, has left for a 
two weeks visit to Portland where he will 
spend the time with his mother and other 
members of the family. Mr. Horner reports 
conditions as particularly good this Summer. 

Alfred Bullion managing representative of 
the Alfred H. Bullion Co., wholesale jew- 
eler, San Francisco is spending the week in 
Los Angeles. From the number of orders 
received he states that business is much bet- 
ter than it was at this time last year. 

Morris P. Silver, setter of diamonds and 
precious stones, located for the past two 
years in offices with the California Jewelry 
Co., and E. C. Gordon, 705 Title Guarantee 
building, will move to larger quarters in the 
same building on Sept. 1. His new address 
will be 712 Title Guarantee building. 


C. O. Dobra, representing Riley & French, 
North Attleboro, Mass., is in Los Angeles 
for a two weeks’ stay. He states that many 
of the eastern traveling salesmen have ar- 
ranged to spend their vacations here on the 
Coast because of the climate at this season 
of the year. He will be at Ocean Park for 
the next three days enjoying the sea water 
bathing there. 

Mr. Slavick head of the Slavick Jewelry 
Co., has left on his vacation and will be ab- 
sent all of this month. The volume of busi- 
ness done by the concern is an indication of 
what conditions are here in Los Angeles 
during the Summer months. The innova- 
tion of providing a day off each week for 
every member oi the Slavick force has 
proved particularly popular and has meant 
an increase of business during the months of 
June and July. 

W. O. Studt, city salesman for the E. W. 
Reynolds Jewelry Co. has left on a four 
weeks pleasure trip to Seattle. He will cross 
the Canadian line and visit friends in Van- 
couver and in other parts of British Colum- 
bia. Mr. Studt is well known as a tenor 
singer and is a member of the Turnverein 
chorus of singers who have been touring the 
country. He will attend the Sangerfest in 
Seattle the latter part of this month and 
will be heard there in a number of concerts. 


N. Nielson, jeweler, Fresno, was in Los 
Angeles last week visiting the members of 
the trade. He says his home town was never 
so prosperous as at the present and he pre- 
dicts big business for this Fall. The grape 
crops in the San Joaquin Valley are bump- 
ers, he says, and the farmers, orchardists and 
vineyardists are all happy over the pros- 
pects. Mr. Nielson recently returned from 
the Elks convention at Cincinnati where he 
was a delegate. 

George Goldberg, representing the 
Schless-Harwood Co., New York, is in Los 
Angeles spending several days calling on the 
trade. The many friends of the salesman are 
pleased with his remarkably healthy appear- 
ance as during his last visit Mr. Goldberg 
was confined to the hospital for four weeks. 
His recovery has been rapid. He reports 
conditions on the Atlantic Seaboard as 
splendid and says he is pleased to note that 
conditions in Los Angeles are particularly 


prosperous. 
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A. C. Ebenroth, connected with the firm of 
Henry Paulson & Co., Chicago, is in Los 
Angeles for several days. He is combining 
business with pleasure and says he will be 
away from the Big City for at least another 
two weeks, He states that business condi- 
tions in Chicago are ideal and reports that 
the other cities of the middle west can give 
the same statement as regards the business 
that is being done and has been done this 
year. They are buying stated Mr. Ebenroth 
when speaking of the general public and he 
says he finds the same tone of prosperity in 
Los Angeles. 

Chester Montgomery of Montgomery 
Bros. has won a place in the hearts of 
the local jewelers by his efforts to provide 
the series of trophies for the Forest Fire 
Fighters Association. The jewelers of this 
city by popular subscription purchased the 
trophies, all checks being made out to ‘“Ches- 
ter Montgomery” who was active in the 
movement. Thuse who have not yet sub- 
scribed are asked to send their checks in 
direct to Mr. Montgomery who will be 
pleased to receive the money and attach the 
name of the sender to the honor roll of fire 
fighters who are helping to make the forests 
safe for the coming generations. 

E. D. Cahn, representing Untermeyer, 
Robbins & Co., New York, is in Los An- 
geles this week completing his business calls 
after having spent an entire month in the 
High Sierras, part of that time at Big Bear 
Lake where he fished for trout. During his 
stay in the west Mr. Cahn has scored high 
in piscatorial annals and has made history 
among the tuna fishermen by his latest 
achievement at Catalina Island. Out to get 
the Tuna Button, awarded for the largest 
catch of the year Mr. Cahn after a day in 
the Channel returned with the prize, the 
largest tuna of the year. He is the envy of 
his many friends as unofficially he ranks 
higher than Zane Gray the novelist who held 
all honors until Cahn made his catch. 

The Southern California Jewelers Golf 
Association held a tournament at the Palos 
Verdes Country Club the last part of July. 
This was the first mid-season tournament 
that the Association had tried to hold. The 
regular tournaments are held in March and 
October, and the Board of Directors of this 
Association put on this extra tournament to 
learn if the members wanted a mid-season af- 
fair. They were agreeably surprised at the 
turnout, and at the meeting, which was held 
and at the banquet, it was decided that the 
Association would hold three tournaments a 
year. Everyone had a delightful day on a 
very wonderful golf course, but there was 
only one prize to compete for, namely, low 
net for 36 holes. This prize was a sterling 
silver trophy presented by G. F. Davidson, 
and was won by two players who shot a 
tie, namely, Ross Connely of Long Beach 
who played an 87 in the morning and an 
86 in the afternoon with a 16 handicap mak- 
ing a total of 141. W. W. Porter played an 
85 in the morning, and 84 in the after- 
noon with a 14 handicap with a total of 
141. It was decided that these two 
players would play off the tie for 
the trophy at our next regular tournament 
in October. All the golf glory goes to Guy 
E, Hanson, who shot a 78 in the morning 
and a 76 in the afternoon. Mr. Hanson 
shoots to a six handicap. Everyone agreed 
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that this was very wonderful golf Owing to 
a very hard course. Palos Verdes Country 
Club served an excellent lunch and a won- 
derful dinner in the evening, in which the 
38 golf players participated. 








William Davidson is on a business trip in 
the southern part of the State. 

Fred L. Lee and Fred Lee Jr. left re. 
cently for a business trip to Los Angeles, 

Al. G. Benard is making his northern 
trip visiting Seattle with some of the lines 
he represents. 

L. Friedman of the Morgen Jewelry Co, 
and Mrs. Friedman are visiting a number 
of southern California vacation spots on a 
motoring outing, 


The 1927-28 catalogue of A. I. Hall & 


Son is now being compiled under the direc. 


tion of Fred Watson who has been work- 
ing hard to have it issued on schedule. 

Leo W. Kaye, Knox & Kaye, dealers in 
diamonds found no change in the European 
diamond markets from which he has just 
returned. He had a pleasant journey, 

Roy Dable of Railsback & Dable left 
early in August for his trip through the 
northwest. Leonard H. Railsback re. 
turned from a trip to Nevada and the 
Sacremento Valley on Aug. 8. 

P. A. Rowe, vice-president of A. I. Hall 
& Son and Lance Smith went to Los 
Angeles to attend the official opening of 
the firm’s new branch headquarters in that 
city. The opening took place early in 
August. 

Accompanied by his family, H. J. Levy 
president of M. Schussler & Co. spent his 
Summer vacation at Etna Springs. Jas. A. 
McElroy of the Schussler concern also en- 
joyed a sojourn on which he was accom- 
panied by his family. 

According to telegrams received by 
Mayer & Weinshenk, Mr. and Mrs. Sydney 
Weinshenk arrived in New York on Aug. 5 
from Europe. Mr. Weinshenk has _ been 
visiting the diamond markets for Mayer & 
Weinshenk, and has been away for nearly 
three months. 

Arthur W. Bennett, manufacturers’ repre- 
sentative of the Bankers’ Investment build- 
ing returned from a trip east where he said 
they had had very good meetings at all 
the factories. Mr. Bennett thinks that the 
sale of sterling silver in retail stores should 
be very much helped by the plan of the 
Sterling Silversmiths’ Guild of America. 
After visiting his office here, Mr. Bennett 
left for his early Fall trip to the south. 


Morris Jacoby of the Jacoby Jewelry Co. 
Portland, Ore. Mrs. Jacoby and_ their 
daughter have been here after visiting the 
Yosemite, the scenery of which _ they 
greatly enjoyed. Other retail out-of-town 
jewelers recently visiting the trade include: 
T. White, Valiejo; A. J. Prouty, Napa; 
Charles Stotsky, San Diego; E. A. Cochran, 
Palo Alto; William Dupen, Sacramento; 
R. Raymond Haas, Stockton; Carl Noack, 
Sacramento; C. C. Moon, Salem, Ore., and 
Francis Levy and wife of the American 
Jewelry Co., Honolulu, T. H. 








ig to 
intry 
won- 
the 


D in 


eles, 
ern 
ines 


Co, 
iber 


la 
& 


"ec- 
rk- 


re= 
he 


— oe + | 


er = OO hehe CD 


August 17, 1927 





Eno Dick, of Mascoutah, Ill., was a re- 
cent trade visitor among the local whole- 
sale houses. 

Herman Mauch is back from a second 
short fishing trip with a party of friends 
on the Huzzah River. 

Fred Courvoisier, prominent jeweler of 
Mascoutah, IIl., was seen in the local whole- 
sale trade this week for a visit. 

“Jim” Hetzel, of the sales department of 
the Eisenstadt Mfg. Co., left last week 
on a two weeks’ pleasure trip out of the 
city. 

Tues Diehl, well known retail jeweler 
of Belleville, Ill, was a visitor to the local 
wholesale market for a day during the pass- 
ing week. 

C. E. Kelley, of the Vail Jewelry Co. 
at Wichita, Kans., was in town during the 
past week seeking stock from among the 
local wholesale concerns. 

A. C. Bermel, in charge of the watch de- 
partment of the Herman Mauch Jewelry Co., 
on N. Broadway, is away this week visit- 
ing relatives in northern Missouri. 

William Gotsch, with a jewelry store on 
Manchester Ave., left last week with his 
family on a tour east into Canada and 
points in northern New York. He planned 
to be gone several weeks. 

J. C. McCoy, head of the McCoy-Weber 
Jewelry Co., at 515 Locust St. is confined 
to his bed in a local hospital, recovering 
from a fall he had in his home that bruised 
him considerably but, fortunately, left no 
broken bones. 

Leo J. Vogt, president of the Hess & 
Culbertson Jewelry Co., 9th and Olive Sts., 
left last week for his vacation. It will 
be spent motoring to Colorado with his 
family and spending about three weeks at 
Estes Park, returning about Sept. 1. 

J. G. W. Schoenthaler, secretary and 
treasurer of the Eisenstadt Mfg. 
Co., wholesalers in the Louderman build- 
ing, at 11th and Locust Sts., left last week 
on a fishing trip with his boys at resorts 
on the Gasconade river, down in the Ozark 
country. 

Chas. E. Ragsdale, a jeweler of Smith- 
ville, Tex., and wife, visited this market 
last week for a short stay. They were 
en route home from a visit to the recent 
jewelry show display held in Chicago and 
called on some of their friends in the whole- 
sale end of the local trade while here for 
a few days. 

Members of the trade both retail and 
wholesale who went to Chicago last week 
to attend the jewelry show held there, have 
returned and report the affair a great suc- 
cess and that it was largely attended. Some 
of the wholesale concerns who had a dis- 
play there sent up a number of representa- 
tives and report having taken some nice 
business from visiting dealers at the show. 

Current business with the local jewelry 
stores is reported fair. Vacations. the usual 
Summer lull and the general falling off 
in customer activity characteristic of August 
has sufficed to make the demand for jewelry 
quiet. Many of the stores are giving the 
various employes their vacations, so that all 
of them will have had the usual annual 
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recreation, and be back in time for business 
with the advent of September. 

The local branch store of the Loftis 
Bros. Jewelry Co., on Olive St. is taking 
part in the anniversary sale that is being 
held by the firm throughout the country 
in its various stores in commemoration of 
the many years the firm has been in the 
retail jewelry trade. Special advertising 
and window displays are being used to at- 
tract the attention of the public to this 
notable event in the history of the concern. 

W. D. Armstrong, leading retail jeweler 
of Brownwood, Tex., visited the local whole- 
sale market here last week. Another dealer 
from the Lone Star State was Henry Pelz, 
of the Mathewson-Pelz Jewelry Co., of 
Marshall, Tex., who also visited some of 
the local jobbing concerns in the trade. Mr. 
Kirkpatrick, of the retail jewelry concern 
bearing his name, at St. Joseph, Mo., was 
also a recent trade visitor as was J. H. 
Seitz, well known jeweler of ‘Highland, Iil. 

A meeting of the members of the newly 
organized association of St. Louis jewelers, 
is expected to be called shortly. President 
Oliver Selle, who recently returned from 
his vacation followed by an eastern business 
trip, is planning to get the members of the 
craft together, and further perfect plans 
for more organization activity with the ad- 
vent of the Fall season and cooler weather. 
It is probable that the next meeting will 
be called for the latter part of this month, 
when many of the members of the trade 
who are away or planning to go will be 
back at business. 

One of the large double display windows 
of the Jaccard store at 9th and Locust Sts. 
has been attracting considerable passing at- 
tention for the past week, due to an ex- 
tensive display of cups, vases and medals 
that will be awarded as prizes for various 
forms of competition at the coming annual 
Summer meeting of the St. Louis Caledonian 
Society. This is an annual affair and is 
largely attended by the local Scotch frater- 
nity. With a background of flags including 
“Old Glory,” the flag of Scotland and the 
society banner, the window showed some 
three dozen articles, all of them the work 
of the jewelry company. 

A lease is reported to have been taken 
for a term of years on the store room at 
206 N. 8th St. by the William Mauch 
Jewelry Co., for many years located at 
1436 S. Broadway. The head of the busi- 
ness began here with his father, one of 
the pioneer retail jewelers of the city. He 
has been in business on his own account 
for over 30 years. The new location is in 
the downtown shopping district, and near 
where extensive improvements have been 
made for new retail stores. The firm ex- 
pects to be settled in the new store in 
ample time for the opening of the Fall 
season trade as the work of re-arranging 
the front and installing fixtures inside has 
been underway for the past week or more. 








Salt Lake City 


R. Pearsall, head of the Leyson-Pearsall 
Jewelry Co. of S. Main St., has presented 
a beautiful loving cup to be used in con- 
nection with golf contests at the Salt Lake 
Country Club. 

The entire stock of John Smalley’s jewelry 
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store of Ogden is being offered for sale at 
public auction. The firm has been estab- 
lished for 30 years. It is stated that the 
store is not going to be closed following the 
sale, however. , 

Local trade visitors recently included: S. 
Berland, New York; Sam M. Leibson, 
Sproehnle Inc., Chicago; Joseph G. Rogers, 
Alphonse Jeddis Co., San Francisco, Gal. ; 
Harry Boyajian, John M, Boyajian and Co., 
New York; Louis Freund, Henry Freund 
& Bro., New York; George Epstein, Ber- 
nard West & Son, New York; M. Weiss, 
Hipp Didisheim Co., Inc., New York; Aaron 
Shapiro, Louis Manheimer & Son Co., Chi- 
cago; Henry Agate, Bonner Mfg. Co., New 
York; W. E. Austin, Jewel Watch Co., 
New York; Lee Hirsch, Joseph L. Herzog 
& Co., New York. 
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le not rushed are doing 
good business. The same fair, square and 
energetic “fight” between the deferred pay- 
ment houses goes merrily on. 

A young man said to be Joe Willis, from 
St. Louis, tried to pawn a $1,000 diamond 
necklace, asking $50 for it. Detectives over- 
heard him and were about to ask questions 
when Willis started to run. He was brought 
to the bastile. More jewelry was found on 
his person. 

J. C. Bloom, secretary of the Colorado 
Optometrical Association, who was a dele- 
gate to the national convention at Wash- 
ington, is. much enthused because they landed 
the 1929 convention for this city. Mr. 
Bloom is also the owner of one of Denver’s 
big jewelry stores. 

Enough jewelry to stock a retail store 
will be given away by-the Denver News and 
Post to the winners of the base. ball con- 
tests being staged by the two newspapers. 
Watches, diamonds, stick pins, loving cups, 
silver service sets, are included in the prizes 
to be given to winners of the contests now 
being held. ‘ 

It is now stated that William B. Head, 
the Denver jeweler who disappeared four 
years ago while on his way to a ski tourna- 
ment at St. Mary’s glacier, was murdered 
for the $1,300 diamond ring and money which 
he was carrying. The supposed skull has 
been found and marks indicate that he was 
struck from behind. Who did it is the 
question. Authorities have taken steps to 
find out. 

Everybody here is waiting for Colonel 
Lindbergh’s arrival the latter part of 
August, yet in waiting, many are actively 
engaged in building miniature airplanes, 
prizes to be awarded for the best. One of 
the best designs thus far has been that made 
by G. E. Montgomery, jeweler, 623 Foster 
building. It has a length of one and one 
half inches, weighs one-eight ounce, and is 
made of sterling silver. Then Mr. Mont- 
gomery made another of the same material 
weighing eight and one half grains, three- 
eighths of an inch long. Each has everything 
except a motor. 








Two watches were stolen recently from 
a display window in the store of E. W. 
Johnson, Crookston, Minn. 
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Planning a Mantel to Help Make Sales 





Suggestions As to Some of the Ways in Which This Idea 
Can Be Worked Out 











Q)FTEN a very simple idea holds unsus- 
pected merchandising possibilities, just 
as some of the simplest inventions have 
proved most useful and profitable. 

Such an idea, which might be adopted to 
the gift department of almost any jewelry 
store, would be a mantel, or better still a 
mantel and complete open fireplace, planned 
as a silent demonstration of how attractive 
the mantel in the home may be made. 

A silent salesman of this kind might be 
used almost as effectively as a miniature 
window display, with the advantage of it 
being possible to change it entirely in five 
minutes each nmiorning, or twice a day if 
desirable. 

There is almost no limit to the variety of 
re-trimmings that might be worked out, and 
each one would possess another most valu- 
able merchandising quality. So many of the 
articles displayed in the jewelry store, or 
offered to the customers at the counter, are 
shown as individual unrelated things and are 
purchased in this lonely way—or are not 
purchased at all. 

Our demonstration mantel, when cleverly 
used, however, would in every case show a 
number of articles so tastefully and happily 
related to one another that an admiring 
prospective customer would always be 
strongly tempted to buy two or three pieces 
instead of one, and possibly to transfer the 
entire group to her own home or apartment. 

Above the mantel itself a mirror of suit- 
able size might be used at one time, and 
this, in turn, might be replaced by a single 
picture, a grouping of pictures, or perhaps 
by a rare piece of tapestry. 

Similarly, the center of interest on the 
mantel today might be a handsome chime 
clock, or a timepiece of any one of half a 
dozen other styles. Tomorrow it might be 
a strikingly colorful vase, with other orna- 
ments carefully chosen to harmonize. Can- 
dlesticks, a handsome photograph frame, an 
attistic piece of statuary in bronze or mar- 
ble, or almost anything else the jeweler hap- 





pens to have in stock whicl: might fittingly find 
a place on the mantel, can be shown from 
time to time; and by changing the grouping, 
the color note and the style or material of 
the pieces chosen, no lack of variety should 
be experienced by the clever jeweler for a 
long time. 

If the arrangement provides for a com- 
plete fireplace, the possibilities are still fur- 
ther increased, for the gift departments of 
many jewelry stores today include delight- 
ful occasional furniture and metal goods, 
some of which might be so grouped as to 
suggest a cozy fireside in the home. 

One of the cleverest lamp salesmen on 
the staff of a large eastern store said 
the other day that one of the secrets of his 
success was that he never, if he could help 
it, showed a lamp as a lonely unrelated ob- 
ject. He always tried, instead, to make it 
the center of a cheerful or cozy home-like 
setting, and the impression made upon the 
customer by the soft glow of the lamp amid 
such surroundings was sufficient very often 
to assure the sale and to induce the customer 
to return for other purchases. 

And so in connection with our demonstra- 
tion fireside and mantel, lamps can be used 
to add to the cozy atmosphere of the group. 
To the left hand might be placed a hand- 
some floor lamp, the shade in particular 
being selected on account of its color and 
general effectiveness. At the other side 
there might be an occasional table and table 
lamp, or perhaps a desk lamp together with 
the desk and desk fittings. 

In front of the fireplace place a fire screen, 
if the store handles such things. Fire irons 
in fashionable wrought iron may also be 
added. 

These suggestions will serve to show some 
of the many different’ ways in which this 
mantel idea and a very little space can be 
utilized. Everything shown in connection 
with it will be more persuasively displayed 
than if the very same things were scattered 
here and there throughout the department 
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with no relationi to one another—and, of 
course, everything in the entire setting will 
be for sale. 





Interesting the Club Women in 
the Gift Department 


IX promoting the gift department of the 

jewelry store it is always good business 
for the gift department to do everything it 
can to show that it is cognizant of the 
activities of local club women, and is anxious 
to do everything possible to hook up with 
such activities. It is good business for the 
gift department to do this because the aver- 
age club woman is generally much inter- 
ested in her clubs and is always tremend- 
ously pleased when she sees any stores 
doing things which indicate that the stores 
feel that the club work is worth while and 
commendable. And, of course, whenever a 
club woman has her vanity pleased by the 
way in which a store hooks up with her club 
activities, she naturally feels a great deal. 
like patronizing that store. 

In view of this, then, it is good business 
for the gift department to do special things 
to mark the anniversaries of local clubs or 
to mark extra special activities of local 
clubs. 

For instance, if a large local club is going 
to observe its anniversary then it is good 
business for the gift department to use the 
club colors in its decorations or to use pic- 
tures of groups of the club members in its 
show windows or in the department. Or an 
interesting proposition is to secure a collec- 
tion of all the year books ever issued by a 
club and place these on exhibition in the 
show windows or on the gift department 
counter. And, of course, when any of these 
things are done it is good business for the 
gift department to advertise what it has 
done and to invite all members of the club 
and all other local women to come to the 
store and see for themselves just what has 
been done. 

In this way it is possible for the gift 
department to make many good new friends 
among the club women of the city with the 
highly desirable result of considerably boost- 
ing its business. 

Try this plan in your gift department 
and note the increase in sales. 
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This illustrates our New Drake Pattern Butler Finish Raised Shield. 
A complete line of Hollowware is made in this pattern. 
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The Lure of Modern Lamps 


Electric Lights with Dainty Shades Offer Unlimited Opportunities for Artistic Home 





Decoration 























—————_ 
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AMPS are peculiarly appropriate as gifts 

or as aids in the general beautification 
of the home, and for this reason the gift 
department values this merchandise. When 
one stops to realize how many sources the 
people of a community have for lamp pur- 
chasing it is no wonder that lamps and lamp 
shades are necessary to the gift department. 
Shades of parchment, egg-shell, sheep-skin, 


some extent at one time. Sconce brackets 
placed in front of a looking glass increased 
the light by reflection and in its artistic 
effect warmed the heart of the lover of 
beautiful interiors. During this “golden 
age” of attractive but bad lighting, candles 
were arranged in artistic groupings, with 
pendants of crystal and glass to add bril- 
liance. They were often suspended in the 





ATTRACTIVE LAMPS FOR THE HOME 


rice paper, silk and linen are to be seen on 
as many different kinds of lamp bases of 
various period designs from the crude early 
Colonial and old English to the ultra modern 
decorated in impressionistic designs and 
brilliant colors. 

Electricity has given an impetus to good 
illumination in the home and offers such 
a variety of new ideas in decoration that 
interiors were never before so beautifully 
lighted, so well supplied with attractive color 
harmonies—which can be secured by ar- 
tistic lamps. 

In the romantic age of lighting, when 
candles cast their flickering gleams across 
a room and created mysterious shadows, 
artificial lighting—though lovely in effect— 
was a problem. The mirror helped out to 





center of the room and occasionally a dec- 
orative variation found them placed in 
brackets on the side. Candles lent a delicate 
and luxurious aspect to a room but the 
actual light was far from satisfactory. 

The ugly but useful oil lamp followed. 
Almost entirely lacking in ornamental quali- 
ties, reading and sewing was made easier in 
its cozy glow. The oil lamp, valued almost 
entirely for its utility and possessing none 
of the beauties of the candles, had a simplic- 
ity and freedom from affectation, a sincerity 
of purpose and cheerfulness which was worth 
a great deal in creating a charming atmos- 
phere. 

As for the gas that was used after oil 
lamps, it had only its labor saving advan- 
tages to recommend it. The gas jet was 





ugly and its flame glaring. As for illumina- 
tion, there was little to recommend it on 
that score. Globes, opaque diffusing devices, 
and silk shades were designed in an effort 
to overcome the constant offense to esthetic 
sensibilities. The failings of gas fixtures 
were overcome in this way to a limited 
degree. But though it was possible to modify 
some of the shortcomings of the gas jet 
nothing could counteract the marked lack of 
appeal to the decorative instincts. 

Electricity came to answer every utili- 
tarian and decorative requirement, and was 
eagerly accepted by a world anxious for a 
superior means of securing light. It could 
be regulated in a vast number of ways and: 
best of all lent itself to ornamentation of 
all descriptions. 

After the ugliness and inefficiency of the 
gas era the natural reaction was a demand 
for brightness and as a result the central 
chandelier came into existence. Almost with- 
out any consideration of the artistic, it has 
persisted until this day when it is a constant 
cause of vexation. Even today manufac- 
turers after years of experience with such 
fixtures continue to produce gilded metal 
atrocities of involved design. The large 
globe with its fruit and flower pattern in 
colored glass has been discarded and the low 
hung fixtures seen often in dining rooms 
are beginning to see their last days. 

One of the problems of the interior dec- 
orator has been to cover up the awkward 
ugliness of the stationary fixtures in most 
homes. As the fashion for lamps has in- 
creased, the entire obliteration of these fix- 
tures and their appliances has been started. 
As lighting adds the final caressing touch 
and makes the ensemble of a home complete 
after all the other elements of artistic fur- 
nishing have been developed the decorators 
greeted the popular acceptance of lamps and 
shades with enthusiasm. Today new homes 
of the better type are not being equipped 
with any fixed lighting appliances and it is 
significant that outlets for lamps are pro- 
vided even in the less expensive houses. 

A more comprehensive understanding of 
lighting in relation to decoration has been 
growing with the renewed interest in period 
furniture and the desire for greater beauty 
in the home. Color is just beginning to find 
its proper place in a color starved world 
and the lamp and shade contribute much in 
the way of color harmony. Lamps can be 
found to fit into the period scheme of every 
room and can be moved about with such 
ease that changes in the arrangement of the 
furnishings may go on unhampered. The 
judicious arrangement and discriminating 
selection of lamps and shades may enhance 
the beauty of various objects in the room or 
claim distinction because of its own decora- 
tive qualities. 

An amazing variety of opportunities for 
individual treatment of rooms may be re- 
flected in the lamps. Formality, comfort, 
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Bringing The Eastern Market To Your Door 


SSOULIATEL 
‘EASTERN 
EXHIFAITORS 


Will Be at The 


STATLER HOTEL, BOSTON, MASS. 
September 12th to 16th | 


i] > Exhibit of the Associated Eastern Exhibitors will present to buyers of 
Gift and Art Furnishings an array of merchandise whose variety, quality 
and sales appeal will exceed their most optimistic hopes. 


The purpose of this Exhibit is to bring together in one place a thoroughly repre- 
sentative and inclusive group of lines, produced or imported by responsible or- 
ganizations, for inspection by gift buyers of reputable department stores, jewel- 
ers, gift shops, and furniture stores. The effect is sincere. The merchandise 
will prove of unusual interest. And we hope the response on the part of the 
buyers will be wide-spread in the mutual interest of yourselves and ourselves. 


Convince Yourself of the Merit of This Exhibit 
and Ask the Buyer Who Has been There 


GEORGE F. LITTLE 


Manager 
225 Fifth Avenue 
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dignity, gaiety or any other spirit may be 
easily expressed through this medium. When 
the room is furnished with antique pieces 
the lamp should correspond to the period 
represented. Shades of parchment bearing 
medieval prints furnish a wide selection in 
color and theme. Lustrous modern furni- 
ture calls for glossy, lacquered shades for 
bolder lighting. In the library, music room 
or study the light should be soothing. Green, 
amber, and yellow are restful colors. 

The ultra-modern shades with impression- 
istic or symbolic design that express the 
freedom of the present-day art are novel and 
effective. While they have not been gener- 
ally accepted as yet it is impossible to fore- 
tell what the forthcoming vogue will be 
but there is reason to believe that forceful, 
emancipated ideas will predominate. 

Original designs executed on parchment, 
egg-shell and real sheep-skin, are now on 
the market. Shades are found with French, 
Greek and Roman designs that offer a solu- 
tion to the problem of almost any room. 
Shades of many contours and suggestive of 
many periods may be used with equal effec- 
tiveness with the wrought iron stand. 
Another shade shedding a mild and mellow 
light that is different in contour and em- 
bodies a new idea in lamps is octagonal in 
shape, of antique crackled parchment and 
beautifully decorated with scenes of Venice. 

Often it is advisable to add a contrasting 
touch of color to a room in the form of 
a vase or a pillow and a shade of similar 
hue sponsors its entry and usually proves 
to be an interesting detail. But whether it 
be for color or to emphasize the period of 
a room the diversity of decorative effects 
made possible by lamps and shades is con- 
tinually strengthening the trend toward their 
sole use for illumination. 





Two Ancient Glass Bottles of 
Unusual Interest 





Two GLASS bottles, whose history has 

been traced back to 200 and 400 B. C., 
are on display in a cut glass plant at Corn- 
ing, N. Y., says a recent Associated Press 
article in the New York Herald-Tribune. 
They are part of a collection of ancient Bo- 
hemian, Irish and English glassware and 
of more modern decorative and art glass 
manufactured in this city. 

The larger and older of the two bottles 
was made in Babylonia in the fourth cen- 
tury before Christ, while the smaller is of 
Pheenician origin, second century. Both 
gleam with iridescent colors effected by dis- 
integration that has taken place through the 
centuries, for originally both were clear 
crystal glass. 

The smaller bottle is noteworthy chiefly 
for its age. It is of yellowish glass with 
a globular body.and cylindrical neck. The 
body is encircled with a band of vertical 
stripes indented in the glass, while the sur- 
face is covered with fine gold iridescence. 

The larger and older bottle is regarded 
as one of the most interesting pieces of 
ancient glassware known. It is of cut glass 
and as far as is known there are only 
two others of its kind in existence, one 
being in the Louvre and the other, made 
in Jerusalem, is in the Metropolitan Mu- 
seum in New York City. 
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The cutting is believed to have been done 
with a puntil wheel, commonly known to 
the glass maker as a “punty.” With this 
device the entire surface of the bottle was 
cut elliptically and in circles. The irides- 
cence has a silver sheen, and the neck con- 
tracts to a small aperture. It is believed 
to have been used by milady of Babylonia 
as a container for toilet water, since it 
emits liquid drop by drop. 

Among other antique glassware in the 
collection is a set of Bohemian stained and 
engraved glass made in 1790, two pieces of 
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hangings in the gift shop. The gift shop 
with colonial merchandise will find hooked 
rugs displayed along with other colonial 
reproductions more than satisfactory. . 
Along with hooked rugs are the hand- 
hooked hot-plate mats. They are really 
miniature hooked rugs, made in the same 
manner and of the same material as the 
rugs, and the same soft colors predominate, 
while there is an assortment of quaint de- 
signs. They are about six inches square’ in 
size, and even if the jeweler feels wary 
of the hooked rugs ranging in sizes from 




















GLASS BOTTLES MADE BEFORE THE 


old Irish Waterford engraved and cut glass 
and a piece of old English cut glass. The 
Irish and English ware dates back to the 
eighteenth and nineteenth centuries. 

The bottles are among the choicest pos- 
sessions of Samuel Hawkes, of T. G. 
Hawkes & Co., Corning glass manufac- 
turers. 





Hooked Rugs and Baskets in 
the Gift Department 





N THE jewelry store with a separate gift 

department, which has an entirely dif- 
ferent and more homelike appearance than 
the jewelry department, the jeweler has the 
opportunity of stocking many attractive 
pieces of merchandise which could not be 
stocked if it were not a separate department. 

There are numerous items which could be 
listed but we will deal with only two types 
—hook rugs and basketry. 


Colonial reproductions in pottery, pewter, 


and china and glassware, make the hook rug 
appropriate for sale in the gift department. 
The rugs are beautiful, colorful, quaint and 
unusual in shapes and designs. Those 
points in themselves recommend them for 
the gift department. Another point is their 
use. ‘They are used for table coverings, wall 
hangings and for rugs in the bedroom and 
before the hearthstone. 

These items can be placed before pieces 
of furniture where they will not be walked 
upon, or used as table coverings and wall 
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36x23 inches, all the way up to 5x3 feet, 
he should stock the smaller items. 

The gife department stocking hooked rugs 
will also be interested in basketry. There 
are numerous pieces on the market of all 
types and for numerous purposes. We will 
first take up the purposes and then the 
jeweler will see that they meet a demand 
he should be in a position to supply 
adequately. 

The list contains such items as work 
baskets and boxes, flower baskets with 
metal containers, hampers, waste paper 
baskets, shopping baskets, novelty bags to 
carry sewing, etc. in and, flower (or garden 
baskets) and wood carriers. There are 
other uses, a long list of them. 

These baskets are decorated and painted 
by hand, made of vari-colored raffia woven 
in artistic patterns, made of Italian straw, 
and hand-woven with solid color foundations 
and contrasting colored borders. Others 
have the additional decoration of hand-woven 
raffa motifs applied to the border. 

These two items are useful. The rugs 
are all-year-round selling items and the bas- 
kets meet the demands of all the seasons as 
they come along. Therefore the jeweler 
stocking these two lines for his gift depart- 
ment is selecting merchandise which can 
constantly be on sale and will constantly 
sell, 








Mr. and Mrs. Louis A. Grillo of Greens- 
burg, Pa., are motoring to Atlantic City and 
other points of interest. 
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Butterfly Jewelry in Appealing Designs 
Accents the Blues of the Mode Sponsored by Premet 
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It takes its 
place at the 
top of the 
Jewelry mode. 
For, in a 
season dominated 
by shades 
of blue 
in apparel 
it is a 
charming color 
accent to the 
smart costume. 


~ 


You will find this gorgeous butterfly 
jewelry to be one of the quickest 
selling items you have ever featured. 


The exquisite colors and the charming 
effects achieved by the use of genuine 
tropical butterflies gives it an instant 
appeal to every customer that enters 
your store. 


In addition to the items illustrated, our 
line includes miniatures, trays, cigarette 
and trinket boxes. 


A handsome cream colored display 
pad is furnished free with all orders 
amounting to $50.00 or over. 


SenpD For Our ILLUSTRATED CATALOG 


OWEN BROS. 


W. E. NORRIS 
Sole Agent for U.S.A. 














225 Fifth Avenue, New York 
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Chinese and Japanese Porcelains 
Exquisite Products of Oriental Craftsmen the Envy of the Western World 
By LiILLt1an GoopMAN 
OR many centuries China and Japan kinds of earth were collected and after the 18 provinces into which the country is 


have been famed for their. exquisite 
porcelains. In the 18th century Europe 
was china-mad and sought eagerly and 
bought for prodigious prices the wares of 
the Orient brought in by Dutch merchants. 
So high did the fever run that princes placed 
a price upon the heads of their workmen 
who failed to discover the secrets of the 
precious craft. Kings and princes spent 
vast sums for the treasures and patronized 
chemists who promised to experiment in 
order to make a clear white translucent 
chinaware. In Germany, France, Spain and 
England the researches were carried on until 


being exposed to the air and rains for 30 or 
40 years were then fit to be made into cups 
and bowls. “For a Venetian groat you 
may purchase eight porcelain cups,” he re- 
lated. Even as late as the 17th century 
the best castles of England used dishes 
made of square bits of boards and cups and 
trenchers of wood. 

There are porcelains to be found to-day 
made as early as 583 B. C. These specimens 
are of fine qualities for they were made as 
the emperors demanded. Rare characteristics 
evolved and great artists appeared. The 
Tsin dynasty held the blue china in high 














EXAMPLES OF PLAIN AND DECORATED ORIENTAL PORCELAINS 


the young Bottger discovered how to mix 
the Kaolin of Aue to make the correct 
porcelain body. Thus Dresden China was 
created and it was not many years before 
the other countries had learned the processes 
and were following the Saxony example. 
But that is quite another story; we are 
concerned here with the original true porce- 
lain of the East. 

The deep, rich colours, the forms, the 
splendid designs that delighted 18th century 
Europe make a place for Oriental china in 
the most beautiful of modern homes. 

In China perfection in the potter’s craft 
was reached when the civilizations of the 
Western World were fashioning crude clay 
pots. In Japan as well as China the art 
reached the point of the finest of the arts 
and has never been surpassed by any other 
race. Three thousand years before the 
Christian era the Orientals were master 
potters and the craft had reached a charm 
of form and decoration unrivalled to-day; 
porcelain, the finest product of the potter’s 
wheel was made 200 years before the birth 
of Christ. At the time when our ancestors 
were still barbarians the Chinese and 
Japanese had developed a refinement of taste 
and an artistic skill unequalled in this 
modern world. 

Marco Polo, who visited China in the 
13th century, told of the great factories for 
the production of porcelain and how certain 


esteem, the Soni delighted in the green, the 
Thang demanded white, a brilliant jade 
hued porcelain was desired by the Ho, the 
Emperor Tchi-tsong gave his name to the 
wonderful blue which is the most precious 
of all the ancient Eastern porcelains. The 
work grew and in the year 1369 in the city 
of King-te-chin a million pieces of china 
were produced. Down to quite recent times 
a vast industry had been carried on in that 
city. 

Three thousand furnaces at King-te-chin 
baked the modelled porcelains which were 
afterwards carried to Nanking or Canton to 
be decorated. China has always been made 
for table use first of all. Vases and figures 
were also made for religious occasions which 
were placed on the household altars. Cups 
and bowls for wine, incense burners and 
figures of the deities were also made of 
porcelain. Since ancient days a gift of 
china was considered the height of courtesy 
in China and even today porcelain is pre- 
sented to the most favored guests. A piece of 
rare china may sell for thousands of dollars 
in the Orient and in the finest homes decora- 
tive pieces of the highest artistic excellence 
are found. 

Chinese records furnish little information 
about the porcelain makers of the country. 
It is known, however, that the places where 
manufactories of china have existed and 
still carry on the work extend to 13 of 


divided. The later emperors of the Ming 
dynasty were constantly at war with the 
Tartars and these troubles probably caused 
the porcelain works to fall into decay. With 
the accession of the Tsing dynasty of Tar- 
tars a new period of activity was inaugurated 
and a new impetus given‘to the ceramic arts. 
Many new improvements were made in the 
fictile wares and some new colours were 
added. 


Cobalt blue had been brought into China 
from Europe during the Ming period about 
1500. The Orient immediately seized upon 
it to produce that charming colour known 
as heavenly or celestial blue. The color, 
glaze and clay are all perfect and surely 
the product deserves the name of celestial. 
The blue is painted under the glaze and the 
colour varies from light to dark. This 
luminous hue is nothing like the turquoise 
which is also carried to great beauty by the 
Chinese. The turquoise is produced from 
copper; the celestial from cobalt. 

The violets and crimsons sometimes 
flamed, splashed or clouded are very beauti- 
ful and found on old porcelains. The sea- 
green is a favorite and rare shade. Imperial 
yellow was employed only on the articles 
made for the royal family of Peking. 

The colours of the Chinese owe their 
shades to various metallic oxides and the 
exact tints must be in some measure due to 
the amount of firings which the vessel has 
undergone; the mottlings and other varia- 
tions of colour of the old pieces must have 
been to some degree accidental. 

Colour in China and Japan may almost be 
said to be an integral part of the lives and 
traditions of the people. It is an important 
factor in their religion and each varying 
shade is a symbolic emblem. The oriental 
artist loves the earth and her many breath- 
less changes; her moods, her new dresses, 
her temperamental attitudes are carefully 
studied and transferred to his art work. The 
flowers and plants indigenous to the East 
tell the story of his love of nature. The 
chrysanthemum, and the flower of the paul- 
ownia are his favorite flowers, the wisteria, 
iris, hydrangea, carnation, the water-lily, the 
fir and palm tree, the plum, the bamboo, 
figure hugely in the decorations of his 
loveliest porcelains. 

The all powerful forces of nature resolved 
themselves into animal forms and the imag- 
ination of the oriental artists saw in the 
clouds before the storm a huge dragon with 
sprawling feet and enormous head. This 
was the spirit of the wind and the rain, the 
spirit of productivity. Other beneficent 
animals which figure on Chinese art works 
are the unicorn, the phoenix, the turtle. 

The fine and delicate touch of the Japanese 
artist has given an added grace and finish 
to most of the porcelain work of that country 
but on the whole it may be said that their 
porcelain follows the Chinese. There is 
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2056 Bridge Table Set 
This newest and up-to-date accessory has been de- 
signed to fill a long felt want. Clamps easily to card 
table and holds securely. Set consists of two 8 ounce 
colored glasses (amber, green or rose) double glass 
holder and demountable ash tray. Antique gilt or 
antique silver finish. Write for samples at once. 
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8126 Ice Pail and Tongs 


Antique Gold Plated Tub 
with Empire Design. Fitted 
with Strainer and tongs. 
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8113 Flower Vase 
Green or Amber Colored 


Glass Insert with Antique 
Gold Plated Holder 834” tall. 
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8117 Beverage Set 
Six Amber Colored Crackled Glasses and Sippers with Antique 
Gold Plated Server 
Items Manufactured by Us 
Relish Dishes, Table Mats, Flower Holders, Beverage 
Sets and Shakers, Salt and Peppers, Smokers Ar- 
. ticles, Ice Tubs and Tongs, Photo Frames, Candy 
2053 Ice Pail and Tongs Boxes, Cake Trays, Casseroles, Pie Plates, 
Glass Tub with Attached Sil- Coaster Sets, Cologne Bottles and Sets, 8111 Cigar Jar 
ver Plated Top and Handle, Boudoir or Serving Trays with : 
Crystal Glass Insert with 


complete with Tongs and estry, Lace or Silhouette s 
Strainer. Engraved Glass in Tap try, ly > — Holder 


Amber, Green or Crystal. 
‘“Mhere Povelties Originate’’ 
Pacific Coast Representatives 


New York Representative 
vars MI, W. Carr & Company, Inc. me se. = 


Room 516 
. Bidg., ° 7th and Hill Sts., 
ee Manufacturers Since 1869 san: een, een 


200 Fifth Ave. 
West Somerville, Massachusetts 
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found more original invention in China while 
in Japan there is a more skillful finish; the 
best Japanese work often has a paste and 
glaze superior to the Chinese wares. 

About the year 1211 a Japanese artist, 
Katosiro-ouye-mon, traveled to China to 
study the processes of the Chinese porcelain 
work. Through him the Japanese. it is sup- 
posed, learned the excellences of the work 
and the Japanese received an impetus to 
bring perfection to their craft. The industry 
added to the delight, the riches and the 
satisfaction of Japan and many ceramic 
artists were developed. The Japanese prob- 
ably were as great in the potter’s craft as 
their neighbors since the earliest date. It 
is believed that they advanced the art until 
the age of Katosiro when it was brought to 
perfection and rivalled the best work of 
China. 

The Japanese flower designs approach 
nearer to nature than the Chinese. The 
Kiri flower of the paulownia, the imperial 
three clawed dragon, the noble bird, the 
sacred tortoise, the pine, the bamboo, and 
the crane are some of the peculiar decora- 
tions of Japan. The crane and the tortoise 
are emblems of longevity, the flower of the 
paulownia and the chrysanthemum are the 
symbols of the Mikado, the three leaved 
mallow belongs to the Siogoun. A style of 
decoration which is very lovely and found 
frequently on Japanese ware is that of medal- 
lion painting; the gay round spaces are dis- 
tributed unevenly about the vessel. The 
peach, or as the Japanese call it the “peach 
of longevity” is another favorite decoration 
of the country. The Japanese artist is as 
close an observer of nature as the Chinese 
and he marks his works with a great freedom 
and delicacy. Cloisonné work applied to 
porcelain is peculiar to Japan and one mar- 
vels how the delicate metal lines can be 
fastened to the surface of the china and how 
the vitrifiable colours can be melted into the 
spaces with such perfection. 

Porcelain may be painted in one of two 
ways; under the glaze directly on the clay 
or upon the glaze. Most of the pieces are 
painted upon the glaze into which the 
colours are melted by a mild heat. Fine 
work requires many firings and a tiny tea- 
cup passes through some 70 hands to reach 
its final frail perfection. Enameling is 
sometimes applied to a heavier and stronger 
opaque body. The stanniferous enamel may 
be applied in masses of colour upon the 
glaze so as to produce the effect of slight 
relief or cameo. The egg-shell china so 
eagerly sought in Europe and produced there 
after many years of experimentation is made 
in Japan as well as China. The cups are 
turned to an extreme thinness before the last 
glaze is applied. Crackle china made in 
Japan as well as China, has long been 
admired and prized. This ware shows a 
network of veins covering the whole piece; 
the lines of the crackle are sometimes filled 
in with a colour. The crackle china is one 
of the most peculiar products of the Orient 
and has not been successfully imitated else- 
where. There is a great variety in the 
colours of the glazes that are crackled. 

_ Petuntzee, a white fusible material, which 
1s a mixture of feldspar and quartz obtained 
from a pounded rock by repeated washings 
and formed into cakes or bricks—from which 
it has its Chinese name—white clay bricks— 
and kaolin, termed thus. from the locality 
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in which it was first found, which is hydrat- 
ed silicate of alumina derived from the 
decomposed feldspar of granite, are the two 
materials used in porcelain making. The 
materials are cleansed, kneaded together in 
varying proportions to form a clay ready for 
the potter. The wet clay is turned on the 
potter’s wheel and then passes through the 
hands of several workmen who add handles 
and other accessories made in moulds. The 
vessel is put out to dry and the colours 
which require repeated firings are added. The 
glaze is applied. The porcelain pieces are then 
packed in clay seggars to protect them from 
injury and placed in the furnace according 
to the degree of heat which each needs. The 
furnace is lighted, the entrance is walled up 
and it is kept supplied with wood during a 
night and a day when it is allowed to cool 
and the porcelain removed. It then passes 
into the painter’s hands and after that placed 
in another furnace at a much lower tem- 
perature. 

Chinese and Japanese art motives were so 
firmly established on their work before they 
began to communicate with western peoples 
that they have survived to this day and 
the same decorations and symbolic ideas 
that controlled the minds of the artists 
hundreds of years ago are employed by the 
modern Oriental craftsman. Art in China 
is national and expresses the ideals and 
spirit of the Chinese people for the country 
has a civilization and an art which grew 
only from its own territory. Ceremonies 
and portents represent the spirit of culture 
of ancient China out of which its art de- 
veloped. In the past century western influ- 
ences have not been able to penetrate deeply 
enough into the inner life of China to control 
or change its art. 

The Western world has copied and envied 
the colours and bold designs of the East for 
a long time; no occidental product can ever 
hope to rival in blazing richness the wares 
of the Orient for their work is born of 
fearful superstition and fanciful fantastic 
religion; the soul of the creative Eastern 
artist is filled with tradition and custom and 
poetic worship of the symbols of the world 
he lives in before his hand is trained to mix 


his materials. 





One of the Largest Cut Glass 
Vases in the World 





N American glassmaker, John Lofquist, 

is known as the strongest man in the 
glass industry and as a proof of his prowess 
completed in 1905 seven of the largest glass 
vases ever turned out by a glass factory. 

T. G. Hawkes & Co., of Corning, N. Y., 
heard of the existence of these vases and 
immediately began negotiations to possess 
them. Having purchased them they put 
their own “Hercules” to work cutting one 
of them. 

The molten glass which Lofquist had to 
handle on the end of a blow pipe in shap- 
ing this vase must have weighed at least 
55 pounds. A large part of the time this 
weight had to be handled “free hand,” that 
is, without the aid of any support for the 
pipe. The pipe acts as a lever, making it a 
much greater strain to handle the weight on 
the end of the pipe than as if a weight of 
55 pounds were lifted directly in the hands. 
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Blowing a vase of this type therefore is a 
feat requiring not only extreme skill and 
dexterity but also unusual strength. Also 
in order to obtain enough molten glass from 
the crucible to make such a large article, the 
crucible must be broken, as the mouth would 
not be large enough to allow the extraction 
of so much glass. 

For these reasons and also because of the 
very high cost of manufacture at the present 
day, H. A. Jacoby, the superintendent of 
the Hawkes plant, says that it is doubtful 
if so large a vase will again be made for 
many years to come. 

The vase, which is illustrated herewith, is 
by far the largest cf them all and has 




















DECORATING THE GIANT VASE 


been in the process of decoration for some 
time. The work of decorating has all been 
done by Corning glass cutting artists in the 
Hawkes employ. The decoration is by John 
Dermuth and Alexander Perry and the 
finishing by Nicholas Bach and Paul Amber- 
some. 

In order to decorate the vase, a system 
of pulleys and a portable platform had to 
be built, as the decorators could not possibly 
hold and manipulate this heavy article dur- 
ing the process of decoration. The “Old 
Singing Waterford” design was used for the 
decoration. The vase is for American 
Beauty roses. 








Judge: Do you plead guilty or not guilty? 
Prisoner (hard of hearing): I beg 
pardon. —Cornell Widow. 





The other day we heard of a man who 
is so fat that whenever he wanted to be 
measured for a suit he had to hire a couple 
of surveyors. —Missouri Outlaw. 
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No. C501 
IMMEDIATE. DELIVERY Cigarette case and key 
case in real ostrich of a 
rich brown. 14 Kt. gold 
mts. $5.80, complete 








Stanley & Stanley 
English Leather Goods 


Must be in every respect up to the 
No. C601 Stanley Standard of quality because in 
Flat cigarette case and the name Stanley we have invested not 
hip fold in real ostrich : 
ofa tit brewn. 14 Ke. only money but many years of conscien- 
mtd. $9.45, complete tious striving to establish and maintain a 
standard of quality recognized in the 
trade and by the public as assurance of 
value and satisfaction. 
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No. C100 
Puma calfskin hip fold 
with high grade 1/10 
14 Kt. gold _ flexible 
edge and shield. Com- 
plete, $3.20 
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No. C102 Illustrated Catalogue 
Velvet calfskin hip fold No. C802 
with attractive tooling— Black pin morocco, three-fold, key case and 


ray-brown or London packet cigarette case all beautifully mounted 
Saehe, Mine 44 Kt. with 1/10 14 Kt. gold flexible edges and Many Other Boxed 
gold mts. $8.55, complete shields. Complete, $9.45 Sets on Display 


Stanley & Stanley 


INCORPORATED 


325 Fifth Avenue, New York 


Boston—C. O. Tucker & Son, 110 Summer St. 
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Gaining the Jeweler’s Confidence 





By Vivian RapcLirFE BowKER 
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N an endeavor to ferret out the problems 
I of the jeweler who is conducting a gift 
department and the manufacturer, importer 
and their representatives, the writer found 
an angle, not entirely new, but one which 
has not been brought to the attention of the 
jeweler as many other problems have. The 
problem was brought out in an interview 
with representatives of Gift Bazaar. 

There are two sides to the question—why 
should the jeweler have confidence in the 
salespeople in the gift merchandise show- 
rooms and what more than they are already 
doing can these salespeople of the gift show- 
rooms do to make the jeweler more frank, 
more friendly, and less skeptical ? 

It is understood that the jeweler is in a 
line which is new to him, a line in which 
he does not have a lot of confidence until he 
sees the results, and because of this lack of 
confidence in the merchandise, himself and 
his store to make a success of the new un- 
dertaking, he goes about his buying showing 
this lack of confidence in every manner— 
even in his relationship with the houses trom 
which he purchases his goods. 

The people in the showroom know that the 
jeweler, in many instances, is not self-con- 
fident, and in other instances does not know 
how to go about stocking his department 
to the best possible advantage by suiting the 
merchandise to the location of his store. He 
will look at some of the gift merchandise 
on display in almost horror. It does not 
appeal to him personally, and therefore he 
cannot vision it selling in his store. It is 
natural for the jeweler to take this attitude. 
He is trained, experienced and clever in the 
matter of buying, displaying and selling 
gems, jewelry, and silverware, but in the 
field of gift merchandise he is almost en- 
tirely at a loss. 


There is not a representative gift mer- 
chandise showroom that wishes to capitalize 
upon the ignorance or lack of self confidence 
on the part of the jeweler. They do not wish 
to stock any inexperienced buyer with a load 
of merchandise which cannot be moved. 
There are not enough houses over the 
country which could be handled in this man- 
ner and the showroom gain enough to pay 
for such business methods. Showrooms do 
not live on initial orders. They continue to 
flourish on the orders from satisfied cus- 
comers, In fact, showroom salespeople have 
been known to advise a jeweler not to buy 
certain items because they are more appro- 
priate for a gift shop than for his type of 
store. 

The jeweler goes into a showroom with 
the same attitude that he has on entering 
the office of a diamond importer. It is not 
the jeweler’s fault. It is the way he has 
to enter the diamond merchant’s office, but 
the gift merchandise showroom is an entirely 
different field, and requires an entirely dif- 
ferent attitude from the jeweler. He should 
enter the gift merchandise field with a heart 


open to friendliness and suggestion and with- 
out suspicion. He should feel that he can 
go into a showroom and say frankly, “I am 
a jeweler. I have a store in such and such 
a town, which has —— inhabitants. I have 
to compete with a city a certain number of 
miles away. My gift department is about 
the size of half of this showroom. I carry 
merchandise of such and such a type. I 
haven’t got a lot of money to put into this 
gift department just now and I want to get 
the most out of it that I can. What can 
you suggest as appropriate merchandise from 
your showroom for a store of this type?” 
That should be the attitude of the jeweler 
entering a showroom and trying to become 
acquainted. He may even have to bring 
this same information to the attention of the 
showroom salespeople on several trips, and 
then they will know him and his needs, and 
will greet him with, “How did your last 
shipment go? I see you sent us a reorder 
for those little suede purses.” And when 
the jeweler reaches that stage of friendship 
and confidence he thoroughly enjoys buying 
in that showroom, and the people in the 
showroom look forward to his visits with 
satisfaction. 


A jeweler may be able to glance over the 
jobber’s stock of jewelry and say no prompt- 
ly, but he cannot do this with gift mer- 
chandise. To begin with, a showroom can- 
not be seen at a glance. Gift merchandise 
has to be examined, it has to be seen close 
at hand. To put your head in the open 
doorway of a showroom and decide that 
there is nothing of interest is playing with 
opportunity. It is safe to say that in every 
giit merchandise showroom there are not 
less than three lines which should be in a 
well stocked gift department. 

A point many jewelers do not seem to 
realize is that showrooms, those of repre- 
sentatives, carry from 10 to 30 lines. Should 
the jeweler just glance into the showroom 
and because he may see that the few lines 
nearest him are not his type of merchandise 
decide that there is nothing there which 
appeals to him? 

In taking the representation of lines of 
merchandise the showroom people endeavor 
to make a very broad and complete selec- 
tion which will appeal to gift shops, gift 
departments in department stores, gift de- 
partments in interior decorating establish- 
ments, furniture stores, and jewelry stores, 
besides meeting the requirements of novelty 
shops and tea shops. Unless the showroom 
is that of an importer or manufacturer, the 
proprietor cannot afford to carry merchan- 
dise of appeal to only certain merchants. He 
must appeal to the majority of buyers of 
gift merchandise no matter from what store 
they come. 

Another thing, gift merchandise is quick 
moving and just as it moves on the shelves 
of the jewelry store it moves on the counters 
of the showroom and the jeweler will find 


something new constantly appearing in the 
showrooms. This is another reason why he 
should go through a showroom carefully. 

And still another reason is that he should 
know what is being sold and one of the 
best ways of finding out is to go through 
showrooms and see what other people are 
buying. 

If the jeweler will enter showrooms and 
look around without forming a quick judg- 
ment from the doorway, he will gain con- 
fidence in the different showrooms because 
the class of merchandise carried will speak 
for itself. He will also gain confidence in 
himself by obtaining information from con- 
stant study and contact with gift merchandise 
through going about the numerous show- 
rooms. 


Another thing which the jeweler does not 
seem to be able to understand is the differ- 
ence in terms from those he has been ac- 
customed to in his regular business. The 
gift trade has a regular discount. The 
jeweler need not ask the terms in a show- 
room, for in practically every instance it 
is “2 per cent 10 days, net 30 days.” Occa- 
sionally these terms are altered where large 
orders are placed or carload lots are bought, 
but generally the rule holds. 

The business demands these terms. The 
gift showrooms cannot carry the jeweler’s 
bills as does the jewelry trade unless they 
raise their prices considerably. This will not 
help the jeweler dispose of the gift mer- 
chandise and ties up money for everyone 
concerned. The fact being established that 
these are the terms in the gift industry, and 
the jeweler being desirous of gaining 
advantages from selling this merchan- 
dise, he first has to decide within himself 
that as long as that is the way that business 
is conducted he will have to comply and 
then forget about his struggle to come to 
this attitude. 


An instance of this can be seen in the 
following story. A very clever jeweler de- 
cided to employ a clever young woman and 
give her charge of the gift department he 
wished to establish. They came east—to 
New York—on a buying trip. Remember, 
the jeweler knew his business and the young 
woman knew the gift business. They visited 
showrooms—six of them—and in each the 
jeweler raised the question of terms and 
refused to accept the 2 per cent 10 days, net 
30 days. It was in the seventh showroom 
that the jeweler and the buyer he had en- 
gaged to make a success of his gift depart- 
ment came to their understanding. The 
young woman was in despair. She knew 
her merchandise, she knew the rules of the 
game and she knew the terms. She knew 
that she could do nothing as long as the 
jeweler held her hands tied by demanding 
terms which were out of the ordinary. And 
so when she felt that she would rather 
sacrifice the job than have failure on her 
shoulders the jeweler came to the realiza- 
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HERE IS YOUR OPPORTUNITY 
TO SHARE IN OUR SUCCESS! 


Almost overnight The Potter “Matchless” Lighter has won hard 
cash approval of jobbers, dealers and consumers all over the country. 


Hundreds of repeat orders—and every mail brings in more. We’re 


making money—our jobbers and dealers are 
making money—consumers are satisfied— 
everybody’s happy. Why not “join up”? 


Successful merchandising lies in selling 
what the public wants. Millions of smokers 
want pocket lighters. But they are unable 
or unwilling to pay the customary high 
prices. The Potter Lighter—small, smart, 
dependable—everything a lighter should be 
at a reasonable price—a combination of es- 
sentials long demanded—offers unparalleled 
opportunities for quick turnover and real 


profits. 


JOBBERS—We can still take care of a limited 
number of jobbers. 


DEALERS—Please place your order with your 
jobber. If he cannot supply you, write us for 
name of jobber in your territory. 


POTTER PRODUCTS CORP. 


245 FIFTH AVENUE NEW YORK 


Per Price 
Furnished in Dozen to Each to 
These Finishes Dealer Consumer 
Gold or Silver Finish.... $27.00 $3.50 
Engine Turned or Hand 
Hammered. Effect F 3.50 
Plain Leather Cover.... A 4.75 
Same, Gold Hand-Tooled ain 


Leather covers, both plain and hand-tooled 
in brown, green, tan, blue, rose, black, alli- 
gator, snake, 

Attractive dealer display tray with six sam- 
ple Potter ‘‘Matchless’’ Lighters in silver, 
gold, colored and hand-tooled leather models, 
$16.25; retail value of samples, $25.50. 


Ask Your Jobber—or Write Us—Todav 


ACTUAL SIZE 
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tion that he was in another line of business 
from his regular one, and that he would 
have to do as they did in that line of busi- 
ness. The rest of the buying trip was very 
harmonious. He carefully studied his buyer’s 
methods and selection of goods. He saw the 
friendly feeling between the salespeople and 
his buyer, their suggestions, their interest in 
the store to be stocked and its problems and 
their helpful information at the service of 
his buyer. The trip was a great eye-opener 
to the jeweler. 

Here we will leave the jeweler’s side for 
a moment and take the showroom sales- 
people’s side—what more than is already 
being done can these people do to gain the 
jeweler’s confidence, his friendship and a 
frank attitude from him? 

To begin with, the gift merchandise has 
a style and the salespeople get to know those 
little tricks and points and this knowledge 
they will give the jeweler. If the jeweler 
will be frank about his gift department and 
its location the salespeople in the showrooms 
will tell him what merchandise is selling in 
his part of the country, what merchandise 
does not go so well there, and will suggest 
assortments and amounts of the initial order 
which should be taken on certain types of 
goods. The salespeople will also tell the 
jeweler what pieces in the showroom are 
seasonal merchandise and can be disposed 
of during the coming three months. He is 
then able to buy seasonable merchandise and 
have a turnover every three months—four 
times a year. The salespeople are anxious 
to help the jeweler make a success of his 
department so that they can count upon him 
as a customer. 

Jewelers have taken some types of gift 
merchandise and then felt that they could 
sell much more of that type if it were 
changed slightly to better fit the jewelry 
store. And as these needs of the jeweler 
are brought to the attention of showroom 
people they are taken up with the manu- 
facturers and pieces are being made which 
appeal more strongly to jewelers. This will 
be done on a much greater scale as the 
jeweler becomes more acquainted with the 
salespeople and representatives and expresses 
his desires and needs. The day is coming 
when novelties will be created for the 
jewelry store gift department. How far off 
that day is depends upon the co-operation, 
friendship and confidence between the jeweler 
and the representatives and salespeople in the 
showrooms. 

Some jewelers, because of the great dif- 
ference in the methods of gift merchandise 
business as compared with jewelry, seem to 
feel that the gift people do not want their 
business. This is entirely a mistaken theory. 
The jeweler is a most welcome customer 
because he is reliable and has a good stand- 
ing in his community—as long as he asks 
no special favors which embarass the gift 
people because they can show no favoritism. 

The gift people have traveled about the 
country, in many instances, while in others 
a study of the orders of their customers 
from all parts of the country, and conversa- 
tions with these customers in their own 
showroom and at the gift shows enable the 
gift people to know merchandising condi- 
tions in all localities. They are in a posi- 
tion to advise jewelers and are willing to 
impart their information. The gift shop 
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buyers from all over the country are their 
friends. There is much information gleaned 
from these numerous friendships—and all 
this is at the disposal of the jeweler for the 
asking in return for a frank friendliness on 
his part. 

Another thing which is noticeable in the 
showroom is the difference in the buying of 
the trained gift buyer and the jeweler. The 
trained buyer can make selections in little 
time, still be friendly, tell about the success 
of some item in his shop and go on with 
a happy smile. The jeweler on the other 
hand requires a lot of time. The gift sales- 
people are not begrudging in their time, but 
they want to feel that comradeship with the 
jeweler that they feel with the gift buyer. 
If the jeweler could only realize that these 
showrooms which are year after year doing 
business and taking on more and more lines 
are handled by experienced people who know 
gifts from A to Z maybe they would feel 
better able to put themselves in the hands 
of these gift people, stating their problem 
and asking advice. The suggestions from 
the salespeople as to popular merchandise 
should not be looked upon askance by the 
jeweler. It may not look popular to him 
with his eye trained to other lines of mer- 
chandise, but if reorders upon reorders are 
coming from jewelers and gift shops in his 
part of the country surely it is merchandise 
that he would do well to stock. He can 
know this by being friendly with the sales- 
people in the showrooms—and in no other 
way except he is told by a jeweler of another 
town who is selling the items. 

Many jewelers will look at a small item 
in a gift showroom and say “Nine dollars 
a dozen? Why, I wouldn’t give you 10 cents 
for it.” Maybe the jeweler wouldn't, but 
that item is a bridge prize which is very 
popular, and customers of his store would 
gladly pay him a dollar and a half for it. 
And there is where the jeweler must be 
guided by the salespeople in the showroom. 
Whether he would give 10 cents or $10 for 
the item means nothing if the salespeople 
have proof that it is a good seller and that 
he can handle it in his location and make 
money on it. 

It is conditions like these where confidence 
between jeweler and salespeople should be 
so complete that the jeweler will not be 
skeptical and the salespeople will be en- 
couraged to outdo themselves in suggesting 
the best items for the particular jewelry 
store being bought for. 

When one comes to the foundation of the 
problem—there is no real antagonism be- 
tween either the jeweler and the showroom 
people—there is just a lack of understand- 
ing which can so easily be smoothed over 
that once the way is cleared everyone will 
wonder what was the misunderstanding and 
whether there really was any misunderstand- 
ing after all. 








J. W.. Thompson, prominent Detroit 
business man, who died recently in that city, 
was vice-president of the J. P. Herkner 
Jewelry Co., of Grand Rapids, Mich. Mr. 
Thompson passed away after more than two 
years of declining health. He was born in 
Dansville, N. Y., May 2, 1849. The de- 
ceased is survived by his wife, daughter and 
two sons. He was widely known in business 
and social circles. 
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Keeping the Gift Department 
in the Public Eye 


IN keeping his gift department in the pub- 

lic eye, the up-to-date retail jeweler can 
adopt many plans to increase his trade and 
add to the prestige of the store as the head- 
quarters in his locality for gifts. Advertis- 
ing and window display methods are often 
used, but it is the unique and unusual plan 
which sometimes serves to center attention 
on his store and bring additional customers 
to it. 

One such scheme which has been tried by 
a retail jeweler who has a successful gift 
department has been simple in itself, but has 
served to attract more attention than might 
be expected. This jeweler took advantage of 
the fact that the proporietor of a haber- 
dashery store in his city spent considerable 
time on artistic window displays showing 
hats, gloves, coats and other articles. At the 
suggestion of the jeweler, the haberdasher 
added to the display a cigarette case and 
holder, which the jeweler furnished from 
his stock. They were just the things needed 
to complete the picture. The haberdasher, 
of course, did not offer the cigarette case or 
holder for sale and was glad to place in his 
show window a card with the legend: “Jew- 
elry supplied by Co.” 

This same idea can be used by the jewel- 
er to attract attention to his vases, jardi- 
nieres, flower holders and articles of a sim- 
ilar kind which are designed for holding 
flowers by making a similar arrangement 
with the best florist in his town. This dis- 
play will call attention to the particular line 
of jardiniers displayed in the florist’s win- 
dow and will help both the florist in display- 
ing his flowers and at-the same time afford 
the jeweler some excellent publicity for his 
gift department. 

Carrying the suggestion still further along 
this same line, the high grade modiste shop 
can be supplied with articles that appeal to 
women. The woman shopper will see the 
card giving credit to the jewelry store for 
the merchandise furnished by the jeweler, 
and know where to get it and this will un- 
doubtedly draw her attention to the store. 

This same idea can also be used in the 
furniture store which needs pottery, glass 
or china to complete the display of the fur- 
niture on sale, or in the store where the 
furniture dealer desires to make a complete 
dining-room display, including silverware on 
the table, a console set on the sideboard and 
candlesticks on the table. 

The wide-a-awake jeweler will find many 
opportunities of this kind to call attention 
to his gift department without any expense 
to himself and, in turn, can often obtain the 
use of tables and other articles which he can 
use in displays in his own store. By co- 
operating with other merchants in his city 
he will make his window or store displays 
more complete and life-like and give, in turn, 
the same co-operation which others are ren- 
dering him. 

This idea is not universally used, but is 
becoming more and more a practice. At 
present there are several concerns in the 
east finding it very satisfactory. They are 
careful where their merchandise is shown, 
and they are also very careful about the se- 
lection of the merchandise which they in- 
corporate in their displays. 
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Henry C. Hubley, 
Transportation Bldg., Los Angeles, Cal. 
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BYBEE POTTERY CO. 
Hand Made in the Foothills of the 
Cumberlands 
SPICER STUDIO 
Individual Shapes in Blown Glassware 
TALAVERA IMPORTING CO. 
Mexican Glass 


G. H. BARREL & CO. 
Morocco Pottery and Leather 


ELSIE PRINCE STUDIO 
California Poppies, Cosmos and Asters 


CRAFTSMAN STUDIO 
Specialties in Hand Wrought Copper 


BRADLEY STUDIO 
Daintily Decorated Novelties 
Thousand Uses 


CALIFORNIA FAIENCE CO. 
Distinctive Pottery and Tiles 
CLEWELL STUDIOS 
Bronze Pottery in an Unusual Treat- 
ment 
PETER PERAZZO 
Alabaster, Italian Majolica and 
Peasant Ware 
UNITED ARTS & CRAFTS, INC. 
Imported Metal Ware & Pottery 


Cc. W. TITUS STUDIOS 
Waxed Flowers of Rare Charm 
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and price guarantee 
their acceptance. 
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TREITNER & FROELICH 
Hand Tooled Leather Objects 


ROGER WILLIAMS STUDIO 
Early Italian Reproductions 


RUSTIC WELL FOUNDRY 
Hand Foundered Objects by Noted 
Artists 


COWAN POTTERY STUDIOS 
Graceful Pottery and _ Exceptional 
Shapes. 


EUROPEAN SPECIALTY CO. 
Delightful Italian Leather and Wooden 
Items 


J. BAXTER WEBB 
Dainty Organdy Boudoir Necessities 


SELDEN GLASS 
Catalonian and Lalique Reproductions 


PYRAGLASS PRODUCTS INC. 
Attractive Plaques of Well Known 
Prints on Special Mounts 


KAY & ELLINGER 
Austrian Pottery and Imported Candles 


LEE KOGAN, INC. 
Metal Lamps and Shades of Character 


THE GARRISON STUDIO 
Chinese Pads, Tallies and Scores 
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A Word About Chinese Brassware 
Helpful Hints to the Jeweler About a Popular Line for the Gift Department 
. - By BenyaMIn N. Mooers* 
J————— 








JEW lines of gift merchandise fall more 
I naturally within the scope of the jewel- 
er’s gift department than Chinese brassware. 
Not only is it in keeping with the general 
stock carried by the jeweler, but the items 
which have proven most salable in Chinese 
brassware are those with which the jeweler 
is thoroughly familiar and which he already 
carries in silver and glassware. 

Candlesticks, fruit dishes, plates, bowls, 
cigarette boxes and other smoking articles, 
trinket boxes, compotes, desk items, bon bon 
dishes, flower holders and a wide assortment 
of miscellaneous articles such as trivels, in- 
cense burners, etc., appear in Chinese brass- 
ware. From his past experience with these 
items, the jeweler can readily gauge their 
salability and order his stock with the mini- 
mum of guess-work and risk. 

The distinguishing features of Chinese 
brassware are its weight; the etching or 
engraving with which it is covered and the 
odd and unusual design of many of the 
pieces. These features naturally give it the 
appearance of being more costly than it 
really is. Made of solid cast brass (with 
few exceptions) it is heavier than domestic 
spun or hammered brass. The etching is 
put on with needle and acid and the en- 
graving with chisel and mallet. Both opera- 
tions are done by hand. 

And yet, due to the extremely low labor 
costs under which it is produced, Chinese 
brassware may be retailed at relatively low 
prices. For example it is possible to select 
a few small items to retail at 50 and 75 
cents. Importers have made every effort 
to furnish these small items because of the 
demand for very inexpensive bridge prizes 
and favors. 

Then there is a wide selection of items to 
retail at $1 and $2. It is the writer’s ex- 
perience that the volume of the business is 
placed on these items. Then there is a 
smaller but very attractive selection to retail 
up to $5 dollars and a few still higher. 
In referring to the above retail prices the 
writer has taken into consideration the usual 
mark-up which the retailer puts upon mer- 
chandise of this type. 

As to displaying Chinese brassware in the 
gift department, the most valuable sugges- 
tion that can be made is that it be given a 
table by itself which is covered with dark 
blue or dark green material. The bright 
finish of the metal against a dark back- 
ground creates an effect which is not only 
attractive but a stimulant to sales. 

It may be of interest at this point to briefly 
Picture the conditions under which Chinese 
brassware is produced. A knowledge of 
these conditions may add to the interest or 
Profit of the jeweler in handling the line. 

In the first place, it is uncertain for how 
many years the Chinese have been making 
brassware but certainly it had been for 
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several centuries, although it is only since 
the foreign demand became keen that the 
present volume of manufacture has been 
reached. The brass industry in China has 
thrived along with the manufacture of 
bronzes, pewter and silver. In the museum 
at Peking is a room devoted to ancient 
bronzes, most of them about 3,000 years old 
and it is interesting to note how many of 
these old designs have been copied or adapted 
in modern Chinese brassware. 

A good deal, although not all, of the 
Chinese brassware appearing on the market 
today is made from old Chinese coins. When 
a Chinese dynasty went out of power its 
coin depreciated. This together with the 
rising cost of living in recent years has 
rendered the old “brass coin” obsolete. This 
old coin was punched with a hole in the 
center and carried on a heavy cord. No 
one knows how many thousand tons of it 
are in existence. At any rate, the present 
metal value of the coin exceeds its monetary 
value. 

Most of the brassware intended for im- 
port to the United States is produced in the 
seacoast treaty ports and in Peking—very 
little coming from the interior of the coun- 
try. The manufacture is conducted in small 
shops in narrow alleys of the native city 
(as separate from the foreign concessions). 
A “factory” is a small dark room with 
usually four or five workmen and rarely over 
10 or 12. Here the moulds are made in wet 
clay by hand, usually imprinting with a 
finished piece. A new mould is usually made 
for each casting. The coins are melted in 
small crucibles over charcoal fires, lifted in 
tongs by hand and poured into moulds. Cool- 
ing is almost instantaneous. The moulds are 
removed and the rough castings filed down 
to shape and threaded by hand where neces- 
sary. Such filing and polishing as are done 
at this stage are by hand. 

The object then goes to another tiny shop 
for etching or engraving. Here two or 
three skilled workmen sit before a window 
and with chisels, punches and mallet, apply 
the designs. Circles are first drawn in with 
a compass, and the rest done free hand, 
directly on the object without tracing. Etch- 
ing is done by needle and acid in wax. Only 
trained workmen can do the etching or en- 
graving and men specialize in each of these 
processes, being apprenticed to the trades 
from their youth. Their pay at the most is 
probably less than $6 to $10 per month in 
gold. 

The piece then goes back to the shop 
where it was cast, for final trueing and 
assembly and then goes to the buffing plant. 
Here in a dirt floored room, old fashioned 
electric motors turn the buffing wheels that 
impart the final finish. 

As there are so many of these small 
“factories” the foreign exporter in China 
cannot deal with them direct, but is forced 


to employ a Chinese middleman or broker 
who takes the order and farms it out to 
factories best able to do the particular kind 
of work wanted. The casting factory usu- 
ally has charge of the entire production and 
makes it’s own arrangements for subletting 
the work of engraving and polishing. 

As most of these shops have very little 
capital, the importer, through his broker, 
most often advances funds to cover the manu- 
facture of his order and must closely super- 
vise the progress of the work to see that 
he does not lose his advance money or that 
there is no undue delay. 

Although the first cost of production is 
relatively small the experienced exporter 
finds his cost of doing business under the 
conditions outlined above together with 
thorough inspection of the finished product 
required is no small item in his overhead. 

The chief designs etched or engraved on 
Chinese brassware are the dragon, the con- 
ventionalized good luck, happiness and long 
life characters, the Phoenix and human be- 
ings, scenes of landscapes, flowers, geometric 
designs including the Swastika or Greek key. 

All these designs originally had their sig- 
nificance. The dragon was the symbol of 
the Emperor, the five toed dragon for the 
Emperor himself, the four toed for the Em- 
perial Princes of the first rank, three toed 
dragon for the lesser princes, etc. The 
Phoenix was the symbol of the Empress. 

The odd and unusual appearance of these 
designs has appealed to the trade in this 
country. 





Advertising “Sunshine Gifts” 
Will Help Attract Trade 


THE average person loves sunshine. He 
knows that sunshine means life and 
happiness. Consequently if the gift section 
of the jewelry store will advertise “Sun- 
shine Gifts” from time to time it will do 
something which will get a lot of attention 
and which will be of very real help to the 
department in selling more gifts. 

Included among the “Sunshine Gifts” in 
the department should be all goods in gay 
colors and all goods which catch reflections 
of light and mirror them back to the beholder 
brightly and cheerily. Included could be 
such articles as vases, picture frames, candle- 
sticks, candles and so on and so forth. 

In exploiting these articles it would be a 
good plan for the gift department to use 
advertising reading about like this: 

“Get ‘Sunshine Gifts’ at our store. 

“Sunshine Gifts’ bring sunshine into the 
lives of givers and recipients because they 
are so bright and cheerful and because they 
reflect the glories of old Sol himself. 

“Sunshine Gifts’ are bright gifts, happy 
gifts and our gift department, where they 
can be secured, is bright and happy, too.” 
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Write Now for Catalog No. 179 of Glassware « Gifts that Last” 
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“ALWAYS SOMETHING NEW” 


MANUFACTURERS 


National Silver Deposit Ware Company, Inc. 179-181-183 Wooster 
Near Bleecker St., NewYork 














De Luxe Imported Overnights 


AND 


Exclusively Designed 
Hand Bags 


These are of the finest genuine Calf Leather and represent 
extraordinary value as priced. The Overnight illustrated 

is of genuine Calf Ecrasé and may be had in tan or jade /, 
green. Fittings are enameled and gold plated. P 
Size—13%4” x 9%” x 434”. Priced—$85.00 

list. Another, genuine calf, snake grained, is 

size 11” x 7%" x 4” is priced $36.00 list. Fit- 

tings are gold plated. 


In Hand Bags we have a complete line of 
exclusive designs and color combinations at 
from $4.50 to $22.00 list, all of imported real 
Calf Ecrasé. 


A Trial Order from Our GIFT DEPARTMENT Will Convince You of Values We Offer. 


The Garland Gift Shop of 22 eee Wa se CHICAGO 
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Gift Novelties for Fall 
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A real Oriental lamp and 
shade. Shown by Baltimore 
Clipper Co., Baltimore, Md. 





A Luxury for Him Who Likes the Weed. The old briar tastes sweeter than ever filled 
with tobacco from a pewter jar. Shown by The Eltex Corporation, 19 Madison Ave., 
New York. 





Shades De Luxe, beautiful in construction and 
artistic in design. Shown by de Sherbinin 
Studios, 132 E. 58th St., New York 





Pottery Ink Stands by Fisher. Shown by 
Fulper Pottery, Flemington, N. J. 
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PRODUCTS 
WERE FIRST 





295 Fifth Avenue SAMPLE ASSORTMENT “A’ 


— Send for Branhart. hand-book 
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LINDEMANN LINE 














Few more samples of the historical BOHEMIAN GLASS that has endured 
centuries and will live as long as art lives. Other samples were shown in 
the issue of July 20, 1927, page 112, of The Jewelers’ Circular. They come 
in colors: ruby, amber, blue or green. 







In our showrooms we show several hundred pieces, from which selection is 
easily made.—Your visit is solicited. 


W.E. LINDEMANN & CO. 


460 4th Ave., Corner 31st St. Telephone: Ashland 3985 New York, N. Y. 
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Gift Market Offerings 





A complete sewing outht. Shown by 
Leo Grogan, 225 Fifth Ave., New York 





Candle Table Lamp with adjustable 

shade holder; two light, copper plated. 

Shown by Forgelight Iron Works, 
2994 Park Ave., New York 





Imported Brass Desk Sets. Shown by 
M. Wille, 41 Union Sq., New York 





Handsome glazed bowl lined with Per- 
sian blue and in a selection of colors 
for the outside. The bowl is 12 inches 
in diameter. Shown by Howard G. 
Selden, 225 Fifth Ave., New York 





One of an assortment of Japanese 
lamps in all colors. Shown by Japanese 
Fan Co., 11 W. 32nd St., New York 
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O meet the demand for jewel trees we 

have searched the European market 
procuring a well rounded assortment em- 
phasizing high quality at moderate price. 
With especial thought to diversified deco- 
rative requirements it will be found an 
easy task to select from the “Decorative” 
line. 








w z.swen DECORATIVE PLANT CO me, 2 c2:o 


the National Gift 

















and Art Show, 


























See ARTIFICIAL Sees 


EWELERS will-find clear crystal espe- 
cially adaptable to use with pewter and 
silver bowls. Glass and pottery bowls can 
be easily matched from the large stock of 
pastel shades. On request special combina- 
tions can be obtained in flowers, leaves and 
é binding. 





line includes rep- 
i licas of practically 
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Silver Finish Incense Burner. 

No. 127. Hand Wrought Iron Night Lamp with delicately colored 
flower petals of galalith. 

No. 801. Multi-colored Glass Boudoir Set, Powder Jar and Atomizer. 


Timely Suggestions for the Jeweler Contemplating 


Purchasing Distinctive Giftwares 
These splendid new numbers will help solve the 
hazards of your gift selection problem. 


Visit our displays at the National Gift and Art Show, Hotel 
Adelphia, Philadelphia, August 22nd to 27th. Associated East- 
ern Exhibitors, Hotel Statler, Boston, Sept. 12th to 17th. 


The LAVIN & LAUER CO. 


Executive Sales Offices 
9-13 Maiden Lane -t- New York City 


Creators and Importers of Distinctive Giftwares 

















LARGEST LINE OF 


POTTED PLANTS 


in French Shell and 
Mother-of-Pearl 
Kappa Shell Lamp Shades, 
Lanterns, Wall Shields, Etc. 
Potted Roses, $12.50, $21.50 dozen 
and up. 
Azaleas, Peach, Apple, etc., $15.00, 
$21.00 up. 


“PEARL TREE” 
(Trade Mark) 
We are the pioneers 
$2.75, $3.75 each up. 


See our exclusive new models of exqui- 
site pearl trees (trade mark). 
Hotel Adelphia, Room 910 
Aug. 22-27th 
New York Show Room 
Room 441 No. 225 Fifth Ave. 





















H. GIGAN & CO. 


BALTIMORE PARIS 
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Novelties for the Gift Buyer 





A few typical reproductions of the Irish Waterford 
glass. Shown by W. E. Lindemann & Co., 460 Fourth 


Ave., New York 


























Leather Book Cover. 

Shown by Gift Bazaar, 

225 Fifth Ave., New 
York 
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Blotter Portfolio of Hand Blocked Imported 
Papers. Shown by Mountain Community, 159 
E. 51st St., New York 
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Two-light table lamp, pewter finish, 
brass base. Shown by Kanne .& 
Bessant, 211 E. 45th St., New York 














Wrought iron lamp with adjustable upright. Shown by 
Norman Hawthorne, 225 Fifth Ave., New York 
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New York: 212 Fifth Ave. 


H. P. & H. F. Hunt Co. 





Embroideries 


which in some forgotten day formed the 
beautiful raiment of China’s blooded gentry. 


We have very large stocks of these fine embroid- 
eries, but, of course, no two are alike. This radio 
runner might one day have ‘been the sleeve, or 
this throw, the back of some gorgeous robe of 


office. Who knows? 


At any rate, the past is rather dim . . . and 
the present looms before us. Which of 
you readers are interested in having us send an 
assortment on approval? 


Very attractive prices are being quoted on a dozen 
or more of these splendid antique embroideries. 
Our complete stocks may be viewed at any of our 
five show rooms; or we will ship a selection to 
any responsible firm who request the privilege 
of inspection. 


This is a page from our new catalog which we 
will be pleased to send on request: 


GONE 


from our old address to a new — 212 Fifth 
Avenue, on the corner of 26th Street. From our 
seventh floor we see the fresh green of Madison 
Square Park and the Metropolitan Chimes boom 
out from just across the way ... and our latch 
string is out. 





LSHAININ sCo— 


Virect Importers of Chinese Artwares. 
PURCHASING OFFICES ix CHINA ar SHANGHAI ano PEKING 


San Francisco: 268 Market St. 
Chicago: 109 North Wabash Ave. 
Boston: Los Angeles: 
ok Albert B. Hess 


41 Pearl St. 


Lar ® 
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INDIVIDUALITY 


UR bronzesare made 

by craftsmen, not 
machines. Each artisan 
puts his whole heart—his 
whole sense of beauty— 
into what he produces. 
Thus, the artistic sensi- 
tiveness of skilled hands 
guiding fine tools, results 
in art subjects which are 
as individual as a great 
painting —so individual, 
in fact, that, though such 
bronzes. may apparently 
be imitated, they can 
never actually be dupli- 
cated, as our models 
prove. And our prices 
are no more than the imi- 
tators, so why not have 
the originals? 










See our display at the National Gift and Art Association 
Exhibit at Hotel Adelphia, Philadelphia, August 22nd to 27th 





A complete line of hammered period Wrought Iron 
Send for Catalogue 


Pompeian Bronze Co. 


INCORPORATED 
Manufacturers of Artistic Bronzes 


225 Fifth Avenue Room 507 New York City 








Transportation Bldg. 



















VELVETEX CANDLES 
SPECIAL ASSORTMENT 








For the dealer’s convenience, we have pre- 
pared a sample assortment of one dozen pair 
of three sizes: 10”, 16”, 24” candles, priced at 
$10.00. This assortment retails for $25.00. 
Return privilege in 10 days if not satisfactory. 


VELVETEX CANDLES have wood 
core bases. Will not bend, break or 
fade. They feature the highest quality 
of workmanship and art decorations. 
Of lovely crystalline finish, they sell 
readily wherever shown. 






We also make a complete line of Hand 
Decorated Parchment and embroidered linen 
lamp shades. Fiber Waste Baskets and 
Lamp Bases. Ask for our Circular and 
Price List when ordering your Sample 
Assortment. 


Visit Our Permanent Display at 
Ferdinand Bing & Co’s. 










Successors 
67 Irving Place, New York City 












Sanderson Art Co. 


540 VAN BUREN STREET 
MILWAUKEE, WIS. 
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Chicago Houses Two Great Gift Shows 
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Eastern Manufacturers and Importers Make Fall Display of Gift and Art Merchandise at Palmer 
House, July 25-Aug. 5 and Sixth Annual Chicago Gift Show Is 
Held at Stevens Hotel, Aug. 1-Aug. 6 


Cuicaco, Aug. 10.—The trade here is 
still discussing the great exhibit of gift 
wares and art merchandise made in the city 
last week which, in conjunction with the 
second annual jewelry show, brought thou- 
sands of retail jewelers and their families 
to this city. A full report of the jewelry 
show appeared in the last issue of THE 
Jeweers’ CircuLar, but the exhibition of 
gift wares was equally important to our 
trade, for the gift department is proving 
more and more an important factor in the 
jeweler’s business and one that helps him 
establish a 12 months’ trade. 

The gift exhibits were in two different 
hotels. At the Palmer House, the Eastern 
Manufacturers and Importers Exhibit was 
held from July 25 to Aug. 5, and proved 
the greatest and most successful event in 
the history of the organization. At the 
Stevens Hotel, from Aug.’1 to Aug. 5, the 
sixth annual Chicago Gift Show was held 
and this proved a revelation to those who 
can remember back a few years when the 
handful of exhibitors started this proposi- 
tion. While there were a large number 
of lines at each of these exhibits of in- 
terest to dealers in other trades, the great 
bulk of the exhibits were of especial in- 
terest to the jeweler and fitted for the gift 
department of his store. 

A feature of the exhibit at the Palmer 
House was a special jewelers’ headquarters, 
in Room 701, where Richard H. Leslie of 
THE JEWELERS’ CIRCULAR and his assistants 
offered co-operation to the visiting jewelers 
in the way of hints for developing gift de- 
partments or obtaining merchandise there- 
for. 





Eastern Manufacturers and Im- 
porters Great Exhibit at the 
Palmer House 


By THE RAMBLER 


At the Palmer House, where the exhibition 
of the Eastern Manufacturers and Importers 
was held one had only to stray down through 
its wide halls to find every conceivable gift 
to be found in any part of the world, for 
these firms or exhibitors had searched the 
market well, so that they might bring under 
one roof articles from every corner of the 
globe. After one had registered, he had only 
to turn to the right or the left, for either 
way exhibits of beauty would greet the eye. 

From the very highest character of lamps 
both table or floor, you passed on to find in 
the next room unusual lamp shades both pic- 
torial, plain, and sheepskin, and among these 
shades there stood out prominently scarfs of 
every color of the rainbow. With the next 
step one is amazed to see only imported mer- 
chandise of statuary, bronzes, crystal trees, 
Italian ware, the rarest of Swedish rock 
crystal, and hundreds of beautiful items that 
he would love to take home to just set off 
that spot which it would fill to perfection. 


And on our journey across the hall, there 
we found the famous Dragsted pewter ‘made 
into every conceivable shape, size and de- 
sign known. In our talk with this exhibitor 
we were told that many of the jewelers 
throughout the country had found a ready 
sale for pewter, especially in the small home 
or apartment where time and labor counted, 
because it never-had to be polished and al- 
ways held its lustre. And further on we 
found a line of very unusual character in pot- 
tery or china imported from England with 
Oriental designs and in every color known. 
The beautiful decoration of this English ware 
was one of the outstanding features of the 
exhibit as it held the attention of the most 
critical buyer who saw in it an opportunity 
to embellish his original stock at home by 
having this artistic china to help his sales. 
And then across the hall, what do we find? 
Lamp shades made through a special process 
showing artistic scenes of Venice; scenes of 
Switzerland; sailing boats that seemed to the 
eye they were moving. Also among these 
could be found shades in various colors to 
harmonize with any decoration. 

And as we turned around, glass of every 
color and description met our eyes from the 
smallest glass to that of wine sets that were 
beautifully engraved. This exhibit caused 
considerable comment for the unusual glass- 
ware displayed. And to our right we find 
an aisle that leads us to one of the most 
famous of gift people, known for her won- 
derful help to those who ask her advice and 
for the unusual merchandise that has that 
touch of art that is so seldom found in an 
ordinary article. And, here, too, we find 
small pieces of furniture that are just what 
are wanted to fill some vacant space; and as 
for the lamp shades shown here, words can- 
not express their beauty. To write fully just 
what we found here would be impossible but 
in justice may we say, to see this exhibit 
alone 1s worth the expense of coming hun- 
dreds of miles; for here you will find the real 
gift shop and what it should carry. But we 
cannot stay here any longer, so back we 
trot up the aisle and find another well known 
Japanese firm with merchandise of every 
kind that is made in that wonderful country. 

Back again we are to the main hallway 
and before our eyes we see wrought iron 
twisted into every size and form and made 
into lamps to suit any room. But now we 
hear music and it sounds like that of an old 
familiar tune we had heard years ago, for 
here were jugs, boxes, pitchers, powder 
boxes and hundreds of other articles all at- 
tached with a music arrangement at their 
base, so that when the piece was picked up it 
started to play. Our talk with this exhibitor 
enlightens us, for he says that one’s sister 
could not use the other sister’s powder with- 
out it being known, because the music would 
play when touched. 

Across the hall we come to one of the old- 
est known houses—one that has stood in old 
New England for almost a century and is 


still making the very finest of brass ware. 
Unusual pieces were found here, something 
different than one sees in most gift shops. 
And then at the end of this long hall we find 
three rooms of the most exquisite assortment 
of gifts, from the mirror that one looks for 
in a beautiful home to the fancy pail made 
of tin handsomely decorated. To mention 
all that we saw here, would require columns 
of space which cannot be permitted at this 
time. 

And now we turn to our left to find a well 
known pottery company with all its glorious 
samples in every shape and size and color, 
and further down the hall, we find the un- 
usual in bronzes, from the individual statue, 
to the aquarium with sea nymphs support- 
ing it from the floor and acting as a stand. 
Next door, we find not the gas jet nor the oil 
lamp but candles, hundreds of them, in all’ 
sizes and colors, all arranged in handsome 
boxes. Now as we see in through the door 
opposite, an array of fine china and glassware 
in beautiful colorings and decorations, but we 
must be on our way. But here, stop again, 
for our attention is called to a beautiful dis- 
play of tooled leather, from the six foot 
screen to the very smallest of notebooks, and 
as we pass around we find ourselves in India, 
for here in the very next room are India 
prints of every color of the rainbow and as 
for designs, a book could be written about 
them. 

We wonder as we start again if we have 
seen. it all; no, here we are in amidst a lot - 
of pewter, jade trees and Chinese ornaments, 
real articles of merit, and every piece just 
what a jewelry store would be expected to 
have. Then in an adjoining room is shown 
wrought iron, from the old fashioned lantern 
that was seen centuries ago to the wrought 
iron table with its tile top, and here too 
are lamp shades that have merit and are novel. 

To our surprise, we find right next door 
a large room devoted to the exhibition of 
tapestry furniture—beautiful pieces or works 
of art from the small foot stool to the old 
fashioned lounge; everything complete in de- 
tail and harmony. Across the hall we find 
an eastern manufacturer to have fashioned 
tin into every conceivable shape known and 
every piece made for some useful purpose 
handsomely decorated. Each will be an ever 
ready seller. 

As we go plodding along, we find the de- 
light of every woman, handkerchiefs galore, 
very finely embroidered and all the pastel 
shades. In the same room, as one looks 
around, we see Chinese embroideries of the 
very finest, also art objects of real merit. 
But we must be on our way, although we 
must stop as we travel to admire the beauti- 
ful lamps that are being shown across the 
hall, for here every kind of a lamp and one 
for every purpose is on display. Now we 
are almost at the end of the hall but we 
see a beautiful Italian banner hung up in 
front of two large rooms and in looking in, 
we find one room fitted up as an Italian gar- 
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"TSE new Baltimore Clipper Line for Fall is ready. 
Fine Chinese importations of exceptional beauty 
and distinction. Artistic, in good taste, exquisite bits 
of workmanship. Rare cloisonne in unusual colors; brass, 
both polished and dull repousse; shell shades, Cinnabar 
lacquer, spun silver place card holders. 


get 


Manager 
Send for Illustrated Catalog 


“@ie BALTIMORE CLIPPER IMPORTING 
4i1 St.Paul Place, PEF [BaltimoreMaryland 


New York Room 407 225 FirtH AVE. 
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Perfect Pewter 


When Europe’s foremost pewter artists 
strive for perfection the result is bound 
to be of real importance to the jeweler 
with a discriminating patronage. 


More than one hundred individually 
created pieces. You will be repaid by 
an inspection at our showrooms. 


Our handsome booklet will be sent you 
on request. 
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Amber- 
Glow 


.... through 
the lattices 
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HIS distinctive De Sherbinin shade, hex- 
agonal of shape and lattice of pattern, ‘is 
alight with warm amber tones. The “trans- 
lucing treatment”—a special De Sherbinin 
process—imparts to the parchment special char- 
acteristics creative of the soft, mellowed lamp- 
light which immediately identifies De Sherbinin 
shades in a host of others—which immediately 
proves lucrative to dealers everywhere. 


8746 8740 


One of the new bottles. One of the new bottles. 
Our Pewter was awarded the Grand Prize at the Sesqui- 


Centennial Exposition at Philadelphia in competition with 
the foremost lines. 


ELTEX 


CORPORATION 


Squares, hexagons and octagons, in Peachglow, 
Amber, Umber and Antique Green. 
DE SHERBININ STVDIOS 
132 East 58th Street, New York City 


“Purveyors of Lampshades to Leading 
Decorators and Merchants” 











19 Mapison AVE. New York City 


[B53] Ed] xa/b%4| Peal bea] 6a bd bzbzabzalbza| oral balpaibza| be albxalbxa bs dlbsalbeaibed NEN EEE SEE ESTEE OE SES IRS # 
x SIDR | 























3 


Fed 653 4b babe bf bb Bz zd ba za a a baba zd zd bb dd ea bbz bz aa bd xd baba bg 





927 








[UU 





den, fully equipped from the wrought iron 
table and chairs to the different pieces of 
pottery with here and there some individual 
works of art; in the other room, are Italian 
marbles, potteries, glassware, etc, 

And as we walk on our way back through 
this section, to our left, we find a well-known 
eastern house that has helped the jeweler see 
the way to have a gift department. Here 
we find everything that a jeweler should 
carry—beautiful ornaments, boxes and hun- 
dreds of articles set with stones. The next 
door neighbor is a well-known jewelry firm 
that manufactures the high type of costume 
jewelry. To see this display one wodners 
how it is that some jewelers do not carry an 


-extensive line of such articles. 


Having finished that section of the exhibit, 
we wend our way back to the main hallway 
and here we find again Chinese brasses, nov- 
elties, embroideries, jade trees and cloisonné 
vases of every description, and right oppo- 
site, novelties of merit conceived by a well- 
known author; but there are so many of 
these that space will not permit any mention 
in detail. 

But travel we must if we want to see it 
all and stop we will, for here we find hun- 
dreds of pieces of highly polished silver- 
ware while the neighboring exhibitor is a 
well-known art metal concern which has de- 
signed and developed some wonderful pieces 
of bronzes in desk sets and art pieces. To 
our right we come to two wonderfully biz 
rooms that contain beautiful Italian pottery. 
To look through the door and see the birds 
and ducks perched on some of them makes 
one feel that the wonders of the world will 
never cease and here also are flowers of 
every color bunched or clinging to some 
piece of pottery. Beautiful it certainly is. 

Art metal? Yes; that is the word—for as 
we walk through this section we were 
amazed to see in one large room about every- 
thing that one could imagine could be made 
with an artistic touch in metal; elephants 
of every size to the tiniest kitten, all placed 
on some useful article. But the neighboring 
exhibitor is not to be outdone, for here too 
are elephants and animals of every size and 
shape but they are made in Japan and are 
there with hundreds of other ornamental 
pieces of real merit. Two rooms were used 
to make this wonderful exhibit which was 
highly appreciated by buyers who know this 
class of merchandise, 


At the end of this hall, what do we see? 
An old china and glass house with thous- 
ands, yes, thousands of beautiful pieces of art 
ware not only in china or glass but bronzes 
as well. To mention all that one saw here 
would be an impossibility. So back again we 
go up the aisle to find our way out; but we 
hear the ticking of numerous clocks and 
there they are, from the kitchen clock with 
Its white and blue enamel face to the chime 


Clock that sounds like a cathedral. But we 


haven’t finished this section, for here, next 
door, is the very finest Bokemian glass and 
rare glassware that is picked up by antique 
dealers, In looking at this exhibit, one sees 
crystal that sparkles as only rock crystal 
can do, but that is not all in this room for 
on the other side is glassware, ornamented 
with silver, beautiful pieces and work that 
shows true perfection. 

As that is all in that section, we make our 
way down the main hallway and here we find 
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a room full of jugs—jugs of every shape, 
size and design. One would wonder what 
they were all used for, but every one has 
its uses and some are very handsomely orna- 
mented, which means they are used as orna- 
ments as. well. As we wend our way out, 
we see in the opposite side of the hall large 
beautiful beaded bags, some with the tiniest 
French metal beads; others with glass beads 
from Italy. In this same room, we come 
across to India, for here we find India brass- 
es handsomely made and beautifully orna- 
mented. 

Trying to pass out of this room our way 
is blocked with buyers, so we go into the 
next room through a connecting doorway and 
here we discover beautiful American-made 
glass in colors that put us in mind of the 
butterfly. So beautiful is this line that the 
exhibitor told us that some jeweler had an 
assortment sent him and advertised them as 
a special exhibit at his store. And as we 
passed through the doorway we saw an- 
other line of lamp shades that had an indi- 
viduality about them that spoke words of 
praise for their designer. To our right as we 
walked out we were again amazed to behold 
one of the best line of bronzes we had ever 
seen, not only for their original conception 
but for the master workmanship and the 
touches of color that stood out so promi- 
nently. We were told that this house made a 
specialty of catering to the reail jeweler. 

And now, believing we were through our 
inspection tour, we find another aisle to our 
right and here stands out before us a line of 
musical novelties from one of the oldest 
houses in Switzerland, while across the hall 
we find two large rooms showing beautiful, 
unusual glass made into every shape and va- 
riety of article, such as lamps, bowls, trays 
and hundreds of others. To look at this ex- 
hibit one could easily see that real artists 
conceived these beautiful pieces. 

Butterfly jewelry and butterfly pictures in 
handsome frames, something that caused 
such a sensation in Philadelphia last year, 
were in the room opposite. To mention all 
the different pieces or to try to give an idea 
is beyond our ability, for over 10,000 dif- 
ferent designs are made by this English con- 
cern. But that is not all to dazzle us. France 
is here also for some of the most beautiful 
bags are exhibited. 

Across the hall is a well-known Chinese 
house and as for its two rooms one might 
say they saw about everything that China 
produces in art ware and china. Beautiful 
embroidered pieces hung upon the wall and 
artistic bronzes were to be found every- 
where. Did you ever see those beautiful 
Dresden figures, with their lovely lace 
dresses, and also see them as a group to- 
gether, dancing or serving tea? Well, that is 
what we saw in the next room. Beautiful 
beyond description, is the best we can say, 
and so many of them in different poises that 
we failed to determine which we liked best, 
and then to set off this room were handsome 
pieces of furniture, all sold by the same 
firm. 

And now we have come to the end of this 
section, except an inspection of the exhibit 
of one of the leaders in the “gift game.” 
In his two large rooms we found about every 
class of merchandise one would find in a 
high-class gift shop. Here was exquisite 
glass in its wonderful rainbow colors, Ital- 
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ian pottery and hundreds of items that made 
one feel the whole world had devoted itself 
to art, 

Back again we travel to the main hallway, 
and here we find in front of the elevators a 
large room devoted to the interest of the 
jewelers. The sign on the door read “Jewel- 
ers’ Headquarters,” and here we saw ex- 
perts from THe JEWELERS’ CIRCULAR advis- 
ing and trying to solve some of the mer- 
chandising problems that confront the jew- 
eler of today. 

But we find that there is still another 
section and to it we went just to find one 
of the largest leather houses displaying 
thousands of pieces of useful articles in 
leather. It is hard to attempt to describe 
all we saw here in the three rooms, but our 
attention was drawn to the handsomest 
leather pocketbooks and bags we have seen 
this season. And down this section we come 
to two large rooms of artificial flowers, 
some in beautiful vases, others in stands and 
groups that made one feel that he was in 
fairyland. Every flower known was. here 
and displayed in a most artistic fashion. 

Did you ever walk into an art gallery and 
wonder where all the pictures came from? 
Well, we did, for in a very large room we 
found pictures that were truly fine works 
of art and so many of them that no matter 
what room you wanted a picture for, that 
picture was here. Our attention was called 
to some coast scenes so natural that it 
seemed as if the waves would roll right out 
of the picture. Right opposite we found an 
importer with a line of china figures that 
one would set in a bowl on the table. There 
were dozens of them, in all shapes and sizes, 
and the prices made them ready sellers. 
Door-knockers and door-stops (that is what 
they call these pieces). We also see in this 
room, some in solid brass, others of metal 
and touched with color—just the thing to 
have as a bridge prize. But that is not all, 
for here we find at the end of this section 
two beautiful rooms devoted to pewter and 
Italian ware. 

In attempting to describe our visit to the 
Eastern Manufacturers and Importers Ex- 
hibit we have tried to give one just a birds- 
eye view of what we saw, so if we have 
missed any of the exhibits we hope we will 
be pardoned, as it was some task, And to 
think that at the next exhibit in February 
at the Palmer House they will have as many 
more exhibits because they will have another 
floor. For this, we will prepare ourselves in 
advance, to give a better report, as we be- 
lieve that such exhibits are a wonderful 
help in educating the jeweler as to what to 
buy for his Gift Department and where to 
buy it. 





The Chicago Gift Show at the 
Stevens Hotel 
By THE RAMBLER 


At the Stevens Hotel, the newest of the 
hotels in Chicago, three floors, with hun- 
dreds of rooms on a floor, were devoted to 
the gift trade exhibit. How this proposition 
has grown from just a few firms, 10 years 
age. to thousands today, is a story in itself! 

After arriving at the Stevens Hotel we 
got into one of the dozen or more eleva- 
tors and found ourselves landed on the sev- 
enth floor. Here we were confronted with 
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15/53A—A Candelabra of the 
finest porcelain, with Dresden 
figure and flowers, exquisitely 
decorated depicting the fine 
craftsmanship of the German ar- 
tists. Suitable for candle holder 
or can be wired for lamp. 


4/97—Butterfly Woman 


Can 


graceful curves. 
lamp. 


mounted as a 





A visit to our show 
rooms is an educa- 
tion on Gift and 
Art Merchandise. 


IMPORTING 
3 East 28th St., N 


highest quality porcelain and fine 
colorings which combine to give a 
natural sheerness of impression and 


WEISSMAN 


. ¥.C. 


26/1—A_ Fruit Basket of the 
finest porcelain, beautifully de- 
signed with esden figures and 
artistically colored. A gift that 
will satisfy the most discrimi- 
nating. 


made of the 


also be had 





International Art 
& Gift Show 
Benjamin Franklin Hotel 
PHILADELPHIA, PA. 


CO. 


WESTERN REPRESENTATIVES 


P. NAFTALY & CO. 
268 Market St., San Francisco, Calif. 


P. NAFTALY & CO. 
Transportation Bldg., Los Angeles, Calif. 

















Sailing Vessel Book End No. 284 


Beautifully Colored in Polychrome Tints and is of 
substantial proportions. Size 6” x 4”. 


Send for Illustrated Catalogue 
and Price List 


New York Representatives 


Ferdinand Bing & Co., 
Successors 
67 Irving Place 
Bush Terminal Sales Bldg. 
130 West 42nd St. 


Western Representative 


Henry C. Hubley 
Transportation Bldg. 
Los Angeles, Calif. 


Hubley Manufacturing Co. 


Lancaster, Pa. 

















A PRICELESS COLLECTION 
Hand Made French Steel Beaded Bags 


Silk Lined and Fitted with Purse and Mirror 


In a Combination of Colors That Far Surpass 
Your Expectations. Over a Thousand 
Pieces Are Included. 


Memorandum Package Sent On Request. 


S. B. IMPORTING CO. 
1123 Broadway New York 
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the task of signing a duplicate card arrange- 
ment, one of which was kept by the little 
lady at the registering desk, and the other 
for ourselves, so that we might be recog- 
nized wherever we went. Now, that they 
had our “John Hancock,” we started to look 
around. Bewildered at the extent of the 
display, we found sections upon sections, with 
room after room filled with wonderful mer- 
chandise. 

In one room in one section we noticed 
lamps, in another glassware, and so on down 
through each section interesting merchandise 
was to be found. Hundreds of buyers were 
jostling each other, trying to see it all, and, 
if they succeeded, they accomplished more 
than we could. We only had one complaint 
and that was the rooms were rather small 
for exhibition purposes. But one cannot 
have everything in life, so we made the 
best of it and traveled from section to sec- 
tion and from room to room, never feeling 
that it was a job that had to be done, but 
admiring the special artistic merchandise 
that we thought the jeweler would be in- 
terested in, and there was certainly plenty 
of it around, for we found everything from 
the table or floor lamp to the smartest of 
costume jewelry. 

Our trip to the sixth floor was even more 
interesting, for no merchandise we could 
think of was missing. This floor was ar- 
ranged similarly to the seventh. Everybody 
seemed to be doing business and every jew- 
eler we recognized seemed to be interested. 

In many ways we looked back to the days 
when the merchandise fair was at the Grand 
Central Palace, New York, and the thought 
came to us that here we were at a veritable 
merchandise fair or one equal to it in pro- 
portion. To have conceived and planned a 
gift show, such as we saw here, must have 
required study, and it is only fair to say 
that the officers of this organization are to 
be congratulated upon its wonderful success— 
for success it must have been, judging from 
the number of buyers we saw. 

Our next visit was to the fifth floor. Here 
we found many of the large gift houses which 
are recognized as leaders. To describe what 
was in their rooms, space will not permit, 
but suffice it to say that the highest class of 
merchandise was there, and plenty of it, 
because many of the rooms on this floor were 
large, and, in displaying the articles, artistic 
effects could be had, as the space permitted. 
After a thorough visit on this floor, we 
were about all exhausted, for undoubtedly 
for one to see it.all in one day was taxing 
human endeavor. This show is certainly one 
to be remembered and one, we feel, was 
an exceptionally good opportunity for the re- 
tail jeweler. 








Judge: What did you do when you saw 
the deceased? The officer says you neither 
slowed down nor turned out. 

Defendant: I took all precautions, Your 
Honor. I blew my horn and cursed him. 

—Columbia Jester. 





History Prof: And so, because it was 
feared that Napoleon might attempt to 
establish a monarchy in France, he was 
banished to Elba. He was told to— 

Interruption from Rear of Room: Giddy- 
up, Napoleon, it looks like reign. 

—Pitt Panther. 
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Featuring Exclusive Articles in 
the Gift Department 





A FEATURE that is much sought after 

by some of the folk who patronize the 
gift sections of jewelry stores is exclusive- 
ness. They want to buy articles that are 
different from the usual run of gift goods 
and that other people won’t be able to buy 
because there are no more of the same‘ goods 
offered for sale. 

In this fact there is a splendid opportunity 
for the gift department of the jewelry store 
to do something which will get a lot of 
attention and which will be of very decided 
help to the store in attracting the highest 
class of patronage to the store and in ‘build- 
ing business accordingly. 

The thing for the gift department to do 
is to each week feature some exclusive 
articles which will be on sale during that 
one week only and which will nct be offered 
in duplicates. 

These articles need not be particularly 
elaborate or expensive. Some such articles 
might be easily picked out of almost any 
assortment of gift articles: received by the 
store. The big thing about them and the 
big selling point would be their exclusive- 
ness—the fact that the store wasn’t offered 
duplicates of them. -And in order to “give 
them added distinction the store might attach 
special tags to them of a certain color marked 
“Exclusive.” 

These goods bearing these tags could be 
featured in the store’s show windows each 
week and could also be advertised by the 
store and everyone in the city who was 
looking for something unusual, different and 
exclusive could be urged to come to the store 
and make purchases of these articles. 

Undoubtedly all this would have the effect 
of getting a considerable additional patron- 
age for the store and would also have the 
effect of increasing the store’s prestige. All 
of which would be a mighty good thing for 
the store indeed from every angle. 





Selling Favors in the Gift 


Department 
ONE of the primary essentials of articles 
given as favors at bridge parties is that 
the folk who secure the articles may be able 
to carry them easily. 

In view of this, then, it would be a dis- 
tinctively worth while novelty for the gift 
department of the jewelry store to stage a 
display and sale of articles suitable for 
favors which were of such a small size as 
to be easily carried by women in their hand 
bags. Included among the articles offered 
could be goods of varying prices, ranging 
from a dollar or under in price up to as high 
as ten or twelve dollars. 

In featuring these goods and in offering 
them for sale it would be a good thing for 
the store to strongly emphasize the fact that 
the size of the gifts made them particularly 
appropriate for use as favors. The size of 
the gifts could be graphically illustrated by 
means of a window display in which there 
could be several hand bags open with gifts 
shown inside the bags. This would demon- 


. strate better than almost anything else just 


how the gifts were of the exactly right size 
for use as favors. 
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Then, too, the store could make a special 
drive to sell the gifts by calling up some 
of the leading society women of the city and 
telling them about the display and the sale 
and urging them:to come to the gift depart- 
ment and see the articles for themselves. Or 
the store could send letters to these same 
people conveying the same message to 
them. 

In this way the store could easily work 
up: a quite considerable amount of interest 
in the goods with the result that its sales 
of the articles would be very worth while 
indeed. Also, this sale might start some 
new customers in the habit of patronizing 
the store and that would be well worth 
whatever trouble might be involved in put- 
ting the sale over—F. H. W. 





A Short History of Horn in the 
Decorative Arts 





A SHORT history: of horn, as used in 

the decorative arts, is given by Rouaix 
in his Dictionnaire des Art Décoratifs. He 
tells us: “Horn can be ‘moulded, « welded, 
dyed. It is employed in inlay work, and in 
the manufacture of small objects. The 
Chinese and Japanese combine incrustations 
of horn, precious woods and lacquer. It 
was not till the 17th century that horn 
appeared in inlay work. The horns of 
animals were likewise used conserying their 
natural form. Empty horns, perhaps, fur- 
nished mankind With ‘their fitst drinking 
vessels, and it is the Greek word for horn 
which some seem to think was the origin of 
the word ceramics. 

“The rhytons of the Greeks were drinking 
vessels which had the shape, if not the 
substance, of a horn. At Oxford, England, 
a curious work of the Middle Ages ‘s pre- 
served: it is a horn mounted obliquely on 
four eagle claws in silver-gilt; three rings 
decorated with carving and inscriptions com- 
plete the mounting; the third of these rings 
forms the orifice and is surmounted by a 
cover bearing an eagle.” 





Ornament for 
Enriched Surfaces 


Free Partly 





THE following rules for the designer are 

useful as laid down by W. H. Varnum, 
in his “Industrial Arts Design” (Chicago: 
Scott, Foresman & Co.) 

“Free ornament for partly or fully en- 
riched surfaces should be based and cen- 
tered upon an inceptive axis of the struc- 
ture. Free ornament should be related and 
subordinated to the structural surfaces. 
Points of concentration in free enrichment 
of vertically placed masses are usually lo- 
cated in and around the inceptive axis and 
above or below the geometric center of the 
design.” 








Max Weissman, of the Weissman Import- 
ing Co., 3 E. 28th St., New York city, has 
just returned from an extensive trip abroad. 
Mr. Weissman has secured an unusual 
selection of gift and art merchandise which 
will be on exhibition in the concern’s show 
rooms after Aug. 20. 
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Perfect Harmony 


W. E. Webster 
14%,x17% inches $4.—Retail 
Do you want a new picture to brighten up your 
store and liven up your sales? This new picture 
will keep you abreast of the times and its ready 
sale will bolster up your profit sheet. Order six 
copies and we will give you a seventh one free. 


“7 for 6” we call it. 
You'll call it “Good business.” 


RUDOLF LESCH 


FINE ARTS 
225 Fifth Avenue New York City 


Publishers of Finer Pictures 
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$ 
Marigolds in 4 natural shades making a : FRENCH TRINKET BOX 
dainty reproduction of an old fashioned $ for cigarettes or cards also 
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garden flower. 


$2.50 


Per Dozen 


R. C. HAM & COMPANY, Inc. 
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Exclusive Design 
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HANSEN TRADING CO. 


200 Madison Ave., New York 


EUROPEAN GIFTS 


Original and Artistic Lines 
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FACTORY AT & 42 HIGH ST. 
NEW HAVEN CONN. 


Represented by: Horace C. Gray Co., 200 Fifth Ave., New York. 
West Sales Coa., Pittsburgh, Pa. 
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H. P. & H. F. Hunt Co., 41 Pearl St., Boston 
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— Manual of Diseases of 


Hand Bags the Kye 


A large assortment in all 
styles and shapes. 


Latest Inexpensive By Charles H. May, M.D., New York. For students 

NOVELTIES and general practitioners, with 377 original illustra- 
tions, including 22 plates with 71 colored figures. 
Eleventh edition, revised. Cloth. 390 pages. Price, $4.00. 





In a large variety. 


See our display at the National 
Art ond Gift Show, Hotel Adelphia, 
Philadelphia, Pa., August 22nd to 27th Jewelers Publishing Corporation 


225 Fifth A 11 John Street : : : =: New York 
. LEO GROG AN Ny on Ya ohn Stree ew Yor 
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Gift Buyers Inform ation Bureau 


THE JEWELERS’ CIRCULAR Maintains a Buyers 
Information Bureau for All Jewelers 
Interested in Gift Wares. 





HIS department now offers a reliable source of information 
and unbiased advice to all jewelers on all gift merchandise 
that is suitable for a jewelry store. 


Perhaps you are one of the hundreds of jewelers already interested 
in the really great opportunities in gift wares, but hesitant about 
purchasing through lack of absolutely responsible, reliable informa- 
tion—information on the different classes of merchandise, on exactly 
what to buy and where to buy it. 


Or you may already have a gift department in your store and would 
like to know how the chain store in your town can under-sell you 
on certain merchandise, or where they purchase such goods. 


For a long time the need has been felt for a reliable information 
bureau. Not to promote any particular class of merchandise but to 
furnish a broad merchandise view of all classes of goods that may 
be of interest to the retail jeweler. An organization of unquestioned 
integrity and reliability, with but one single thought in mind, that 
of finding such merchandise as is requested and getting the lowest 
possible prices. 


It is not the purpose of this Gift Information Bureau to place any 
orders with any manufacturer, but simply to get you information 
about any goods you may be interested in. 


THE JEWELERS’ CIRCULAR has opened this department that you may 
secure, without obligation, not merely data on any merchandise you - 
may be interested in, but to keep you posted on the market conditions, 
and to be of such service to you as only an experienced merchandising 
department can be. 


Jewelers’ Publishing Corporation. 
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This advertisement appeared in four colors in The Saturday Evening Post, August 13, 1927. 


Where time 


is truly precious . . . aud even seconds 
are a factor in safety! 







Wheels drone on clicking rails 






... semaphores glam.... 






whistles shrieh.... searching 






lights stab the night....and 
the Limited flashes by.... 















Elgin, too, plays a leading role in 
this restless drama of travel and car- 


riage... it is the preferred watch 





in that most exacting of services 

the strict maintenance of the 
railroad schedule and the safeguard- 
ing of human life. 


. 
+s 
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Men in business tweeds, like those who wear the service 
stripes of the engine cab, place their dependence on the 
Elgin . . . For the Elgin dress watch, shown at the right, 
in a handsome 14-karat solid white gold case and priced 
at $60, has won, with all other Elgin Watches, the same 
high repute for accuracy and dependability as the Elgin Rail- 
road Watch, the famous B. W. Raymond, shown at the left. 
(Prices slightly higher in Canada) 
Your dealer will gladly show you Elgins for both the pocket 
and the wrist. And you will find that no other watch is 
offered in so generous an assortment of styles, nor at a price range 
so liberal. 














The Elgin factory is well 
worth seeing, and all jew- 
elers are invited to visit it 
Call at our Chicago office 
a os for transportation. 

ae THE WATCH WORD fOR ELEGANCE AND EFFICIENCY 

















That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JewELers’ CIRCULAR regarding any advantageous 


device or plan which they are utilizing in con- 
nection with their business. 














A Sales Manual for Jewelry Stores 





Written Expressly for The Jewelers’ Circular 

















(Continued from issue of Aug. 10) 
Ill.—The Repair Departments 
“To most of the people coming into 
your store, the repair clerks represent 
the ‘House. Is your store bemg truly 

represented?” 


| POINTED out in a previous article that 

I consider those in charge of the repair 
departments of a jewelry store to be among 
the most important units in the store organi- 
zation. They have an infinite opportunity to 
cultivate good will for the house, to conceive 
and promote sales, and to return a desirable 
profit from their activities. It is true, un- 
fortunately, the many jewelers with large re- 
pair departments do not recognize the possi- 
bilities of these departments, or of the clerks 
in charge of them, and that these clerks 
are underpaid. 

An ideal jewelry or watch repair clerk 
should possess a vast fund of knowledge and 
experience in his line; should have a finely 
developed sense of tact; an unfailing cour- 
tesy and patience; polite and easy address— 
and a good selling instinct. Surely such 
qualities are hard to find combined, and, 
when found, are worth a good, round price! 

The jewelry and watch repair depart- 
ments, as a rule, wait on three customers to 
one waited on by salesmen behind the mer- 
chandise counters. Such a volume of calls 
as this represents the bulk of the store’s ser- 
vice opportunities, and real buying cus- 
tomers are being made or lost behind the 
counters of those repair departments. I 
would advise the alert proprietor to linger 
near his repair counters and learn how his 
public is being handled. A tactless, im- 
patient, sarcastic and loutish repair clerk 
will be turning enemies away in anger at 
his counter faster than your salesmen and 
floorman can be making friends up front. 
To most of the people who come into your 
store, the repair clerks represent “The 
House.” Is your store being truly renre- 
sented ? 

Unfortunately, a good repairman—a man 
versed in the technique and cost of jewelry 
work of all kinds, may be very poorly 
adapted to serve the public as a repair 
clerk. He may be, and often is, deficient in 


the vital qualities outlined at the opening 
of this article as requisite for such a posi- 
tion. While he may be able to glibly reel 
off repair work estimates, he fails in the 
gentler science and art of selling and hand- 
ling a customer. But an efficient clerk can- 

















A Repair Department Can 
Make or Break You 


THE jeweler used to think that 
what was good business for some 
merchants was not good business for 
himself, but he is learning that he 
who would sell wares to the public 
must adopt every measure that is 
honest, dignified and resultful. The 
soundness of a sales manual for the 
retail jewelry trade which will help 
to increase the selling effectiveness 
of his employes is apparent. The 
salesmen, the repair clerks and even 
the telephone girl are all factors in 
building up the jeweler’s success. 

A store manual will make the 
store’s services more uniform and ef- 
ficient, teach the rookies or new em- 
ployes the rules of conduct and make 
them better salesmen and finally, 
increase the prestige of the store with 


the employes, thereby creating a 
higher esprit de-corp or worker- 
loyalty. 
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not only estimate and justify his price for 
repairs, but by his handling of the caller 
can impress with the dignity of the house, 
its integrity, high principles and dependa- 
bility. Just think what such a clerk, work- 
ing on two-out-of-three who come into your 
store, can do for the house! 

If one lingers near some repair counters 
and notes the handling of callers, one is often 
staggered at the number of sales oppor- 
tunities overlooked. Many are turned awav 
with the curt information that their diamond 
ring is too badly worn to be repaired, or 
given a price on renairs that they won't 
think of paving—instead of pointing out to 


them how beautifully their gems can be re- 
mounted in new designs, at little more than 
it would cost to repair their old ring. Some 
repair clerks, through sheer ennui and bore- 
dom, fall into a dangerous habit of quoting 
a repair price and never justifying it or 
“selling” the customer on it. Often the cus- 
tomer goes out with a fixed idea that the 
store wants to “hold him up,” and he is per- 
manently soured against the institution. A 
customer with such a suspicion lurking in 
his mind is not likely to come back into that 
store when he wants a diamond ring or a 
wedding present! And that’s the great pity 
and cost of it to the jeweler who overlooks 
the vital importance of his repair depart- 
ments and of the qualifications of the men 
in charge of them. 

The proprietor’ who wants to organize his 
store on a basis of highest efficiency, will 
lay down a set of rules and a code of con- 
duct for his repair departments in a most 
important place in his sales manual. It is 
the purpose of this article, as in previous 
ones, merely to implant the germ of the 
idea in the minds of proprietors; to sketch 
some of the chief points of such a manual, 
and to let the proprietor then hop to ex- 
ecuting the rest of it out of his own bril- 
liant and aggressive mind. : 

A repair department should look, first, to 
the comfort and sales possibilities of the 
customer. Small chairs should be provided 
at the counter, and the counter should be a 
glass one so as to expose the right kind of 
merchandise for sale. Never overlook an 
opportunity to lay your goods in front of a 
possible buyer. The choosing of the proper 
merchandise for such a repair counter may 
safely be left to the judgment of the repair 
clerk, if you can snare one such as I have 
described. above. When the customer has 
come in, he or she should be impressed with 
courtesy and interest of the person waiting 
on him. If there is time during the cus- 
tomer’s call, it should be suggested that you 
will clean and examine his ring, without 
charge. All of this dissertation is, of 
course, based on the assumption that the 
store we have under consideration has a 
high standing in public confidence—else any 
unsolicited attempt to get hold of the cus- 
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that will considerably 
broaden your market. 
True Time Teller 
ARTLARMS afe suita- 
ble for library, studio, 
boudoir, guest room, 
finishing school, stu- 
dent’s room, maid’s 
room, and milady’s 
writing desk. Desira- 
ble as well for bridge 
prizes and gifts. 


- new patented designs 
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REVOLUTIONIZING THE ALARM 


EVER before have clocks of this character 
been created. Never before have clocks 
been mounted in Havenite cases. Never 

before have clocks of such charming and dis- 
tinctive beauty been made with alarms. Never be- 
fore have clocks with all these refinements sold 
from $2.00 to $5.00. New Haven ARTLARMS are 
the jeweler’s alarm line—the line for jewelers! 


They are achievements of clock craftsmanship 


ARTLARMS ate the jeweler’s alarm 
line—+the line for jewelers! 


timekeeping qualities. 





The ARTLARMS are. 





NO. 5300 ARTLARM CLOCK SELECTION 
cAll True Time Tellers 
with Havenite Cases, mahogany and walnut finish 


Consumers’ 


Suggested 
rice 

1—PEER HAVEN, with alarm, mahogany.............seseeeeceee- $4.00 
1—PRIM HAVEN, with alarm, radium, mahogany. ................ 5.00 
1—POMP HAVEN, with alarm, walnut ................ceccecee eee 4.00 
1—PRINCE HAVEN, with alarm, radium, walnut ................ 5.00 
1—DEN HAVEN, with alarm, mahogany....  .. .... ...ceeeeeeeeee 4.00 
1— KEN HAVEN, with alarm, radium, mahogany .. ............... 5.00 
1—WREN HAVEN, with alarm, walnut ................0000 ceeeeee 4.00 
1—GLEN HAVEN, with alarm, radium, walnut .................... 5.00 
1—DOT HAVEN, with alarm, mahogany .... —.. oo... ee eee cee 3.50 
1—TOT HAVEN, with alarm, radium, mahogany.................. 4.50 
1—REX HAVEN, with alarm, walnut....................... see. 3-50 
1—TEX HAVEN, with alarm, radium, walnut....................-. 4.50 
1—BON HAVEN, with alarm, mahogany ...............00e-00eceee 5.00 
1—ART HAVEN, with alarm, walnut..................... z .. 5.00 
SAP aU, 2, Fe: BSDOTEED COIONS. -. 555 oso k sp accesccssccsess at3.00— 9.00 
3—NIFTY, T. P: assorted Colors ..........20. secccecceces at 2.00— _6.00 

Total 20 clocks..... SEE SS) San aecus yuxee SoA EN ER ONES $77.00 


Three Merchandising Placards, No Charge, packed in shipping case with 
each selection. 
Each selection is packed in one case {single shipping unit}, weight, 18 lbs. 








CLOCK BUSINESS 


—in the new Havenite cases—in artistic mahog- 
any or walnut finishes. The dials are gold, 
silver, plain or radium; with non-breakable 
Krack-Proof Krystals. They are all True Time 
Tellers, with 40-hour movement, possessing fine 


Now ARTLARMS are offered to you in a most 
practical, saleable, profitable selection. Twenty 
clocks, retailing from $2.00 to $5.00 and allow- 


ing you a liberal profit 
and easy turnover. 
These Havenite 
clocks are sensational 
values and they have 
the distinction that 
entitles them to a pet- 
manent place in keep- 
ing with the quality 
of your store. Order 
from your jobber today 
—then let them sell! 
The ARTLARMS are 
friendly business- build- 
ers that pave the way 
for other bigger sales. 


NEW HAVEN CLOCKS 


THE NEW HAVEN CLOCK COMPANY, NEW HAVEN, CONN. 
Made by the makers of Good Clocks for more than five generations 
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tomer’s diamonds might rouse a deep sus- 
picion in the customer’s mind. 

An examination of a piece of jewelry thus 
brought about often will reveal the need 
for new prongs, bezels, soldering, etc. This 
often leads to profitable repair work that 
would otherwise not come your way. It 
shows an interest, too, in the customer that 
is most usually appreciated. When the 
jewelry is cleaned the customer has a new 
pride in it, and jewelry begins to mean 
more to the customer. That is the jeweler’s 
mission—to make jewelry mean more to the 
public. : ; 

Above all, when repair estimates are asked 
on jewelry, the estimate should be given, 
conservatively, of course, and on the safe 
side for the house. And then, if the clerk’s 
judgment tells him the customer thinks it 
too high, his instinct should make him set 
out to justify it, even if the customer is not 
going to openly kick. Many persons, upon 
receiving an estimate that seems too high 
to them, will think “Robber!” to themselves 
and walk out without a word, or will smile 
wanly and say “Thank you, I just wanted 
to know,” and will not give you a chance 
to “sell” them on your work. When you 
see symptoms that the customer thinks the 
price too high just start right in to justify 
it-if you can—and if you can’t, you 
shouldn’t make such an estimate. If it’s re- 
pairs calling for platinum, tell them some- 
thing of the extreme cost of this precious 
metal, and if you use iridio-platinum in all 
jewelry, point out the tremendous cost of the 
iridium content in your platinum. But don’t 
just stop there—tell the customer why iri- 
dium and platinum are costly—why you use 
it. There’s a reason for everything, and the 
reason most callers are not sold on your 
prices—if prices are right—is because they 
don’t understand why the price is what it is. 

You can’t be too graphic or clear in ex- 
plaining to a customer: I know one live 
jeweler who keeps a small piece of iridium, 
a small piece of platinum and a small piece 
of white gold at his repair counter, with 
prices attached to each, and when there is 
a question about a repair price that includes 
use of any of these materials, he drags out 
his exhibits and begins to expatiate on them. 
And then he tells the customer something 
about the cost-per-hour for a jewelry 
worker’s time, and compares it with the cost- 
per-hour of an automobile mechanic. Very 
few customers ever leave him’ un-sold on 
his prices. The public has a right to know 
where its money goes, and a live repair 
clerk will give that information. 

Remember, too, that no repair or make- 
over job is impossible. Do not take the 
negative attitude, impressing the customer 
with the cost or difficulty of doing the job. 
Rather talk of the beauty or serviceability of 
the completed work. If you have counter 
suggestions to make, first let the customer 
know that the job can be done his way, and 
tell him zwhy it would be better to do it your 
way. 

. In taking in diamond jewelry for repairs 
it 1s, of course, essential to examine the 
Jewels carefully and to point out, in the 
Customer’s presence, any defects or flaws in 
them. ’Tis much better to have the cus- 
tomer know about these in advance of the 
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work than to discover them after the job is 
done—with the possibility that he will lay 
the blame for them on you. The good re- 
pair clerk will not neglect this opportunity 
to tell the customer how carefully the house 
handles other persons’ diamonds—how con- 
fident the customer can feel when your house 
does the work, and how all work is done 
under the house’s own supervision—if it is 
not done under your own roof. There is 
still a deep-seated suspicion in many minds 
that some jewelry houses “switch” diamonds 
on a repair job. 

It is when diamond jewelry is brought in 
for cleaning or repairs that the clerk’s big 
selling opportunity comes. Many times he 
can suggest and sell a new mounting instead 
of just repairs. And for that reason he 
should have, at hand, a selection of ring and 
pin mountings. He also should have a book 
of supplemental designs. Some mounting 
house will send you such a book. With 
these designs at hand, and the repair clerk’s 
knowledge of costs, a mounting of almost 
any design can be agreed on and sold on 
the spot to a customer who may have come 
in only for repair work. 

The wedding ring repair customer offers 
great opportunities to the clerk, too. If she 
wears an old-fashioned wedding ring, try 
to get her to let you make it over. Show 
her some samples of just how the original 
ring is left largely intact—with the engrav- 
ing on it. If she is wearing a diamond wed- 
ding ring, suggest the addition of other 
diamonds—making it an “anniversary” ring. 
Tell her, tactfully, that she might just as 
well carry a banner saying: 


“IT am forty-five years old,” 


as to wear an old style broad, yellow or 
green gold wedding ring. This appeal to 
her age-sensibility will not often fail, though 
occasionally you will still run into that 
senseless superstition against ever taking 
off a wedding ring. 

This same class of woman customer very 
probably will be wearing or will have stored 
in a safety deposit box—an old fashioned 
brooch or diamond sunburst. Try and pre- 
vail on her to have these re-fashioned into 
smart jewelry. Tell her she has probably 
made enough profit by the increased value 
of the diamonds, alone, to pay for several 
new mountings. This is an angle she has 
most likely never thought of. Such a double 
appeal to vanity—love of the beautiful, and 
economy will sometimes click. 

Among the “regulars” at the jewelry re- 
pair department are the bead re-stringing 
customers. Some of them want you to re- 
string beads they have purchased at your 
store—and they want them re-strung free. 
Others are kicking that the restringing you 
did was not satisfactory because the string 
broke. Combat such claims with firmness. 
Tell them there is no string made that will 
not break or wear through, and that your 
house, under no circumstances, guarantees 
bead strings to hold. Tell them that you 
string beads with a mixture of silk and linen 
(or whatever you use) and that you use 
this because it has proven to be the best 
material you can get. Tell them you know 
about cat-gut, wire and chain, but that they 
all break. Tell her your finest genuine 
pearls are strung on the material you use, 
and that there is a standing reward of $25,- 
000 for a non-breaking bead stringing sub- 
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stance. If that doesn’t hold them, they are 
hopeless. 

Count customer’s beads carefully when 
taking in a re-stringing job, else there is a 
possibility that she will allege you held out 
some beads on her. Forestall such claims 
by counting them in her presence. Have a 
rigid scale of prices and stick to it. Do not 
enter into any price competition on bead re- 
stringing, because it is a service job en- 
tirely and the cost is figured very closely. 
Some department stores attempt to lure 
jewelry store customers with ridiculous prices 
for bead-restringing, losing money on it in 
order to “bait” the customer into their stores 
through this lead. It is not good business, 
I believe, for the jeweler to enter into such 
cut-price artifices to entrap a following. 

As every jeweler knows, delivery is a 
most important consideration in repair de- 
partments. Most often the customer wants 
the work done right away. It is best to 
maintain a time schedule in your jewelry re- 
pair department. The character of the work 
and the number of jobs ahead should regu- 
late the delivery promises. If a customer 
wants to “act up” about delivery, he should 
be handled firmly and told that your house 
will not stint a job in order to rush it out 
on fast time. You would rather lose the 
job than slight it, but that you will do your 
best to push it through with all consistent 
speed. Also tell him about other jobs ahead 
of his. Such talk usually mollifies the cus- 
tomer and, at the same time, raises his opin- 
ion of your house and its policies. 

A rigid rule should, of course, apply to 
all finished work. It should be polished and 
refinished and inspected for correctness. It 
also should be carefully checked with in- 
structions. It is highly exasperating to find 
that a locket which was to be repaired and 
refinished and engraved is handed to the 
customer repaired and re-finished but not 
engraved. It is also highly annoying not 
to be able to deliver a job at the hour prom- 
ised. 

Finished jobs should not be finally wrap- 
ped and tied up when waiting for delivery. 
In practically every instance the customer 
will want to inspect the work at the coun- 
ter before he pays for it, and if it is done 
up it necessitates untying and un-wrapping. 
Some jewelers have a system calling for the 
customer to sign a repair check stating that 
the repair work has been delivered to him 
in satisfactory condition. I do not believe 
this serves any worth-while purpose, how- 
ever, and only adds bookkeeping to a depart- 
ment which already has plenty of that to do. 

Common sense will tell you that it is best 
in every instance to have the customer call 
and receive repair jobs, rather than to de- 
liver them to them at their homes or offices. 
If there is any kick or dissatisfaction over 
the job, it is much easier to iron it out at 
the counter than to have it develop later. 

Speaking of kicks, I have heard some re- 
pair clerks wrangle and dispute with a cus- 
tomer at the counter of the department, with 
a group of other customers standing about, 
taking it all in with amazement and mixed 
feelings. Certainly such scenes do not re- 
dound to the credit of the house. If a re- 
pair clerk sees that such a dispute is likely 
to develop, he should take the dissatisfied 
customer to some more private place and 
thrash it out with him. 

It is on special jobs—those somewhat out- 
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Features that make 


for Quick, Profitable Sales 


ERSCHEDE’S line of Eight Day Westmin- 
ster Chime Mantel Clocks combine several 
special features that make them easy to sell. 


For instance—the patented self-adjusting chime fea- 
ture, which automatically and unfailingly brings into 
unison the chimes and time. The simplicity of Her- 
schede construction is evident in this feature—there 
is a noticeable absence of the numerous levers and 
parts ordinarily employed. 


The adjustable chime fan, which allows the chimes 
to be made faster or slower to suit the individual 
owner, is another feature that appeals. The chimes 
may be silenced altogether, if desired, leaving only 
the hour strike. 


The eight day movement chimes all quarters on “Sym- 
phony” chime-tone rods, and strikes the hour on a 
separate rod of deep tone. The metal composition of 
the rods is our own invention, and produces a remark- 
ably sweet and resonant tone. 






No. 6014 


Height, 11% inches 
Width, 8% inches 
Depth, 6 inches 


List, $55 


Height, 9 inches, Length, 20% inches. Dial, 5 inches. 
List, $61.00 


This line of eight day clocks includes several different 
models, each embodying the Herschede standards of 
artistic design, beautiful finish and accurate, depend- 


able movement. 


Send for prices and particulars on 
these and other Herschede mantel, 
boudoir and tall clocks. 


The HERSCHEDE 


HALL CLOCK COMPANY 


Cincinnati, Ohio 


New York Salesroom, 87 West 47th Street, New York. 
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THE NEXT SHIPMENT OF WATCH 
CASE REPAIRING YOU HAVE 


1\ Send It to Pete 


Jy} A HALF CENTURY spent in 
satisfactorily serving thousands 
of jewelers is proof of our relia- 

bility. Ladies’ cases altered into 
wrist-waicnes; hunting cases to open face; key- 
wind cases to stem-wind. TRY US. 


PETER HENRY & SON 


Established 1872 
434 Elm St. 

















PLATING 


que Gold-Silver-Platinum 


SILVERWARE 


Repaired — Replated 


AND RESTORED LIKE NEW 


Mesh Bags Repaired 
Replated and Relined—Same as New 
Advance Estimates Furnished if Desired. 


SWARTZ & CO. 


10 South Wabash Ave. CHICAGO 











The Jewelers’ Circular Buyers’ Directory 
of the Manufacturers, Importers and Jobbers in the 
Jewelry and Kindred Trades 


Price $1.00 





Copyright, 1927, by 


JEWELERS PUBLISHING CORPORATION 
11° John Street New York 








Restringing and Repairing 
PEARLS - - BEADS - - NOVELTIES 


24 Hour Service 25cand 85c a String 
Special Prices for Quantity Work 


LA VIE PEARL Co. 
65 NASSAU ST. NEW YORK 














The Protection Ring Guard 


For thin rings get our num- 

ber 0. It is a new addition 

to our regular sizes. 

The Lion Safety Pin Clutch Co. <4 
Pat. Feb. ®, 191720 Ww. 22nd St., New York Pat. May 2, 198 
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side the routine of every-day work, that the 
well qualified repair clerk helps to earn his 
salt. Often the repair department is called 
on to quote on emblems of insignia in single 
piece or in quantity. The repair clerk should 
always be ready to quote a price. He 
should have on hand the catalogs of several 
houses engaging in that business, and be 
able to present designs and suggestions from 
them. In handling presentation committees, 
too, he can impress them with his capability 
and ingenuity in the devising of special pres- 
entation pieces. There is nothing a cus- 
tomer appreciates more than to think that 
the person he calls on for service—whether 
it be an automobile mechanic or a dentist— 
and he is willing to leave much to you if 
he thinks you know your business—and are 
interested in his destres. 

The jewelry repair department has a won- 
derful opportunity to help out the direct- 
mail sales promotion efforts of the house. 
The right kind of a repair clerk can make 
his records a mine of resultful information 
about customers and their buying possibili- 
ties. A card system should be kept in con- 
junction with the other office records of the 
department. When jobs are taken in, the 
repair clerk can key a great deal of infor- 
mation on the ticket or envelope while he 
is talking with the customer. He can note 
the jewelry she is wearing, and, if he in- 
spects it for her, he can note on his job 
ticket the condition, value and quality of that 
jewelry. If it needs remounting he can 
check that information; if she needs a cer- 
tain jewelry article, he can note the fact— 
all “unbeknownst” to her. Later this infor- 
mation can be carried from the job ticket 
to the department card system. Then the 
sales promotion man can get out letters or 
circulars addressed to this list, featuring new 
mountings or special pieces of jewelry she 
will be most interested in. 

The repair department can thus lay the 
ground-work for much productive sales pro- 
motion afterwards. Each prospect will be 
a’ real “prospect,” because you have first- 
hand knowledge of her needs.. And she is 
a customer of your house, too, which is im- 
portant, because you then do not first have 
to “sell” her on your institution. 

Among the other great possibilities that 
accrue to the jewelry repair department is 
that of holding down free engraving costs. 
A good repair clerk can often head off a 
customer from’ extravagant engraving de- 
mands by pointing out that little or no en- 
graving is necessary. Instead of engraving 
three-letter monograms free, let him sug- 
gest that the single letter monogram is 
smarter and more in vogue. 

The well arranged repair department will 
have easily accessible repositories, alphabeti- 
cally arranged, for holding jobs either to be 
done, or finished and waiting for the cus- 
tomer. Systematic arrangement is vital in 
this department, if anywhere, for rummag- 
ing among a miscellaneous assortment of 
goods for a customer’s piece of jewelry is 
unthinkable. The job ticket, too, will have 
space for all necessary information, such as 
number of beads in necklaces to be restrung; 
Printed initials to be engraved: when the 
job is to be finished, cost of job and selling 
Price, etc. Some jewelers give out claim 
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What I Learned from My Split 
with My Partner | 











Written Expressly for The Jewelers’ Circular 














[™ no longer in partnership with anyone. 

I own this store, lock, stock and barrel 
and I’m happier than I’ve been for months. 

I did have a partner up until about two 
months ago but, finally, after staging many 
battles, we decided that one or the other of 
us had to get out. So we hit on the agree- 
ment of one of us buying out the other at 
the inventory plus $1,000. That is, I paid 
my partner half of the inventory value of 
the business and $1,000 in addition. Now 
he’s gone and I don’t know what’s become 
of him and I don’t care. But I do know 
that business is better than ever because 
I’m putting into practice numerous of the 
things that I learned from my experiences 
with him. 

No doubt it will be interesting and valuable 
to other jewelers to consider the things 
that I learned from my partner and from 
my split with him. 

The first thing I learned from my partner 
was the fact that the right sort of a per- 
sonality is essential because the right per- 
sonality builds business while the wrong 
personality drives it away. 

I'll illustrate what I mean with some ex- 
amples. 

One afternoon about closing time the two 
of us were in the store together. I was 
in the rear while my partner was out in 
front. Just a minute or so before closing 
one of our regular customers came in and 
pulled his watch out of his pocket and I 
could see, from where i was standing in the 
doorway, that he wanted repairs made to 
his watch. 

I saw, also, that my partner was eyeing 
this customer in a rather angry manner. 

“Now what in Sam Hill do you want?” 
demanded my partner in a rasping tone of 
voice. “Can’t you see we're just about 
ready to close up?” 

“IT want a new crystal,” responded the 
customer mildly. “I let my watch fall and 
smashed the glass.” 

“Well,” cried my partner, “come around 
tomorrow. We're through for the day!” 

I saw the customer flush up so angrily 





checks numbered in duplicate with the cus- 
tomer’s job ticket. On some such tickets 
is a space for entering the date on which the 
finished job is promised. These are all aids 
to efficiency, and the jeweler who wishes to 
organize his department on an efficient basis 
will study out all details that will help him 
and the department—without putting too 
much bookkeeping on the department. A 
properly organized and manned jewelry re- 
pair department, guided by certain set rules 
and operating technique, will make friends 
for the store, create new customers, promote 
sales and pile up profits. Surely objectives 
worth working for! 


[THE END] 


it looked for a minute as though he’d start 
a fight. But he didn’t do so. Instead he 
simply left the store and he never did come 
back as long as my partner was connected 
with the store. 

That sort of thing doesn’t go, you know, 
if the jewelry store wants to retain its 
patronage and its prestige and the good will 
of the people with whom it deals. 

Again we handle some photo supplies and 
one of our regular customers came in and 
wanted a photo album. We didn’t have 
just exactly what the customer wanted and 
it would have been an easy proposition to 
tell him that we’d get it for him at once. 
But that wasn’t the way my partner, who 
was waiting on the customer, handled the 
proposition. 

“Aw, take this one,” exclaimed my part- 
ner, thrusting a shopworn album at the cus- 
tomer. “This is plenty good. enough. 
You're not such a hot photographer that you 
need such a swell album for your pictures.” 

The result was that the customer was 
mortally offended and spread a lot of nasty 
advertising about us to his friends and rela- 
tives. 

Another thing I learned from my partner 
was to stay away from snap judgments. 

One Christmas a salesman came in from 
a well known wholesale jewelry house and 
wanted to make us a proposition. The 


.Salesman talked to my partner about the 


proposition because my partner had been 
doing most of the buying from that sales- 
man. 

But the minute the salesman presented 
the proposition my partner got good and 
sore. 

“No, we don’t want that sort of stuff in 
the store,” he declared. “We're out after 
a better class of trade than the class that 
would be interested in buying the sort of 
stuff you’re trying to get us take on. I 
wouldn’t be seen dead with that bunch of 
junk in this establishment and I’m surprised 
you'd even take up the matter with us.” 

The salesman and my partner nearly 
came to blows and we lost out entirely on 
the proposition, which was really a good one 
and which was making a worth while 
amount of money for other stores that were 
taking it on. 

It is always poor business judgment to 
treat salesmen roughly. I always believe 
in giving salesmen the best sort of treat- 
ment because it is through them that the 
store very frequently gets next to some of 
its very best bets in making money. 

In addition to a personality that alienated 
trade and in addition to poor business judg- 
ment, my partner was constantly getting 
into trouble with our employes and firing 
them. And that gave us a bad name because 
it made folks think that there must be 


(Continued on page 142) 
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Display to Attract in Distinctively Pleasing, Modern Fixtures 





E.C.JORGESON BO. 
MANUFACTURERS 
HIGH GRADE. 


JEWELERS FIXTURES 





Case and Table No. 105 


This case on hand for prompt shipment and may be fitted with 
plate glass shelf, raised bottom and drawers. 

We also carry other stock patterns and build quantities of 
special designs in show cases and wall cases, partitions, enclos- 
ures, counters, railings, etc. 


SFE 
pe Write us or send for catalog 


F.C. JORGESON & Co. 159-167 Ann St., Chicago, IIL. 


Manufacturers of HIGH GRADE JEWELERS’ FIXTURES for Over 40 Years 








Green’s Electric Portable Combination Motor Lathe 


How About Acids? Made in 12 sizes 


Do you know that acid will cause no end of 

trouble in a Watch or Clock? It will corrode 

the pivots and eat the metal. Are you sure that 

the oil you are using does not contain acids of 
some kind? 

" There is positively ONLY 

a IN ' ONE OIL for Watches and “a een 
For vider ‘Buffing, Drilling and Grinding. Fitted with Green's 


Clocks ever produced which Patented Interlocking and Adjustable Bayonet Lock Chucks and 
is ABSOLUTELY FREE Collars instantly converting them (when desired) into a complete 


combination utility workshop. 


FROM ACIDS of all kinds, The W. GREEN ELECTRIC CO., 182 Broadway, New York 
and that is 7 ae 
—Do you buy, sell or use gems and gem materials ? 


Here is a new reliable guide packed with up-to-the-minute informa- 
tion about gems, gem materials, imitation stones, treated stones, 


* 
synthetic stones, etc. 
Kraus and Holden’s 


Gems and Gem Materials 


This is'a broad statement but Describes practically every important gem and gem material, 
classifies the materials according to various properties, includes 
WE CAN PROVE IT. tables of comparative gem material characteristics and gives the 
latest available information on manufactured stones. 

" : : 222 pages, 6 x 9, 256 illustrations, $3.00 

If you are not using Fulcrum Oils, eisai Six features of this new gem book io 

: Ie”? - Valuable statistics on pro- glass imitations, bakelite, etc. 
_— ee ae the BEST oils. duction and occurrence. 4. Numerous tables of gems ar- 
Full discussion of cutting and ranged according to various 
polishing of gems. properties. 


. Full treatment of manufac- 5. Map showing world occur- 
tured stones, including de- rence of gem minerals. 
tailed discussions of arti- 6. Summary Table for ready 
ficial rubies and_ sapphires, reference. 


Franklin, Pa., U. Ss. A. Order your copy to-day from 
Jewelers Publishing Corporation, 11 John St., New York 








































Style Presentations 
It is time for the 
jeweler to present 
styles in jewelry. The 
people are on the look- 
out for new styles in 
apparel and the style 
idea in jewelry should 
be played-up with the 
utmost aggressiveness. 
Fashion exhibits and 
Fall expositions of 
other merchants 
should be joined by 
the jeweler. Exhibits 
and demonstrations 
bring many people to 
a store, and every one 
is a potential cus- 
tumer. 


Window Displays 

Change in window 
displays is desirable. 
The same formal 
showing of jewelry 
and kindred lines is 
not attracting as much 
attention as the more 
elaborate, and more 
seasonable, displays of 
other merchants. The 
flaming Fall colors, 
orange, red and bronze 
green, may be intro- 
duced in drapings, and 
by means of flowers 
and foliage. 

Force the people to 
stop at the window 
and the sale is partly 
made. 

Advertising 

The jeweler’s ad- 
vertising is, as a usual 
rule, far too conserva- 
tive, or far too sensa- 
tional. There is a 
happy medium that 
most jewelers will find 
very profitable. 

The injection of 
seasonable appeals into 
the advertisements, 
with a more general 
tendency to exploit a 
single article at a time, 
is bound to bring re- 
sults, 


Birthstone: Sapphire. 


Anniversaries and Holidays 

5. Labor Day; symbols: pictures of 
industry, smoking chimneys of factories, 
machinery, tools. 

12. Old Defenders’ Day; Maryland. 

17. Anniversary of the birth of the 
Constitution of the United States; sym- 
bols: patriotic, constitution. 

School opens; symbols: school books 
and scenes, pennants, sports, class mottoes. 


Harvest festivals; symbols: fruits, 
grains, vegetables. 

Sports; symbols: football heroes. 

Fashion shows; Fall flowers, foliage 
and fruits. 

Theaters reopen; symbols: programs, 


pictures of stars. 


Slogan for September 


A New Season and New Merchandise 
Will Bring New Customers. 


JEWELERY’ 


CIRCULAR 
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Jewelers’ 
Merchandising Calendar 
for September 


Written Expressly for The Jewelers’ Circular by A. E. Edgar 
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Flower: Morning Glory. 


Appropriate Selling Events 
Sapphire Birthstone Campaign. 
School and College Requirements. 
Fashion Jewelry Expositions. 
Wedding Gifts That Last. 

Wedding Stationery (Coming Fall Wed- 
dings). 

Engagement Rings. 

Silverware and Home Requirements. 

Articles for Home Adornment. 

Lamp Exposition, 

Clock Exploitation. 

Opera Glasses, Lorgnettes, etc. 

Harvest Festival Displays. 

Hunters’ Requirements, Compasses. 

Party Favors and Prizes. 

Fine China and Glassware. 

Library and Desk Sets. 

Diamonds—Every Month. 





Fall Opportunities 


The opening of the Fall season brings new opportunities for the jeweler. 


The 


change in living conditions from out-of-doors to indoors, from long daylight hours 
to shorter days, from heated vacations to cool business employment, bring about a 


new demand for seasonable merchandise. 


Fall, with its accustomed buying activities is a period of consumer reception of 


new styles and new fads. 


The comforts and needs of the coming season are con- 


templated, with an accompanying desire to satisfy them. 

The return to school of the juvenile population, the return to business of the 
tourist and vacationist, the purchases of new wearing apparel with its changed styles, 
the reopening of theaters and the resumption of home entertaining all have a strong 
tendency to force business by creating new wants. 

September is the jeweler’s opportunity month—it is the gateway to the entire Fall 


and holiday business. 
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SUGGESTIONS FOR ADVERTISEMENTS 

























Seasonable Sale 
Events 


Each item of our 
list of Appropriate 
Sale Events affords 
the jeweler a founda- 
tion upon which to 
build an advertise- 
ment, and a special 
display of his mer- 
chandise. Some of 
these sale events are 
worthy of more than 
one advertisement, and 
of a prolonged selling 
effort, while others, 
though seasonable, are 
of less importance. 
The greatest value 
that can be secured 
from an adoption of 
the list lies in the sea- 
sonableness and vari- 
ety of the selling 
events the jeweler can 
exploit. It brings to 
the public lines of 
merchandise that is 
wanted at the moment 
they are presented. 

An __ advertisement 
that exploits a single 
article or a single line 
has far more weight 
with the reader than 
one that tries to bring 
everything to his no- 
tice, 


Allied Articles 


The jeweler can in- 
ject more interest in 
his store by featuring 
allied lines in his sales 
events. For instance, 
the home will be of 
more importance to 
the people during the 
next six months than 
during the “travel pe- 
riod” of the Summer. 
More home life brings 
a greater demand for 
home comforts, deco- 
rations and necessities. 
By featuring an event 
in which these are 
made prominent as a 
whole the event is 
given considerable im- 
portance. A “Sale for 
Homes” could be fea- 
tured to advantage. 
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““cuPELS - SCORIFIER 


‘MELTING 
SCORIFIERS FURNACE 


DIXON’S ASSAY (Sand) CRUCIBLES 


Today there is no question but that Dixon’s Assay Sand Crucibles far surpass in serv- 
ice any other assay sand refractory so far produced. 

While in some cases the first cost may be a trifle higher the service results are so 
greatly superior that there is no question as to the profit to the user. 


Write for Circular-77AA and sizes 


Special attention. given to jewelers’ furnace cups made from DIXON WNon-Graphite Super Refractory “J-50” formula. 


JOSEPH DIXON CRUCIBLE COMPANY 
exe JERSEY CITY, NEW JERSEY XOe 


1827—One Hundredth keatcersecy— 1907 














FRANCO AMERICAN 
PRECIOUS METALS CORPORATION 


DEALERS AND REFINERS 


GOLD, SILVER AND PLATINUM METALS 


General Office 
62-72 West 47th Street, New York City 

















THOMAS J. D | > ) > ae Oo 0 
REFINERS 


ASK ANY OLD TIME JEWELER 
Sales Office efining Plan 
5 South Wabash Ave. CHICAGO ip si0 wact Ouiaea St. 
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Some Early American Timekeep- 
ing Inventions 








Written Expressly for The Jewelers’ Circular by Carl W. Mitman, of the Smithsonian Institution, and 
Member Advisory Council Horological Institute of America. 

















te since the organization of the Patent 
Office in the late 1790’s, inventors have 
submitted models or original full-size sam- 
ples of the devices for which they desired 
patents. These models and original speci- 
mens gradually accumulated in number and 
many of them were so interesting that about 

















PATENT ON STRIKING PARTS FOR CLOCKS 
GRANTED TO NOBLE JEROME, JAN. 
27, 1839 


1850 there was begun in the Patent Office 
a museum where all of the models sub- 
mitted and for which the patentees had re- 
ceived patents were placed on public view. 
The museum grew as the years passed but 
at the same time the activities of the Patent 
Office became greater and the need for more 
and more office room and desk space became 
urgent. By 1908 the condition had become 
such that either the Patent Office had to 
find additional office room or the museum 
had to be dispensed with. The latter course 
was taken and all of the accumulated models 
were packed in boxes. There were in the 
neighborhood of 2,700 boxes and in them 
were placed between 150,000 and 200,000 
models. For a while they were stored in 
the basement of the Office Building of the 
House of Representatives, in Washington, 
but the need of space there necessitated the 


removal of the models after a few years. 
This was done, but in a few more years 
they had to be moved again and this time 
they were packed away in a big brick build- 
ing two stories high, with no intervening 
floor. Here they rested upwards of 10 years, 
during which time the Patent Office has 
been paying rent for the space. 


At the last session of Congress it was 
felt that the rental cost of storing these 
models was not commensurate with their 
value and accordingly a bill was drawn up 
and passed calling for the appointment of a 
commission to consist of the Commissioner 
of Patents, the Secretary of the Smithsonian 
Institution and a patent attorney in private 
practice, or their representatives, to exam- 
ine each and every one of these models and 
dispose of them in one of several ways: 
either to transfer them to the National Mu- 
seum for preservation, or to transfer them 
to the original patentees or their descendants 
at their own expense, or to have them de- 
stroyed, the National Museum in any case 
to have first choice. 


The commission went to work early in 
June of last year and one of its first acts 
was to notify the public that anyone desir- 
ing a particular model or models should so 
inform the commission before the 15th of 
July. As a result of this notice a great 
many requests were received and filed, and 
about the middle of September all arrange- 
ments had been made to start opening the 
boxes and examining the models contained 
in them. Since then the examination of the 
models has been in progress daily. The 
writer, as a representative of the Secretary 
of the Smithsonian Institution serving on 
this commission, spends from one to three 
hours every morning looking over several 
hundred of the models which have been 
placed on tables since the previous day. One 
morning he may find rotary steam engines, 
cash registers, harness and ABC blocks; on 
another day, peat and brick machines, whip 
sockets and railway car brakes, and on still 
another day, telephone instruments, steam 
boilers and trolley cars. ‘ 


Those who recall having seen the exhibit 
in the Patent Office say that the objects 
were arranged according to subjects and 
apparently this system was used in packing 
up the models. At all events, on several 
occasions boxes filled with watch and clock 
movements have come to light and have 
been examined, and out of the lot not a 
few have been kept for the National Mu- 
seum collection, the balance being destroyed. 
Among them are many interesting ones, 
interesting not only because of the ideas 
involved but also because they are the actual 
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PATENT GRANTED S. B. TERRY ON TIMEPIECES, 
oct. 5TH, 1852 


This was an application of the Torsion balance 
principle, particularly applicable to marine clocks. 


handiwork of some of those worthy pioneers 
who laid the foundation of the industry. 
Joseph Ives, of Bristol, Conn., carried on 
an active business of making wooden house 
clocks as early as 1811. In 1818 he invented 
a metal clock, making the plates of iron 
and the wheels of brass. The movement 
was very large and required a case about 
five feet long. Production lasted but two 
vears. Some authorities claim that he was 
in business until 1825 but he must have been 
at least active in clock making longer than 
this, for 93 years ago, or on April 12, 1833, 
he received a patent for an improvement 
in the striking mechanism of clocks. At 
this early date the Patent Office did not 
assign numbers to inventions so that Ives’s 
patent had no number. The invention was 
that of a double count wheel, applicable to 
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WHAT YOU NEED IS CASH— 


We solicit your business and urge you to have the assay 
determine the exact value of your job—AND WE PAY 
CASH. We refine Sweeps, Polishings, Gold Plate, Scrap, 
Filings and Old Jewelry or anything containing Gold, Silver, 


or Platinum. 





job. 











We are in business over thirty years and value the good will of our customers as our greatest asset, 
and we strive at all times to protect their interest. 


CONLEY & STRAIGHT, Inc. 


Gold, Silver and Platinum Refiners—Assayers and Sweep Smelters 


We determine its exact value by melting and assaying each 
We do not guess at it. 
values and our charge is reasonable. 


We give you the highest 


236 EDDY ST. 
PROVIDENCE, R. I. 














2030 


NEW YORK ON, ¥. 





Gold, Silver 


and 


Platinum 
Refiners and Assayers 























Card of 50 Numbers Reduced to 4 


Unbreakable Watch Crystals 


NO BOTHER—NO MEASURING 


No Machinery Required 
Fit It While Your Customer Is Waiting 


PRICES 
Cabinets 
1 Gross Assortment.. .$15 


Display cards of 50 
| 2 Gross Assortment... 29 


numbers 
Ask Your Dealer for Information 


Write to us for Catalogue and Free Sample. 


INSIST ON TRADE MARK 


STANDARD UNBREAKABLE 


WATCH CRYSTALS, INC. 
71 Nassau St. New York, N. Y. 














T. B. HAGSTOZ @ SON 
| 709 Sansom St., Philadelphia 














@We wish to call your attention to the fact that 
we are in a position to do your melting of gold, 
silver, platinum, or any waste that contains 
precious metals, while you wait. We will return 
your metal or pay you full market price for same. 


@A trial will convince you. 


M. WALLACH 


Gold, Silver and Platinum Refiner 
ASSAYER and SWEEP SMELTER 
26 Forsyth Street New York 











C & G Watch Co., Inc. 


1452 Broadway New York, N. Y. 
IMPORTERS OF 


“The Better Watch" 


“Quality Above All” Write for samples and prices 











PRACTICAL COURSE IN ADJUSTING 
Price $1.50 
JEWELERS PUBLISHING CORPORATION, 11 Jchn St., New York 











August 17, 1927 


striking clocks, constructed and made with 
rolling pinions. Up to this time the count 
wheel revolved twice in 24 hours. Ives, 
however, arranged the stops for 12 hours 
in the periphery of a count wheel to occupy 
only 180 degrees. In this way the count 
wheel revolved but once in 24 hours. For 
this reason he called his wheel a double 
count wheel. 

Noble Jerome, of Bristol, Conn., a mem- 
ber of the firm of Jerome & Darrow, in 
other words, Chauncey Jerome, Noble Jer- 
ome and Elijah Darrow, makers of wood 
clocks as early as 1824, received a patent 
on June 27, 1839, Pat. No. 1200, for the 
striking part of a brass clock. Up to the 
time of his invention there were sometimes 

















PATENT ON STRIKING PART OF CLOCKS, 
GRANTED APRIL 12, 1833 
TO J. IVES 


three or four wheels usually required to 
compose a perfect striking part. His in- 
vention had two principal wheels, generally 
denominated as the first and second striking 
wheels. Another feature of his invention 
consisted in the manner in which the count 
wheel was constructed of a single piece of 
metal, with grooves at intervals between the 
teeth for the reception of the detent instead 
of attaching a separate plate as was usual. 
This cheapened construction, rendering it 
more simple and less liable to variation. 
Still another feature was that the count 
wheel was moved by means of a single dog 
attached to the axle of the first strike pinion, 
in connection with a small circular plate 
attached to this same axle and revolved with 
it. Furthermore there was a notch in its 
periphery for the purpose of raising and 
lowering the detent and also for stopping 
the striking of the hammer at the proper 
time. This small circular plate was placed 
directly back of the second strike wheel. 
On Aug. 9, 1845, Eli Terry, of Plymouth, 
Conn., received Pat. No. 4139 on an “im- 
provement in the manner of lessening the 
friction on balance or pendulum wheels of 
clocks,” the witnesses of his signature on 
the specifications being Charles Byington and 
Silas B. Terry. The invention consisted in 
the employment of a suspension piece which 
sustained the lower side of the arbor on 
which the balance wheel was placed in such 
a manner as to take off the weight of the 
balance wheel and its arbor from the pivots. 
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The suspension piece, which Terry called 
“a friction preventer,” was attached at its 
upper end to a bridge immediately above 
the balance wheel by means of a spring 
something like that at the upper end of a 
common pendulum. The length of the fric- 
tion preventer was a little greater than the 

















PATENT GRANTED CHAUNCEY BOARDMAN AND 
JOSEPH WELLS, JAN. 1, 1847 


The invention consisted in placing the driving 
spring and fusee on the same shaft, connecting this 
shaft to the frame of the clock movement and 
attaching one end of the spring to the main frame. 


semi-diameter of the balance wheel, and at 
its lower end it formed a stirrup through 
which the balance wheel arbor passed and 
rested upon the lower part. Where the 
arbor and stirrup came in contact the arbor 
was reduced in diameter about one-third, 
and the part of the stirrup upon which it 
rested was formed into the segment of a 
circle, the curvature of which corresponded 
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with the length of the friction preventer. 

Chauncey Boardman and Joseph Wells, 
who had formed a partnership for the mak- 
ing of clocks and were in business in Bris- 
tol, Conn., as early as 1815, obtained a 
patent Jan. 1, 1847, Pat. No. 4914, for an 
improvement in clocks. The nature of the 
invention consisted in placing the driving 
spring and a fusee on the same shaft, con- 
necting this shaft to the frame of the clock 
movement and attaching one end of the 
spring to the main frame. This construc- 
tion was suggested for both the timekeeping 
work and the striking mechanism. The 
fusee was constructed of wood and had a 
spiral groove cut in its periphery to receive 
the cord coming from the barrel on the 
Jower wheel shaft. It is rather interesting 
in connection with this invention and the 
specifications concerning it to note that over 
half of the latter are devoted to expostula- 
tions on the advantages of their arrangement. 
For example, and to quote random sentences, 
“First, its simplicity—rendering the clock 
less liable to get out of repair. Second, it 
graduates and equalizes the power of the 
spring at all times, thereby rendering the 
moving parts more durable. Third, 
our improvement enables us to construct a 
complete spring clock; all parts combined, 
all performing their respective offices; all 
the power being within itself, there is no 
straining of one part to the injury of an- 
other. Our improved clocks can be trans- 
ported without risk of mislaying or loosen- 
ing parts of the movements. In point of 
economy and durability also, we think our 
improved clocks surpass anything hereto- 
fore constructed. “i 

(To be continued) 








Porter: How would you like to sleep— 
head first or feet first? 
Voyager: If it’s all the same to you, 
I'll sleep all at the same time. 
—Bobcat. 
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PATENT GRANTED TO E. TERRY, AUG. 9, 1845 
An improvement in the manner of lessening friction on balance or pendulum wheels of clocks. 
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Send Your 


Precious Metal Scrap 
For Refining 


W hy have money tied 
up in old jewelry, polish- 
ings and sweepings? 


You receive full value 
for all the precious metal 
content by shipping it to 
us for refining. 











Spyco Smelting & RefiningCo. 
51 South Third Street 


Minneapolis = Minnesota 


A Drop of Water @ 
Will Wear Away a Stone Pe) 


A Speck of Dust 
Will Kill 


That’s why LEIMAN BROS. 


POLISHING 
DUST COLLECTOR EXPERIENCE 


is a necessity 





















































With much to occupy our minds little things - 
like drops of water, little grains of sand or The efficient refining service we offer 
specks of dust often escape our notice. But : 

believe it or not these are the really important you is the result of more than 60 
things. years of experience in handling the 


Each in its place is valuable but each also con- precious metals and a never-ending 


pia aaa search for improved scientific methods. 


The speck of dust in your lungs may mean dis- 
ease or death later on, just as the little drop of 
water may mean the raging flood later on. 


Don’t Breathe Polishing i 
or Grinding Dust! HANDY @ HARMAN 


Refiners of Precious Metals 


LEIMAN BROS. Fulton 2 Gold Sts., Bridgeport, 


New York City Conn. 
425 Richmond St., Providence, R. I. 


Ask about these 23 (B827) Walker St. SHIP TO ANY ONE OF OUR THREE PLANTS 
dust collectors. New York 














Makers of good machinery for 35 years 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 
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UNITED STATES PATENTS 





Issue of Aug, 9, 1927 


1,638,363. CIGARETTE CASE. Tuomas B. 
RisE and Frep W. WILtIaMs, Santa Maria, 
Calif. Filed Sept. 5, 1925. Serial 54,752. 
9 Claims. 


A cigarette case including a casing having a 
plurality of tubular holders therein to receive 
cigarettes, spring pressed ejectors freely movable 








in said holders for ejecting the cigarettes, separate 
catch members normally securing said ejectors re- 
tracted, and means to coact with said catch mem- 


bers successfully for successively releasing said 

ejectors. 

1,638,600. WATCHCASE, Max Spiro, Sea 
Gate, N. Y. Filed May 9, 1925. Serial 
28,996. 1 Claim. 


In a watch having a casing consisting of two 
interlocking members, one of said members having 
oppositely disposed ‘inwardly curved tongues, a 
movement carrier engaging the casing having said 
tongues comprising a flat plate square in outline, 





side walls on all four sides of said plate, flat-bot- 
tomed recesses formed in the walls of two oppos- 
ing sides, said tongues registering in said recesses 
to retain the movement carrier in place in one of 
the casing members, said recesses being depressed 
inwardly and toward each other forming channels 
open on the outer surfaces of the walls, said 
movement carrier being open on one side, the cas- 
ing members when interlocked engaging and re- 
leasably retaining the movement carrier in position. 


DESIGNS 


73,224. COVER FOR A VANITY CASE OR 
SIMILAR ARTICLE. Percy J. Cattow- 
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HILL, Providence, R. I. Filed March 28, 1927. 
Serial 21,368. Term of patent 7 years. 


THE 
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DIAL FOR WACHES OR CLOCKS. 
Filed 


Ser. 251,177. 
York. 


Diet WatcH Case Co., INc., New 
Filed June 27, 1927. 


73,227. 
Jutes Jacor GuiLLtarMop, New York. 
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March 1, 1926. Term of pat- 


ent 14 years. 


Serial 16,706. 








UNITED STATES TRADE-MARKS 


Issue of Aug. 9, 1927 


The following trade-marks are published in 
compliance with Section 6 of the Act of February 
20, 1905, as amended March 2, 1907. Notice of 
opposition must be filed within 30 days of this 
publication. 

Marks applied for ‘‘under the ten-year proviso’’ 
are registrable under the provision in Clause (b) 
of Section 5 of said Act as amended February 18, 
1911. 

As provided by Section 14 of said Act, a fee of 
$10 must accompany each notice of opposition. 

Ser, 223,584. JosrrpH B. KisLincer, New York. 
Filed Nev. 20, 1925. 


PENDALION 


Particular description of goods.—Watches, Watch 
Dials, Frames for Supporting Watch Movements, 
and Watchcases. 

Claims use since July 1, 1924. 


Ser. 242,791. Morse DreyFuss, 
Filed Jan. 13, 1927. 


ROTARY 


Particular description of goods.—Watches and 
Parts Thereof. 
Claims use since Oct. 27, 1923. 
Ser. 249,100. Savoy Watcu Co., 
York. Filed May 16, 1927. 





LIGLITNIING 


Particular description of gcods.—Watches and 
Parts Thereof. 
Claims use since about Feb. 2, 1927. 


Ser. 250,336. J. R. Woop & Sons, New York. 
Filed June 10, 1927. 


Flowers 
of 
Love 


Particular description of goods.—Finger Rings. 
Claims use since Sept. 1, 1926. 


Ser. 251,028. CoHn & RosEnsBeERGER, Inc., New 
York. Filed June 24, 1927. 


PUSSYWILLOW 


Particular description of goods.—Pearls, Neck- 
laces, Bracelets, Earrings, Finger Rings, Brooches, 
Bar Pins, and Ornamental Hatpins, and Pins for 
Dress Ornaments; Ornamental Pins and Buckles 
for Decorating Hats, Ornamental Shoe Buckles, 
and Hair Ornaments Made Wholly or in Part of 
or Plated with Precious Metal. 

Claims use since June 1, 1927. 


Issue of Aug. 2, 1927 (Continued) 


Ser. 241,936. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) DivIsHEIM - GOLDSCHMIDT 
Fits Et Cre, Fasrigue Juvenia, La Chaux- 
de-Fonds, Switzerland. Filed Dec. 24, 1926. 


LE PETIT FORGERON 


Particular description of goods.—Watches, Watch 
Parts, Watch Cases, Standing or Hanging Small 
Clocks, Clocks, and Clock Parts. 

Claims use since May 17, 1925. 


Trade-Marks Registered Aug. 9, 1927 


230,915. ABRASIVE, POLISHING AND FIN- 
ISHING WHEEL FOR DENTAL, JEW- 
ELRY, AND OTHER WORK. Joxuwn C. 
Craven, San Francisco, Cal. 

Filed March 9, 1927. Serial 245,426. 

LISHED MAY 24, 1927. 


230,921. A POLISH FOR SILVERWARE. 

Arcosy Mrc. Co., Kansas City, Mo. 

Filed Jan. 17, 1927. Serial 242,942. 
LISHED MAY 17, 1927. 


London, Engl. 


Inc., New 








Particular description of goods. — Watches, 
Watchcases, Watch Movements, and Parts Thereof. 
Claims use since April 15, 1927. 


Ser. 249,734. Lenca & Spitz, New York. Filed 
May 28, 1927. 


LENRUD 


Particular description of goods.—Watches. 
Claims use since May 1, 1923. 


PUB- 


PUB- 








W. S. Preston, of the firm of F. J. Pres- 
ton & Son, jewelers, Burlington, Vt., re- 
cently delivered an interesting talk to the 
members of the Exchange Club at its 
luncheon meeting held at the Lake Cham- 
plain Yacht Club house. In his address, 
Mr. Preston called attention to the fact 
that the jewelers’ art is one of the oldest 
in history. 


Ser. 249,745. I. OLLENpDorFF Co., Inc., New York. 
Filed May 28, 1927. Under 10-year proviso. 


OLLENDORFF 


Particular description of goods. — Watches, 
Clocks, and Their Cases and Movements. 
Claims use since about December, 1868. 
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J. H. Glaser, of the jewelry firm of I. 
Glaser, is on a business trip to New York, 
Boston and Philadelphia. 

Donald H. Otis, head of the Mercantile 
building jewelry frm bearing his name, has 
postponed his annual vacation for another 
month. 

Despite the general “low pressure” period 
felt in other lines of business, jewelers here 
declare they have felt little let down since 
the usual slump that follows after the col- 
lege commencements. 

Charles Sunderlin, of the Sunderlin 
Jewelry Co., 350 E. Main St., and E. J. 
Scheer, of the Scheer Jewelry Co., 259 E. 
Main St., went to Buffalo last week to 
confer with Edward Leininger, president of 
the New York State association. Mr. 
Scheer is general secretary of the Rochester 
association. 

Four successful years as a jewelry retailer 
in E. Main St., was celebrated in a sweep- 
ing cut price anniversary sale the first week 
in August by Solomon Weiss. The sale 
covers virtually every article in the store. 
Reductions vary from five to 50 per cent. 
Mr. Weiss has been associated with the 
jewelry business in Rochester for a number 
of years. He left the Glaser Co. to open 
his own establishment in August, 1923. 

Thirty-two years in the jewelry business 
were celebrated in a gigantic founders’ 
month sale and celebration by the Royal 
Diamond & Watch Co., 3 E. Main St. The 
local store, one of a chain which began in 
New York city in 1895, is staging a 32 cents’ 
sale whereby stock listed for the sale can 
be procured for a 32 cents’ down payment 
The sale began Aug. 6 and will last until 
Labor Day. 

Russell’s Jewelry Shop, at 21 E. Main 
St., became the Mecca for hundreds of 
Rochester beauties varying in age, size and 
degree of pulchritude, last week, when first 
pictures of the winner of the annual beauty 
contest were set out in the window. The 
lucky girl, Miss Dorothea Ditner, who, by 
virtue of her victory becomes “Miss 
Rochester,” was congratulated by scores of 
runners-up after the announcement. As 
part of the event, “Miss Rochester” posed 
for motion pictures in front of the estab- 
lishment. 

Double the usual number of engagement 
announcements in newspaper society columns 
coupled with a decided jump in diamond 
solitaire sales sent Rochester jewelers into 
New York on a Fall buying foray fully one 
month in advance of the usual time this 
year. Anticipating the biggest “Fall bride” 
year in history, retailers laid in stocks of 
table silverware, clocks, feminine jewelry 
and household ornaments early in July. 
Nearly every wholesale house had represen- 
tatives in New York and Boston the first 
week in August. Bearing out early antici- 
pations, orders exceeding stock on hand al- 
ready have been placed with many retailers. 
In some cases the orders are being filled 
directly from newly purchased stock. 

Thieves who broke into the jewelry store 
and clock shop operated at 318 State St., 
by Charles Houseman, got away with $325 


THE JEWELERS’ CIRCULAR 
in stock before being frightened away by a 
passerby early last week. According to Mr. 
liouseman, the thieves gained entrance by 
“jimmying” and removing a panel in the rear 
door. After reaching through and unlock- 
ing the door they ransacked the shop. Most 
of the loot was retrieved from show cases. 
Gems had been locked in the safe. The 
thieves escaped the way they entered. Police 
believe the marauders were in the shop only 
a few moments since there was much left 
untouched. The job was not discovered 
until Mr. Houseman opened his shop the 
next morning. 

Members of the Rochester Retail Jewelers’ 
Association will combine business with 
pleasure in a novel manner, Aug. 18, when 
they stage their weekly meeting on the 
shores of Lake Ontario with their wives as 
guests. The meeting, according to Russell 
Scheer, general secretary of the organiza- 
tion, will be a forerunner to the annual 
outing scheduled for early September. No 
exact date has been set for the event. 
After timely business has been dispensed 
with, Thursday, a program of stunts will 
be run off. Refreshments will be served. 
The annual outing, Mr. Scheer said, prob- 
ably will be staged at Irondequoit Bay 
where arrangements will be made for danc- 
ing, refreshments and a program of outdoor 
events. 

A huge pile of apparently second hand 
gold, silver and gunmetal watches in the 
show window of the Small’s Jewelry Co., 
302 E. Main St., has been responsible for 
one of the biggest mid-Summer time-piece 
sales in the history of the concern. The 
watches once adorned the pockets of Roches- 
terians who were attracted to the concern’s 
offer of a liberal allowance on old watches 
left as part payment for new ones. Since 
the inauguration of the offer late in July 
nearly 100 purchasers had taken advantage 
of it. Each watch left in part payment for 
a new one is added to the pile. Contrasting 
with the dull glint of the old time pieces is 
a display of the latest in wrist watches and 
pocket pieces. And, according to officials, 
the more the pile grew the more the sales 
increased. 








Reading, Pa. 


The entertainment committee of the Read- 
ing Kiwanis Club, Jeweler J. C. Mumma, 
chairman, presented mid-Summer features of 
instrumental music and vaudeville at the 
Thursday noon luncheon of the club held 
at Whitner’s tea-room. 

Thursday morning, July 28, in the First 
United Evangelical Church, Miss Ethel G. 
Morgan, of Frackville, became the bride of 
Clarence A. Deisher. Rev. L. Clarence 
ilunt officiated. The maid of honor was 
Kathryn Deisher and the best man was Ray- 
mond Taylor, a brother-in-law of the bride- 
groom. A _ reception for the immediate 
families was held at 118 W. Spring St. Mr. 
and Mrs. Deisher left on a honeymoon tour 
of the New England States. They will be 
“at home” at 120 Reading Ave., Speedway 
Park, after Sept. 28. Mr. Deisher is a son 
of Mr. and Mrs. I. A. Deisher, 414 Penn 
St. He is a graduate of the Reading High 
School, and is engaged with his father in 
the jewelry business at 414 Penn St. 
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What I Learned from My Split with 
My Partner 


(Continued from page 133) 
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something wrong with our store when no 
employes could last with us very long. 

This is a pretty strong indictment against 
my ex-partner and, perhaps, he wasn’t as 
bad along these lines as it looked to me. 
Perhaps I look at these things from an angle 
of exaggerated importance because they 
loomed so big to me. And, perhaps, he saw 
faults in me that were just as bad as the 
faults I saw in him. 

But, granted that all this may be true, | 
feel it is a worth while proposition for me 
to tell these things about my partner because 
in doing so I may arouse other jewelers to 
the vital importance of the points I have 
mentioned in the successful operation of a 
jewelry store. 

It is my opinion that one of the first and 
most fundamental necessities for the success- 
ful jeweler is to make absolutely sure that 
all his patrons are made to feel perfectly 
at home in the store and are made to feel 
that their patronage is appreciated no matter 
when they come to the store and no matter 
what the circumstances under which they 
come. If the store isn’t successful in doing 
this it seems to me that it might just about 
as well cut out the retail business entirely 
and go into a mail order business. 

Again, it is my belief that the jeweler 
simply must get on friendly terms with the 
concerns with which he does business and 
he must keep on friendly terms with them 
if he is to get anywhere. 

Also, if a jeweler hasn’t good business 
judgment he ought to acquire such judgment 
as quickly as possible. A snap judgment 
is generally poor judgment. When I take 
time to think things over I generally decide 
them correctly. 

And, finally, this thing of keeping in 
trouble with the employes and always 
battling them, isn’t so good. The worst 
thing about it is that it takes so much 
time the jeweler hasn’t time left for really 
important things. 

These are the most vital things I learned 
from my experiences with my partner and 
I’m passing them on to other jewelers in 
the hope that they will offer worth-while 
ideas and suggestions which will be of dis- 
tinct help to other jewelers in so operating 
their own businesses as to get more 
patronage and make more money. 








A clever swindler about whom warnings 
were issued in these columns, several weeks 
ago, is still operating in the New England 
States and from all reports is meeting with 
fair success. This man usually enters a 
jewelry store and asks for a watch, which 
he claims he had previously left for repairs. 
At the same time, he points out a watch 
hanging in the repair case which he says 
is his property. Usually the article is 
taken down and placed on the counter and 
in this way the swindler is able to read 
the name of the owner on the tag. Several 
Valtham, Mass, jewelry stores were visited 
by this man who succeeded in getting away 
with a number of watches. One of the 
timepieces was located in a pawnshop. 





